iditor  &  Publisher 


CHICAGO  TRIBUNE 
68,660  lines 


PAPER  B 
18,884  lines 


PAPER  C 
11,460  lines 


PAPER  0 
84  lines 


TO  REACH  decision  makers  in  Chicago,  newspapers  tell  their 
story  in  the  Tribune.  In  the  first  eleven  months  of  1959  the  Tribune 
carried  more  linage  in  this  classification  than  all  other  Chicago 
newspapers  combined — more  than  three  times  as  much  as  the  next 
Chicago  newspaper. 

This  clear-cut  i)reference  for  the  Tribune  is  added  evidence  of  its 
influence  among  Chicago  advertising  executives.  With  a  continuing 
campaign,  or  with  a  special  announcement,  you’ll  find  that  it  pays  to 
reach  the  important  audience  covered  by  the  Chicago  Tribune. 

More  readers ,,,  more  advertising ...  more  results — 

THE  TRIBUNE  GETS  ’EM  IN  CHICAGO 


We  invite  inquiries  on  the  fa¬ 
mous  SCOTT,  3-2  ratio  fold¬ 
ers.  Send  for  literature.  The 
experience  of  over  SO  years 
is  built  into  this  outstanding 
folder. 


WALTER  SCOTT  &  CO 


DIVISION  OF  WOOD  NEWSPAPER  MACHINERY  CORPORATION  Plant:  Plainfield,  N.  1. 

EXECUTIVE  &  SALES  OFFICE:  501  FIFTH  AVENUE,  NEW  YORK  17,  N.  Y. 
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The  U+ica  Newspapers  were  awarded  the  Pulitzer  Prize  in 
May  of  this  year  tor  Meritorious  Public  Service  in  their 
militant  campaigns  attacking  corruption  in  government  in 
the  City  of  Utica. 

Continuing  their  efforts  into  this  year's  election  campaign, 
these  newspapers  waged  an  all-out  battle  against  a  city 
administration  that  had  ruled  the  Utica  area  for  14  years. 
Despite  deeply  rooted  partisan  politics,  corrupt  practices, 
traditional  voting  habits  and  vicious  oppositional  tactics,  the 
stand  taken  by  these  newspapers  was  supported  by  the  people 
at  the  polls  last  month. 
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The  three  most  important  offices  to  candidates  cham¬ 
pioned  by  Utica  Newspapers. 

This  feat  is  dramatic  proof  that  Uticans  read,  accept  and 
act  on  the  editorial  counsel  of  the  Utica  Newspapers. 

Letters  from  readers  following  this  smashing  defeat  of 
the  entrenched  machine  attest  to  these  facts. 

These  same  voices  can  best  carry  your  advertising  mes¬ 
sage  to  the  people  in  this  established  and  diversified 
industrial  area  and  rate  the  MUST  list  when  you  demand 
complete  coverage  in  Upstate  New  York. 
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The  1959  W  inners  of 
the  Pulitzer  Gold  Medal 
for  Meritorious  Public  Service 


THE  UTICA  DAILY  PRESS  (Morning) 

THE  UTICA  OBSERVER-DISPATCH  ( Evening  &  Sunday) 

MEMBERS  OF  THE  GANNETF  GROUP  OF  NEWSPAPERS 
Gannett  Adrertising  Salet,  Inc.,  offices  in: 

Netc  York  Syracuse  Chicago  San  Francisco  Detroit  Hartford 
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EDITOR  &  PUBLISHER  CALENDAR 


how  to  build  a  battleship 


Start  with  a  single  plate  of  steel.  Add  an¬ 
other  and  another  and  another.  Then 
you’ll  have  a  battleship  ...  a  continuity 
of  steel.  You  need  eontiniiity  for 
successfid  advertising,  too.  It’s  partieularly 
effective  with  newspapers.  Newspapers 
go  into  the  same  homes  day  after  day, 
week  after  week.  To  tell,  to  sell,  to  keep 
sold.  Because  we  believe  so  strongly  in 
the  value  of  continuity  in  advertising,  we 
have  pioneered  a  new  frequency-volume 
discount  plan  to  encourage  advertisers  to 
take  advantage  of  the  impact  of  continuity. 
It  offers  discounts  with  no  increase  in 
existing  rates.  The  (^ontinuity-lmpact- 
Discount  plan  makes  possible  the  most 
effective  use  of  newspapers. 

Let  your  Branham  representative  show'  you 
how  C-I-1)  will  gel  increased  advertising 
impact  for  you  in  the  Louisville  market. 

Courier 'Journal 
The  Louisville  Times 


JANUARY— 1960 

7- 10 — Copley  Newspaper  Seminar  for  Advertising  Managers.  Des;  f  Lodge, 

I  Borrego  Springs,  Calif. 

8- 9 — Virginia  Press  Association.  Jefferson  Hotel,  Richmond,  Va. 

i  10-12 — Northeastern  Classified  Advertising  Managers  Association.  Sheraton- 
Plaza,  Boston. 

I  11-22 — American  Press  Institute.  Circulation  Managers  seminar,  Columbia 
I  University,  New  York. 

14-15 — Allied  Daily  Newspapers  of  Washington,  Washington  Athletic  Club. 

I  Seattle. 

14-16— Arizona  Newspapers  Association,  Ramada  Inn,  Phoenix 

14- 16 — Wyoming  Press  Association,  Casper. 

17-19 — Great  Lakes  Newspaper  Mechanical  Conference,  Hotel  Schroadar, 

I  Milwaukee,  Wis. 

17- 20 — Newspaper  Advertising  Executives  Association,  Edgewater  Beach 
Hotel.  Chicago. 

I  18 — National  Association  of  Real  Estate  Editors,  Conrad  Hilton  Hotal, 

I  Chicago. 

19 — New  England  Daily  Newspaper  Association,  Sheraton-Plaza  Hotal. 
Boston. 

19-21 — New  England  Association  of  Circulation  Managers,  Hotel  Kenmora. 
Boston. 

21- 23— North  Carolina  Press  Institute,  Chapel  Hill. 

22- 23 — New  Mexico  Press  Association,  Alvarado  Hotel,  Albuquerqua. 

23- 25— Texas  Associated  Press  Managing  Editors  Association,  Caproct 
Hotel,  Lubbock,  Texas. 

24- 27 — Southern  Classified  Advertising  Managers,  White  Plaza  Hotal, 
Corpus  Christi,  Texas. 

27 — Association  of  National  Advertisers,  Advertising  Research  Workshop, 
Hotel  Sheraton  East,  New  York. 

29- 30 — Newspaper  Purchasing  Executives  Conference,  Netherland-Hilton 
Cincinnati.  Ohio. 

30 -  Hudson  County  (N.J.)  Press  Club  Awards  Night,  Union  Club,  Hobokan 

31- Feb.  2 — New  York  State  Society  of  Newspaper  Editors,  Hotel  Syracusa 

I  Syracuse.  N.  Y. 

I  31-Feb.  2 — Texas  Daily  Newspaper  Association,  Angelina  Hotel,  Lufkin, 

1  Texas. 

I  FEBRUARY 

4 — Associated  Press  Association  of  California  and  Nevada,  Hotel  Statler 
Los  Angeles. 

4-6— Ohio  Newspaper  Association,  Deshler  Hilton  Hotel,  Columbus,  Ohio 

4-7 — California  Newspaper  Publishers  Association,  Hotel  Statlar,  Lw 
I  Angelos. 

!  5 — Advertising  Federation  of  America,  Statler-Hilton  Hotel,  Washinqtcn, 

8-19 — American  Press  Institute.  Advertising  Executives  seminar  (newspapau 
under  75.000). 

15- 17 — Now  York  State  Publishers  Association,  Buffalo. 

18- 20 — PNPA-IAMA  Display  Advertising  Conference,  Penn  Harris  HoW 
Harrisburg,  Pa. 

19- 21 — College  Editors'  Conference,  Overseas  Press  Club,  New  York  City 

I  19-21 — Mississippi  Valley  Classified  Advertising  Managers  Association 
I  Hotel  LaSalle.  Chicago,  III. 

21-23 — Inland  Daily  Press  Association,  Diamond  Jubilee  meeting.  Drab 
Hotel,  Chicago. 

27-29 — Northwest  Mechanical  Conference,  Hotel  Leamington,  Minn. 

27- 29 — Midwest  Newspaper  Advertising  Executives  Association.  Llttln 
Rock,  Ark. 

MARCH 

'  6-8 — SNPA  Mechanical  Conference  (Western  Division),  Hotel  Mario" 

I  Little  Rock,  Ark. 

7-8 — New  England  Newspaper  Advertising  Executives  Association,  Parko" 

I  House,  Boston. 

7-18 — American  Press  Institute  seminar  for  managing  editors  and 
editors,  Columbia  University,  New  York. 

10-12 — Southwestern  Journalism  Congress,  Bellemont  Motor  Hotel.  Ba*c" 
Rouge,  La. 

j  17-19 — Mid-Atlantic  Newspaper  Mechanical  Conference,  Bellevue-Stratfoni 

I  Hotel.  Philadelphia,  Pa. 

I  2I-Apr!l  I — American  Press  Institute  seminar  for  city  editors,  Columbia 
University,  New  York. 

24-26— International  Press  Institute  assembly.  Tokyo. 

28- 30 — Science  Writers  Institute,  University  of  North  Carolina,  Chapel  HiH 
N.  C. 

3 1 -April  2 — Pennsylvania  Society  of  Newspaper  Editors  Seminar,  Nittany 
Lion  Inn,  University  Park,  Pa. 
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POTENT  PROVING  GROUND 

FOR  NEW  PRODUCTS  AND  SERVICES 

Among  metropolitan  areas  of  a  million  or  more  population,  Kansas  City 
is  one  of  the  12  cities  most  frequently  used  as  a  test  market 


HEART  OF  AMERICA 

Equi- distant  from  Canada  to  Gulf,  Atlantic  to 
Pacific.  Kansas  City  is  simultaneously  an  Eastern 
city,  a  Western  city,  a  Northern  city  and  a  South¬ 
ern  city.  The  buying  habits  of  every  section  of 
the  country  are  reflected  here.  Often  called  the 
"most  American  city." 

18th  LARGEST  CITY 

Population,  1,039,200.  Families,  343,300.  Con¬ 
sumer  expendable  income,  $2,119,891,000.  2nd 
in  America  in  retail  sales  per  capita  among  met¬ 
ropolitan  areas  of  a  million  or  more  population. 

CONCENTRATED  RETAIL  OUTLETS 

Four  grocery  organizations  do  56.5*70  of  dollar 
volume;  three  drug  chains  do  61.8*70.  19th  in 
America  in  retail  sales,  13th  in  drug  sales.  l9*7o 
above  national  average  In  sales  activity.  Mer¬ 
chandising-minded,  tie-up  conscious  retailers  In¬ 
sure  quicker  checkable  response,  greater  volume. 


HUGE  TRADE  AREA 

Free  from  mountains,  lakes,  ocean  or  other  natural 
barriers,  Kansas  City's  commerce  flows  unimpeded 
in  every  direction.  Dominant  in  agricultural  market¬ 
ing  and  product  distribution. 

STABLE.  BROAD.BASED  ECONOMY 

Wealth  from  the  good  earth— wheat,  corn,  oil,  live¬ 
stock,  lumber,  minerals.  Surging  manufacturing 
development.  Great  hub  of  a  tremendous  distribu¬ 
tion  network.  Supreme  among  cities  in  the  year-in, 
year-out  uniformity  of  its  prosperity. 

MOST  THOROUGH  COVERAGE 

The  Star  has  the  nation's  most  thorough  twice- 
daily  circulation  coverage  .  .  .  blankets  every  class, 
income  and  racial  segment  of  a  city  and  area 
typically  American  in  response  to  merchandising 
and  selling  appeals. 

MR.  TEST  MARKETER! 

Put  Kansas  City  and  The  Star  at  the  head  of  your 
list,  as  other  leading  advertisers  do. 


KANSAS 


CITY 


Nation's  Top  Test  Market 


THE  KANSAS  CITY>5TAR 

Nation's  Top  Test  Medium 


THE  SCOUT 

Penn  VoIIbw  Pai 


OFFICES 
KANSAS  CITY 

1729  Grand  Ave.,  HArrison  1-1200 

CHICAGO 

202  S.  State  St.,  WEbster  9-0532 

NEW  YORK 

21  E.  40th  St.,  Murray  Hill  3-6161 
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If  your  sales  staff 

can’t  be  eveiywhere  at  once, 

Remember, 

Everywhere, 

men  who  pass  judgment  on 
national  advertising  programs 
read  The  Wall  Street  Journal 
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Heady  Headlines 

Oxie  Rcifhler,  editor,  Yonkers  (N.  Y.)  Herald  Statesman;  “Tli<-  Asso¬ 
ciated  Press  New  York  State  Lop  calls  attention  to  the  Niagara  Falls 
Gazette  overline  on  a  picture  of  a  gambler  hiding  his  face:  ‘Head  to 
Come’.” 

.lack  Cejnur,  assistant  director.  National  PR  Division,  Anierican 
I.<egion,  Indianapolis:  “.Some  years  ago  an  Indiana  newspaper 
published  this  priceless  head:  ‘Saved  From  Death  By  Drowning’,” 

Warren  Koon,  sports  editor.  Charleston  (S.  C.)  Evening  Post:  ‘‘When 
Notre  Dame’s  George  Izo  had  a  great  day  passing  for  several  tom  lulownt, 
we  came  up  with:  ‘When  Irish  Izo’s  .Smiling.’  When  John  Kucks  (pro¬ 
nounced  Cooks)  of  the  Yanks  won  the  final  game  of  the  1957  World 
Series  we  headlined:  ‘johnny  Kucks  Dodger  Goose’.” 


Ed  lailMvwitch.  deputy,  Ollice  of  California  Secretary  of  Stale, 
Sacramento:  “I  like  the  Heady  Headline  in  the  Nov.  10  issue  of 
the  San  Francisco  Chronicle:  ‘Carter’s  Little  Pills  Ix>se  I.iver’.” 

Eugene  Price,  managing  editor.  Goldsboro  (N.  C.)  News-Argus:  “In 
reporting  on  a  native’s  latest  of  a  long  series  of  brushes  with  the  law,  our 
paper  used  this  lead:  ‘Slippery  Sam  Itlank,  of  Goldsboro  and  State  Prison, 
was  back  in  jail  today.’  Story  was  headed:  ‘Slipper)-  Sam  Slides  Again’.” 

Paul  Busselle,  news  editor,  Pasco  (Wash.)  Columbia  Basin  Netrs: 
“I  just  couldn’t  resist  the  cranberry  rhubarb  pitch.  Our  front  page 
streamer  overline  Nov.  17  read:  ‘Ike  -Aides  Blamed  In  New  (>an- 
berry  Kliiibarb'.” 

Gilbert  Gardner,  Waukegan  (Ill.)  News-Suns  ‘‘Chick  Hunt,  a  copy 
editor  on  our  paper  wrote:  ‘Dope  Peddler  Found  With  Nude  Body  Irks 
Wife’.” 

Paul  Martin,  Philadelphia  Daily  Netcs:  “Our  paper  carried  this 
front  page  banner:  “Rooney  Admits  He  Was  Paaralyzed'.” 


LET  THE 

DUCHESS  OF  WINDSOR 

ADD  COLOR  TO  YOUR  NEWS 
IN  1960 

In  1960  patterns  designed  by  the  Duchess  of 
Windsor  will  be  available  in  SPOT  COLOR  to  a 
restricted  number  of  newspapers. 

Theii  proven  circulation  value  was  pretested  by 
THIS  WEEK  Magazine  that  pioneered  their  intro¬ 
duction  in  the  U.S.A.  through  NEWSPAPERS. 

Be  among  the  winners  and  reserve  a  priority  spot 
on  this  proven  circulation-winning  feature. 

For  details,  please  communicate  with — 

SPADE  A  SYNDICATE,  INC.,  120  West  31st  St.,  New  York  City 
Stirling  Spadea,  Sales  Manager  LOngacre  5-0478 


Erwin  Knoll,  Washington  Post,  visiting  E  &  P,  on  whose  staff  he  for¬ 
merly  served,  recalled  that  during  an  election  of  a  Pope  a  supposed  smoke 
signal  from  the  Vatican  proved  to  be  a  false  alarm,  and  the  New  York 
Daily  News  headed  the  story:  “Holy  Smoke,  No  Pope.” 

I-ien  S.  Rubin,  editor-publisher,  Maywood  (N.  J.)  Our  Town: 
“Some  20  years  ago,  I  read  in  the  Cleveland  Plain  Dealer  this 
headline  over  a  story  about  a  factory  worker  named  Jack  Raper: 
“Raper,  .At  75,  Still  Has  Zest  F'or  Work’.” 

Charlie  Johnson,  rewrite,  Richmond  ((2alif.)  Independent:  “Attending 
the  current  city  editors’  seminar  of  the  American  Press  Institute  at 
Columbia  University  is  our  Jack  Allard,  c.  e.  for  the  smallest  circulation 
to  send  anyone  to  the  seminar  (35.000).  We  just  hope  the  seminar  cures 
him  of  the  smart  aleck  headlines  he  has  been  gagging  his  fellow  stafl 
members  with,  such  as:  ‘Rabbit  Habitat:  Home  Is  Where  the  Hare  Is’; 
Illegitimate  Children:  Their  Numbers  .Are  On  The  Up  &  Up’;  ‘A  Nei^ 
For  Effort’;  ‘Goodbye,  Young  Lover.  .  .  .  W'herever  You  Are’;  ‘.Admiral 
Not  “Jumpy”  About  Fantastic  Race  Into  Space’.” 

Roy  W.  .Adams,  area  editor,  Wooster  (Ohio)  Daily  Hccori: 
“When  a  youth  drill  team  was  organized  by  a  dentist,  I  headed  the 
story  Nov.  10:  ‘Doyleslown  Drillers  Have  Lo«-al  Dentist  Filling 
Holes  In  Ranks’.” 

Jim  Vincent,  city  editor,  Burlington  (Vt.)  Free  Press:  “May  I  con¬ 
tribute  two  heads  written  while  1  was  on  the  Claremont  (N.  H.) 

Eagle  in  the  late  1940s?  Atop  a  feature  on  an  old  almanac,  angled  «t 
the  difficulty  in  reading  the  old-fashioned  type  where  lower-case  ‘s’  looks 
like  an  ‘f.’  we  came  up  with  the  following,  set  appropriately  in  Cheltenhoiu 
italic:  ‘Fubftituting  ‘F’s’  for  ‘S’s’  Proef  Confufing  to  Readerf.’  .And  f« 
a  story  on  the  battle  between  ‘Kissin’  Jim’  Folsom  and  ‘Humnion’  T*l- 
madge  as  to  who  should  occupy  the  Georgia  governor’s  mansion,  we  ran: 
‘Is  Y’o’  Is  or  Is  Yo’  .Ain’t  Mali  Guv’nah’:  Georgia’s  Theme  Song.’” 

Miss  Marie  Mader,  Monnve,  Wis.:  “The  Milwaukee  Jound 
headed  it;  ‘Fiizzniks  Pose  as  Beatniks,  .-Arrest  (’ails  and  Sei** 
Pots.’  ” 

Earl  (Scoop)  .Shutz,  Washington:  “One  of  the  nicest  little  headlines  was 
in  the  Washington  Daily  News  Dec.  8  over  a  story  about  Las  Vegas 
baize  addicts  whose  wee  ones  are  sometimes  left  outside  in  cars  while  the 
elders  gamble:  ‘In  Nevada:  Baby  Waits  Outside  for  New  Pair  of  Shoes. 
.A  New  York  Daily  News  headline  Dei-.  16:  ‘Ike’s  1st  Day  .-Aboard  1st  Day 
Off  Abroad’.” 
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A  TREMENDOUS  APPETITE! 


The  appetite  for  food  in  "Big  Town,"  New  Jersey's  thriving  six  county 
market,  now  reaches  over  $830  million  dollars,  making  the  overage 
family  food  bill  top  that  of  43  states  in  the  United  States! 

An  appetite  for  o  morning  newspaper  which  in  the  los't  two  years 
gives  substantial  GAINS  in  circulation  and  food  linage  ...  the  only 
Newark  daily  newspaper  to  show  gains. 

We'll  be  glad  to  give  you  the  whole  "Big  Town"  story  and  how  it 
can  mean  gains  in  sales  for  you. 


Newark  i^tar-Hedger 


Largest  Sunday  and  Largest  Morning  Circulation  in  New  Jersey! 

REPRESENTED  NATIONAILY  B''  mOIOnET.  REGAN  AND  SCHWITT 
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Castro  Has  Short  Memory 


Thk  Cuban  government  lias  arrestetl  James  Buchanan,  a  reporter 
lor  the  Miami  Herald,  on  suspicion  of  having  been  involved  in 
the  escape  from  prison  of  Austin  Frank  Young  who  had  been  sen¬ 
tenced  to  30  years  for  conspiring  against  the  Castro  regime. 

Mr.  Buchanan  arrived  in  Havana  a  day  after  Young  had  esca)x.'d. 
Witli  a  tip  as  to  the  fugitive’s  w’hereabouts,  Mr.  Buchanan  had  been 
assigned  to  interview  him.  He  could  not  jxissibly  have  had  anything  to 
do  with  the  escapie. 

Cuban  authorities  claim  the  reporter  should  have  informed  them 
about  Young’s  hiding  place. 

We  want  to  remind  Fidel  Castro  and  the  members  of  his  govern¬ 
ment,  just  in  case  they  have  forgotten  it  so  soon,  that  numerous  b-.S. 
rejiorters  interviewed  them  when  they  were  revolutionaries  hiding 
in  the  mountains  a  year  ago  and  not  one  of  them  revealed  the  hiding 
places  to  the  Batista  government.  Nor  did  Batista  arrest  any  of  them 
for  tloing  their  job  as  reporters. 


Pope  John ’s  Declaration 


IT  is  believed  in  some  circles  that  the  declaration  by  Pojie  John 
XXIII,  calling  for  legal  limitations  on  the  press  to  protect  the 
“religious  and  moral  health  of  mankind,”  was  directed  primarily  at 
Italy’s  own  sensational  popular  j>ress. 

Whether  he  was  referring  to  that  press  or  to  the  world’s  press  in 
general  is  not  material.  We  believe,  as  we  always  have,  that  there 
are  dangerous  pitfalls  in  the  road  to  further  legal  limitations  on 
what  the  press  shoidd  or  should  not  print.  Legal  restrictions — censor¬ 
ship,  if  you  will — have  a  habit  of  feeding  upon  themselves. 

Pope  John  is  reported  to  have  suggested  to  offended  readers:  “Do 
not  buy,  do  not  believe,  do  not  favor,  and  do  not  even  mention  this 
perverted  press.”  The  control  of  the  reader  through  the  box  office 
has  always  been  the  best  and  safest  method  of  regulation.  If  a  press 
cannot  earn  the  res[)ect  and  patronage  of  loyal  readers  it  does  not 
deserve  to  exist. 


Canaveral  News  Restriction 


^T^he  one-day  restrictioji  on  news  coverage  at  Cajje  Canaveral  im- 
-■-  jx>sed  this  week  by  Maj.  Gen.  Donald  N.  Yates  demonstrates  the 
dangers  inherent  in  any  agreement  between  news  media  and  news 
sources  on  the  control  of  news.  What  may  lie  a  tight  secret  in  one 
place  may  be  a  matter  of  general  infomiation  in  another  and  yet 
the  partner  in  the  agreement  believes  the  embargo  should  be  fulfilled. 

In  this  instance,  the  firing  date  ot  an  important  rocket  launch¬ 
ing  was  a  secret  at  Cajie  Canaveral.  The  United  Press  International 
received  the  same  information  in  Washington  from  a  non-military 
source  and  disseminated  that  fact.  On  what  grounds  should  a  secret 
be  kept  when  it  is  general  knowledge  elsewhere? 

Fortunately,  Gen.  Yates  was  satisfied  with  the  explanation  and 
the  news  blackout  at  Canaveral  lasted  only  one  day. 
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.4nd  suddenly  there  was  with  the  angel 
a  multitude  of  the  heavenly  host  praising 
Ood.—St.  Luke,  11;  13. 
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CARTOON  IDEA  OF  THE  WEEK 


letters 


PUBLIC  OFnCE 

A  logical  conclusion  one  might  draw 
from  H.  V.  Sommer’s  piece  (Small  Town 
Editor  Says:  Never  Run  for  Office!  — 
Fi&P,  Nov.  21)  is  that  no  business  or 
professional  man  ought  to  run  the  “risks” 
of  standing  for  public  office. 

And  so  the  hanker,  doctor,  retailer, 
manufacturer,  sales  executive  and  news¬ 
paperman  —  one  by  one  —  divorces  him¬ 
self  from  the  political  processes  of  his 
community,  state  and  nation. 

Yet  many  of  these  same  business  and 
professional  people  are  among  the  lead¬ 
ing  critics  of  government. 

Abstention  from  politics  is  not  the  an¬ 
swer.  What  Mr.  Sommer  needed  was  more 
practical  help  from  his  “conservative  citi¬ 
zens”  who  first  approached  him  with  the 
idea  of  being  a  candidate.  How  much 
did  they  do  to  round  up  votes  for  a  man 
who  was  w'illing  to  give  of  his  time  and 
talent  to  serve  his  fellow  citizens? 

Don  a.  Goodall 

Chamber  of  Commerce 
of  the  United  States, 

Washington,  D.  C. 


AGE  LIMITS 

I  have  addressed  the  following  letter  to 
the  American  Political  Science  Associa¬ 
tion.  Washington.  D.  C.: 

Having  just  observed  my  37th  birthday 
yesterday  and  feeling  very  much  in  the 
prime  of  life.  1  see  on  our  bulletin  board 
something  most  disturbing. 

The  UPl  report  of  your  contest  for 
Southern  and  Western  reporters  of  local 
government  says  that  to  be  eligible  for 
this  contest  the  writer  must  be  between 
2.3  and  3.3  years  old. 

We  on  the  Journal  and  Sentinel  believe 
and  hope  that  this  is  some  kind  of  error 
because : 


1.  Never  before  have  we  been  informed 
that  the  age  of  the  writer  was  a  determin¬ 
ing  factor  in  the  quality  of  the  writing; 

2.  Of  the  five  reporters  on  these  two 
newspapers  who  cover  local  and  state  gov¬ 
ernment,  three  ate  too  old  by  your  stand¬ 
ards,  and  one  is  too  young.  One  is  also  a 
woman,  and  I  suppose  that  puts  the  double 
whammy  on  her,  since  the  UPI  report 
mentions  only  newsmen;  and 

3.  If  by  your  25-35  rule  you  mean  to 
imply  that  reporting  is  just  a  phase  news¬ 
paper  folks  go  through,  or  that  by  35  a 
reporter,  like  a  prize  fighter,  is  deteriorat¬ 
ing.  then  you  obviously  are  not  qualified 
to  determine  the  fate  of  reporters  by  set¬ 
ting  up  standards  for  them,  through  con¬ 
tests  or  otherwise. 

It  has  always  been  my  feeling  that  news¬ 
papers  themselves  failed  to  recognize  the 
importance  of  experienced  reporters,  and 
therefore  many  good  ones  are  forced  to 
leave  the  field  or  become  desk  men  or 
editors  against  their  wishes  in  order  to 
achieve  the  prestige  and  the  salary  they 
deserve.  This,  despite  the  fact  that  the 
reporter  is  the  newspaper’s  public  rela¬ 
tions  man,  production  man,  and  even  its 
salesman,  indirectly;  and  despite  the  fact 
that  the  reporter’s  duties  are  the  backbone 
of  any  newspaper,  and  are  as  many  and 
varied  and  as  unlimited  in  scope  as  those 
of  any  editor. 

Putting  an  age  limit  of  35  on  contests 
for  news  writers  is  a  blow  to  the  profes¬ 
sion  and  an  insult  to  every  reporter  who 
has  stuck  to  his  job  in  the  hopes  of  push¬ 
ing  the  standards  higher  with  self  improve¬ 
ment  and  experience  and  the  accumula¬ 
tion  of  specialized  knowledge  of  people, 
government,  etc.,  rather  than  ducking  it 
for  an  easier  and  more  lucrative  job. 

Rixie  Hunter 

Reporter, 

W  inston-Salem  (N.  C.) 

Journal  &  Sentinel 
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The  Charlotte  Observer 
and  The  Charlotte  News  use 
consistent  advertising  like 
this  in  The  New  York  Times  to 


reach  the  executives - 
among  advertisers  and  at 
agencies— who  make 
advertising  media  decisions. 
Tell  the  story  of  your 
market  and  your  ability  to 
sell  that  market  with 
your  advertising  in 

She  yitxo  Hork  Sime;5 


The  Charlotte  Observer— The  Charlotte 
News,  a  single  media  buy,  deliver  a 
nrarket  seven  times  the  population  of 
Metropolitan  Charlotte  itself. 

They  provide  advertisers  with  more 
than  222,000  circulation  daily. 

There  arc  only  43  cities  in  the 
entire  U.S.  where  you  can  buy  more. 


first  in  media  advertising  among  all  U.S.  newspapers 


THE  CHARLOTTE  OBSERVER 


THE  CHARLOTTE  NEWS 


Charlotte,  N.  C. 


Represented  by  The  Katr  Agency.  Inc.  Newspaper  Division 


Your  promotion  message  this  size  (170  lines  i 
in  The  Xeiv  York  Times  would  cost  you  only  $365.50  at 
the  open  rate,  much  less  on  contract  discount. 
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THE  SPOT  NEWS  PAPER 

OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


Arbitrator  Denies  Union 


Claim  for  Pay  in 


Shutdown 


Management  Rights  Are  Upheld; 
Running  a  ‘Complex  Operation’ 


“The  production  of  a  news¬ 
paper  is  a  total  thing,  the  end 
result  being  to  deliver  a  news¬ 
paper  to  the  reader.” 

On  that  premise,  a  lawyer- 
arbitrator,  Emil  N.  Baar,  has 
provided  additional  precedent 
for  the  furloughing  of  news¬ 
paper  employees  without  pay 
when  one  union  takes  its  mem¬ 
bers  out  on  strike. 

The  3-2  ruling,  with  Mr.  Baar 
as  odd  man,  came  in  the  case  of 
the  New  York  Mailers’  Union 
No.  6  (ITU)  against  the  Pub- 
blishers’  Association  of  New 
York  City,  exactly  one  year 
after  the  start  of  the  17-day 
shutdown  of  nine  New  York 
newspapers  which  followed  the 
walkout  of  deliverers. 

The  mailers,  who  were  laid 
off  with  other  non-striking 
workers  for  the  duration  of  the 
suspension  of  publication,  con¬ 
tended  the  publishers  had 
broken  their  contract  because 
they,  the  mailers,  had  notified 
the  publishers  they  would  not 
honor  the  deliverers’  picket 
lines  and  would  make  them¬ 
selves  available  for  work. 

I'nion  Men  Dissent 

The  arbitration  board  con¬ 
sisted  of  Mr.  Baar  as  chairman; 
John  J.  Green  and  Philip  B. 
Stephens  for  the  publishers’  as¬ 
sociation;  and  Thomas  M.  Laura 
and  George  E.  McDonald  for 
the  union.  The  union  members 
dissented  from  the  award. 

Mr.  Baar  held  that  the  union 
could  not  recover  damages  for 
breach  of  contract  and  was  not 
entitled  to  recover  wages,  va¬ 
cation  credits,  holiday  pay  and 
other  l(<-nefits  which  were  lost  by 
the  sus])ension  of  publication, 
Dec.  ](»  to  28,  19.58. 

The  decision,  which  bolsters 
previous  arbitration  awards  in 
news]iai)er  shutdown  situations, 
discu-s.-es  the  publishing  of  a 
newspaper  as  complex  operation 
and  so  1)1)0 rts  the  right  of  man¬ 
agement  to  exercise  its  judg¬ 
ment  .as  to  what  would  consti- 
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tute  an  uneconomic  business 
practice. 

Text  of  Decision 

Text  of  the  decision  follows, 
in  part: 

There  was  considerable  dis¬ 
cussion  in  the  record  as  to 
whether  this  action  on  the  part 
of  the  Publishers  constitute  a 
lock-out.  Stated  in  its  simplest 
form  a  lock-out  is  a  refusal  of 
an  employer  to  furnish  work  to 
employees,  used  as  a  means  of 
coercion.  Ultimately  the  parties 
agreed  that  the  temporary  sus¬ 
pension  was  not  a  lock-out  since 
the  genesis  of  the  action  by  the 
Publishers  did  not  arise  out  of  a 
labor  dispute  with  the  Mailers’ 
Union.  The  Board  was  further 
aided  in  excluding  this  question 
fi*om  the  controversy  by  the 
statement  of  counsel  for  the 
Union  to  such  effect  and  further, 
that  the  provisions  of  the  Taft- 
Hartley  or  any  other  labor  laws, 
were  not  involved,  but  that  its 
claim  is  predicated  solely  on  the 
premise  of  a  breach  of  the  con¬ 
tract  entered  into  between  the 
Publishers  and  the  Mailers’ 
Union.  It  was  further  agreed 
that  the  contract  gives  no  guar¬ 
anty  of  continuous  employment 
and  finally,  counsel  for  both 
sides  agreed  that  there  was  no 
ambiguity  in  the  contract. 

Pertinent  Provisions 

The  pertinent  contract  pro¬ 
visions  urged  upon  the  Board 
are  as  follows: 

As  to  Issue  No.  1,  the  last 
paragraph  of  Section  24: 

“It  is  the  intention  and  the 
desire  of  the  parties  hereto  that 
no  strike  or  other  interruption 
of  normal  employment  or  pro¬ 
duction  shall  occur  during  the 
life  of  this  agreement.  To  this 
end  the  Union  and  the  Pub¬ 
lishers  commit  themselves  to  the 
orderly  settlement  of  disputes 
as  provided  herein.  However, 
New  York  Mailers’  Union  No.  6, 

I.T.U.,  reserves  to  itself  the 
right  to  direct  its  members  to 
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support  a  strike  of  this  Union 
or  of  New  York  Typographical 
Union  No.  6,  against  any  Pub¬ 
lisher  or  Publishers  signatory 
hereto,  which  strike  has  been 
authorized  under  the  laws  of 
the  I.T.U.” 

As  to  Issue  No.  2,  Section  21 : 

“Decreasing  Force,  In  the 
event  of  a  decrease  in  the  force 
of  a  Mail  Room  it  is  agreed  that 
one  w’eek’s  notice  be  given  to 
the  person  or  persons  holding  a 
regular  situation  and  directly 
affected.” 

The  union  argues  variously  as 
follows : 

1.  Since  there  was  no  strike 
or  interruption  of  noi’mal  em¬ 
ployment  or  production  on  its 
part,  there  was  a  mutual  obliga¬ 
tion  on  the  part  of  the  Pub¬ 
lishers  to  continue  to  produce, 
and  having  failed  to  do  so,  they 
must  respond  in  damages  to  be 
measured  by  the  wages  lost  to 
their  employees. 

2.  Since  Publishers  had  been 
advised  in  ample  time  before  the 
inception  of  the  Deliverers’ 
strike  that  the  Mailers’  Union 
would  not  honor  the  picket  line, 
they  could  have  and  should  have, 
in  the  meantime,  found  other 
means  of  distribution  of  their 
wares,  and  failure  to  do  so  re¬ 
sulting  in  suspension  of  opera¬ 
tions  was  similarily  a  breach. 

3.  Since  certain  other  crafts 
did  not  intend  to  honor  the 
picket  line  of  the  Deliverers’ 
Union,  the  newspapers  could 
have  been  printed  in  normal 
fashion  and  would  have  come 
down  the  escalators  to  the  Mail 
Room  where  the  members  of 
the  Mailers’  Union  could  dis¬ 
charge  their  usual  functions  of 
tying,  bundling,  etc.  and  hence 
the  temporary  suspension  was 
an  interruption  of  noi-mal  em¬ 
ployment  and  a  production  and 
a  breach  of  the  contract  on  the 
part  of  the  Publishers. 

Abnurniul  C.undiliun 

Consti-uing  the  sentence  of  the 
contract  above  quoted  in  its 
context,  the  word  “strike”  re¬ 
fers  to  a  strike  between  the 
Publishers  and  the  Mailers’ 
Union  among  other  reasons, 
since  obviously  the  Mailers’ 
could  not  control  the  action  of 
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Referee  Disallotvs 
State  Jobless  Aid 

Claims  of  furloughed  workers 
for  state  unemployment  com¬ 
pensation  during  the  New  York 
City  newspaper  shutdown  a  year 
ago  have  been  disallowed.  A 
state  referee  ruled  the  decision 
of  the  publishers  not  to  utilize 
other  means  of  delivery,  when 
the  drivers  struck,  still  resulted 
in  an  “industrial  dispute”  situa¬ 
tion  where  no  benefits  are  paid 
for  the  first  seven  weeks. 

Arbitration  of  lockout  pay 
cases  instituted  by  the  Guild 
will  begin  in  January,  with 
David  L.  Cole  as  chairman. 
Claims  against  seven  news¬ 
papers  will  be  heard  separately. 


any  other  unions,  crafts  or 
otherwise,  or  other  employees. 
Nor  can  I  view  a  strike  by  any 
other  of  the  unions  including 
the  Deliverers’  Union  as  a  nor¬ 
mal  condition  of  employment  or 
production.  To  the  contrary, 
vis-a-vis  this  contract,  it  is 
abnormal.  In  the  record  and  in 
the  briefs  the  struggle  between 
management  and  labor  has  been 
described  as,  and  likened  to, 
warfare.  So  be  it.  But  a  war  is 
not  a  normal  method  of  settling 
disputes  whether  between  na¬ 
tions,  between  management  and 
labor,  or  between  individuals.  It 
is  a  violent  means  to  an  end,  al¬ 
though  in  labor  disputes  I  do 
not  necessarily  ascribe  to  the 
word  “violent”  its  ordinary 
meaning  in  the  vernacular. 

When  the  strike  of  the  De¬ 
liverers  was  impending,  the 
Publishers  had  three  avenues  of 
action : 

1.  They  could  accede  to  the 
demands  of  the  Union  involved. 

2.  They  could  seek  other 
means  of  distribution  of  their 
wares. 

3.  They  could  temporarily 
shut  down  until  the  strike  came 
to  an  end. 

RiKhtN  of  ManaaenienI 

These  are  the  rights  of  man¬ 
agement  secured  by  the  con¬ 
tract  between  the  parties  in  this 
dispute.  If  for  its  owm  good 
reasons,  economic  or  otherwise, 
management  chose  not  to  accede 
to  the  demands  of  the  struck 
union,  it  exercised  its  business 
judgment;  if  it  chose  not  to 
engage  strike  breakers  or  other 
unions  for  its  distribution,  that 
too  was  the  exercise  of  business 
judgment;  and  if  it  suspended 
(Continued  on  page  62) 
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Cuba  Jails  Reporter 
Who  Helped  Fugitives 


Miami,  Fla.  Batista’s  ai-my  lines  into  the 
James  Coe  Buchanan,  the  hideaway  of  Castro  he  never 
prize-winning  Miami  Herald  re-  tipped  government  agents  on 
porter  who  is  languishing  un-  Castro’s  whereabouts, 
ceiiainly  in  a  Cuban  jail,  landed  Eighteen  months  ago,  Mr. 
behind  bars  for  obseiwing  a  Buchanan  wi-ote  a  series  of 
journalistic  code  ■which,  ironic-  stories  which  won  two  prizes, 
ally,  once  protected  his  present  One  was  for  his  first-person  ac- 
accusers.  count  of  the  government’s  mas¬ 

sacre  of  Castro  sympathizers, 

t“I  Saw  Cubans  Die  in  Bloody 

Battle,”  the  only  on-the-spot 
story  of  the  battle  of  Cien- 
fuegos. 

His  current  predicament  grew 
out  of  a  routine  assignment. 

The  Herald’s  managing  editor, 

George  Beebe,  had  assigned  Mr. 

Buchanan  to  return  to  Cuba 
to  recap  the  successes  and  fail¬ 
ures  of  the  Castro  regime  after 
a  year  in  power. 

Keceived  Tip 

While  Mr.  Buchanan  was 
awaiting  departui-e  of  his  3:15 
p.m.  Havana  flight  at  Miami 
InteiTiational  Aii-port  on  Thurs¬ 
day,  Dec.  10,  Mr.  Beebe  received 
a  tip  on  the  hiding  place  of 
Young,  who  had  escaped  from 
a  Cuban  prison  a  day  after 
In  short,  he  refused  to  cut  in  sentenced  to  30  years  for 

the  Cuban  police  on  a  confiden-  counter-revolutionaiy  activities, 
tial  tip  which  led  him  to  a  Ha-  tipster  was  Evelyn  Hill, 

vana  hotel  room  and  the  hiding  ^  friend  of  Youngs.  asking  that  they  direct  Mr. 

place  of  a  fugitive  American  The  tip  gave  Mr.  Buchanan  Buchanan’s  rolease. 
soldier  of  fortune,  Frank  Aus-  ^  dramatic  challenge  to  find  and  “It  was  not  Buchanan’s  re¬ 
tin  Young,  38.  inteiwiew  one  man  tiying  to  out-  sponsibility  nor  is  it  the  respon- 

The  tip  gave  Mr.  Buchanan  '''it  Castro’s  intelligence  agents  sibility  of  any  correspondent  to 

an  exclusive  story — and  also  the  who  were  turaing  the  island  na-  ~  '  . 

trip  to  jail  and  uncertain  fate,  tion  upside  down  in  a  feverish 
He  was  fonnally  charged  with  manhunt. 

“giving  aid  to  criminal  ele-  .  u  .  ,  „ 

ments  by  providing  money  and 

preparing  to  help  in  this  escape  Arriving  in  Havana,  Mr. 
from  Cuba.  Buchanan  went  to  the  small 

The  seizure  of  Mr.  Buchanan  St.  John  Hotel  and  went  to  the 
was  the  severest  measure  against  room  of  a  guest  registered  under 
U.  S.  newsmen  to  date  in  the  the  name  of  Moiten.  of  members  of  Castro’s  26th  of 

Cuban  political  see-saw,  and  “j  really  wasn’t  suro  it  was  July  aimy  during  the  fight 

some  observers  saw  in  it  Pre-  Young,”  he  said  later  against  Batista  without  in- 

mier  Fidel  Castro’s  attempt  to  gut ’time  was  precious,  and 
strike  back  at  newspapers  criti-  guchanan  put  together  a  whereabouts. 

cal  of  his  revolutionaiy  regime.  «  -  _ _ _ _  _  t  u  v  Unshaven  and  tired  looking, 

Mr.  Buchanan,  43,  a  why  Mr.  Buchanan  was  allowed  to 

South  Dakotan  with  a  lusty  p;n_,.  j  talk  with  several  U.  S.  news- 

T  •  u  u  J  Finar  del  Rio  prison  and  -  .  .  •  tt 

Irish  humor  and  pepper-grey  t  the  Lndwritten  for  inteiwiews  in  the  Ha- 

brushcut  hair,  IS  no  stranger  to  account  into  the  mail.  ^  . 

the  Castro  brothers,  Fidel  and  i  v  The  Herald  s  assistant  man- 

Raul,  and  their  beaixied  foi’ces.  ^  humanitarian  act,  ag’in^  editor,  John  McMullan, 

In  fact,  during  the  ragtag  retum^  to  the  went  to  Havana  to  intei’view  the 

army’s  most  critical  hour  in  the  fogritivo  s  room  to  bring  him  a  reporter  and  arrange  for  coun¬ 
battle  against  strongman  Ful-  bandage  for  an  injured  ankle  ggj^ 

gencio  Batista,  the  reporter  refusing  to  aid  by  buying  The  Latin  American  editor, 

lived  for  weeks  with  Castro’s  &*^sses  and  hat  for  a  disguise.  George  Southworth.  was  sent  to 
combat  troops  and  gained  a  Castro’s  agents  were  waiting,  relieve  Mr.  McMullan  and  be 
reputation  among  them  as  being  The  next  moming,  Mr.  Buch-  on  hand  for  Mr.  Buchanan’s 
“simpatico”  (sympathetic)  to  anan’s  capture  and  his  copyright  hearing, 
their  cause.  story  on  Young’s  escape  were  it  j  v  4  m 

Yet,  in  all  the  time  he  spent  .splashed  on  all  editions  of  the  Youngs  Money 

slipping  back  and  forth  across  Herald’s  Page  One.  Mr.  Buchanan  admitted  he 


IAYS — Raul  Castro,  brother  of  the  Cuban  premier,  and  his 
talk  with  Miami  Herald  reporter  James  Buchanan  In  their 
'hen  Castro  forces  were  organizing  overthrow  of  Batista. 


Young  told  how  he  had  hitch-  had  paid  for  Young’s  room  but 
hiked  to  Havana,  and  dared  cap-  he  testified  that  it  was  Young’s 
ture  several  times  when  he  money  he  had  used  and  he  was 
rubbed  elbows  with  Castro  merely  obliging  the  fugitive  by 
soldiers  on  a  bus  and  at  rest  taking  his  money  to  the  cashier, 
stops.  President  Dorticos  rejected 

He  was  holed  up  in  the  hotel  the  appeals  for  Mr.  Buchanan’s 
room  trying  to  find  a  way  to  release,  saying  “our  government 
flee  Cuba  when  he  and  Mr.  has  proof  that  Buchanan  went 
Buchanan  were  seized.  beyond  the  scope  of  jounialism 

in  his  relations  with  Austin 
Protests  Made  Young.” 

The  Herald  filed  protests  Admitted  Making  Mistake 
through  the  State  Department, 

and  both  John  S.  Knight  and  Following  receipt  of  Presi- 
the  Inter-American  Press  As-  dent  Dortico’s  reply  saying 
sociatioii  sent  cables  to  Castro  “Cuba  cannot  tolerate  criminal 
and  President  Osvaldo  Dorticos  activities  under  the  pretext  of 

exercising  joumalism,”  Mr. 
Cowles  sent  a  second  message 
requesting  release  of  Mr. 
Buchanan. 

“We  were  aware,”  Mr.  Cowles 
infoim  the  Cuban  authorities  said,  “that  Buchanan  had  ad- 
of  the  whereabouts  of  Young  rnitted  he  had  made  a  mistake 
once  he  had  located  him,”  said  by  allowing  Young  to  induce  him 
the  cable  from  W.  H.  Cowles,  to  pay  his  hotel  bill,  but  we  must 
of  Spokane,  lAPA  president.  refute  any  implication  that 

The  cables  also  reminded  Buchanan,  who  was  not  even  in 
Castro  and  President  Dorticos  Cuba  at  that  time,  had  anything 
that  Mr.  Buchanan  and  other  to  do  with  Young’s  escape.” 

Asking  what  specific  law  was 


James  Coe  Buchanan 


CAPITALIST  TELLS 


All  It  Takes  to  Start  a  Newspaper 


Middletown  Venture  Inspires 
Appeals  from  35  Communities 


By  Philip  !V.  Schuyler 

A  “lags  to  riches”  capitalist 
is  ready  to  say  today  that  every¬ 
one  profits  when  a  small  com¬ 
munity  has  competing  new's- 
papers. 

“All  it  takes  is  money,  a  wdll 
to  invest  for  the  common  good 
as  a  basis  for  deserved  profits, 
brains  to  put  out  a  newspaper 
with  principles  and  integrity, 
and  a  desire  to  serve  your  fellow 
man,”  declared  Jacob  M.  “Jack” 
Kaplan. 

Mr.  Kaplan  is  president  of 
Community  Newspaper  Pub¬ 
lishers,  Inc.,  that  started  the 
Middletown  (N.  Y.)  Record,  a 
“cold  type”  offset  morning  tab¬ 
loid,  July  30,  19.56,  in  competi¬ 
tion  with  the  108-year-old  Timen 
Herald.  The  latter  evening 
paper  was  sold  recently  by 
Ralph  McAllister  Ingersoll  to 
James  H.  Ottaway,  who  owns 
five  other  dailies  in  New'  York, 
Pennsylvania  and  Connecticut. 

A  (rood  Investment 

“The  Times-Herald  is  a  better 
paper  than  when  w’e  started,” 
Mr.  Kaplan  said.  “Shortly  after 
we  .started  the  Record,  Mr.  In¬ 
gersoll  called  us  up  to  say:  ‘It 
will  b<‘  either  you  or  me  who  will 
go  out  of  business  w’ithin  five 
years.’ 

“  ‘We’ll  all  be  better  off  with 
two  papers,’  I  said ;  and  that  has 
proved  to  be  the  case.  Competi¬ 
tion  is  the  spark  of  life.” 

Mr.  Kaplan,  w’ho  made  a  for¬ 
tune  in  the  molasses  trade  and 
would  “rather  run  newspapers, 
if  they  are  superior  to  others, 
than  own  a  yacht,”  declared  he 
is  “absolutely  certain”  that  the 
Record  has  “proved  a  good  in¬ 
vestment.”  “Shortly”  he  will  be 
ready  to  consider  seriously  35 
propositions  made  to  him  by 
people  in  other  communities 
where  “newspapers  are  not 
doing  their  job  of  meeting  their 
responsibilities  to  the  people,” 
he  sa  d. 

Mr.  Kaplan  said  some  were 
plead. ng”  w’ith  him  to  finance 
compi  'ition,  but  he  declined  at 
this  lime  to  be  specific  as  to 
name-  or  time. 

“M  ••  want  the  Record  to  be 
an  absolutely  proved  success 
EDI  rOR  &  PUBLISHER 


Jacob  M.  Kaplan 

Money  ...  a  will  to  invest  .  .  . 

ba.sed  on  the  highest  standards 
that  can  be  duplicated  else¬ 
where,”  he  said.  “Then  we  will 
consider  the  possibility  of  re¬ 
leasing  all  facts  and  figures 
through  Editor  &  Publisher  as 
a  model  for  all  who  need  them 
to  follow.” 

I.eamed  from  Mistakes 

He  w'ould  not  give  financial 
facts  about  the  Record,  of  which 
David  Bernstein,  his  foi'mer  as¬ 
sistant,  is  editor  and  publisher, 
and  Harry  S.  Milligan  is  general 
manager. 

Mr.  Kaplan  emphasized  he  is 
a  “businessman  w’ith  many  in¬ 
terests,  but  with  no  previous 
experience  in  new'spaper  pub¬ 
lishing.”  He  professed  a  con¬ 
suming  interest  in  democracy 
based  upon  a  well-infonned  pub¬ 
lic.  He  gave  three  reasons  for 
entering  a  field  alien  to  him: 


I 

Bernstein  Milligan 

for  December  19,  1959 


( 1 )  the  offset  process  that  made 
it  feasible  to  establish  a  daily 
from  scratch;  (2)  an  interest 
in  community  services  only  a 
newspaper  can  perform,  ac¬ 
quired  fi'om  reading  “Building 
a  Better  Home  Town”  by  H. 
Clay  Tate,  editor  of  the  Bloom¬ 
ington  (Ill.)  Pantograph;  and 
(3)  his  personal  obseiwation 
that  many  newspapers,  particu¬ 
larly  in  the  smaller  towns,  were 
not  doing  the  job  they  could  and 
should  do  for  their  publics. 
(E&P,  Nov.  3,  1956). 

Mr.  Kaplan  confessed  he  has 
made  only  a  few  visits  himself 
to  Middletown,  but  he  praised 
Mr.  Bemstein  as  “an  editor 
second  to  none  in  this  country.” 
He  said  in  the  beginning  he 
countered  Mr.  Bernstein’s  and 
Mr.  Milligan’s  questions  with 
“What  w'ould  you  do?”,  and 
then,  “Well,  do  it.” 

“Mistakes  were  made,  of 
course,”  he  said,  “but  they 
learned  from  their  mistakes.” 

He  declared  that  he  makes  no 
effort  to  influence  the  manage¬ 
ment  of  the  Record  in  any  de¬ 
partment. 

Profits  will  Come 

It  would  be  “dishonest  to  say 
that  the  Record  is  making  a 
profit  today,”  he  .said.  “But  that 
will  come  in  a  short  time.  One 
reason  we  are  not  showing  a 
profit  now  is  that  we  are  using 
the  Record  as  a  training  ground 
for  people  w’e  will  put  in  charge 
of  other  newspaper  properties 
as  W’e  start  or  acquire  them.” 

In  addition  to  the  higher  than 
necessary  payroll,  other  reasons 
admitted  by  Mr.  Kaplan  for  the 
fact  the  paper  was  not  yet  run¬ 
ning  in  the  black  was  because  of 
early  inexperience  with  the  off¬ 
set  process,  and  the  fact  that  the 
first  press  was  not  big  enough. 
The  paper  started  with  a  Wald¬ 
ron  Trailblazer,  is  now  using  a 
three-unit  Hantscho  web  offset 
press  and  a  Sheridan  inserter, 
at  a  total  pressroom  cost  of 
more  than  $170,000. 

As  proof  that  the  process 
produces  a  fine  looking  news¬ 
paper,  Mr.  Kaplan  cited  the  fact 
that  the  Record  has  won  two 
Ayer  awards  for  typographical 
excellence  in  the  tabloid  class 
during  the  three  and  a  half 
years  it  has  been  publishing. 

“All  I  did  was  furnish  the  fi¬ 
nancing,  encourage  the  people 
in  charge  and  set  standards  of 
quality,”  Mr.  Kaplan  said. 


Chicken  hormone  ban  may  affect  Sullivan 


Ike  says  international  law 
a  must  for  sound  peace 

AssufM  bidia 
oi  support 


Children  to  pray  today 
for  1-pound,11-outtt»  tot 


Since  July  30,  1956 

.  .  .  principles,  high  standards. 

Mr.  Kaplan  had  copies  of  the 
Record  on  his  desk  in  his  New 
York  office.  He  invited  inspec¬ 
tion.  Those  seen  revealed  a 
lively  Interest  in  the  community. 
Reading  an  editorial  on  the 
steel  strike,  Mr.  Kaplan  com¬ 
mented  that  most  newspapers 
in  communities  the  size  of 
Middletown  seldom  could  boast 
such  w'ell-written  opinion. 

“I  am  very  much  concerned 
with  this  drying  up,  this  elimin¬ 
ation  of  newspapers,”  he  said. 
“People  are  not  as  well  informed 
as  they  ought  to  be. 

“I  have  studied  many  daily 
newspapers  throughout  the 
country  and  have  come  to  the 
regretful  conclusion  that  most 
of  them  are  not  fulfilling  their 
responsibilities.  Too  many  of 
them  do  not  seem  to  be  news- 
oriented.  They  have  lost  touch 
with  their  own  readership.  They 
are  more  concerned  with  the 
business  office  than  with  the 
editorial  department. 

“It  seems  to  me,  as  a  business 
man,  that  a  newspaper’s  prod¬ 
uct  —  the  newspaper  itself  — 
must  be  judged  by  the  quality  of 
its  news  coverage,  both  local 
and  worldwide,  by  the  quality 
of  its  features,  by  the  talent  and 
creativeness  of  its  staff,  by  its 
pleasing  appearance,  by  its  in¬ 
terest  in  and  understanding  of 
the  communities  it  serves,  and 
by — last  and  most  important — 
its  character  and  passion  for 
truth.” 

Mr.  Kaplan  linked  these 
(Continued  on  page  59) 
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Canaveral  Press  Ban 
Sputters  Off  the  Pad 


Washington 

An  order  banning  newsmen 
from  covering  military  missile 
firings  at  Cape  Canaveral 
sputtered  off  the  launching  pad 
a  few  days  after  it  had  been 
issued. 

Maj.  Gen.  Donald  X.  Yate, 
the  test  center’s  commanding 
officer,  accepted  an  explanation 
for  a  news  break  by  Lyle  Wilson, 
UPI  vicepresident  here,  and 
said  he  regretted  the  misunder¬ 
standing. 

The  Air  Force  general  had 
told  newsmen  Dec.  14  they  would 
no  longer  be  invited  to  cover 
the  military  launchings  because 
a  UPI  story  had  violated  an 
agreement  concerning  the  ad¬ 
vance  publication  of  the  date 
for  a  missile  test. 

Reporters  had  been  given 
“hold  for  release”  information 
about  a  planned  attempt  to  send 
a  rocket  to  the  vicinity  of  the 
planet  Venus  and  into  orbit 
about  the  sun.  The  Washington- 
datelined  UPI  story  gave  the 
time  of  the  launching  as  Dec.' 
15.  (The  shot  was  delayed  for 
technical  reasons.) 

From  Independent  Source 

After  General  Yates’  order 
was  issued,  Mr.  Wilson  tele¬ 
graphed  a  protest,  saying  the 
UPI  story  had  been  based  on 
information  from  Washington, 
not  from  the  press  briefing  at 
Cape  Canaveral. 

Mr.  Wilson  stated  that  UPI 
would  accept  reasonable  regula¬ 
tions  of  news  coverage  at  the 


test  center  but  “we  will  not 
submit  to  nor  permit  long  to 
endure  your  interference  in 
news  coverage  in  Washington.” 

The  telegram  went  on  to  say: 
“You  have  no  monopoly  on  in¬ 
formation  with  lospeot  to  mis¬ 
sile  plans  at  Cape  Canaveral. 
The  newspapers  and  magazines 
usually  know  in  some  detail 
what  your  plans  are  and  they 
are  published  regularly  for  the 
information  of  the  public  .  .  . 
We  resent  your  implication  that 
we  violated  an  agreement.” 

Told  on  Radio  Earlier 

Charles  Warren,  chief  of  the 
Mutual  Broadcasting  System 
news  bureau  here,  also  wired  a 
protest,  saying  the  news  of  the 
impending  shot  to  the  sun  had 
been  rei)orted  first  by  Frank  Ed¬ 
wards  on  an  MBS  broadcast 
Dec.  10,  two  days  prior  to  the 
UPI  story. 

V.  M.  Newton  Jr.,  chairman 
of  the  Sigma  Delta  Chi  Freedom 
of  Information  Committee,  told 
the  General  his  action  was  “un¬ 
necessary  censorship  in  peace¬ 
time.” 

On  Wedne.sday,  General  Yates 
advised  Mr.  Wilson  he  planned 
to  reinstate  press  coverage  of 
the  military  firings  immediately, 
trusting  “that  procedures  we 
have  followed  in  the  past  will 
continue  to  prove  satisfactoi’y.” 
He  said  he  accepted  Mr.  Wil¬ 
son’s  explanation  of  the  news 
break  and  was  happy  to  receive 
assurance  that  UPI  “did  not 
violate  the  existing  agreements.” 


68-Page  Paper  in  Portland; 
Some  Guild,  ITU  Workers  Back 


Portland,  Ore. 

.\fter  four  weeks  of  11-union 
solidarity  in  obsei-ving  picket 
lines  of  the  striking  stereo¬ 
typers’  union  against  Portland’s 
two  daily  newspapers,  a  .small 
group  of  employes  returned  to 
duty  this  week. 

First  retuiTiing  workers  of 
those  affected  by  the  strike  in¬ 
cluded  nine  newspaper  guild 
members  and  one  typogiaphical 
union  member. 

The  fourth  Sunday  of  the 
strike  .saw  the  largest  jointly- 
produced  Oregon  Journal-Ore- 
gonian  to  date — a  fiS-page  edi¬ 
tion  with  the  u.sual  supplements 
and  colored  comics.  The  comic 
sections  were  printed  in  New 
York  and  trucked  here. 


BUS-TED! — Newsmen  trying  to  catch  up  with  President  Eisenhower  in 
Kabul.  Afghanistan,  have  to  wait  for  tire  repair.  Reporters  in  another 
bus  had  to  scream  at  the  driver  to  rouse  him  from  catnap  while  the 
bus  scooted  along  Afghan  road. 


William  W.  Knight,  Journal 
imblisher,  and  M.  J.  Frey,  Ore¬ 
gonian  publisher,  issued  a  joint 
statement  in  declining  use  of 
a  fact-finding  panel  projxr.sed 
by  both  Gov.  Mark  Hatfield  and 
U.  S.  Senator  Richard  L.  Neu- 
berger. 

“This  particular  labor  dis¬ 
pute  was  caused  by  the  over- 
aggressive  action  of  stereo¬ 
typers  and  other  unions  who 
suppoi-ted  them  by  walking  out, 
practically  all  in  violation  of 
their  contracts,”  the  publishers 
stated.  “As  reluctant  as  man¬ 
agement  naturally  is  to  turn 
over  detei-mination  of  its  busi¬ 
ness  decisions  to  outsiders, 
nevertheless,  prior  to  the  strike, 
the  publi.shei-s  formally  offered 


to  submit  all  unresolved  issues  to 
arbitration  .  .  .  this  offer  was 
flatly  i-ejected  both  by  the  local 
and  the  International  Stereo¬ 
typers  Union.” 

“We  do  not  feel  that  it  would 
seiwe  a  useful  purpose  to  pennit 
this  dispute  to  be  dragpjed  into 
the  political  arena,”  the  pub- 
lishei-s  said.  “The  controversy 
is  already  in  the  hands  of  the 
Federal  Mediation  Service.  The 
managements  do  not  intend  now, 
nor  in  the  future,  to  participate 
in  any  fact  finding  not  set  up 
on  a  proper,  legal  or  judicial 
basis.” 

W’ith  750  of  the  employees  of 
the  two  papers  working  on  the 
joint  operation,  about  830  are 
still  out. 

At  a  meeting  Dec.  9  the 
guild  reaffinned  by  a  vote  of 
117-23  its  decision  to  observe 
the  picket  lines. 

Principal  issues  in  the  stidke 
are  manning  of  an  “automatic” 
plate-casting  machine,  if  one  is 
installed;  the  metho<l  of  hiring 
substitutes  and  memt)ership  of 
the  foreman  in  the  union. 


Ward-Griffith 
Adds  GNR  List 

Ward-Griffith  Co.  announced 
Dec.  17  that  negotiations  had 
been  completed  for  it  to  take 
over  the  representation  of  11 
newspapers  from  Gilman,  Nicoll 
&  Ruthman  on  Jan.  1. 

Prior  to  the  announcement, 
the  Hartford  (Conn.)  Coarant 
switched  from  GNR  to  Moloney, 
Regan  &  Schmitt. 

Going  to  Ward-Griffith  will 
be:  Huntington  Park  Signal, 
Ontario-Upland  Report,  Oxnard 
PresH  -  Courier,  San  Mateo 
Times,  San  Rafael  Independent- 
Journal,  Santa  Rosa  Press- 
Democrat,  Sonora  Union  Demo¬ 


crat,  and  Vallejo  News-Ckroni- 
cle  (all  in  California),  Bloom¬ 
ington  (Ill.)  Pantograph,  Ches¬ 
ter  (Pa.)  Times  and  Scranton 
(Pa.)  Trihiine-Scrantonian. 

Several  of  the  GNR  partners 
will  join  the  Ward-Griffith  staff. 

Assisting  W-G  executives  in 
the  negotiations  was  Ix)uis  J. 
Rubin,  formerly  a  paitner  of 
GNR.  Mr.  Rubin  will  be  joining 
the  San  Fi  ancisco  office  of  W-G 
with  the  title  of  director  of 
western  operations.  He  will  con¬ 
tinue  as  president  of  Newspaper 
Advertising  Seiwice  Co. 

W-G  Co.  will  expand  its  West 
Coast  operations  under  the 
direction  of  Willard  I.  St.  Sure, 
vicepresident  and  Pacific  Coast 
manager.  Joining  the  San  Fran¬ 
cisco  office  will  be  Robert  D. 
Slate  and  A.  B.  Gower. 

The  Los  Angeles  office  of 
GNR  will  be  taken  over  by  W-G. 
Stanford  Manning  has  been 
named  manager  of  the  New 
York  office  effective  Jan.  1.  Mr. 
Manning  previously  had  been 
with  West-Holliday  and  Ridder- 
Johns.  Another  salesman  will  lx 
added  to  the  Los  Angeles  office. 

Charles  E.  Tully,  GNR  part¬ 
ner,  will  join  the  New  York 
.sales  staff  of  W’-G.  Richari 
Ruthman,  another  partner,  will 
join  the  Chicago  office. 

Other  partners,  A.  W.  Stuck, 
Martin  Anderson,  and  .Arthur 
Murphy,  are  retiring. 

With  this  expansion,  W-G  will 
now  maintain  10  offices  through¬ 
out  the  U.S.  and  will  have  a 
sales  staff  of  35. 

• 

Kyodo  Chief  Oiil 

TOKTO 

Sahuro  Matsukata,  managing 
di  l  ector  of  Kyodo  News  Service 
for  the  last  10  years,  ivsigned 
this  week.  His  deputy,  Kiyoshi 
Iwamoto,  succeeded  him.  Both 
are  career  newsmen.  Mr.  Mat 
sukata  will  continue  as  a  direc¬ 
tor. 
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HOME  OFFICE. . .  in  a  Pacific  Setting 


Has  Film  Studio 


til 
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La  Jolla,  Calif. 

Construction  of  general  offices 
for  the  Copley  Press,  Inc.,  has 
been  completed  in  La  Jolla,  with 
the  opening  of  a  new  wing  which 
provides  additional  executive  of¬ 
fice  space  as  well  as  studios  for 
the  Copley  motion  picture  unit, 
Copley  Productions. 

The  addition  is  an  extension 
of  the  original  building,  built 
about  three  years  ago.  The  build¬ 
ing’s  architecture  is  Monterey 
Colonial,  designed  to  harmonize 
in  appearance  with  downtown 
I>a  Jolla,  in  which  the  headquar¬ 
ters  is  located. 

Interviewed  on  the  occasion 
of  the  completion  of  the  project, 
James  S.  Copley,  chairman  of 
the  cori)oration,  .said  he  selected 
La  Jolla  as  the  general  office 
of  Copley  Newspapers  about 
four  years  ago. 

“As  publisher  of  our  San 
Diego  newspapers,  the  Snn  I)ie</o 
Union  and  the  Eveniiifj  Trih- 

EXECUTIVE  conference  room  of 
the  Copley  Press  headquarters  is 
seen  from  the  projection  room, 
with  James  S.  Copley,  chairman  of 
the  corporation  in  the  foreground. 
His  private  office  is  just  off  the 
conference  room. 


mie,"  he  said,  “I  wanted  to  be  in 
San  Diego  a  substantial  amount 
of  time,  and  yet  I  wanted  an 
office  that  would  be  removed 
from  the  individual  operations 
of  any  one  of  our  l.'j  daily  news¬ 
papers.  When  I  was  in  San 
Diego,  I  also  found  that  the  ma¬ 
jor  accountants  of  the  Copley 
Press,  who  were  then  located 
in  Los  Angeles,  were  traveling 
to  San  Diego  so  much  to  consult 
with  me  that  travel  time  was  a 
problem. 

“La  Jolla  is  relatively  close  to 
the  Copley  Los  Angeles  News¬ 
papers,  and  of  course  I  also  re¬ 
tain  an  office  in  Illinois,  home 
of  our  other  newspapers  —  those 
in  Aurora,  Elgin,  Joliet  and 
Springfield.” 


The  main  office  is  in  Aurora, 
Illinois. 

On  I  lie  Ocean 

La  Jolla,  although  within  the 
corporate  limits  of  San  Diego, 
is  a  community  within  itself, 
fronting  on  the  ocean.  About 
I.*!  miles  north  of  the  heart  of 
San  Diego,  it  is  primarily  a  resi¬ 
dential  community,  but  with  its 
own  post  office  and  complete 
shopping  area.  Its  climate  is 
one  of  the  finest  in  the  world. 

Included  in  the  new  area  of 
the  building  is  an  executive  con¬ 
ference  room  and  office  for  Jim 
Copley.  The  conference  room, 
which  adjoins  his  office,  includes 
an  adjoining  motion  picture  pro¬ 
jection  room  and  a  chalk  board. 


MAIN  OFFICE  of  the  Copley 
Press,  Inc.  at  La  Jolla,  Calif,  is  of 
Monterey  Colonial  architectural 
style.  Large  parking  area  is  at 


built  into  the  wall,  for  displays 
of  charts  or  diagrams. 

Decor  in  the  new  offices  is 
quiet  and  homelike.  Natural 
woods,  in  light  finishes,  panel 
many  of  the  offices. 

The  new  offices  have  permit¬ 
ted  establishment,  within  the 
building,  of  the  direction  for  the 
15  dailies,  plus  the  monthly 
Borrego  (Calif.)  Sun.  Functions 
there  include  general  adminis¬ 
tration,  fiscal  policy  and  ac¬ 
counting,  insurance  coordina- 
{Continued  o7i  page  62) 
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‘Readership’  Poll  Tests  Copy  — 


The  misuse  of  newspaper  “readership”  figures  by 
competitive  media  was  the  subject  of  the  first  part 
of  this  article,  beginning  a  series  on  The  Facts  About 
Newspapers,  The  point  to  be  borne  in  mind  by  media 
salesmen  and  media  buyers  is  that  readership  studies 
are  principally  copy-testing  devices. 

Now,  to  continue  the  presentation  which  has  been 
prepared  exclusively  for  E&P  by  the  Research  Com¬ 
mittee  of  the  American  Association  of  Newspaper 
Representatives : 

:3:  4= 

Consider  Exhibit  B.  It  never  appeared  in  a  news¬ 
paper,  but  let  us  assume  it  did  appear  and  was  a  per¬ 
fect  advertisement.  As  you  see,  it  has  been  given 
100%  “Noting”  for  both  Men  and  Women.  Every¬ 
body,  but  Everybody,  recognized  this  ad  when  inter¬ 
viewed  the  following  day.  Would  this  be  a  credit  to 
the  newspaper  that  published  it?  Actually,  did  the 
newspaper  do  any  more  for  this  ad  than  the  Houston 
Post  did  for  the  Foley  ad  in  Exhibit  A?  (Article  I). 

But  regardless  of  who  or  what  caused  the  high 
rating,  it  would  be  credited  to  the  newspaper,  and  all 
future  newspaper  reading  averages  would  be  raised 
because  of  this  sensational  accomplishment. 
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Now  let  us  consider  Exhibit  C — another  advertise¬ 
ment  which  might  have  appeared.  This  ad,  let  us  say, 
was  a  real  dud.  It  had  no  interest  for  anyone.  When 
interviewers  called  the  following  day,  no  one  recog¬ 
nized  it  as  something  seen  liefore,  not  a  single  per¬ 
son  remembered  it. 

Who,  or  what,  caused  this  catastrophe?  Should  it 
be  blamed  on  the  newspaper? 

Regardless  of  the  point  of  responsibility,  all 
“Readership”  averages  for  years  to  come  would  be 
pulled  down  by  this  full-page  fiop. 

Does  this  not  indicate  the  danger  in  using  a  copy 
testing  device  to  measure  the  efficiency  of  an  adver¬ 
tising  medium  ? 

Let  us  take  another  viewpoint.  There  have  been 
142  Continuing  Studies  of  Newspaper  Reading. 

Daniel  Starch  and  Staff  have  conducted  hundreds 
more.  The  findings  of  these  two  great  masses  of  data 
provide  many  important  pieces  of  information.  They 
enable  anyone  to  predict  with  confidence  that  the 
Department  Store  advertisement  in  tomorrow’s 
newspaper  will  achieve  high  “Readership”  ratings 
for  women,  and  low  ratings  for  men.  They  enable 
anyone  to  predict  that  cigar  advertisements  will 
achieve  higher  ratings  for  men  than  for  women. 

They  enable  anyone  to  predict  that  the  “Reader- 
ship”  ratings  for  an  advertisement  in  tomorrow’s 
newspaper  for  bird  seed  is  apt  to  correlate  closely 
with  the  percentage  of  readers  who  are  interested  in 
Parakeets  and  Parrots. 

But  no  man  alive  can  predict  the  “Readership” 
ratings  that  would  be  achieved  by  tomorrow’s  news¬ 
paper  for  page  4,  or  10,  or  27. 

People  buy  newspapers  for  only  one  reason — to 
read  them.  Having  paid  his  money,  the  reader  then 
proceeds  to  seek  out  and  remember  that  which  is  of 
interest  to  him,  whether  it  be  news  or  advertising.  n 
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IVs  No  Yardstick 
Of  Ad’s  Efficiency 

—WHAT  A  NEWSPAPER  PROVIDES— 

The  newspaper  therefore  provides  an  interested 
and  inquiring  audience  to  every  advertiser. 

Although  a  newspaper  delivers  an  almost  identical 
commodity  to  all  advertisers,  there  is  a  great  varia¬ 
tion  in  the  readership  ratings  achieved  by  different 
Idnds  of  products.  This  demonstrates  that  memory 
and  product  interest  have  a  great  deal  to  do  with 
“Readership”  figures.  Yet  these  variations,  which 
are  beyond  the  control  of  newspapers,  are  often  used 
as  we  have  seen,  to  their  disadvantage. 

The  Advertising  Research  Foundation  has  re¬ 
peatedly  warned  against  projecting  “Readership” 
data,  or  directly  comparing  results  between  news¬ 
papers  in  different  cities,  or  within  the  same  city. 


—TECHNIQUES  MUST  BE  DEVELOPED— 

We  suggest  to  all  concerned  that  the  word  “Reader- 
ship”  l)e  discontinued  until  such  time  as  techniques 
that  will  actually  measure  “Readership”  can  be  de¬ 
veloped. 

In  a  later  article,  we  will  describe  the  areas  in 
which  these  “Readership”  figures  are  important,  and 
how  they  can  be  used  to  advantage.  But  those  who 
wish  to  avoid  technical  discussions  will  be  on  sound 
ground  by  simply  stating: 

“Readership  figures  are  not  measures  of 
newspapers  as  an  advertising  medium  — 
they  are  principally  copy  testing  devices” 

No  newspapennan  should  allow  to  go  unchallenged 
any  application  of  “Readership”  percentages  against 
the  circulation  of  his  newspaper. 


Next  Week:  Circulation  Has  Many  Meanings. 


THE  RESEARCH  COMMITTEE 
OF  THE 

AMERICAN  ASSOCIATION  OF  NEWSPAPER  REPRESENTATIVES 

Gene  Dalgin — RIdder-Johns  Inc. 

Francis  E.  La  Rose — Hearst  Advertising  Service 
John  B.  Mauro — The  Branham  Company 
Lawrence  P.  Pengaro — Story,  Brooks  &  Finley 
Harold  Riesz — Scripps  Howard  Newspapers 

LAWRENCE  ROEHSLER— Chairman 

^he  Research  Committee  of  the  American  Association  of  News- 
p-'per  Representatives  was  formed  early  in  1959  to  extend  the 
AANR. Bureau  of  Advertising  Total  Selling  program  to  Research. 
Newspaper  Representatives  have  always  played  an  Important  part 
developing  newspaper  advertising,  and  the  creation'of  the  AANR 
F  '  earch  Committee  is  a  logical  extension  of  this  activity. 

•Vhile  the  Committee  maintains  a  distinctly  separate  identity, 

L'  Howard  Hadley,  Research  Vicepresident  of  the  Bureau  of  Adver- 
"3.  has  been  elected  to  ex-officio  membership  of  the  Committee, 

J  i*s  activities  are  closely  coordinated  with  those  of  the  Bureau 
Advertising. 

"  ‘iiiiiiiiii:iiiiitiiiiiiiiiiiiii:iiiiiiiiiiiiiiiiiiiiiii!;iiiiiiiiiiiiiiiiiiiiiiiiiiii:iiiniiiiiniiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii:iiii'iiiiiiiiiiiiii  I!" 
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A  typical  ABC  zonal  map,  covering  ABC-defined  city  and  retail  trading 
zones  (Moline,  III.)  as  described  in  Paragraph  2  of  Audit  Reports. 


WITH  ABC  REPORT 

423  Dailies  to  Show 
Trading  Zone  Maps 


Chicago 

A  total  of  423  newspapers 
have  requested  Audit  Bureau  of 
Circulations’  maps,  visualizing 
the  ABC-defined  city  and  retail 
trading  zones  of  399  markets, 
to  appear  in  Audit  Reports 
scheduled  for  release  before 
Sept.  30,  1960. 

Identical  maps  will  appear  in 
the  Audit  Reports  of  two  or 
more  daily  newspapers  located 
in  the  same  city  market.  ABC 
board  action  last  June  made  it 
optional  for  a  newspaper  pub¬ 
lisher  to  show  a  map  of  his  city’s 
market  areas  as  defined  in  ABC 
reports.  The  map  will  appear  in 
the  Audit  Report  on  the  inside 
cover  page,  visualizing  the  in¬ 
formation  detailed  in  Para¬ 
graph  2. 

129  Markets  Have  Maps 

Of  the  Audit  Reports  for  the 
12-month  period  ending  Sept. 
30,  19.59,  25  of  those  released  to 
date  include  maps.  Another  84 
maps  have  been  completed  by 
ABC  and  will  be  released  w’ith 
the  Audit  Reports.  Twenty  more 
maps  are  in  the  preparation 
stage,  accounting  for  the  129 
markets  which  will  be  visualized 
in  the  Sept.  30,  1959  Audit  Re¬ 
ports. 

Of  the  Audit  Reports  for  the 
period  ending  Dec.  31,  19.59,  74 
market  area  maps  will  be 
shown;  142  in  the  Audit  Reports 
following  March  31,  1960;  and 
52  in  the  Audit  Reports  follow¬ 
ing  June  30,  1960.  Two  maps  are 


scheduled  for  Audit  Reports  due 
after  Sept.  30,  1960  (news¬ 
papers  on  which  requests  for 
maps  were  made  after  the  1959 
Audit  Report  had  been  re¬ 
leased). 

2  Types  of  Maps 

The  ABC  maps,  like  the  pres¬ 
ent  Paragraph  2  city  and  retail 
trading  zones  definitions,  will  be 
uniform  for  daily  newspapers 
in  the  .same  city.  Since  some 
-ABC  newspapers  are  on  a  zonal 
basis  and  others  are  on  a  city 
or  community  publication  basis, 
provisions  in  the  ABC  rules 
allow  for  two  tjqpes  of  maps. 

Maps  for  newspapers  report¬ 
ing  circulation  on  a  zone  basis 
(most  dailies  and  a  limited 
number  of  weeklies)  will  in¬ 
clude:  boundaries  of  the  city  of 
publication;  city  zone,  retail 
trading  zone,  county  or  town 
(township)  boundaries  or  por¬ 
tions  of  county  boundaries  for 
all  counties  wholly  or  partially 
within  the  zones;  Metropolitan 
Area  (at  the  option  of  the  pub¬ 
lisher)  ;  portions  of  adjacent 
counties  and/or  geographical 
features  where  needed  for  orien¬ 
tation  purposes;  portions  of 
State,  Province,  and  National 
boundaries  where  necessary;  as 
many  towns  as  can  be  shown 
legibly;  and  may  include  any 
additional  inset  maps  necessary 
for  orientation  purposes. 

(Continued  on  page  16) 
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Thiele  Will  Become 
E&P  Ad  Manager 

Hemy  C.  Thiele,  who  on  Dec.  Between  the  wai^s,  he  worked 
17  completed  12  years  of  sei-vice  for  the  New  York  World  for  11 


on  the  advertising  staff,  will 
become  advertising  manager  of 
Editor  &  Publisher  on  Jan.  1. 


Henry  C.  Thiele 


For  eight  years,  Mr.  Thiele 
traveled  over  the  South  and 
Southwest  as  advertising  rep¬ 
resentative  of  E&P  and  for  the 
last  four  years  he  has  been  an 
advertising  salesman  in  New 
York  and  Washington,  handling 
principally  public  isolations  and 
syndicate  advertising  accounts. 

Mr.  Thiele  handled  most  of 
the  advertising  for  the  Southeni 
Newspaper  Publishers  Associa¬ 
tion  edition  of  E&P  in  1953. 

Unusual  Career 

He  has  had  an  unusual 
career,  encompassing  25  years 
of  editorial  experience  and  15 
years  on  the  advertising  side. 
He  grew  up  in  Newark,  N.  J., 
and  married  Miss  Grace  Endi- 
cott  Geyer  of  old  New  England 
families.  They  live  at  Towaco, 
N.  J.,  and  their  two  sons,  both 
Annapolis  graduates,  are  lieu¬ 
tenant  comhianders  in  the  U.  S. 
Navy. 

In  World  War  I,  Mr.  Thiele 
seiwed  in  Albany  under  Gov. 
Charles  S.  Whitman  of  New 
York  in  the  Resources  Mobiliza¬ 
tion  Bureau.  George  Creel  moved 
him  to  Washington  as  assistant 
director  of  the  foreign  language 
publication  division  of  the  Com¬ 
mittee  on  Public  Infonnation. 
Later,  because  of  his  knowledge 
of  the  Gennan  language,  he  was 
called  upon  to  aid  Alien  Prop¬ 
erty  Custodian  A.  Mitchell 
Palmer. 

In  World  War  II,  he  was  in 
charge  of  priorities  for  the 
Wright  Aeronautical  Co i^po ra¬ 
tion. 


years  and  with  the  Neiv  York 
Evening  Post  and  the  Washing¬ 
ton  (D.  C.)  Post,  all  in  editorial 
jobs.  He  is  a  member  of  the 
Society  of  the  Silurians,  whose 
members  are  veteran  New  York 
City  newspapei-men. 

Leach  Laney,  the  present  ad¬ 
vertising  manager  of  E&P,  has 
resigned  as  of  Jan.  1  to  become 
a  new  business  specialist  for 
publications  at  45  Tudor  City 
Place,  New  York  17.  Mr.  Laney 
joined  E&P  18  years  ago  as  an 
advertising  representative.  His 
salesmanship  was  rewarded  six 
years  later  by  his  promotion  to 
advertising  manager. 

Before  joining  Editor  &  Pub¬ 
lisher,  he  had  served  on  the 
advertising  sales  staff  of  Busi¬ 
ness  Week  and  Cosmopolitan. 
He  is  a  graduate  of  Prince¬ 
ton  University  and  Montclair 
Academy.  He  is  a  member  of 
the  Associated  Business  Publica¬ 
tions  and  Sales  Executives  Club 
of  New  York. 

Haulenbeek  Retires 

Garrie  B.  Haulenbeek,  an 
E&P  advertising  representative 
for  35  years  and  engaged  in  the 
advertising  business  for  57 
years,  will  retire  Jan.  1.  As  an 
E&P  representative,  he  has 
traveled  frequently  from  Ea.st- 
em  Canada  to  the  Gulf  of 
Mexico. 

He  was  reared  at  Walton, 
N.  Y.,  and  came  to  New  York 
City  in  1902  to  work  in  an  ad¬ 
vertising  agency  operated  by 
his  uncle.  Later,  he  spent  17 
years  in  Chicago,  where  he 
worked  for  J.  Walter  Thompson, 
advertising  agency,  for  five 
years,  first  in  the  outdoor  ad¬ 
vertising  department  and  then 
as  an  account  executive. 

For  a  period,  Mr.  Haulen¬ 
beek  was  associated  with  the 
late  Frank  Parker  Stockbridge, 
who  had  been  managing  editor 
of  the  old  Neiv  York  Globe,  in 
Public  relations  for  the  furni¬ 
ture  industry. 


Larger  Offices 
For  Resort  Biz 

Kelly-Smith  Company  has  en¬ 
larged  its  Miami  office  in  the 
Cranford  Building,  Frank  Miller 
Sr.,  president,  said.  Ii*win  H. 
Wrissman  has  been  added  to 
the  staff  which  covers  Florida 
and  the  Caribbean  resort  area. 


ABC  Maps 

(Continued  from  page  15) 


Maps  for  newspapers  not  re¬ 
porting  on  a  zone  basis  (most 
weeklies  and  a  limited  number 
of  dailies)  will  include:  boun¬ 
daries  of  the  city  of  publication; 
county  of  publication;  counties 
or  towns  (tovmships)  or  por¬ 
tions,  and  geographical  features 
where  necessary;  as  many 
towns  as  can  be  shown  legibly; 
and  may  include  any  additional 
inset  maps  necessax*y  for  orien¬ 
tation  purposes. 

Since  the  purpose  of  the  Para¬ 
graph  2  detailed  analysis  of  the 
ABC  daily  newspaper  reports 
is  to  define  markets,  the  ABC 
maps  are  confined  strictly  to 
geography.  Neither  one  of  the 
maps  will  show  any  extraneous 
data,  such  as  the  newspaper’s 
distribution  patterns,  circula¬ 
tion  coverage,  population,  or  oc¬ 
cupied  dwelling  units. 

• 

Cathcart  Retires 
From  This  Week 


Cathcart 


Tom  Cathcart  will  retire  as 
executive  vicepresident  of  This 
WEEK  Maga¬ 
zine  on  January 
1,  but  will  con¬ 
tinue  as  a  con¬ 
sultant  to  the 
company,  it  was 
announced  by 
Euclid  M.  Cov¬ 
ington,  presi¬ 
dent  of  This 
Week. 

Mr.  Cathcart 
has  worked  on 
This  Week  since  its  first  issue 
in  1935.  He  began  as  promotion 
manager,  became  manager  of 
newspaper  relations,  1946  to 
1948;  a  vicepresident  and  direc¬ 
tor  in  1949,  and  executive  vice- 
president  in  1957. 

Previous  to  joining  This 
Week,  Mr.  Cathcart  had  been 
promotion  manager  for  Crowell- 
Collier  publications  and  editor 
of  Country  Home  magazine. 

Among  the  many  citations  re¬ 
ceived  by  Mr.  Cathcart  during 
his  career  was  one  from  the 


War  Pi*oduction  Board  for  his 
activities  with  the  American 
Newspapers  Publishers  Associ¬ 
ation  in  the  drive  to  save  paper, 
scrap  metal  and  other  materials 
during  World  War  II.  During 
World  War  I,  Mr.  Cathcart  en¬ 
tered  the  Ai-my  as  a  private, 
became  a  captain  in  the  Motor 
Ti-ansport  Corps. 

After  a  winter’s  rest  in  the 
Caribbean,  Mr.  Cathcart  said 
he  will  consider  proposals  to 
serve  as  a  newspaper  counsellor. 


California 
Group  Drops 
Ad  Package 

San  Francisco 

The  California  Newspaper 
Publishers  Association  is  drop¬ 
ping  out  of  advertising  activities 
which  for  30  years  have  pro¬ 
vided  members  with  a  ont^-order, 
one-bill,  one-check  package  plan. 

This  move  will  become  effec¬ 
tive  Dec.  31  through  the  in¬ 
activation  of  CNPA  Services, 
Inc.  Advertising  orders  and  re¬ 
quests  for  advertising  informa¬ 
tion  will  be  i-eferred  to  repre¬ 
sentatives  of  the  nexv'spapero  in¬ 
volved.  A  CNPA  standing  com¬ 
mittee  will  serve  as  agent  be¬ 
tween  member  newspapt>rs  and 
the  representatives. 

The  inactivation  resolution 
calls  for  the  distribution  of  all 
I’emaining  assets  of  CNPA  Seiv- 
ices,  Inc.,  to  the  CNPA  as  sole 
stockholder.  The  association 
made  a  $15,000  investment  in 
setting  up  the  separate  com¬ 
pany. 

John  B.  Long,  general  man¬ 
ager  of  CNPA,  who  said  he  still 
believes  the  one-order,  one-bill 
one-check  plan  is  a  sound  sell¬ 
ing  method  for  weeklies,  ex¬ 
plained  that  the  CNP.U  staff 
will  now  have  more  time  to 
devote  to  fundamental  sendees 
of  the  association. 

I^engtliy  Discussion 

The  original  motion  for  temi- 
nation  of  CNPA  Services  was 
made  to  the  board  by  Archie  J. 
Hicks,  puhVisher-Encinitas  Coast 
Dispatch.  Mr.  Hicks  listed  four 
points  of  conceni  to  his  com¬ 
mittee.  He  said  revenues  were 
being  used  to  support  CNP.4 
activities  and  repor-ted  lack  of 
pr-oper  direction  of  CNPA  Serv¬ 
ices.  The  operation  of  CNP.'t 
with  both  daily  and  weekly 
member’s  is  not  compatible  with 
successful  representation  of 
weeklies,  he  i-epor-ted. 

Ther’e  is  confusion  over  old 
and  new  business  and  conflift 
between  CNPA  member’s  and 
their  concept  of  ad  agency  func¬ 
tions,  he  added. 

The  inactivation  motion  as 
finally  adopted  was  proposed  by 
J.  Clifton  Toney,  Fairfield  Re¬ 
publican  and  also  a  co-chair’nian 
of  the  oper’ating  committee. 

Ben  Reddick,  Newport  Harbor 
Neivs-Press,  said  the  plan  will 
put  CNPA  back  in  the  business 
of  selling  new’spapers  and  not 
adver’tising. 

The  motion  for  inactivation 
was  adopted  16  to  3  with  3 
abstaining  and  11  absent. 
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Advertising  News 

SECTION 

Edited  by  Robert  B.  McIntyre 


downtown  MALLS: 


Bonanza;  Boomerang? 
That’s  Big  Question 


Parking  and  traffic  tie-ups  com¬ 
pounded  by  bus  rerouting  which 
made  it  hard  to  get  near  stores. 


This  is  the  second  of  a  three- 
part  series  dealing  with  shop- 


By  Robert  B.  McIntyre 


•  Fort  Worth,  Texas,  set  up  ping  centers  and  downtown  re- 

an  elaborate  temporary  mall  for  vitalization  programs.  Part  I 
National  Downtown  Week.  (E&P,  Dec.  12,  page  17)  dealt 
Pulled  heavy  crowds  of  sight-  with  shopping  centers  and  what 
seers.  No  measure  of  permanent  they  mean  to  newspapers 
value.  linage-wise.  Part  II  concentrates 

•  Springfield,  Ore.,  in  a  care-  on  the  problems  of  downtown 
fully  planned  and  tested  mall  ex-  shopping  areas.  Part  III  will  re- 


periment  saw  business  up  14%  port  on  various  downtown  re- 
(Part  II  of  a  Three-Part  Series)  trians  to  roam  freely  about,  lO-day  Shoppers  Paradise  vitalization  programs — many  of 

Ever  since  the  giant  shopping  E'^fiJ'ybody,  of  course,  looks  for  mall.  Shopper  reaction  was  fa-  them  sparked  by  the  local  news- 
center  cast  its  ominous  shadow  business.”  by  3  to  1.  paper. 


across  the  doorways  of  Main 
Street’s  retail  stores,  merchants 
have  been  warned  that  they 
must  hang  together  in  their  ef- 


an  upsurge  m  ousiness.'  vorable  by  3  to  1.  paper. 

Bonanza  or  Boomerang?  Laurence  Alexander,  execu-  - 

tive  director  of  Downtown  Serv- 

Is  the  mall  really  a  bonanza  ices,  was  among  the  very  first  tailers  located  away  from  the 
or  can  it  boomerang?  What  ai'e  to  advocate  the  dramatic  mall  mall  find  sales  have  slipped. 


forts  to  revitalize  downtown,  or  the  results  of  the  temporary  or  concept  for  dowmtown  revitali 
they  will  hang  separately  in  the  pei’manent  malls  already  set  up?  zation. 

inevitable  decline  of  the  down-  Mr.  Haldenstein  cited  the  fol-  “The  appeal  of  the  mall  is  s( 


inevitable  decline  of  the  down-  Mr.  Haldenstc 
town  area.  lowing  example 

Such  warnings  also  apply  to  these  questions: 
local  newspapers  who  stand  to  •  Kalamazoo, 


ncept  for  dowmtown  revitali-  2)  The  mall  is  too  often 
tion.  viewed  as  a  promotional  tool  in- 

“The  appeal  of  the  mall  is  so  stead  of  a  long-range  downtown 


lose  considerable  advertising  lin-  first  and  still  only  permanently 
age  .should  the  downtown  shop-  built  mall,  reported  retail  gains 


lowing  examples  in  answer  to  basic  that  it  almost  seems  to  be  improvement  measure  and  thus 
these  questions:  a  heavenly  salvation  for  down-  related  to  problems  of  traffic 

•  Kalamazoo,  Mich.,  with  the  town/’  Mr.  Alexander  said.  He  flow,  parking,  blight  and  urban 
first  and  still  only  permanently  ^^^od  -  e  aie  opposed  to  the  renewa  . 

rAfnil  Way  in  which  the  mall  concept  _  3)  Poor  mall  research  can 


way  in  which  the  mall  concept  3)  Poor  mall  research  can 

,,  j  A  j-  e  *  oc/y  has  been  footballed  around,  lead  to  fal.se  conclusions.  The 

ping  district  be  allowed  to  die  of  up  to  25%  throughout  the  i _ v. 

‘  j  ....  ,  j  ,  X,  •  °  _  What  can  be  a  solid  idea  is  too  terrific  fioopla  used  to  launch 

under  the  competitive  sledge-  central  area.  Businessmen  are  luca  la  _  _ 

,  , ,  ^  u  •  •  J  often  being  considered  as  a  mere  a  mall  distorts  any  possible 

hammer  blows  of  the  shopping  impressed.  _ .  , 


center.  Many  newspapers  ,  Toledo,  Ohio’s,  widely  dis- 
throughout  the  U.  S.  have  re-  cussed  mall  was  dismantled  Nov. 
sponded  to  the  warning  and  have  le.  Results  are  rated  inconclu- 


gimmick.  We  would  like  to  see  evaluation  of  its  underlying  suc- 

the  mall  returned  to  proper  per-  cess  or  failure. 

spective  as  just  one  —  albeit  4)  Downtown  businessmen  are 


ig.  ^esults  are  rated  inconclu-  an  important  one  -  step  which  literally  insisting  on  malls  to- 
sparked  downtown  revitaliza-  give.  Great  initial  interest  by  should’^be  considered  by  any  city  day.  This  is  potentially  a  dan- 
ion  progiams.  ^  ^  tbe  public  but  no  measurable  of  its  downtown  re-  gerous  situation.  Basically  the 


So  vital  is  the  revitalization  steady  sales  gain. 


of  downtown  areas  that  they  will 
be  put  on  trial  at  the  49th  an- 


vitalization  work.” 


•  Covington,  Ky.,  was  dis¬ 
appointed  with  results  of  a 


mall  concept  is  an  architectural 


Mr.  Alexander  listed  four  ma-  design.  As  is  true  of  any  design 


nual  convention  of  the  National  three-day  mall  test.  Business 


Retail  Merchants  Association  in  oot  good.  Main 
New  York  Jan.  10-14. 

“Downtown  on  Trial”  is  the  j 
title  of  a  session  to  be  held  at 
which  thiee  authorities  on  down-  | 
town  redevelopment  will  testify 
on  behalf  of  downtown,  then  I 
submit  to  expei’t  cross-examina¬ 
tion.  si 

Dowmtown  will  also  receive  at-  ’ 
tention  at  other  NRMA  sessions. 

Malls  Make  Headlines 

According  to  Austin  K.  Hald¬ 
enstein,  associate  director, 

I'owntown  Services,  New  York, 
right  now  the  mall  is  the  hot¬ 
test  topic  of  discussion  in  prac¬ 
tically  every  city  in  the  U.  S. 

“No  matter  to  whom  you  talk 
—  businessmen,  merchants. 

Chamber  of  Commerce  execu¬ 
tives  or  city  officials  —  the  talk 
quickly  comes  around  to  weigh¬ 
ing  the  advantages  and  disad¬ 
vantages  of  the  mall  concept. 

H.->?.r,„stei„“‘rxSrini!™heraU 

Mieet  to  traffic,  decorating  that  months.  C 

moi(.iii:hfare  with  foliage  and  sales  up  as  much  , 

nowfi-.s  and  then  allowing  pedes-  If  it  su 
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was  not  good.  Main  problems:  find  business  increases  while  re¬ 


nted  with  results  of  a  jor  danger  spots:  idea  it  does  not  fit  every  city, 

-day  mall  test.  Business  1)  Stores  on  the  mall  may  “In  short,”  Mr.  Alexander 
not  good.  Main  problems:  find  business  increases  while  re-  told  Editor  &  Publisher  “the 

mall  is  an  idea  of  real  merit 
for  downtown  revitalization  and 
business  building.  However,  it 
must  not  be  rushed  into  head¬ 
long,  heedless  of  other  down¬ 
town  problems  and  without 
thought  and  study  by  experts.” 

‘Important  Impart’ 

Commenting  on  the  Kalama¬ 
zoo  mall  experiment.  Chain 
Store  Aye  magazine  said,  “Al¬ 
though  it  is  still  too  early  to 
evaluate  the  mail’s  effect  on  re¬ 
tail  business  volume  in  Kalama¬ 
zoo,  there  is  little  question  that 
it  has  had  an  important  impact 
^  on  the  business  climate  of  the 
city  since  it  was  officially  opened 
on  Aug.  19.” 

The  magazine  quotes  the  man¬ 
ager  of  a  large  J.  C.  Pennev 
store  located  just  off  the  south 
end  of  the  mall  as  saying, 
“We’ve  got  to  make  our  down¬ 
towns  as  attractive  as  shopping 
CENTENNIAL  CELEBRATION  MALL— Last  spring,  Lincoln,  Neb.,  es  centers,  and  you  can’t  encour- 
part  of  its  Centennial  Celebration,  tried  a  two-block-long  trial  mall  on  type  of  independent  in- 

"O"  Street.  Originally  set  for  two  weeks,  esperiment  was  held  over  ^est^ent  this  requires  when 

for  three  months.  Cost  of  110,000  was  borne  by  merchants  who  reported  ...  _ _ , _ ..  ,  , 

sales  up  as  much  as  50%.  City  is  now  planning  a  much  longer  mall,  things  are  going  do^vn;  it  has  to 
If  it  succeeds  city  will  erect  a  permanent  mall.  (Continued  on  page  20) 
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AD-lines 


I _ By  Rol>ert  B.  McIntyre _ j 

What  is  it  that  makes  adver¬ 
tising  news  worth  reporting  in 
the  regular  news  sections  of  a 
daily  newspaper? 

Is  it  what’s  said,  or  WHO  says 
it  that  makes  an  advertising 
executive’s  statement  news¬ 
worthy? 

This  thought  came  to  mind 
when  Leo  Burnett  delivered  his 
tirade  against  magazines  before 
a  closed  meeting  of  the  Magazine 
Publishers  Association. 

The  chairman  of  the  board 
of  Leo  Burnett  Co..  Chicago, 
ripped  into  magazines’  efforts  to 
boost  circulation  at  all  costs; 
charged  they  were  at  “their  low¬ 
est  ebb  of  editorial  excellence;” 
claimed  the  business  side,  rather 
than  the  editors,  was  running 
magazines. 


Put  a  Tiger  in  the  Tank.  Sonny, 


"Tigers  an*  npl  for  sleighs” 


0)=. 
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Yet.  last  spring.  William  H. 
Ewen,  director  of  advertising  and 
promotion,  Borden  Foods  Co., 
and  Walter  W  eir,  executive  vice- 
president.  Donahue  &  Co.,  were 
extremely  critical  of  magazines 
in  addresses  before  the  annual 
meeting  of  MPA.  But  neither  re¬ 
ceived  the  coverage  accorded  Mr. 
Burnett. 

Mr.  Ewen.  among  other  things, 
questioned  the  value  of  steps  be¬ 
ing  taken  by  magazines  to  gain 
attention ;  noted  that  adver¬ 
tisers  are  disturbed  over  rising 
costs  per  unit  of  circulation. 

Mr.  Weir  said  magazines  are 
suffering  from  three  viewpoints 
held  by  advertisers:  1)  They 
don’t  get  TV’s  immediate  re¬ 
sponse;  2)  They  lack  the  glam¬ 
our  of  a  network  TV  show;  and 
3)  They  aren't  as  “merchandis- 
able”  as  network  TV. 

*  *  4f- 

WHILE  these  critical  remarks 
of  Messrs.  Ewen  and  Weir  were 
reported  in  the  ad  news  columns, 
they  didn’t  ignite  the  explosion 
that  Mr.  Burnett’s  sparky  spout¬ 
ings  touched-off. 

The  remarks  of  Messrs.  Ewen 
and  Weir  didn’t  result  in  MPA 
issuing  a  statement,  as  did  Mr. 
Burnett’s  comments.  Nor  did 
Ewen’s  and  Weir’s  statements  re¬ 
sult  in  the  Washington  (D.  C.) 
Post  reprinting  their  complete 
texts,  as  the  Post  did  with  Mr. 
Burnett’s  talk. 

Why  not? 

What  makes  advertising  news? 
Is  it  what’s  said  or  WHO  said 
it?  Does  a  “closed  meeting” 
make  it  more  newsworthy?  Or 
is  it  the  current  temper  of  the 
rival  media  at  the  time  a  com¬ 
petitive  medium  is  getting  its 
brains  kicked  out? 


Real  People  Put  Tiger  in  Oklahoma  Ads. 

People-To-People  Ads 
Tell  Okla.  Oil’s  Story 


By  Georjic  A.  Brandenburg 


Chicago 

To  dramatize  its  current  ad¬ 
vertising  theme,  “Put  a  Tiger  in 
your  tank,”  Oklahoma  Oil  Com¬ 
pany  is  using  full-page  news¬ 
paper  ads,  featuring  big  human 


line  that  “puts  a  Tiger  in  your 
tank.” 

Terrific  Impact 

The  impact  of  these  full-page 
ads,  plus  the  saturation  cover- 


interest  photos  of  people  and  a  age  and  weekly  continuity,  all 


small  amount  of  copy  to  tell 
the  story. 

The  campaign  is  lainning  in 
all  four  Chicago  newspapers, 
plus  the  Indianapolis  (Ind.) 
Star  and  News  and  the  Indian¬ 
apolis  (Ind.)  Times.  Oklahoma 
is  using  the  Chicago  Tribune 
and  Chicago  Sun-Times  once  a 
week  and  the  Chicago  Daily 
News  and  Chicago’s  American 
on  an  every-other-week  basis. 
These  two  markets  —  Chicago 
and  Indianapolis  —  represent 
90%  of  Oklahoma’s  sales  area. 


add  up  to  making  Oklahoma 
products  greatly  talked  about 


Court  Okays 
Papers’  Right 
To  Control  Ad 

Minne.vpolis 

A  Hennepin  county  district 
court  has  upheld  the  right  of 
the  Minneapolis  (Minn.)  Star 
and  Tribune  to  control  adver¬ 
tising  in  its  columns. 

Judge  Leslie  L.  Ander.son  de¬ 
nied  a  Minneapolis  business¬ 
man’s  petition  to  force  the 
newspapers  to  publish  his  ads 
bearing  the  words,  “Open  Sun¬ 
day.” 

In  asking  for  a  temporary  in¬ 
junction  against  the  Star  and 
Tribune,  Frank  A.  Sloan,  owner 
of  Sloan  Office  Equipment  Co., 
claimed  that  the  papers:  ac¬ 
cept  other  ads  implying  that 
the  business  is  open  on  Sunday; 
are  a  monopoly  and  he  has  no 
other  advertising  outlet;  dis¬ 
criminate  against  him  because 
he  is  Jewish.  Since  Saturday  is 
a  holy  day  for  him,  Mr.  Sloan 
said,  the  newspapers  restrict 
him  to  only  five  days  of  business 
a  week. 

“The  substantial  majority  of 
cases,”  said  Judge  Anderson, 
“deny  the  right  of  courts  to  con¬ 
trol  editorial  policy  of  news¬ 
papers  and  limit  their  judgment 
in  the  free  determination  of 
what  advertising  they  will  ac- 


among  motorists,  gas  station  lejec  . 

dealers  and  even  the  competi-  Judge  Anderson  said  that  he 
tion,  according  to  word  trickling  “cannot  take  seriously”  Mr. 
back  to  the  agency,  via  the  Sloan’s  claim  that  he  is  being 
Michigan  Avenue  “grapevine.”  discriminated  against,  since  his 
Typical  of  the  series  ai*e  such  business  is  open  all  day  Satur- 
characters  as  Granny  with  day. 


racing  cap  and  goggles  saying, 
“Put  a  Tiger  in  the  Tank, 
Sonny.” 


“WTiat  he  attempts  to  do,  in 
effect,  the  judge  said,  “is  to 
advertise  that  he  is  open  for 


There’s  the  bewildered  ice  business  seven  days  a  week. 

“The  effect  of  w'hat  such 


Switch  from  TV 

The  curi-ent  series,  which  be¬ 
gan  this  Fall  following  the  close 
of  the  baseball  season,  was  con¬ 
ceived  by  Oklahoma’s  adver¬ 
tising  agency,  Needham,  Louis 


cream  bar  vender  asking,  “Ice- 

chaser?  ALREADY?”  refer-  vertising  would  be  on  his  corn- 
ring  to  the  ice-chaser  now  added  petitors  is  patent.” 
to  both  grades  of  Oklahoma  • 

High-Q  gasolines.  __ 

Another  full-page  ad  showed  Meflia  Planners 
a  gas  station  attendant,  a  milk  Elect  Matthews 

player  sing-  William  E.  Matthews,  director 
&  Brorby,  Inc.  During  the  big  ^J^^^homa  I  said  media  relations  at  Young  i 

league  baseball  season,  Okla-  Rubicam,  Inc.,  was  electerl  presi- 

homa  sponsors  the  telecasts  of  c  c  oc  .  dent  of  the  New  York  Advertis- 

all  home  games  of  the  White  recent  ad  showed  Santa  ing  Media  Planners  at  the 

Sox  and  Cubs,  via  WGN-TV.  Claus  a  bit  mussed  up  with  a  coup’s  regular  monthly  meet- 

The  agency  engaged  the  serv-  P^-tch  under  his  eye,  saying,  Jng  held  Dec.  1.  He  succeeds 

ices  of  Howard  Zeiff,  New  York  “Tigers  are  not  for  sleighs.” 
photographer  noted  for  his  crea-  • 

New  Media  Chief 


tive  work,  including  the  much 
talked  about  New  York  Daily 
News  car  card  series.  Mr.  Zeiff 
transfonns  rough  “situation 


Newman  F.  McEvoy,  media  di¬ 
rector  of  Cunningham  &  Walsh, 
Inc.,  who  w’as  nameil  chairman 
of  the  executive  committee. 
Other  officers  are;  Richard  P- 


Oklahoma  City 

Phillip  R.  Digilio,  foimerly  Jones,  J.  Walter  Thompson  Co. 
layouts”  into  real  people  who,  pixxluction  manager  for  Beals  vicepresident;  Jeanette  D 
in  tuni,  either  smile,  stare.  Advertising  Agency,  Inc.,  here,  Brecht,  Cohn,  Dowd  &  Alshire. 
smirk  or  sing  out  their  pi*aises  has  been  named  director  of  secretai*y;  and  W’illiam  Hinman. 
of  Oklahoma’s  High  Q  gaso-  media  and  research.  Lambert  &  Feasley,  treasurer 
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Some  marlsets  are 
just  naturally  loaded 

Take  Cleveland,  for  instance.  A  combi¬ 
nation  of  a  compact,  easy  to  reach  area 
plus  a  high  family  income  ($7,381)  and 
you  get  a  market  with 

Retail  Sales  LARGER  than 
any  one  of  35  entire  States. 


Whatever 
you  soli  in  Oroator 
Clovoland  you’ll 
soil  moro  of  it 
in  Tho  Plain  Doalor 


Gas  Stations 


Furniture,  Household  Applionces 


f Source.  S<iles  Mananemcnl  Surrey  of  hu\inK  V 


RETAIL.  SALES  IN 

CLEVELAND  AND 

ADJACENT 

COUNTIES 

CLEVELAND 

26  ADJACENT 

COMMODITY 

CUYAHOGA  COUNTY  COUNTIES 

(000) 

(000) 

(000) 

Total  Retail  Soles 

$2,183,389 

$1,816,558 

$3,999,947 

Retail  Food  Soles 

580,592 

479,486 

1,060,078 

Retail  Drug  Soles 

85,464 

51,380 

136,844 

Automotive 

353,778 

337,921 

691,699 

Akron,  Conton  ond  Yevngstown  Cowntiot  «ro  not  inclodod  in  obovo  miIos 


And  you  really  sell  this  market  in 

The  Cleveland  PLAIN  DEALER 

^fpretented  by  Cresm€r&  Woodward,  Inc.,  \ew  York,  Chicai^o,  Detroit  Atlanta,  San  Francisco,  Los  Anneles.  Member  of  Metro  Sunday  Comics  and  Matezim  Aetwork. 
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Downtown  Malls 
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be  done  when  they’re  going  up. 
The  mall  has  us  going  in  that 
direction.” 

This  opinion,  seconded  by  oth¬ 
ers,  is  taken  to  be  indicative 
of  the  mail’s  effectiveness  in  con¬ 
vincing  most  merchants  along 
and  near  the  two-block  mall  area 
in  Kalamazoo  that  they  can  do 
something  —  collectively  —  to 
halt  the  trend  towai’d  downtown 
deterioration. 

Kesurgence  Keporicd 

The  importance  of  retailing 
to  the  economies  of  the  nation’s 
communities  was  underlined 
thi’ough  a  sweeping  view  of  the 
resurgence  of  downtown  stores 
reported  in  Stores,  the  official 
magazine  of  the  National  Retail 
Merchants  Association. 

Sizeable  investments  in  the 
modernization  and  expansion  of 
downtown  stores  during  the  past 
year,  and  plans  for  the  next  five 
years,  indicate  that  the  tide  has 
turned  from  “the  flight  to  the 
suburbs,”  and  that  the  faith  of 
downtown  retailers  in  the  fu¬ 
ture  of  the  nation’s  Main  Streets 
is  rejuvenating  many  communi¬ 


ties  in  which  downtown  district 
degeneration  has  thi’eatened  the 
entire  structure  of  the  city. 

“Twenty-five  percent  of  the 
I’eporting  stores  found  it  neces¬ 
sary  to  increase  their  downtown 
space  in  the  past  12  months,”  the 
NRMA  magazine  said  in  com¬ 
menting  on  a  suiwey  of  stores 
representing  a  nationwide  cross- 
section.  “And  space  expansion 
is  not  undertaken  out  of  mere 
optimism.  Generally  it  occurs 
only  after  systematic  refixtur- 
ing  and  new'  layout  have  in¬ 
creased  the  productivity  of  ex¬ 
isting  space  to  its  absolute 
limit.” 

‘Principle?.’  Key 

Seymour  Helfant,  manager  of 
NRMA’s  Smaller  Stores  Divi¬ 
sion,  recently  told  Middletowrn, 
Conn.,  merchants  that  “princi¬ 
ples  must  take  precedence  over 
personalities”  in  the  revitaliza¬ 
tion  of  dow'ntown  shopping  dis¬ 
tricts. 

“Downtown  merchants  must 
unit  to  promote  downtown  as 
w'ell  as  their  own  individual 
stores,”  Mr.  Helfant  .said.  “The 
dow’ntow'n  shopping  district  en¬ 
joys  a  w'ide  variety  of  facilities 
which  cannot  be  offered  in  sub¬ 
urban  areas,  and  this  gives 
downtow'n  a  potential  advantage 
over  the  shopping  center.  But 


ROCK  ISLAND 
MOLINE 
EAST  MOLINE 
DAVENPORT 


ONE  OF  THE  FIRST  100  MARKETS 


^  If  You  Do  Business  In  The  Quad-Cities 


THIS  DATA 
CAN  HELP  YOU 


Just  off  the  press!  Unique  16-page 
tabloid  of  new,  authoritative 
Quad-City  market  facts  and  fig¬ 
ures.  Graphically  illustrated.  Con¬ 
tact  Mr.  Harold  E.  Swanson, 
Dispatch-Argus,  Moline-Rock  Island, 
Illinois. 


W  TA>  Quad-Cities'  Largest  Combined  Daily  Circvfotion  J 


THE  ROCK  ISLAND  ARGUS 
THE  MOLINE  DISPATCH 

NATIONAL  REPRESENTATIVES —THE  ALLEN-KLAPP  CO. 


if  the  downtow’n  retailers  do 
not  cooperate  to  create  an  excit¬ 
ing  image  of  dow’ntow’n  in  the 
customers’  minds,  the  competi¬ 
tive  advantage  is  often  dissi¬ 
pated.” 

Touching  on  the  mall,  which 
he  said  is  too  often  considered 
as  a  panacea,  Mr.  Helfant  said, 
“The  mall  itself  does  not  solve 
traffic,  parking  or  transit  prob¬ 
lems.  In  some  cases  a  downtown 
mall  may  actually  worsen  such 
problems  unless  it  is  accom¬ 
panied  by  bed-rock  projects 
aimed  at  their  elimination. 

“An  ill-conceived  dow’ntown 
mall  may  generate  curiosity  over 
a  short  period  of  time,”  he  w’ent 
on,  “but  in  the  long  run  may 
only  create  more  problems  and 
result  in  the  hardening  of  cus¬ 
tomer  antipathy  to  shopping 
dow’ntow’n.” 

He  advised  his  audience  to  co¬ 
operate  fully  to  w’eld  dow’ntow’n 
“Middletow’n”  into  a  “single, 
forceful  merchandising  unit.” 

<'.(M>peralion  Needed 

Last  Octobei’,  the  WilUmantir 
(Conn.)  Daily  Chronicle  spon- 
-sored  a  meeting  of  local  mer¬ 
chants.  Guest  speaker  w’as  Ste¬ 
phen  K.  Small,  public  relations 
director  and  secretary  to  the 
NRMA’s  Dow’ntow’n  Develop¬ 
ment  Committee,  w’ho  pointed 
out  that  everyone  in  the  com¬ 
munity  has  a  stake  in  the  down- 
I  tow’n  area. 

I  “No  one  part  of  this  group 
can  or  should  attempt  to  .solve 
the  problem  alone,”  he  said. 
“What  is  needed  is  the  w’hole- 
hearted  cooperation  of  evei’yone 
in  a  dynamic  program  w’hich 
w’ill  turn  the  tide  aw’ay  from 
deterioration  and  attrition  and 
breathe  new’  life  into  the  dow’n¬ 
tow’n  area.” 

Mr.  Small  suggested  the  or¬ 
ganization  of  a  representative 
group  of  business  and  civic  lead¬ 
ers  to  establish  a  program  w’hich 
has  as  its  sole  objective  an 
economically,  culturally,  socially 
strong  dow’ntow’n. 

Most  of  the  burden,  said  Mr. 
Small,  falls  on  the  downtown 
merchant;  “When  a  downtown 
is  in  trouble,  its  retail  stores 
must  get  together  and  bail  it 
out.  If  they  don’t,  they  will  sink 
slow’ly  into  the  dust  along  with 
the  entire  downtow’n.  And  in 
.some  communities  their  .subur¬ 
ban  cousins  W’ill  go  right  down 
into  the  dust  with  them.” 

Mr.  Small  noted  that  new’spa- 
pers,  mo.st  of  all,  may  not  even 
have  to  be  reminded  that  their 
chief  revenue  has  alw’ays  come 
from  downtown  businesses. 

“The  newspaper  publishers  in 
most  cities  in  which  beginnings 
of  downtown  renewal  have  been 
made,  are  up  in  front,  often  the 
leaders  and  in  several  cases,  the 


initiators  of  the  renewal  move¬ 
ment,”  he  said. 

Park  and  Shop 

Park  &  Shop  validation  iilans, 
now  in  operation  in  about  100 
cities,  are  effective  in  only  30, 
according  to  William  G.  Barr, 
executive  director  of  the  Na¬ 
tional  Parking  Association  and 
a  proponent  of  Park  &  Shop. 
About  three  cities  are  embark¬ 
ing  on  P&S  programs  each  week, 
he  said. 

Mr.  Barr  outlined  a  six-)>oint 
program  for  moving  cars 
through  the  streets  and  creating 
accessible  parking  space  for 
shoppers : 

1)  Work  with  local  authori¬ 
ties  to  get  “meter-feeders”  out 
of  on-street  parking  spaces  in 
the  retail  district. 

2)  Encourage  vigorous  en¬ 
forcement  of  legislation  de¬ 
signed  to  confine  all-day  packers 
to  “fringe”  spaces  several  blocks 
from  central  business  district, 
thus  freeing  high-turnover 
spaces  for  shoppers. 

3)  Work  to  eliminate  on-street 
angle  parking.  Although  angle 
parking  accommodates  more 
cars  than  parallel  parking,  it 
slows  dow’n  traffic.  Recommended 
type  of  parking  is  tandem  par¬ 
allel  parking — a  method  w’hich 
replaces  two  22-foot  slots  with 
two  18-foot  slots  plus  an  eight- 
foot  “no  parking”  zone. 

4)  Conduct,  spon.sor  or  en¬ 
courage  periodic  .surveys  to  de¬ 
termine  utilization  of  on-.street 
and  off-street  parking  spaces, 
hour  by  hour,  through  the  course 
of  a  typical  w’cek. 

.'>)  Consider  establishment  of 
a  Park  &  Shop  program  —  if 
it  can  be  made  big  enough,  with 
at  least  60%  of  all  stores  par¬ 
ticipating.  Keep  it  simple  and 
give  it  continual  promotion. 

6)  Consider  possibility  of  in¬ 
troducing  a  Ride  and  Shop  plan 
to  give  shopper  “a  free  ride 
home.” 

Krain>>lorni  Session 

New’  and  different  ways 
through  which  dow’ntow’n  de¬ 
partment  stores  can  increase 
sales  was  the  subject  of  a  re¬ 
cent  brainstorm  session  held  hy 
Ratten.  Barton,  Durstine  &  Os- 
bom,  Inc.  New’  York  ad  agency 
which  “invented”  the  brain- 
stoi-m  session  back  in  1930. 

The  panel,  composed  of  lead¬ 
ing  figures  in  the  department 
store  and  sales  promotion  fields, 
came  up  with  109  suggestions 
—  19  of  them  dealing  w’ith  the 
importance  of  advertising. 

The  panel  listed  promotion  as 
the  best  w’eapon  downtown  de¬ 
partment  stores  have  in  their 
day-to-day  race  with  suburban 

{Continued  on  page  22) 
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Lestoil  Cuts 
TV  ill  Half, 
Adds  Papers 

Adell  Chemical  Co.,  Holyoke, 
Mass.,  has  sliced  TV  advertising 
for  Lestoil,  household  cleanser. 

Confii-ming  the  50%  cut,  Ike 
Eskenasy,  vicepresident,  said  it 
was  “a  temporary  move,”  but 
newspapers  will  benefit.  Whether 
or  not  the  Lestoil  annual  bud¬ 
get  will  climb  back  to  $12,000,- 
000  during  1960  is  a  question 
that  cannot  be  answered  now, 
Mr.  Eskenasy  said. 

“Thei*e  is  a  temporary  hiatus 
in  our  TV  advertising,”  Mr. 
Eskenasy  said.  “We  intend  to 
become  more  flexible  than  we 
have  been.  That  means  we  will 
use  more  newsimpers,  with  hard¬ 
hitting  big  copy  schedules. 

“We  will  use  newspapers  a 
great  deal  more  in  1960  than  we 
did  this  year. 

“I  believe  you  might  say  that 
we  are  maturing  as  an  adver¬ 
tiser.  TV  has  meant  a  great 
deal  to  us.  But  the  time  has 
come  to  seek  other  means  of 
reaching  the  public.  TV  has  been 
diluted  too  much. 

“When  you  consider  some  five 
other  liquid  detergents  buying 
time  and  using  it  much  in  the 


same  way  as  we  do,  the  dilution 
becomes  quite  evident.” 

Mr.  Eskenasy  pointed  to  the 
schedule  in  newspapers  for  Les- 
tair,  a  new  product,  for  which 
Jackson  Associates,  the  agency, 
is  placing  six  column  ads  in 
standard-sized  dailies  and  full 
pages  in  tabloids.  Where  avail¬ 
able  two-colors  are  being  used. 

• 

Erbach,  Hoarty 
Naiiietl  Vieepresidents 

Chicago 

Two  new  vicepresidents  have 
been  named  by  the  Allen-Klapp 
Co.,  effective  Jan.  1,  it  was  an¬ 
nounced  here  by  officials  of  the 
newspaper  representative  firm. 
The  new  vicepresidents  are: 
Henry  A.  Erbach,  manager  of 
the  A-K  New  York  office;  and 
Patrick  J.  Hoarty,  Chicago. 

The  firm  also  announced  two 
additional  minority  stock¬ 
holders:  Stanley  C.  Bestys,  New 
York;  and  W'illiam  N.  Conner, 
Detroit  manager. 

• 

Col.  Bum  Dies 

Middlebury,  Vt. 

Col.  Walter  P.  Bum,  65,  died 
here  Dec.  4  of  a  heaid;  ailment. 
Between  World  War  I  and  II, 
Col.  Burn  was  Pacific  Coast 
manager,  and  later  Eastern 
manager  of  the  Bureau  of  Ad¬ 
vertising,  ANPA. 


Downtown  Malls 
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centers  for  the  consumer’s  ear: 
promotion  of  “instant  shopping, 
the  saving  of  time  by  concenti'at- 
ing  marketing  in  a  downtown 
area  where  all  products  and 
services  are  available,  not  just 
a  chosen  group”;  promotion  of 
a  new  name  and  new  “atmos¬ 
phere”  for  the  old,  familiar 
downtown  area  to  make  it  more 
appealing  to  shoppers  who  are 
eagerly  becoming  aware  of  the 
sleek,  modem  highway  centers; 
promotion  of  the  family  events, 
such  as  “downtown  family 
night”  tied  in  with  shopping, 
or  erection  of  a  meeting  hall 
which  civic  groups  might  use 
in  the  downtown  shopping  area. 

If  d  o  w  n  t  o  w  n  department 
stores  are  to  outdistance  their 
rapidly  growing  younger  broth¬ 
ers,  the  panel  agreed,  they  must 
advei’tise  at  least  as  much,  and 
promote  as  cleverly,  as  their 
new  competitors. 

Among  the  19  advertising 
ideas  suggested  were  the  fol¬ 
lowing: 

•  Run  large  ads  featuring 
downtown  events  in  the  subur¬ 
ban  newspapers,  especially  sales 
activities. 

•  Create  institutional  adver¬ 
tising  campaign  to  emphasize 


fact  that  downtown  stores  have 
a  complete  selection. 

•  All  downtown  merchants 
should  cooperate  in  newspaper 
radio-TV  advertising  to  plug  ad¬ 
vantages  of  shopping  downtown 
rather  than  shopping  at  one  par¬ 
ticular  store. 

•  Run  a  campaign  on  famous 
people  who  have  charge  accounts 
in  downtown  stores.  This  would 
be  a  testimonial  campaign.  .  .  . 
“I  like  to  shop  downtown  be¬ 
cause.  .  .  .” 

According  to  Willard  Pleuth- 
ner,  BBDO  vicepresident,  who 
moderated  the  brainstorm  ses¬ 
sion,  copies  of  the  complete  re- 
lK)rt  can  be  obtained  without 
charge  by  writing  Tom  Mitchell, 
Marketing  Department,  BBDO, 
383  Madison  Ave.,  New  York  17, 
N.  Y. 

(\ext  Week:  What  various 
newspapers  are  doing  to  put 
over  downtown  shopping  ideas.) 

• 

(]olor  Linage  Gains 

October  ROP  color  linage 
totaled  16,128,931  lines,  a  gain 
of  20.9%  over  the  13,338,151 
lines  tallied  in  October  1958, 
accoi-ding  to  the  Hoe  Report 
compiled  by  Media  Records  from 
measurements  of  more  than  400 
newspapers  in  130  cities.  Color 
linage  for  the  year  to  date  was 
up  24.9%  over  the  same  i)eriod 
a  year  ago. 


one-in-a-mIllion  test  market  . .  .  one  n 

...and  cij|million  and  more  prospects! 


The  Providence  Journal-Bulletin 

takes  pleasure  in  announcing  the  appointment  of 

Frank  H.  Stevens 

as  manager  of  its  new  direct  Boston  sales  office,  479  Statler 
Bldg.,  Boston  16,  Mass.,  for  closer  personal  service  to 
agencies  and  advertisers  in  the  Massachusetts  area 

and  the  appointment  of 

McAskill,  Herman  &  Daley 

as  its  representatives  for  Florida,  the  Caribbean 
and  Mexico. 


Represented  elsewhere  by  Ward-Griffith  Co.,  Inc. 
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^^Charley  just  mentioned  it  this  morning.  He  says  the 
New  York  News  has  2,200,000  exclusive  adult  readers, 
with  65%  of  them  in  better  income  families.  So  I 
said  what  are  we  waiting  for?  Let's  see  some  action. » 


Secrecy  in  Go\ernment 

\'s,  the  Right  to  Kno\\' 

J.  R.  Wiggins,  Execu¬ 
tive  Editor  and  Vice 
President  of  The  Wash¬ 
ington  Post,  believes  that 
freedom  of  the  press  de¬ 
pends  not  only  upon  the 
statutes  but  upon  the 
vigor  with  which  it  is 
asserted  and  exercised 
by  the  press. 

For  his  all-out  cru¬ 
sade  against  growing  se¬ 
crecy  in  government,  he 
won  the  1957  John  Peter 
Zenger  Award.  He  is 
the  author  of  “Freedom 
or  Secrecy.”  a  book  pub¬ 
lished  in  1956.  In  1954 
Wiggins  was  named 
Lovejoy  Fellow  at  Colby 
College  for  making  a 
significant  contribution 
to  American  journalism. 

Editor  Wiggins’  re¬ 
gard  for  the  readers’ 
right  to  know  is  re¬ 
flected  in  the  news  gath¬ 
ering  and  reports  of 
Washington  Po.st  staff 
members.  It  is  another 
reason  why  the  Wash¬ 
ington  Post  is  read  by 
50^^  more  families  than 
any  other  Washington 
paper,  is  read  by  more 
members  of  official 
Washington,  and  is 
quoted  more  in  the  Con¬ 
gressional  Record  than 
the  other  two  papers 
combined. 

UVi9l)ii\qton  pos\ 

446,000  Sunday  Circulation 
393,000  Daily  Circulation 
National  Representatives; 

Sawyer,  Ferguson,  Walker  Co. 


AFA  Breaks 

Educational 

Program 

The  Advertising  Federation  of 
America,  through  its  newly 
fonned  Bureau  of  Education  and 
Research,  has  initiated  a  far- 
reaching  program  to  provide 
authentic  and  accurate  infonna- 
tion  about  advertising  and  how 
it  works. 

According  to  C.  James  Proud, 
AFA  president  and  general 
manager,  the  solid  values  that 
effective  advertising  delivers  can 
be  overlooked,  largely  through 
lack  of  public  understanding  of 
I  the  trae  nature  of  advertising. 

3-Way  Effort 

To  meet  the  real  need  for  basic 
and  correct  infonnation  about 
advertising,  the  AFA’s  Bureau, 
under  George  T.  Clarke,  has 
launched  a  three-way  program 
to  present  facts  about  adver¬ 
tising  to  the  consumer,  to  edu¬ 
cators  and  students,  and  to 
legislators. 

The  educational  program  will 
be  carried  out  by  some  1,000 
company  membera,  18  national 
adveidiising  associations  and  pro¬ 
fessional  groups,  and  134  adver¬ 
tising  clubs  across  the  U.  S. 
affiliated  with  AFA. 

Plain  Language 

Ultimately,  Mr.  Proud  said, 
infonnation  on  the  whole  field 
of  advertising  and  its  various 
functions  will  be  disseminated. 
The  facts  about  advertising,  its 
functions,  practices  and  prob¬ 
lems  will  be  presented  in  plain, 
non-technical  language  through 
news  articles,  radio-TV  scripts, 
and  talks  to  schools  and  colleges. 

“This  far  reaching  and  con¬ 
tinuing  program,”  said  Mr. 
Proud,  “will  seiwe  to  bring  the 
public  image  of  advertising  into 
timer  and  shaiTier  focus  than 
ever  before.” 


Dahlstrom  Named 
Ad  Chief  of  Daily 

Kenneth  E.  Dahlstrom  has 
been  named  advertising  director 
[  of  the  Grand  Junction  (Colo.) 

Morning  Sun,  according  to  Fred 
1  Shaver,  general  manager. 

Mr.  Dahlstrom,  a  native  of 
Minneapolis,  entered  the  news¬ 
paper  business  in  1946  and  has 
seiwed  in  managerial  positions 
on  several  dailies.  At  different 
I  times  he  was  retail  ad  manager, 

1  promotion  manager,  and  adver- 
!  tising  director  of  the  Jackson 
I  (Miss.)  State-Times, 


Space  Buyer.  ..F.Y.  L 

BATTLE  CREEK — Latest  market  facts  ainiut  Battle  Creek,  Mich., 
now  in  the  over- 100,000  class,  are  given  in  a  packet  which  the  Battle 
Creek  Enquirer  and  News  is  making  available  to  advertising  people. 
Income  per  capita  is  shown  as  $1,949  and  income  per  household 
as  $6,206. 

*  *  * 

BOOK  FAIR  for  Children  and  Young  People  (November  l.>-2.5) 
attracted  70.000  persons  in  Washington  during  its  11-day  run  at 
the  U.  S.  Department  of  Commerce.  This  figure  set  a  new  record, 
topping  the  peak  of  68.000  set  last  year  and  added  up  to  the  biggest 
book  fair  in  the  country,  according  to  the  U  ashington  Tost’s  promo¬ 
tion  manager,  Joseph  P.  Lynch. 

GROCERY  SURVEY — Fifth  annual  Grocery  Pnnlucts  .Sales  Per¬ 
formance  Survey  in  the  market  of  the  Temple  (Tex.)  Telegram 
shows  chains  doing  55%,  leading  independents  3.5'^r  and  others  10(r. 

*  *  # 

“KEEPING  UP  WITH  THE  TIMES,”  a  newsletter  sent  to  adver 
tising  and  business  executives  by  the  Los  Angeles  Times,  has  been 
increased  from  four  to  eight  pages  and  has  a  new  format  to 
lift  it  out  of  the  letter-size  class.  Content  has  also  been  changed  to 
include  more  information  about  the  Times’  editorial  accomplishments 
and  about  general  economic  conditions  in  Southern  California. 

i  *  *  * 

FOOD  MARKET — A  new  Detroit  Free  Press  study  reveals  that 
the  Detroit  food  market  is  more  important  than  mere  population 
figures  indicate.  While  Detroit  ranks  fifth  among  the  major  markets 
in  population,  the  market  is  third  in  per-family  income,  total  retail 
sales  and  food  sales;  and  Detroit  ranks  first  among  the  top  five 
markets  in  per-family  drug  sales. 

Titled  “A  New  Look  at  the  Detroit  Food  Market,”  the  study  de¬ 
fines  the  market  area  as  the  Central  City  of  Detroit  plus  five-and-a- 
half  suburban  counties  surrounding  Detroit.  Food  sales  in  this  area, 
totalling  $1  1/3  billion  dollars,  are  closely  split  between  the  city 
and  suburbs,  with  Detroit  accounting  for  51%  of  the  total  and  the 
suburbs  registering  49*^/.  The  study  shows  county  locations  of 
nearly  400  supermarkets  belonging  to  the  five  key  chains  operating 
in  the  market:  A&P,  Food  Fair,  Kroger,  National  and  Wrigley’s. 
Suburban  stores  now  outnumber  city  stores  187  to  169.  On  the  draw¬ 
ing  boards,  planned  suburban  sites  outnumber  citv  locations  21  to  9. 

*  *  ♦ 

FREQUENCY  RATES — The  If  ashington  l*ost  discount  plan 
which  applies  on  a  frequency  basis  to  both  minimum  space  and  full 
page  insertions  and  which  was  inaugurated  last  February  includes 
several  important  factors.  They  apply  to  both  color  and  black  and 
white,  to  both  daily  and  Sunday  advertising  and  to  the  main  sections 
of  the  Sunday  paper  as  well  as  to  the  Sunday  Post's  tabloid  sections 
— TV  Week  and  Show. 

*  *  * 

CIVIC  HONOR — The  Lincoln  (111.)  Daily  Courier  bestowed  its 
fifth  annual  Man  of  the  Year  award  on  Kenneth  E.  Zimmerman. 
44,  chief  deputy  sheriff  of  Logan  county.  Each  month  the  Courier 
cites  a  Man  of  the  Month  for  civic  achievement.  From  the  12  the 
Man  of  the  Year  is  chosen.  He  receives  a  gold  money  clip. 

*  *  * 

FIRST  ROP  COLOR  SURVEY  in  Canada  has  just  been  com¬ 
pleted  by  the  Hamilton  Spectator.  It  deals  primarily  with  “reader- 
ship”  increases  and  the  economy  of  color. 

(ilonducted  with  a  sampling  of  over  2.000  Spectator  readers  by 
Daniel  Starch  (Canada)  Ltd.,  the  survey  is  based  on  advertisements 
carried  in  four  separate  daily  issues  of  the  paper.  Two  of  these 
daily  issues  were  split-run,  with  50%  of  the  tested  advertisements 
carried  in  color  and  50%  in  black  and  white. 

According  to  Spectator  Advertising  Manager  D.  L.  Regan,  this 
preliminary  study  is  the  first  of  a  series. 

«  »  * 

READER  HOUSEHOLD  CHARACTERISTICS  in  Richnumd.  Va. 
are  tabulated  in  a  brochure  issued  by  the  Research  Department  of 
Richmond  Newspapers.  It  shows  more  than  70  percent  of  the  house¬ 
holds  subscribe  to  the  morning  Times-Dispatch,  more  than  80  per¬ 
cent  to  the  evening  News  Leader,  and  more  than  95  percent  to  one 
or  both  local  dailies. 

mmms^  -.t'  ,  . 
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R.  HOE  &  CO.,  INC. 
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Ann  Landers 
Gives,  Gets 
Some  Advice 

Chicago 

“Dear  Ann  Landers:  Here’s 
advice  for  you!” 

The  above  heading  appeared 
over  a  recent  ad  placed  by  the 
Supreme  Pi*oducts  Corp.,  Chi¬ 
cago,  for  its  home  haircutting 
kits.  The  ad  ran  in  the  Chicago 
Sun-Times  and  was  offered  to 
300  newspapers  carrying  the 
Ann  Landers  advdce  column,  via 
Sun-Times  Syndicate. 

The  ad  offered  home  hair¬ 
cutting  kits  at  $14.95  to  fathers 
who  spend  $2  for  a  haircut  for 
themselves  and  $1.75  for  the 
kids.  Miss  Landers  had  featured 
in  her  column  a  letter  from  a 
“Chicago  Pop’’  who  complained: 

“If  more  people  would  cut 
their  kids’  hair  at  home,  maybe 
we  could  get  the  barber  prices 
dowm  where  they  belong.” 

The  ad  quoted  the  letter  from 
“Chicago  Pop”  and  Ann’s  re¬ 
ply:  “I’ve  already  heard  from  a 
slew  of  outraged  fathers.  I’m 
willing  to  print  a  solution  to  this 
problem  if  someone  will  come  up 


with  one.”  (In  the  original  col¬ 
umn,  Miss  Landei*s  had  added 
one  more  sentence:  “I  assume, 
too,  that  the  barbers  have  a 
side.  I’d  like  to  hear  it.”) 

The  ad,  placed  by  Kenyon  & 
Eckhardt,  Inc.,  New  York,  of¬ 
fered  the  “solution”  to  Chicago 
Pop’s  pi-oblem — a  Supreme  Elec¬ 
tric  Home  Haircutter,  spelling 
out  the  savings  to  be  made  on  a 
do-it-yourself  basis. 

Braiihaiii  To  Open 
Minneapolis  Offiee 

The  Branham  Co.,  national 
advertising  representatives,  will 
open  a  Minneapolis  office  Feb.  1. 

The  new  office  will  be  man¬ 
aged  by  Robert  Brockman  and 
John  Wolf.  Mr.  Brockman,  who 
will  handle  the  ladio-TV  opera¬ 
tion,  was  fonnerly  in  Branham’s 
Chicago  office.  Mr.  Wolf  has 
been  operating  out  of  the  De¬ 
troit  office  and  will  head  up  the 
newspaper  division. 

• 

New  Daily  Names  Rep 

Appointment  of  Don  R. 
Pickens  Co.  as  national  adver¬ 
tising  representative  of  the 
newly  formed  Tahoe  Sierra 
Tribune,  was  announced  this 
week  by  Lyle  Laughlin,  general 
manager  of  the  new  daily. 


Staff  Appointments 
At  Rockford  Papers 

Rockford,  Ill. 

Appointment  in  the  adver¬ 
tising  department  of  the  Rock¬ 
ford  Morning  Star  and  Regis¬ 
ter-Republic  were  announced  by 
Publisher  E.  Kenneth  Todd. 

J.  Lawrence  Herzog,  on  the 
retail  advertising  staff  since 
1922,  was  promoted  to  retail 
advertising  manager  in  charge 
of  seiwices  to  downtown  mer¬ 
chants. 

W.  W.  Crouch,  former  na¬ 
tional  advertising  manager  of 
the  Aurora  (Ill.)  Reacon-Neu's, 
joined  the  staff  as  assi.stant  in 
charge  of  seivice  to  shopping 
center  advertisers  and  mer¬ 
chants  in  outlying  ai*eas.  Rich¬ 
ard  G.  Lundgren  is  retail  ad¬ 
vertising  manager. 

David  W.  Salisbury,  sales 
manager  of  radio  station 
WROK,  retums  to  the  news- 
l>apers  as  assistant  to  the  man¬ 
ager  of  general  advertising,  H. 
H.  Honaker. 

2  Papers  Add  ‘Puck’ 

Effective  Feb.  7,  the  Youngs¬ 
town  (Ohio)  Vindicator  and  the 
Canton  (Ohio)  Repository  will 
join  the  advertising  group  of 
Puck — the  Comic  Weekly. 


ARF  Re-Elects 
Arno  Johnson 

Arno  H.  Johnson,  viccpresi- 
dent  and  senior  economi.st  of  J. 
Walter  Thompson  Co.,  last  week 
was  re-elected  chairman  of  the 
board  of  directors  of  the  Adver¬ 
tising  Research  Foundation. 

Ai-thur  H.  Hayes,  president, 
CBS  Radio,  was  elected  vice 
chairman,  and  Frank  W.  Mans¬ 
field,  director  of  marketing  re- 
seai’ch,  Sylvania  Electric  Prod¬ 
ucts  Inc.,  was  re-elected  treas¬ 
urer. 

Mr.  Johnson  told  the  annual 
business  meeting  of  ARF  mem¬ 
bers  “that  the  fundamental  suc¬ 
cess  of  the  Foundation  will  lie 
in  research  projects  which  will 
help  detennine  more  accurately 
how  the  advei'tising  dollar  can 
be  invested  most  effectively,  both 
in  the  interest  of  the  individual 
corporate  objectives  and  in  the 
upgrading  of  our  total  standard 
of  living.” 

Mr.  Johnson  -said  that  adver¬ 
tising  was  under  the  obligation 
of  raising  consumption  by  over 
$165  billion  within  the  next  10 
yeai-s  to  keep  up  with  our  pro¬ 
ductive  ability. 


GATEWAY  TO  THE  MOON! 


ORLANDO 
MOVES 

IN  FAST  COMPANY 


Media  Records  Reports  First  Ten  Newspapers  in 
Total  Advertising  Linage  Gains 


(First  ISine  Months  1959  vs.  First  Nine  Months  1958) 

GAIN 

6 —  Cincinnati  Post  &  Times  Star  4,495,431 

7 —  ORLANDO  SENTINEL  .  4,061,486 

8 —  St.  Louis  Post-Dispatch  .  3,935,576 

9 —  Son  Francisco  Examiner  .  3,681,606 

10 — **Sacramento  Bee  .  3,673,160 


1 —  Los  Angeles  Times  ....  10,117,003 

2 —  New  York  Times  .  5,713,438 

3 —  ’^Grond  Rapids  Press  ....  5,165,420 

4 —  Chicago  Tribune  .  4,608,798 

5 —  Washington  Post  .  4,512,597 


’’’Started  a  Sunday  publication  April  5,  1959 
'^’’‘Started  a  Sunday  publication  February  1,  1959 


^rlando  Sentinel-Star  dominates  Miami,  Jacksonville,  Tampa 
^  papers  in  our  compact  five-county  Central  Florida  market 
of  417,000  population  by  better  than  6-1.  New  Orlando  Stand¬ 
ard  Metropolitan  Area  of  275,400  ranks  88th  in  U.S.A.  .  .  . 
and  69th  in  retail  sales! 

ORLANDO  SENTINEL-STAR 

Ash  Branham 
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great  For 


*‘Th«  ttltvifton  programs  wars  so  bad  last  night  that 
I  finishad  all  my  homaworh!** 


S,LL1M^N  IVANS  I* 


LtMANAHA.WIl-l 


gliStll-  A" 


M.LEN  EETIUS,  Ei<..' 


KotEEiMr  16 »  1^59 


E.rl  H. 


i 


‘Harbia  says  no  wifa  of  his  will  avar  work — unlass 
sha  insists  on  having  tha  nacassitias  of  lifa!” 


CM-  Mr.  ,  t.rrlfie 

nln«,  TltEj.  lloE««b«r 


nln«,  TltEj.  lloE««b«r 

I  -t  r/erV  ..UMM^rul. 

IS  tM  test  eve  .t.rted  uelng 

_  tttnCO  .  _  V  ■» 


IS  the  heet  ever.  ‘O  st.rted 

I  h.ve  nm 

her  severel  "  ^  jop  teen-egere.  gsssnth-grede 

that  Ehe  1*  8”*^  ^thet  my  li  the  Magatlne 

I  .1.0  March..  ovar  a 

12.,..r-old>.  oe.  _  O.ann.  1  *>"’*  “I!, 


1  don't 

gj  thla  alo>«  ”^o’keeP^P 
P‘”.  And  tell  her  to  keep 

.ddre.a.  Cordially. 


Allen  Pettua,  EOitov 
?S?“/AS^^?arrET»«ESSEAM 


A  "terrific  job"  is  correct,  Mr.  Pettus.  Nobody  catches 
the  spirit  of  teen  -  agers  like  Kate  Osann.  And  no 
character  reflects  the  bewildering  behavior  of  the 
bewildering  adolescent  as  accurately  and  humorously 
as  TIZZY.  Teen-agers  rate  TIZZY  high  because  they 
recognize  her  as  the  genuine  article.  Grownups  with 
Tizzys  of  their  own  are  fond  of  her  for  the  same  reason. 


TIZZY  is  one  of  15  family  favorite 
comics  in  the  NEA  Full  Service. 


NEA  SERVICE,  INC.  •  1200  west  third st.  •  Cleveland  13,  ohio 
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ATLANTA  •  CHICAGO  •  CLfV(LAND  •  DALLAS 
KANSAS  CITY  •  LOS  ANGILES  •  NEW  ENGLAND 
NEW  TOKK  •  SYRACUSE 


Junius  K.  Hunter,  72,  re-  Barry  Bullock,  77,  foi-mer  '  Frederick  C.  Must,  65,  tom- 
tired  publisher  of  the  Chilli-  associate  editor  of  the  Louisville  er  photographer  for  the  New 
cothe  (O.)  Gazette;  Dec.  4.  (K.y.)  Courier-Journal;  Dec.  13.  York  Mirror,  Neiv  York  Ameri- 

*  *  *  Mr.  Bullock  joined  the  paper  in  can,  and  New  York  Joi  ntal- 

Kenneth  K.  Friedel,  53.  for-  American;  Dec.  8. 

mer  managing  editor  of  the 
Hastings  (Neb.)  Daily  Tribune; 

Leslie  L.  Long,  54,  foi-mer  *  *  * 

city  editor  of  the  DuBois  (La.) 

Courier  for  18  years,  Dec.  1.  Robert  Petrini,  28,  former 
*  *  *  Reno,  Nev.,  newsman;  Nov.  2. 

Har\'ey  John  Hickey,  55,  *  ♦  ♦  Donovan  S.  Hassler  Sr.,  56, 

chief  of  the  Toronto  (Ont.)  Sarah  A.  Penfield,  Hartford  atlveilising  manager  for  the 
Globe  and  Mail’s  Ottawa  Bu-  (Conn.)  Courant  librarian  for  Fort  Payne  (Ala.)  Times  and 
reau;  Nov.  27.  nearly  25  years;  Dec.  7.  Journal;  Dec.  7. 


Obituary 


Thomas  F.  Flynn,  62,  sports 
editor  and  repoidcr  for  the 
Gardner  (Mass.)  News  for  38 
years;  recently. 


Dorothy  Murray  Slater,  49, 
secretary  for  18  years  to  the 
late  Ck)l.  Robert  R.  McConnick, 
editor  and  publisher  of  the  Chi¬ 
cago  (Ill.)  Tribune;  Dec.  13.  william  Main  Johnson,  72, 

former  editor  of  the  T oronto 
(Ont.)  Star  Weekly  and  ])ionio- 
tion  editor  of  the  Toronto 
(Ont.)  Daily  Star;  Dec.  11. 


Joe  Donald  Minick,  reporter 
for  the  Dallas  (Texas)  Times 
Herald  since  1956;  Dec.  8. 


Egbert  Corson; 
Owner  of  Daily 


Lockport,  N.  Y. 

Egbert  1).  Corson,  75,  owner 
and  publisher  of  the  Lockport 
Union-Sun  &  Journal  for  more 
than  50  years,  died  Dec.  12— 
two  days  after  he  awarded  serv¬ 
ice  pins  to  employees  of  the 
paper.  He  also  was  president  of 
Radio  Station  WUSJ,  which  he 
founded  in  1946. 

Founded  by  Father 

The  newspaper  was  founded 
by  his  father,  the  late  Fred  W. 
Corson.  The  son  became  pub¬ 
lisher  on  Feb.  3,  1908,  after 
graduation  from  the  University 
of  Pennsylvania  in  1907. 

Mr.  Corson  was  a  fomer 
president  of  the  New  York  State 
Publishers  Association. 

A  son,  Peter,  is  assistant  pub¬ 
lisher  and  editor. 


Gene  Carr,  Comic 
Strip  Creator,  Dies 

Bellows  Falls,  Vt. 
Gene  Carr,  one  of  the  first  cre¬ 
ators  of  a  comic  strip  in  this 
counti’y  (“Lady  Bountiful”) 
died  Dec.  9  of  a  heart  attack  at 
his  home  here.  He  was  78. 

Mr.  Carr,  who  was  also  an  il¬ 
lustrator,  originated  such  .strips 
as  “Phyllis  the  Servant  Girl," 
“Romeo  the  Dog’’  and  “Flirting 
Flora.’’ 

No  Formal  Training 

Without  having  had  formal 
training,  he  started  his  career 
as  a  messenger  for  the  New 
York  Record.  One  day  he  .-^ent  a 
cartoon  to  the  New  York  Eve¬ 
ning  Journal.  William  Randolph 
Hearst  saw  it  and  liked  it  so 
much  he  brought  the  youth, 
then  16,  into  the  art  department 
In  three  yeai’S  Mr.  Carr  was 
making  $10,000  a  year. 

Mr.  Carr  later  worked  for 
several  syndicates,  and  when  he 
retired  in  1922  he  continued 
contributing  to  the  slicks. 
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PERFECTION® 

PERFORATOR  TAPE 
FOR  TYPESETTIHG 


The  dependable  quality 
and  performance  of 
Perfection  merits  your 
Confidence.  Constant 
Scientific  Laboratory 
Control  makes  for  Top 
Performance,  always. 


Here  is  the  tape,  developed  through  years  of  scientific 
research,  that  meets  the  need  for  dependable,  uniform 
performance  under  the  exacting  conditions  of  modern 
communications  systems.  It  is  used  by  leaders  of  industry  and 
business  throughout  the  world  because  there  is  none  better. 


Write  for  booklet  of  information  and  sami 


We  are  proud  of  the  Confidence  demonstrated 
by  the  acceptance  of  Perfection  Products  among 
our  many  customers  throughout  the  world. 


El 


flje  liaftfofJj 

Established  1764 

The  Oldest  Newspaper  of  Continuous  Publication  in  America 

Announces 

the  appointment  of 

MOLONEY,  REGAN  &  SCHMITT 

Representing  Newspapers  Exclusively  Since  1900 

as  National  Representatives 
Effective  January  1, 1960 


John  R.  Reitemeyer 

President  &  Publisher 
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Exclusive  in  the  Jan.  5  LOOK 


(on  sale  Dec.  22);  a  nationwide  study  by  Gallup 


and  a  special  report  by  21  LOOK 
editors,  photographers  and  researchers  on . . . 


HOW  AMERICA  FEELS  AS  WE 
ENTER  THE  SOARING  SIXTIES 
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A  majority  of  adult  Americans  today  like  what 
they  have,  want  more  of  it . . .  had  a  good  year 
this  year,  expect  1960  to  be  even  better  ...  do 
not  expect  a  world  war  or  depression  in  the 
next  five  years  . . .  believe  keeping  the  peace  is 
America’s  number  one  problem  .  .  .  say  they 
would  “certainly”  marry  the  same  person 
again.  In  general,  optimism  runs  highest  in  the 
Far  West,  lowest  in  the  Midwest,  with  farmers 
the  least  optimistic  occupation  group. 

These  are  some  of  the  findings  of  a  national  state- 
of-mind  study  conducted  exclusively  for  LOOK 
Magazine  by  Dr.  George  Gallup’s  Institute  of  Pub¬ 
lic  Opinion.  The  Gallup  data— together  with  an  inde¬ 
pendent  report  by  Look  editors— appear  in  the  Janu¬ 
ary  5  Look,  on  sale  December  22. 

Ba.sed  on  3,500  interviews  and  compiled  on  the  eve 
of  what  promises  to  be  mankind’s  most  exciting  dec¬ 
ade,  the  study  explores  America’s  thinking  on  such 
vital  public  issues  as  the  A-bomb,  inflation,  labor 
unions,  free  speech  .  .  .  such  personal  problems  as 
marriage,  child-rearing,  religion,  family  budget. 

Professor,  mechanic,  great-grandmother 

While  the  survey  was  in  the  field,  21  Look  editors, 
photographers  and  re.searchers  toured  the  country, 
asking  their  own  questions,  drawing  their  own  con¬ 
clusions.  What  they  found  is  incorporated  in  the 
10-page  Look  article,  along  with  word-and-picture 
profiles  of  some  of  the  Americans  they  met;  a  Mil¬ 
waukee  factory  worker,  a  North  Carolina  university 
professor,  a  New  Mexico  great-grandmother,  a  Cape 
Canaveral  missiles  mechanic,  among  others. 

In  a  five-page  summary.  Look’s  William  Attwood 
detects  an  almost  universal  feeling  of  optimism  with 
overtones  of  complacency.  “Most  Americans  today,” 
he  observes,  “are  relaxed,  unadventurous,  comfort¬ 
ably  satisfied  with  their  way  of  life.” 

“A  really  optimistic  American” 

He  also  notes  that  such  factors  as  age,  occupation, 
education  and  geography  have  a  marked  bearing  on 
people’s  outlook.  “If  you  want  to  find  a  really  opti¬ 
mistic  American,”  he  writes,  “look  for  a  college  grad¬ 
uate  in  his  twenties  living  out  West.  For  the  most 
pessimistic,  talk  to  a  Midwe.stern  farmer  at  lea.st  50 
years  old  with  a  grade-school  education.” 

This  major  report  on  the  mood  of  America  accents 
the  iienple  of  America  —  what  they  do,  what  they 
leel.  what  they  want,  what  they  think.  It  is  the  kind 
(it  story  you  would  expect  to  find  in  LOOK,  the  excit- 
iuL'  story  of  people. 


HOW  AMERICANS  FEEL:  LOOK-GALLUP  HIGHLIGHTS 


Optimism  about  the  coming  year: 
29%  “very  optimistic” 

49%  “fairly  optimistic” 

15%  “not  so  optimistic” 

Expect  world  war  in  next  5  years: 

53%  “no” 

23%  “yes” 

Anticipate  A-bomb  use  in  event  of 
war  with  Russia: 

70%  “yes” 

16%  “no” 

Expect  depression  in  next  5  years: 

52%  “no” 

27%  “yes” 

Unemployment  in  your  area  in 
coming  year: 

50%  “will  decline” 

19%  “will  rise” 

Biggest  threat  to  country 
(of  3  cited)  in  1960’s: 

41%  “big  labor” 

15%  “big  business” 

14%  “big  government” 


Think  we  have  lost  some  of  our 
Constitutional  freedoms: 

51%  “no” 

33%  “yes” 

Making  ends  meet  in  coming  year: 

26%  “will  be  easier” 

12%  “will  be  harder” 

58%  “will  be  the  same” 

Able  to  save  or  invest  money  in 
past  year: 

49%  “no” 

48%  “yes” 

Prices  in  coming  year: 

52%  “will  be  higher” 

4%  “will  be  lower” 

37%  “will  be  the  same” 

Happiness  with  family  life: 

75%  “very  happy” 

21%  “fairly  happy” 

3%  “not  so  happy” 

Believe  in  God: 

97%  “yes” 

1%  “no” 
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ONE  SINGlJi: 
MAKfililT! 


DISTRIBUTORS  and  CHAINS 
SERVE  THE  TWO  AREAS 
bu  SINGLE  WAREHOUSING! 


TOTAL  OF  LACKAWANNA  AND  LUZERNE  COUMTIISIM 
'SROS  CONSUMER  MARKETS  -  MAV  1959 


COVHTY  maukcks  mclt  away  umdeh 

MOOettN  METHOOS  OP  mAMKTIHti 


Johnson  Sells 
To  Associates 

Deep  Ritor,  Conn. 

Curtiss  S.  Johnson,  head  of 
Curtiss  Johnson  Publications, 
which  publishes  five  weekly 
newspapers  and  prints  several 
others,  has  disclosed  plans  to  re¬ 
linquish  his  holdings  and  retire, 
as  of  Jan.  4. 

The  Johnson  interests  are 
being  sold  to  three  long-time  as¬ 
sociates,  Henry  E.  Josten  and 
John  C.  Colbert,  both  of  Deep 
River,  and  Duncan  H.  Fraser, 
Niantic,  Conn. 

Mr.  Johnson  will  retain  own- 
ei’ship  of  the  publishing  build¬ 
ing.  His  entire  time  will  be  de¬ 
voted  to  a  research  study  of 
William  Cullen  Bryant  as  editor 
and  publisher  of  the  .Veie  York 
Post. 

The  John.son  company  owns 
the  Deep  Rh^er  New  Era,  Ea^t 
Hampton  Sews,  Colchester  Citi¬ 
zen,  Siantic  Sen's  ami  Branford 
Review. 

*  * 

The  Hubert  Ostdiek  family  of 
I  Lawrence,  Neb.,  has  purchased 
I  the  Blue  Hill  (Neb.)  Leader 
from  the  Byron  Vaughn  family. 
The  Ostdieks  publish  the  Lawr- 
\  ence  Locomotive.  Leland  Ost¬ 
diek,  son  of  the  Lawrence  pub¬ 
lisher,  will  publish  the  Leader. 

*  *  * 

Blaine  J.  Hunn  has  announced 
the  sale  of  his  Bridgewater 
I  (S.  D.)  Tribune,  weekly,  to  Mr. 
and  Mrs.  Brace  Farus  of  Scot¬ 
land. 

*  *  * 

James  R.  Brooks,  publi.sher  of 
the  Gilbert  (Ariz.)  Enterprise, 
has  announced  the  purchase  of 
two  more  weeklies,  the  Superior 


Sun  and  the  Apache  Junction 
Sentinel,  from  A.  Watson  Fritz, 
publisher,  and  pi’esident  of  the 
Arizona  Printing  &  Publishing 
Co. 

■F  *  9 

Forrest  H.  Johnson,  publisher 
of  the  Elmu'ood  (Wis.)  Argus 
for  15  years,  has  purchased  the 
Sprmg  Valley  Sun  from  Paul  L. 
Reed  of  Cleveland,  Ohio.  Mr. 
Johnson  will  publish  both 
papers.  However,  he  named  as 
manager  of  the  Sun  a  former 
reporter  from  the  Eau  Claire 
(Wis.)  Leader  and  Telegram, 
Eugene  Ringhand. 

Mr.  Reed  Ixmght  the  Sun  in 
January,  1958,  from  Alden 
Munson.  Fonner  editors  were 
David  Wilson,  now  with  the  Eau 
Olaire  newspaper,  and  David 
Emenson,  now  with  the  Galena 
(Ill.)  Gazette. 

*  *  9 

Richard  Adams,  foiTner  man¬ 
aging  editor  of  the  Minyietonka 
(Minn.)  Herald,  has  bought  the 
Whitefish  Pilot  from  Guniie  M. 
Moss,  who  has  published  the 
semi-weekly  40  years.  Mr. 
Adams  also  was  a  division  pub¬ 
licity  manager  for  Minnesota 
Mining  &  Manufacturing  Co., 
St.  Paul,  Minn.  Helping  him  in 
the  operation  of  the  Pilot  will 
be  his  wife,  a  former  reporter 
on  the  Minneapolis  (Minn.) 
Tribune. 


Newspaper  Group 
Buys  Radio  Station 

Dalton,  Ga. 

Radio  Station  WBLJ  here  has 
been  sold  to  a  group  composed 
primarily  of  stockholders  in  the 
Marietta  Journal.  The  pur¬ 
chasers  are  Werner  E.  Worts- 
man,  president;  Brooks  P. 
Smith,  secretary-treasurer; 


Elisabeth  D.  Brumby;  Robert 
1).  Fowler;  and  Myrna  N.  V  hit- 
aker. 

Mr.  Wortsman  is  an  execu¬ 
tive  of  the  Journal,  but  not  a 
stockholder  in  the  newspa|)er. 

The  seller  is  L.  C.  McCall.  The 
sales  price  for  WBLJ  was  S84,- 
000.  The  transaction  was 
handled  by  Balckburn  &  Com¬ 
pany,  Inc. 

• 

Weeklies  Merged; 

Going  to  Offset 

SCOTTSBORO,  Ala. 

The  Jackson  County  Fanner 
and  the  Progressive  Age,  l)oth 
weekly  newspapers  publi.shtnl  on 
Thursday,  have  merged. 

ScottsboiT)  NewspaiH'rs,  Inc., 
now  owns  and  publishes  the  only 
two  weekly  papers  in  Jackson 
County.  The  Age  was  estab¬ 
lished  here  in  1889,  and  the 
Farmer  in  early  1957. 

Guy  Hollis,  eclitor  of  the  Age 
and  the  Jackson  Ck)unty  Sen¬ 
tinel,  said  the  papers  will 
change  to  the  offset  method  of 
printing,  with  editions  inkinl 
at  the  plant  of  the  Sand  Moun¬ 
tain  Reporter,  Albertville. 

♦  ♦  * 

SiihiirlKiii  Tabloid 

Minneapolis 

The  first  i.s.sue  of  the  Minne¬ 
tonka  Villager,  a  new  weekly 
tabloid,  was  distributed  in  the 
subui’ban  area  Dec.  3.  Keith  R. 
Engh,  publisher,  .said  the  press 
run  of  the  initial  edition  was 
5,800. 

The  tabloid  is  printetl  in  near¬ 
by  Shakopee  by  Lakewood  Press, 
Inc.,  purchase<l  recently  by  two 
corporations  headed  by  Mr. 
Engh.  The  tran.saction  included 
purcha.se  of  the  Shakopee 
A  rgus-T ribune. 


GIVES  YOU  THE  MOST  DOMINATING 


COVERAGE  IN  LACKAWANNA  COUNTY 


SEwyEr-Feriuion-Walker  Company, 


National  Representatives 


New  York  •  Chlcapo  *  Philadelphia  <  Detroit 
Atlanta  •  Los  Angeles  •  San  Francisco 


BRASS  SALUTE — Harry  B.  Bradley,  vicepresident  and  general  manager  of  the  Birmingham  (Ala.)  News,  who  is 
retiring  Dec.  31  after  35  years  of  service  with  the  paper,  was  honored  by  fellow  executives  at  a  dinner.  Left  to 
right:  Mark  Feree,  general  business  manager  of  Scrip ps-Howard  Newspapers;  Samuel  I.  Newhouse,  head  of  New- 
house  Newspapers,  owner  of  the  News;  Mr.  Bradley;  Clarence  B.  Hanson  Jr.,  News  publisher;  James  H.  Couey 
Jr.,  assistant  general  manager,  who  will  succeed  Mr.  Bradley;  Theodore  Newhouse,  associate  publisher  of  the  Long 
Island  (N.Y.)  Press,  and  Victor  Hanson  II,  assistant  to  the  News  publisher.  Among  other  guests  were  Walter 
Crocco  and  Walter  Dots  of  Kelly-Smith  Company,  national  advertising  representatives  for  the  News.  Mr.  Bradley 
was  given  a  dozen  silver  mint  julep  cups  and  a  framed  bronze  mat  of  the  News'  front  page. 
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Soon  she'll  write  across  a  continent .at  the  touch  of  a  dial! 


Speed  of  Telex  is  unbelievably  swift  because  of 
automatic  electronic  selection.  The  possibility  of 
wrong  connections  and  uncertainty  is  minimized, 
because  you  get  instant,  automatic  verification;  no 
mistakes  are  possible. 

Telex  is  just  one  more  of  the  many  examples  of 
new  developments  in  electronic  communications 
pioneered  by  Western  Union. 

Telegraph  Services 
Private  Wire  Systems 
-  %  Facsimile 

Microwave 
Data  Processing 
Special  Services 


Dial,  then  type — that’s  Western  Union  Telex,  latest 
development  in  instant,  written  communications. 

Telex  messages  now  flash  customer  to  customer 
between  subscribers  in  key  cities  in  the  United  States 
and  Canada.  Progressive  expansion  of  the  system 
will  interlink  principal  cities  of  this  country  .  .  . 
provide  instantaneous  two-way  written  communica¬ 
tions  world  wide. 
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Th  en... 


,u-  r  AP  WUepho.o  he-plded  o  »'  io-molUm.  II 

.*L  '  Af  on  Adnondocl.  Moon.oin  plone  cosh  ond 


showed  survivors  of  on  Adirondaci 
their  rescuers 


FROM  DREAM  TO  REALITY  .  .  . 

The  dream  of  transmitting  pictures  by  wire  be¬ 
came  a  reality  in  the  early  hours  of  January  1st,  1935, 
when  cylinders  on  machines  in  25  cities  from  coast 
to  coast  began  to  spin  simultaneously,  each  receiving 
a  spot  news  photo  sent  from  The  AP  offices  in  New 
York.  The  face  of  journalism  had  been  changed!  Today 
There  are  36  Regional  and  State  Wirephoto  Networks, 
with  nearly  400  transmitters  in  more  than  300  cities, 
supplying  pictures  to  just  under  500  newspapers. 
Portable  Wirephoto  transmitting  machines  enable  pic¬ 
tures  to  be  sent  directly  from  the  news  scene. 

Wirephoto  sets  the  country's  picture  pace  as  it  has 
ever  since  that  morning  of  the  first  day  of  1935! 


ENTER  PHOTOPAX  .  .  . 

Seven  years  ago,  something  new  was  introduced: 
AP  Photofax,  a  facsimile  unit  especially  designed  to 
receive  pictures  off  the  Wirephoto  Network  ready  for 
immediate  use!  The  photos  are  received  on  a  con¬ 
tinuous  roll  of  paper,  require  no  processing  and  are 
ready  for  the  engraver.  This  practical  advance  has 
put  network  Wirephoto  within  reach  of  the  smallest 
newspapers. 

Daily  picture  transmissions,  meanwhile,  are  made 
to  all  parts  of  the  world  via  radiophoto,  utilized  so 
effectively  by  AP  since  1951.  It  takes  only  a  few  min¬ 
utes  to  send  a  phoio  of  high  quality  to  Europe,  South 
America  or  the  Far  East. 
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WHAT  NEXT?  .  .  . 

Frankly,  we  aren't  sure.  But  continuous  research  is 
going  on  in  The  AP  Electronics  Laboratory— the  same 
Laboratory  where  some  of  the  most  significant  elec¬ 
tronic  improvements  of  our  time  were  designed  and 
made  workable.  The  skill  and  experience  of  AP  en¬ 
gineers  spearheaded  development  of  Wirephoto;  the 
invention  of  small  receiving  machines  and  portable 
transmitters;  refinements  in  Photofax;  establishment 
of  the  first  worldwide  radio  teletype  and  radiophoto 
systems  directly  to  newspapers;  invention  of  the  first 
electronic  engraving  process;  and  the  introduction  of 
do  zens  of  other  improvements  designed  to  provide 
better  service  throughout  the  world. 
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First  .  .  .  and  still  best! 
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FAIRCH ILD  Brucker  to  Get 
n  0  W  S  Zenger  Award 


Editorial,  advertising  and  circula¬ 
tion  staffs  of  HOME  FURNISH¬ 
INGS  DAILY  from  five  cities  will 
he  representetl  at  the  Chicago 
Home  Furnishings  Markets  which 
get  under  way  on  Jan.  4  and  con¬ 
tinue  for  two  weeks.  Joining  the 
Chicago  bureau  staff  will  be  L.  W. 
Fairchild,  president  of  Fairchild 
Publications:  Leo  Williams,  ad¬ 
vertising  director  of  HOME 
FURNISHINGS  DAILY,  with  10 
members  of  his  New  York  ad¬ 
vertising  staff:  Louis  Goodenough. 
editor,  and  Vera  Hahn,  fashion 
editor,  with  10  departmental  edi¬ 
tors  from  New  York  and  featured 
columnists  RaVmond  S.  Reed  and 
Earl  Lifshey:  members  of  the 
news  staff  from  Boston,  Phila¬ 
delphia  and  Baltimore  bureaus. 
Walter  Kelly  of  the  circulation 
department  will  supervise  dailv 
distribution  of  HOME  FURNISH¬ 
INGS  DAILY  to  show  visitors 
at  exhibition  buildings  and  45 
Chicago  hotels. 

Josei»h  M.  Kessler,  editor  of  the 
non-f(M>ds  section  of  SUPERMAR¬ 
KET  NEWS  for  the  past  2%  years, 
has  been  named  advertising  pro¬ 
motion  manager  of  the  paper, 
effective  Jan.  4.  1960.  Mr.  Kessler 
succeeds  David  Auch,  who  has 
been  transferred  to  Fairchild’s 
Chicago  bureau  as  advertising 
representative  for  Sl^PERMAR- 
KET  NEVA'S  in  the  Chicago  area 
and  eight  other  Midwestern  States. 

Four  more  news  correspondents 
have  joined  the  ranks  of  Fair¬ 
child’s  worldwide  news  network. 
Roger  Marshall  Yike,  of  the  Green¬ 
ville  News,  will  represent  Fair- 
child  papers  in  Clemson.  S.  C. 
William  F.  ’’Rex”  Raney,  TV  .staff 
announcer,  takes  over  coverage  in 
Knoxville.  Tenn.  Mrs.  Mary  Prit¬ 
chett  Robertson  will  report  from 
Clarksville.  Ark.:  and  Eldw’ard  G. 
Green,  of  the  Plainfield  Courier- 
News,  becomes  news  representative 
in  So.  Plainfield.  N.J. 


Tucson,  Ariz. 

The  John  Peter  Zenger  Free¬ 
dom  of  the  Press  Award  for 
1959  will  be  presented  by  the 
University  of  Arizona  to  Herb¬ 
ert  Brucker,  editor  of  the  Hart¬ 
ford  (Conn.)  Courant,  in  recog¬ 
nition  of  his  leadership  in  “the 
endless  battle  to  protect  the 
freedom  of  the  press  and  the 
people’s  right  to  know.” 

The  aw'ard,  which  was  an¬ 
nounced  by  Dr.  Richard  A. 
Harvill,  president  of  the  Uni¬ 
versity  of  Arizona,  w’ill  be  pre¬ 
sented  to  Mr.  Bi-ucker  on  Satur¬ 
day,  Jan.  16,  at  the  annual  con¬ 
vention  of  the  Arizona  News¬ 
papers  Association  at  Phoenix. 

Mr.  Binicker  will  be  the  sixth 
recipient  of  the  award  which 
was  established  by  the  Univer¬ 
sity  of  Arizona  in  19.54.  He  was 
picked  for  the  1959  award  by 
the  Department  of  Journalism 
after  a  canvass  of  editors.  He  is 
chairman  of  the  Freedom  of 
InfoiTnation  Committee  of  the 
American  Society  of  Newspaper 
Editors  and  president  of  the 
American  Council  on  Education 
for  Journalism. 


personal 


Douglas  Jeppe  has  joined  Fair- 
child  Publications  as  a  member 
of  the  advertising  sales  staff  of 
ELECTRONIC  NEWS.  Mr.  Jeppe 
was  formerly  a  technical  sales 
representative  for  Ethyl  Corp. 

Vtbmen’s  garments  purchased  in 
Moscow  last  summer  by  Yancey 
Gilkerson.  editor  of  WOMEN’S 
WE.AR  DAILY,  as  examples  of 
Russian-made  ready-to-wear  have 
been  donated  to  Fashion  Institute 
of  Technology  for  their  costume 
collection. 

FAIRCHILD 

Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 


Doily  Nows  Record,  Supermarket  News, 
Women's  Woor  Doily,  Electronic  Newt, 
Home  furnishings  Doily,  Directories, 
Men's  Weor,  Footweor  News.  Books, 


Breiineman  Promoted 

Pittsburgh 

Robert  Brenneman,  traffic  co¬ 
ordinator  at  Fuller  &  Smith  & 
Ross,  Inc.,  has  been  promoted 
to  manager  of  advertising  re¬ 
search  here. 

o 

Mary  Rbiames — resigned  from 
advertising  department  of  the 
Redding  (Cal.)  Record-Search¬ 
light. 

*  *  . 

Berthold  Gaster — promoted 
from  managing  editor  to  assist¬ 
ant  publisher  of  the  Hartford 
Connecticut  Jewish  Ledger. 

*  .  * 

Dorothy  Ann  Cable,  head  of 
the  Clemson  (S.  C.)  bureau  of 
the  Anderson  (S.  C.)  Independ¬ 
ent — to  staff  of  the  Morganton 
(N.  C.)  News-Herald. 

.  *  * 

William  T.  Noblitt — to  staff 
of  the  Shelby  (N.  C.)  Star. 


Gee  Succeeds  Ennis 
At  America  Fore 

Acting  upon  the  advice  of  his 
physician,  Frank  S.  Ennis,  vice- 
president  and  director  of  ad¬ 
vertising  and  publicity  for  the 
insurance  companies  of  the 
American  Fore  Loyalty  Group  is 
relinquishing  active  responsibil¬ 
ities  at  year’s  end. 

Effective  immediately,  Harold 
F.  Gee,  vicepresident  of  the 
American  Fore  Loyalty  compan¬ 
ies,  will  assume  charge  of  the 
Group’s  advertising  and  public 
relations  departments. 

Mr.  Ennis  joined  American 
Fore  in  1925  as  assistant  adver¬ 
tising  manager.  He  was  a  pion¬ 
eer  in  the  use  of  dramatic  photo¬ 
graphic  illustration  in  adver¬ 
tising.  Mr.  Ennis  won  the  Rough 
Notes  trophy  for  the  best  in¬ 
surance  advei'tising  in  1928, 
1929,  1930  and  1931. 


Michael  Fallon  —  to  the 
Roswell  (N.  M.)  Record  as  re¬ 
porter. 

Hi  *  . 

John  M.  McMillon,  former 
managing  editor  of  Alliance 
(Nebr.)  Times-Herald  —  named 
managing  editor  of  Clovis 
(N.  M.)  Journal.  He  succeeds 
Bob  Bundy,  resigned. 

.  .  * 

Francis  Shipe  —  new  editor 
of  Grants  (N.  M.)  Daily  Beacon 
family  page,  succeeding  Rose¬ 
mary  Marable. 

*  ♦  ♦ 

Jerry  Grosvenor  —  resigned 
as  publisher  of  Gallup  (N.  M.) 
Independent  —  replaced  by  Lin¬ 
coln  O’Brien,  owner  of  the  pa¬ 
per.  Bill  Slevin,  Independent 
editor  —  resigned;  succeeded  by 
Walter  Vivian,  former  editor 
of  the  Las  Vegas  (N.  M.)  Daily 
Optic.  Chester  A.  MacRorie, 
formerly  on  advertising  staff  of 
Farmington  Daily  Times  —  ap¬ 
pointed  business  manager  of  the 
Independent. 

... 

Ronald  Lane  Latime  —  now 
arts  director  of  Santa  Fe 
(N.  M.)  New  Mexican. 

*  .  * 

Gordon  K.  Greav'es,  editor  of 


CHARMED-CKlkao  Honda,  chairman  of  the  Mamichl  Newspapers  p^rfales  (N.‘  M.)  News-Trihiine 
Tokyo,  bows  in  greeting  to  Mrs.  earnest  nobereent  as  her  husband  -kt  j  t 

stands  aside.  The  occasion  was  a  UPl  reception  on  the  50th  anniversary  New  Mexico  Farm  and 

of  service  to  Asia.  Mr.  Hoberecht  is  UPl's  vicepresident  and  general  stock  Bureau  distinpruished  ^e^V- 
manager  for  Asia.  ice  award. 
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F«rtl  Scholar  Plans  FC&B  Names  Gromer 

To  Si  inly  Joiimalisiii 

An  $8,000  four-year  college 
scholarshii)  was  awarded  Sam 
Hudson,  17,  who  represented  the 
Fort  Worth  (Tex.)  Press  at  the 
Ford  Teen-Age  Press  Confer¬ 
ence  in  l)(*arl)orn.  Sept.  24-26. 

He  plans  to  study  journalism. 

.\  total  of  $14,800  in  scholar¬ 
ships  was  given  by  the  Ford 
Motor  Comf)any.  Second  place, 

$2, .500,  went  to  the  representa¬ 
tive  of  the  Chicago  Daily  News, 

Jon  A.  Kapecki,  17;  third,  $1,-  John  W.  Apsley,  industrial 
.500,  to  Harvey  Silvergate,  17,  i-elations  director  and  adminis- 
Hackensark  (N.  J.)  Bergen  Rec-  trative  assistant,  Pennsylvania 
ord;  fourth,  $1,000  to  Michael  Newspaper  Publishei-s  Associa- 
Crichton,  16,  Roslyn  (N.  Y.)  tion— to  Central  Newspaper  In 

News  and  Advertising  Age,  and  stallation  Co.,  New  York.  a  i  ^  /-axxi 

Richard  Giout,  17,  Portland  Ore-  *  *  *  All  Group  Ollicer 

gonian.  Lester  Edelman,  senior  .sale.s-  Dierker  Dayt< 

•  man  in  display  advertising  de-  is  vice'presiden 

Joseph  M.  Quinn,  managing  I^chester  Advertising  Execr 

wlitor.  City  News  Seiwice  of  Democrat  arid  Chronicle  gociation  of  Ohio  Dai 

Los  Angeles,  president  of  the  appointed  assistant  to  the  ad-  papers.  His  name  was 
Los  Angeles  professional  chap-  vertising  manager  of  the  Ro-  omitted  from  tl 

ter  of  Sigma  Delta  Chi,  succeed-  (N-  Y  )  Times-Union.  officers  (E&P,  Nov.  7, 

ing  Tom  Cameron,  Los  Angeles  succeeds  Jay  M.  DoNNO-  • 

(Calif.)  Times  reporter.  VAN,  who  retires  Dec.  31. 

^  *  ,  •  *  •  tor  of  San  Angelo  (Tex.)  Stand- 

Carolyn  Bower  —  from  the  ard-Times 
Norman  Laughlin,  foi-mer  Fostoria  (0.)  Review-Times  to  Fort  Worth  (Tex.)  Star-Tele- 
editor  of  the  Spencer  (W.  Va.)  the  Bowling  Green  (O.)  Sen-  gram. 

Timcs-Rccord — now  manager  of  tinel-Tribune  to  edit  a  school  ♦  ♦  * 

the  Upiier  Monongahela  Valley  news  page.  Jack  Tinsley — to  city  side 

AssiH-iation.  Succeeding  him  on  ♦  *  ^ 

the  Tinies-Record  —  Charles  John  C(X)mbes, 

Rose,  formerly  of  the  Grafton  poi-ter  for  Reuter 
(M.  Va.)  Sentinel.  and  papero  in  Tokj 

*  *  ♦  pore — joined  the 

Robert  E.  Baehler — named  (Ala.)  Advertiser. 
adveilising  director  of  the  Jack-  *  * 

sou  (Miss.)  State  Times.  He  Barry  Cadigan 
was  formerly  national  adver¬ 
tising  manager. 


Finis  Mothershead  —  to 
night  editor  of  the  Dallas  bureau 
of  the  Associated  Press.  He  suc¬ 
ceeds  Marshall  Comerer,  who 
also  sei-ves  as  music  and  drama 
editor  of  the  AP  in  Texas. 


WELCOMED  HOME — A  cartoon  by  Bob  Davenport,  De$  Moines  (Iowa) 
Re9ister  and  Tribune  artist,  is  given  to  Mr.  and  Mrs.  Seth  S.  (Jerry) 
King  by  Donald  Kristufek,  president  of  the  Des  Moines  Press  and  Radio 
Club.  The  Kings  were  in  Israel  for  three  years.  He  was  a  correspondent 
there  for  the  New  York  Times.  Mrs.  King  was  formerly  a  Des  Moines 
Tribune  reporter. 


Ed  Edstro.m,  Washington  cor¬ 
respondent  for  the  Hearst 
Newspapers — new  president  of 
the  National  Press  Club. 


<-iation  of  Ohio  Daily  News-  James  N.  Meyer,  assistant 
ipers.  His  name  was  inadvert-  manager  of  the  Milwaukee 
itly  omitted  from  the  list  of  (Wis.)  Journal  photography  de- 
ficers  (E&P,  Nov.  7,  page  26).  pai-tment  —  new  president  of 
•  Milwaukee  Professional  Chap- 

Jerry  Coffey,  foi'merly  edi-  Sigma  Delta  Chi. 

to  copy  desk  of  * 

NYC  Reporters’ 

Group  Adds  53 

The  Newspaper  Reporters  As¬ 
sociation  of  New  Yoi'k  City  has 
enrolled  53  new  members  in  the 
past  two  months.  President  Tom 
Zumbo,  UPI,  reported  this  week. 
The  club  has  its  quarters  in  the 
Manhattan  Hotel. 

The  membei*ship  will  be  asked 
soon  to  express  their  views  on  a 
propo.sal  to  join  with  the  Over- 
Doris  Stewart,  research  di-  seas  Press  Club  of  America  in 
rector,  Hartford  (Conn.)  Times  a  projected  World  Press  Center 
— back  at  de.sk,  following  illness,  for  New  York  City. 


Morning  •  Evening  •  Sunday 


RETIRING  as  news  editor,  William  J.  Belle  (seated,  right)  ended  48  years 
of  service  with  the  Louisville  (Ky.)  Times.  His  successor,  Albert  C. 
Allen,  is  seated,  left.  Taking  the  latter's  post  as  senior  assistant  city 
editor  was  his  understudy,  Robert  Grumpier  (standing,  right),  moving 
up  to  understudy  was  John  Fetterman  (standing,  left)  from  the  copy 
desk. 


Personal 

{Continued  from  page  37) 


Mrs.  Frank  Burr  —  new  so¬ 
ciety  editor  of  the  Prineville 
(Ore.)  Central  Oregonian. 

♦  ♦  * 

John  Hardy,  formerly  with 
the  Cori'allis  (Ore.)  Gazette- 
Times  and  the  Salem  (Ore.) 
Capital  Jotimal  —  named  cir¬ 
culation  manager  of  the  Mc¬ 
Minnville  (Ore.)  Xeivs-Register. 
*  *  * 

Eric  Wentworth,  formerly 
reporter  for  the  Medford  (Ore.) 
Mail  Tribune  —  now  with  the 
Portland  Oregonian. 

*  *  * 

Ron  Blankenbaker,  reporter 
for  the  Dalles  (Ore.)  Chronicle 

—  to  sports  editor  of  the  Coeur 
d'Alene  (Idaho)  Press. 

Hi  dti 

Donald  Wenzl,  former  Texas 
and  California  newspapennan — 
new  advertising  manager  of  the 
Hillsboro  (Ore.)  .Argus,  replac¬ 
ing  Lou  Riggs,  resigned.  New 
to  staff  —  Mrs.  E.  P.  Standish, 
society  editor,  replacing  Mrs. 
Lucile  James,  transfeired  to 
farm  and  news  editor. 

*  ♦  * 

John  R.  McMahon,  former 
copy  writer  of  Beaumont,  Heller 
&  Sperling  Advertising  agency 

—  to  Jamestown  (N.  Y.)  Post- 
Journal  staff.  William  T.  Se¬ 
dan  —  transferred  from  city 
side  to  sports  department.  New 
on  staff  —  Anne  Teitsworth. 

^  % 

David  V.  O’Brien,  former 
Syracuse  (N.  Y.)  Post-Standard 
repoi’ter  —  appointed  director 
of  the  Onondoga  County  De¬ 
partment  of  Research  and  De¬ 
velopment. 

*  *  ♦ 

Don  R.  Casey  —  named  state 
editor  of  the  Moline  (Ill.)  Dis¬ 
patch,  succeeding  Barbara  Reed, 
transferi'ed  to  the  city  news. 


Het  Parool  Writer 
Heads  UN  Corps 

Paul  F.  Sandere,  Het  Parool, 
Am.sterdam,  was  elected  presi¬ 
dent  of  the  United  Nations  Cor¬ 
respondents  Association  Dec.  4, 
succeeding  Pauline  Frederick, 
National  Broadcasting  Com¬ 
pany. 

Stanley  Burke,  London  Daily 
Mail,  Peter  Wallenberg,  New 
York  Daily  News,  and  Vladimir 
Ozerov,  Tass,  were  elected  vice- 
presidents.  Simon  Malley,  Lc 
Progress  Egyptien,  Cairo,  was 
named  secretary,  and  Kay 
Rainey  Gray,  Greemvich 
(Conn.)  Time,  treasurer. 

• 

John  K.  Murphy,  32,  city 
hall  leporter  the  past  five  years 
—  appointed  assistant  city  edi¬ 
tor  of  the  Portland  (Me.)  Eve¬ 
ning  E.cpress.  Nick  Panagakos, 
formerly  education  writer  for 


Harold  Rosen  —  resigned  as 
managing  editor  of  the  Phila¬ 
delphia  (Pa.)  Jewish  Times  to 
join  public  relations  firm  of 
Greenspun,  Inc.  Leon  Brown 

—  promoted  from  city  editor 
to  ME. 

♦  *  ♦ 

David  A.  Hess,  farm  editor 
of  the  Cincinnati  (O.)  Enquirer 

—  wed  to  Miss  Margie  Smith. 

if  if  * 

Jack  Ramey,  columnist  on 
former  Cincinnati  (0.)  Times- 
Star  —  now  Kentucky  editor, 
Cincinnati  (O.)  Enquirer. 

if  *  if 

Carolyn  Stevenson  —  new 
reporter  with  the  Ashland 
(Ore.)  Tidings.  Mrs.  Adeline 
Hakes  —  to  classified  ad  staff. 
*  *  * 

Lawrence  R.  Fishback,  for¬ 
merly  with  the  Gresham  (Ore.) 
Outlook  —  new  repoi’ter  with 
the  Rosebiirg  (Ore.)  News-Re¬ 


San  Antonio  Tab 
Names  Executives 

San  Antonio,  Tex. 

Ed  Harllee,  assistant  general 
manager  of  La  Prensa,  English- 
Spanish  Sunday  tabloid,  has 
been  named  general  manager, 
succeeding  Bill  Smith,  re.signed. 
Lloyd  Andei’son,  i-ecently  pro¬ 
motion  manager  of  the  Indian¬ 
apolis  Times  and  foi’merly  pro¬ 
motion  manager  of  the  San  An¬ 
tonio  Light,  is  the  new  assistant 
general  manager.  Terry  Han¬ 
cock,  foi’merly  with  the  San  An¬ 
tonio  Light  ad  department,  has 
become  advertising  manager  of 
La  Prensa.  Ed  Castillo,  column¬ 
ist  who  recently  joinerl  the  tab¬ 
loid,  also  is  English  editor. 

0 

Alice  Bedell  Connouy, 
fashion  writer  for  the  Bridge¬ 
port  (Conn.)  Post  —  wed  to 
Lester  C.  Layman,  Los  Angeles 
insurance  executive. 

*  *  * 

Al  Ro.ssi  —  to  city  desk, 
Bristol  (Conn.)  Press. 

if  a  * 

Donald  W.  Diehl — promoted 
to  assistant  general  manager  of 
the  Danbury  (Conn.)  News- 
Times,  an  Ottaway  newspaper. 
He  joined  the  organization  18 
months  ago  from  the  Publishers 
Association  of  New  York. 

Charles  A.  King — from  editor 
of  the  Endicott  (N.  Y.)  Bulletin 
to  general  manager,  succeeding 
Mr.  Diehl. 

i,  *  * 

Jack  Williams,  sports  direc¬ 
tor  of  the  Durham  (N.  C.) 
Morning  Herald — to  the  Atlanta 
(Ga.)  Constitution  sjiorts  staff. 
*  *  * 

J.  D.  McMurray,  Racine 
(Wis.)  Journal-Times  —  elected 
president  of  the  Wisconsin  Daily 
Newspaper  league. 

*  ♦  * 

Walter  Miller,  rejiorter, 
Syracuse  (N.  Y.)  Post-Stand¬ 
ard  —  to  Buffalo  (N.  Y.)  Eve¬ 
ning  News. 


George  Prescott,  city  news  —  Portland  (Me.)  Press  Herald 
named  state  reporter.  to  city  desk. 
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view.  Also  to  news  staff  —  Wil¬ 
liam  Sparks  and  Anita  Full- 
bright 

4c  ♦  ^ 

Walter  V.  McKinney,  with 
the  Hillsboro  (Ore.)  ArflfM.s  since 
1948  —  promoted  from  assist¬ 
ant  publisher  to  general  man¬ 
ager. 

♦  *  ♦ 

Grady  Pannell,  former  night 
editor  of  the  Las  Vegas  (Nev.) 
Re  view- Journal  —  now  manag¬ 
ing  editor  of  the  La  Grande 
(Ore.)  Observer. 


Maj.  Clark  Howell,  pub¬ 
lisher  of  the  Atlanta  (Ga.)  Con¬ 
stitution  —  given  an  engraved 
wrist  watch  by  the  2.5- Year 
Club  of  Atlanta  Newspapers, 
Inc. 


Les  Strother — to  morning 
side  staff  of  the  F ort  Worth 
(Tex.)  Telegram.  He  formerly 
was  on  rewrite  at  the  Fart 
Worth  (Tex.)  Press. 

*  *  * 

Barney  Nagler,  New  York 
Morning  Telegraph  columnist— 
elected  president  of  the  Boxing 
Writers  Association,  .succeeding 
Gene  Ward,  New  York  Paih 
News. 

4c  «  ♦ 

Richard  Egan  and  PEG(h' 
Polk — to  Albany,  N.  Y.,  UPI 
bureau  staff. 
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Van  Allen  Tyson,  editor  and 
publisher  of  the  Atkins  (Ark.) 
Chronicle — on  araiy  duty.  Bob 
Edwards — replacing  him  tem¬ 
porarily. 
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Is  your  best  sports  writer  best  read? 

The  color  and  drama  of  athletics  are  potent  circulation  builders  for 
your  newspaper ...  if  your  sports  stories  are  read!  It’s  no  coincidence 
that  the  best  sports  stories  on  the  best  sports  pages  in  the  best  news¬ 
papers  in  the  world  are  set  in  Linotype  Corona.  For  Corona,  especially 
designed  for  newspaper  use,  is  easy  to  read,  with  maximum  speed  and 
maximum  pleasure.  Readability  builds  readership  . . .  and  readership 
builds  circulation  and  linage. 

Dress  right . . .  with 


LINOTYPE  0  corona 


Mergenthaler  Linotype  Company,  29  Ryerson  Street,  Brooklyn  5,  New  York 
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PHOTOGRAPHY 


Ingenuity  Makes 
Darkroom  Different 


By  Jaiiiei^  L.  Golliii^s 


NUPTIAL  RINSE— Wedding  bells  will  ring  for  the  principals  In  this 
hot  weather  shot  which  Dick  Mangnuson  made  in  July,  1957.  The  girl. 
Deanne  Engelmann,  and  the  lifeguard,  Roger  Lynn,  weie  strangers  until 
after  the  picture  was  taken.  Then  they  began  dating  and  recently  be¬ 
came  engaged. 


Former  Weekly 
Adds  7th  Day 


Los  Aiifseles  Times 
Runs  Camera  Section 

Los  Angeles 

Helping  manufacturei’S  and 
dealers  reach  the  vast  camei'a- 
conscious  Southern  Califomia 
market  just  before  Christmas, 
the  Los  Angeles  Times  recently 
published  a  24-page  rotogravure 
special  camera  section. 

The  section  featured  three  ed¬ 
itorial  four-color  pages,  a  four- 
color  cover,  professional  and 
prize-winning  amateur  photo¬ 
graphs,  advice  about  taking  bet¬ 
ter  snapshots  and  hints  about 
.shopping  for  gift  cameras. 


West  Covina,  Calif. 

The  .Snn  Gabriel  Valleg  Daily 
Tribune,  which  began  daily  pub¬ 
lication  March  21,  lO-TS,  on  a  five 
afternoon,  Sunday  morning 
basis,  has  added  a  Satuixlay 
edition  which  features  a  pink 
pullout  spoi-ts  section. 

The  Tribune  publishes  nine 
weekly  newspapers  in  the  area 
in  addition  to  the  daily.  The 
subscription  price  was  moved 
up  15  cents  to  $1.05  monthly 
with  addition  of  the  Saturday 
paper.  The  Tribune,  originally 
a  weekly,  began  with  a  paid 
daily  circulation  of  14,500.  It 
reached  a  new  high  of  45,175 
on  Oct.  28.  Sunday  circulation 
hit  40,017  on  Nov.  1,  according 
to  Carl  P.  Miller,  president. 


Canadian  Press 
Exeentives  Named 

Toronto 

Jack  Tracy,  46,  for  the  last 
^  six  years  an  executive  a.ssi.stant 

j  at  the  Canadian  Press,  has  ton 
t  .  appointed  general  night  »‘ditor. 

^ His  duties  concermnl  with  de 
\  -«»»■  velopment  of  the  picture  sendee 

,  are  taken  over  by  Irx’ing  Why- 

^  j  not,  33,  appointed  chief  of  P'O' 

ture  seiwice. 

lOT — Judged  picture-of-  Hilary  Gordon,  newsfeatures 
1  in  Canadian  Press  com-  editor,  retires  at  6.5  next  Jan. 
this  shot  of  Prime  Min-  after  42  years  of  sei'vice 

nat»„al  c-n,.- 

object  stood  beneath  a  ative.  ,  ,  ,  ««] 

m  hall  chandelier.  "70  He  13  succeerlcKl  by  -Mel 
luck,  30  percent  hope,"  Sufrim,  34,  a  native  of  Toronto 
said  Boyd.  who  joined  CP  in  1941. 
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IS  a  slot  for  scraps. 

John  brought  in  some  nega¬ 
tives  for  his  guest  w'ho  wanted 
to  test  the  magnifying  glass. 
“Notice,”  he  said,  “that  each 
120  negative  carries  the  photog¬ 
rapher’s  initials  in  both  the 
lower  right-hand  and  upper  left- 
hand  corners  and  that  each  is 
edge-numbered  from  one  to  12.” 

This  is  a  continuing  story 
with  the  chief.  He’s  also  work¬ 
ing  out  an  arrangement  so  he 
can  be  in  touch  with  photog¬ 
raphers  away  from  radio  cars. 


Mod«m.  on  tr«atm*nh 

plus  unusual  r«ady*to*tall  toy- 
«uts  ond  NEW  ideo  in  color 
visualization. 

Fublithod  AAETDA 

Monthly  ■"  ■  ■  W 
80  Moditon  Avo.,  Now  York 
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Color . . .  from  picture  taking 
to  plate  making ...  in  less 


than  three  hours! 


New  Kodacolor  and  Kodak  Ektacolor  Film  have  changed 
everything  in  spot  color  coverage — short-cutting  color  copy 
preparation  all  the  way  to  the  press. 

With  Kodacolor  or  Ektacolor,  you’re  only  an  hour 
away  from  seeing  a  color  negative. 

Within  another  hour,  you  can  see  a  full-color  print.  Or, 
in  the  same  time,  you  can  go  directly  from  color  nega¬ 
tive  to  separation  positive  prints  ready  for  the  engraver. 

No  need  to  make  separation  negatives  any  more,  as  with 
transparencies. 


No  more  time-consuming,  problem-color  art  tying  up 


your  engraver. 

Because,  with  Ektacolor  and  Kodacolor  negatives,  all 
processing — all  perfecting  of  the  color  art — is  done  where 
it  costs  you  the  least,  in  your  own  darkroom.  Color  correct¬ 
ing,  dodging,  even  retouching  when  necessary — all  done 
easily  in  your  darkroom. 

Your  engraver  receives  three  final  separation  positive 
prints.  As  easy  for  him  to  shoot  as  black-and-white  copy. 

Beautiful  color.  The  most  practical  color  there  is. 

No  unusual  problems  for  photographer,  editor,  or  en¬ 
graver.  What’s  more,  with  an  Ektacolor  negative  you  can 
change  your  mind.  You  can  print  the  picture  either 
way — in  black-and-white  or  color — with  equally  profes¬ 
sional,  good-looking  results. 

Write  to  or  talk  with  a  Kodak  man  about  this  Kodak 
Ektacolor  negative-positive  system — the  color  system  that 
belongs  in  the  news! 

EASTMAN  KODAK  COMPANY,  Rochester  4,  N.  Y. 
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cir(:ll4TIon 


Filing  of  Route  List 
Put  on  Annual  Basis 


Directors  of  the  Audit  Bureau 
of  Circulations  have  approved  a 
nile  change  for  newspapers,  rel¬ 
ative  to  the  filing  of  route  lists 
by  independent  carriers. 

The  newspaper  rule  concera- 
ing  carrier  delivei’y  by  inde¬ 
pendent  carriers  foimerly  pro¬ 
vided,  in  part,  that  if  independ¬ 
ent  carriei’s  file  lists  of  their 
subscribers  regularly  every  six 
months  with  the  publisher  and 
such  lists  are  made  available  to 
the  Bureau  auditors,  the  circula¬ 


tion  so  distributed  may  be  set 
up  in  Paragraph  1  as  “Carrier 
Delivery  by  Independent  Car¬ 
riers  Filing  Lists  with  Pub¬ 
lisher.” 

The  rule  change  adopted  by 
the  Board  at  its  last  meeting 
provides  that  the  carriers’  lists 
need  be  filed  only  once  a  year, 
rather  than  every  six  months, 
and  the  circulation  so  distrib¬ 
uted  be  set  up  in  this  classifica¬ 
tion  in  Paragraph  1.  The  new 
rule  is  effective  immediately. 


Advance  Pay  Plan  Works 


San  Bernardino,  Calif. 

An  office-controlled  circulation 
plan  with  payunents  made  in  ad¬ 
vance  by  mail  or  in  person  has 
been  used  successfully  since  1943 
by  the  San  Bernardino  Sun 
newspapers. 

As  an  added  feature,  collec¬ 
tions  for  the  newspaper  are 
made  on  advance  billings  which 


keep  subscription  income  a 
month  ahead  of  deliveries. 

Collectors  are  not  employed 
by  either  the  morning  Telegram 
or  the  evening  Sun.  Losses  have 
remained  under  the  cost  of  a 
single  collector’s  salary. 

Despite  this  success,  Melvin 
M.  Sikes,  vicepresident,  San 
Bernardino  Sun  Company,  de- 


Wise  Publishers  Agree 


Ideas  get  Outmoded  tool 

Have  you  talked  to  anyone  who's  used 
Whitlock's  services  recently?  Ever  let  a  Whit¬ 
lock  man  tell  you  his  story? 

You  know  it's  good  business  to  keep  your 
ideas  up  to  date.  That's  why  we  suggest  you 
let  us  explain  our  latest,  time-proven  ways 
for  boosting  circulation  and  profits. 

Whitlock 

and  Company,  Inc. 

7425  Lake  Street  River  Forest,  Illinois 
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dined  to  issue  an  unqualified 
seal  of  approval  for  the  pro¬ 
gram. 

“It’s  a  good  plan  if  it  works 
but  I  do  not  know  if  it  will  con¬ 
tinue  to  work,”  Mr.  Sikes  said 
in  summing  up  his  analysis  of 
the  innovation  begun  in  war¬ 
time. 

“April  F»k>1  Plan” 

This  skepticism  has  been 
shared  by  the  Sun  organization 
since  the  April  1,  1943  begin¬ 
ning.  It  was  nicknamed  the  April 
Fool  Plan. 

A  rigid  policy  was  enforced 
from  the  start.  No  exceptions 
were  made.  Automatic  cancella¬ 
tions  of  delivei’y  proved  that  the 
plan  applied  equally  to  everyone 
and  won  support. 

All  billings  are  by  mail  and 
for  one-month  in  advance.  De¬ 
livery  halts  if  payment  is  not 
made  for  three  months.  Public 
officials  were  cut  off  in  the  reso¬ 
lute  early-day  move  to  install 
the  plan. 

The  newspaper  scored  its 
early  success  by  promoting  the 
idea  that  it  is  a  public  utility. 
As  such,  it  would  be  cut  off  the 
same  as  water,  electric  or  gas 
service. 

There  are  payment  offices 
throughout  San  Bernardino.  A 
drive-in  station  for  subscribers 
is  located  beside  the  plant. 

At  first  super-market  stations 
were  used  primarily  as  collec¬ 
tion  spots.  Then  the  utilities 
reversed  the  policy  of  the  news¬ 
papers  and  asked  the  mai’kets 
to  collect  payments  for  them, 
too. 

.Single  C.lieek  Plun 

Under  the  plan  now  developed, 
a  single  check  may  be  u.sed  at 
any  location  to  pay  for  all  utili¬ 
ties  and  for  the  newspapers. 

Additional  facilities  were  de¬ 
veloped  downtown  for  payments. 

Today  one-third  of  the  cir¬ 
culation  payments  are  made  in 
the  Sun  offices  and  20.9  percent 
in  the  drive-in  office.  Market  col¬ 
lections  add  up  to  19.7  percent 
and  mail  collections  total  26.1 
percent. 

Ninety  percent  of  the  home 
delivery  in  San  Bernardino  is 
paid  by  the  1.5th  of  the  month, 
Mr.  Sikes  said.  Two  warnings 
are  issued  non-payers. 

One  is  by  mail  and  the  last 
by  phone. 

Then  the  accounts  are  turned 
over  to  a  collection  agency.  The 
monthly  loss  has  mounted  since 
the  start,  but  circulation  has 
nearly  doubled. 

The  monthly  average  this 
year  to  date  has  been  $373.  Mr. 
Sikes  estimates  a  collector  would 
cost  at  least  $400. 


Entertainment 
Section  Grows 

William  Drylie,  as  a  roving 
correspondent,  will  start  a  new 
column  in  the  entertainment 
section  of  the  Toronto  (Ont.) 
Star,  Jan.  1,  Nathan  Cohen,  the 
section’s  editor,  announced  in 
New  York  last  week.  Mr.  Cohen 
makes  frequent  trips  to  New 
York  to  cover  Broadway  shows, 
and  pick  up  broadcast  and  mo¬ 
tion  pictui’e  features. 

The  addition  of  Mr.  Drylie  to 
the  staff  marks  another  step  in 
the  section’s  expansion,  under¬ 
way  since  last  May,  when  Mr. 
Cohen  was  put  in  charge  by 
Beland  Honderich,  e<litor-in- 
chief.  Mr.  Cohen  w’as  engaged 
as  the  Star’s  drama  critic  last 
December.  He  was  then  with  the 
Canadian  Broadcasting  Corpor¬ 
ation,  ranning  his  ow’n  quiz 
show  “Fighting  Words,”  which 
is  continuing. 

The  Star’s  entertainment  sec¬ 
tion  now’  rans  four  pages  daily 
with  10  on  Saturdays. 

Others  on  the  entertainment 
.staff  are  Ron  Johnson,  films; 
John  Beckwith,  music;  Dennis 
Braithwaite  and  Morris  Duff. 

• 

Circulation  Staff 
Appointments  Made 

Birmingham,  Ala. 

Retirement  Dec.  31  of  Charles 
H.  French,  state  circulation 
manager  for  the  Birmingham 
News  since  1924,  has  been  an¬ 
nounced  by  Circulation  Director 
David  R.  Wood 

Succeeding  Mr.  French  will 
be  Harry  E.  Pendle,  a  city  cir¬ 
culation  supei-visor  here  30 
years. 

Mr.  Wood  also  announced 
other  departmental  promotions, 
including  that  of  Eniest  0. 
Allen,  to  assistant  circulation 
director. 

J.  H.  Oliver  will  become  city 
circulation  manager.  William  C. 
Green  Jr.,  w’ill  become  assistant 
state  circulation  manager.  Hu¬ 
bert  C.  Hawkins  will  become 
city  circulation  supervi.sor. 

• 

:  S.F.  Chroniele  Names 
'  Cireiilalioii  Director 

!  San  Francisco 

Kenneth  R.  Hobson  has  been 
named  circulation  director  of 
the  San.  Francisco  Chronicle,  it 
is  announced  by  Charles  de 
^  Young  Thieriot,  publisher. 

-  Mr.  Hobson  has  been  acting 
■  circulation  chief  since  the  res- 
'  ignation  of  Edw’in  R.  Robo  ts  to 
become  circulation  director  of 
5  the  Son  Francisco  Examiner. 

.  Mr.  Hobson  has  been  with  the 
I  Chronicle  since  1945.  He  sLirted 
as  a  circulation  driver. 
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First  exciting  thing  to  happen 
to  newspaper  rate  structures 
since  Model  “T"  days! 


CONTINUITY  IMPACT  DISCOUNT  PLAN 


This  modern  age  calls  for  modern  newspaper 
rate  structures  to  encourage  advertising  cam¬ 
paigns  instead  of  piecemeal  insertions.  The 
Sioux  Falls  ARGUS-LEADER  is  joining  other  great 
U.S.  newspapers  in  their  campaign  to  increase 
advertising  impact  and  effectiveness  by  launch¬ 
ing  the  CONTINUITY-IMPACT-DISCOUNT  plan 
effective  January  1, 1960. 

This  plan  rewards  advertisers  who  use  news¬ 
paper  advertising  regularly  by  giving  them  a 
discount  based  on  lines  per  week  and  number 
of  weeks  their  advertising  appears.  Advertisers 
sign  a  contract  for  their  anticipated  lineage  and 
length  of  campaign  and  receive  discounts  up 
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to  13%,  based  on  these  factors. 

The  Sioux  Falls  ARGUS-LEADER  is  proud  to 
offer  Its  advertisers  the  C-l-D  plan,  because  it 
encourages  more  effective  use  of  newspaper 
advertising.  Write  for  free  booklet  that  gives 
complete  details  about  this  plan. 

SIOUX  FALLS 
ARGUS-LEADER 

SIOUX  FALLS,  SOUTH  DAKOTA 

Represented  Nationally  by  THE  BRANHAM  COMPANY 


on  the  paper’s  radio  station, 
KPOJ,  and  paid  newspaper, 
radio  and  direct  mail  advei'tis- 
ing  by  Oregon  Marine  Supply — 
attendance  at  the  classes  grew 
steadily  fix>m  week  to  week. 


Water  Ski 
School  ‘Hot 
Promotion 


Promotion 

Career 

Opportunity 


A  FAMILY  PROJECT — The  new  printing  plant  of  La  Prensa  Graflca,  of 
San  Salvador,  El  Salvador,  is  two-stories  high  with  underground  trucking 
facilities  and  newsprint  storage.  Under  construction  is  a  new  offie* 
building  for  Grafica  in  a  project  costing  more  than  $1,200,000  (U.S.I 
The  paper  was  started  in  1903  by  brothers,  Antonio  and  Jose  Dutra: 
today  it  is  owned  by  five  Dutriz  brothers  and  their  mother.  Each 
heads  a  department.  Equipment  in  the  new  plant  permits  production  ot 
an  84-page  tabloid  with  color  on  32  pages. 
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see  elaaified  ad  Box  5200 
under  Help  \yanied — Promotion 


FI 
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A  service  of  Gulf  Oil  Corporation  in  the  cause 
of  creating — through  the  facts  as  we  see  them 
— a  fuller  understanding  of  the  oil  industry. 

Is  there  a  fuel  crisis? 


I  he  coal  people  say  there  is.  And  they  suggest  that  Uncle  Sam  step  in. 
Historically,  our  fuel  industries  have  grown  the  freely  competitive  way. 
Yet  here  we  have  one  of  them  turning  its  back  on  that  way.  If  only  be¬ 
cause  the  implications  reach  into  all  business,  a  few  questions  should  be 
raised.  What,  exactly,  are  the  facts?  .  .  . 


Q.  What  are  our  fuel  problems  as  the 
coal  industry  sees  them? 

A.  According  to  the  coal  people,  we  are 
in  danger  of  running  out  of  fuel.  Any 
lack  of  energy,  they  point  out,  would 
threaten  our  economic  development.  Al¬ 
ways  near  the  surface,  of  course,  is  the 
fact  that  coal’s  share  of  the  fuel  market 
has  shrunk. 

Q.  What  does  the  coal  industry  want  the 
Kovernment  to  do  about  it? 

A.  Coal  asks  for  a  single,  over  all  “na¬ 
tional  fuels  policy.”  In  the  words  of 
Joseph  Moody,  president  of  the  National 
Coal  Policy  Conference,  this  would  “in¬ 
sure  an  adequate  energy  supply  for  our 
nation  while  at  the  same  time  promoting 
the  healthy  and  balanced  development 
of  the  American  economy.” 

Q.  Precisely  what  would  coal's  policy  call 
for? 

A.  The  Senate  resolution  coal’s  spokes¬ 
men  introduced  in  August  would  have 
the  government  consider  “the  optimal 
allocation  of  the  various  fuel  and  energy 
resources  to  their  most  productive  eco¬ 
nomic  uses,  including  such  considera¬ 
tion  as  the  geographic  distribution  of 
these  resources  and  the  development  of 
balanced  and  interrelated  regional  fuel 
economies.” 

Q.  Why  wouldn’t  such  a  policy  be  helpful? 

A.  In  the  first  place,  the  kind  of  crisis 
coal  talks  about  simply  does  not  exist. 
We  are  in  no  present  danger  of  running 
out  of  oil,  natural  gas  or  coal.  And  the 
competition  among  fuels  has  actually 
promoted  the  development  coal  refers  to. 


Q.  Do  the  coal  interests  really  want  to 
see  their  industry  controlled? 

A.  Coal  denies  the  policy  would  mean 
controls.  But  the  word  “allocation”  in 
that  Senate  resolution  is  enough  to 
frighten  any  businessman.  It  would  prob¬ 
ably  lead  to  end-use  controls  on  fuels. 

Q.  Are  any  of  the  other  fuel  industries 
for  coal’s  program? 

A.  Let  them  speak  for  themselves.  Ac¬ 
cording  to  Frank  Porter,  president  of 
the  American  Petroleum  Institute,  “We 
will  fight  hard  to  protect  our  industry 
and  its  customers  from  unjust  restric¬ 
tions,”  And  John  Ferguson,  executive 
director  of  the  Independent  Natural  Gas 
Association,  says  the  policy  “has  as  a 
principal  purpose  the  curtailment  and 
prohibition  of  the  use  of  natural  gas.” 

Q.  What  of  the  consumer?  Might  he  not 
gain  from  such  a  program? 

A.  Fred  Seaton,  Secretary  of  the  Interior, 
offers  an  answer:  “1  cannot  believe  that 
it  would  be  appropriate  or  just  for  the 
government  to  distort  the  picture  by  pre¬ 
venting  the  function  of  normal  economic 
forces.  I  do  believe  the  consumption  of 
fuels  should  continue  to  be  determined 
by  such  forces  as  relative  costs  at  specific 
locations,  efficiency  of  use,  dependability 
of  supply,  cleanliness,  convenience  and 
ease  of  control.” 

Q.  Are  you  saying  coal  would  be  the  only 
.beneficiary  of  the  policy? 

A.  Yes.  And  at  the  expense  of  oil,  natural 
gas  and  the  consumer.  At  the  expense, 
in  short,  of  our  economy  as  a  whole. 
Coal  has  failed  to  show  a  truly  national 


Justification  for  its  policy.  If  there  is  a 
fuel  crisis  here,  it  is  the  one  coal’s  policy 
would  bring  on. 

Q.But  if  there  is  no  policy,  what  of  coal’s 
future  then? 

A.  It  is  true  coal’s  share  of  the  market 
has  shrunk  from  70  per  cent  in  1926  to 
less  than  30  per  cent  in  1959,  But  coal 
has  a  future.  Secretary  Seaton  cites  these 
figures.  The  U.  S.  will  use  5  billion  bar¬ 
rels  of  oil  in  1975  compared  to  2.7  bil¬ 
lion  in  1955,  19  trillion  cubic  feet  of  gas 
to  9.1  trillion.  And  we  will  use  775  mil¬ 
lion  tons  of  coal  to  less  than  450  million. 

Q.  Isn’t  coal  essential  to  our  national  se¬ 
curity? 

A.Of  course  it  is.  But  no  more  so  than 
oil  and  gas.  It’s  worth  remembering  the 
oil  industry  has  been  cooperating  with 
the  government  since  World  War  I.  A 
good  recent  example  is  the  commenda¬ 
tion  the  oil  industry  earned  from  our 
government  for  cooperating  in  the  1956- 
57  Suez  crisis  to  stave  off  a  European  oil 
shortage. 

Q.  Flasn’t  a  National  Energy  Board  re¬ 
cently  been  proposed  in  Canada? 

A.  Yes.  But  Canada  is  concerned  mainly 
with  export  and  import  of  natural  gas 
and  oil.  This  demands  some  international 
negotiation  at  the  official  level.  The  board 
could  suggest  a  domestic  policy  for  all 
fuels.  But  the  validity  for  such  a  pro¬ 
gram  north  of  our  border  does  not  auto¬ 
matically  extend  south  of  it, 

Q.  Elsewhere  in  the  world,  what  is  the 
trend  in  fuel  coordination? 

A.  The  British  attitude  is  fairly  typical. 
Although  Britain  faces  a  glut  in  coal 
from  state-owned  mines.  Fuel  and  Power 
Minister  Richard  Wood  told  the  miners 
in  November  he  “could  not  encourage 
any  hope  of  measures  to  restrict  the  use 
of  oil  or  to  force  fuel-consuming  indus¬ 
tries  to  use  coal.” 

H'e  welcome  further  (juest  ions  and  comment. 
Please  address  them  to  Gulf  Oil  Corp., 
Room  1300,  Gulf  Bldg.,  Pittsburgh  30,  Pa. 
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CLASSIFIED  CLIMC 

Rising  1960  Economy 
Will  Spnr  Want  Ads 

By  Daniel  L.  Lionel 
(’.AM,  Npk  York  Herald  Tribune 


will  ffo  in  1960  is  Robert  M. 
Kozek,  Los  Angeles  (Cal.) 
Mirrar  News.  Here’s  the  result 
of  his  crystal  pazing:  “I  believe 
1960  in  the  Ix)S  Angeles  Area 
will  be  an  ‘Election  Year’  ex¬ 
tension  of  the  trends  in  1959  up 
until  the  time  the  steel  strike 
affected  us.  It  is  my  opinion 
that  any  recession  we  might  feel 
in  this  area,  therefore,  won’t 
reach  us  until  the  middle  of 


At  the  tail  end  of  1958,  CAMs, 
who  traditionally  pool  their  col¬ 
lective  thinking  with  the  editor 
of  this  department  at  this  sea¬ 
son  to  predict  linage  trends  for 
the  coming  year,  said  that  while 
1959  would  be  a  good  want  ad 
yeai',  far  better  than  ’58,  1960 
would  be  a  fabulous  one. 

If  their  predictions  for  1960 
are  as  accui’ate  as  those  for  ’59 
when  classified  will  top  every 
other  newspaper  advertising 
category  in  gains  with  a  better 
than  la'ir  increase,  then  1960 
will  indeed  l)e  a  banner  year. 

Now,  on  the  brink  of  1960, 
economists  are  predicting  a  $.500 
billion  dollar  gross  national 
product  year  ahead.  This  is  a 
momentous  break-through  to 
new  high  ground  for  the  econ¬ 
omy  and  it  will  undoubtedly 
carry  classified  to  new  peaks 
with  it.  Unemployment  should 


be  cut  to  about  well  within 
the  practical  definition  of  full 
employment.  Under  such  em¬ 
ployment  conditions  the  want 
ad  columns  become  a  major  tool 
of  industry  for  screening  and 
shuffling  through  the  country’s 
brain  and  brawn  to  attract  the 
right  people  to  the  right  jobs. 
So,  for  1960,  Help  Wanted  ad¬ 
vertising  appears  headed  higher 
still. 

Mortgage  Money  Scarce 

One  fly  in  the  jwrridge  is  the 
almost  unanimous  agreement 
among  economists  that  home 
building,  a  major  concern  to 
CAMs,  is  headed  for  a  billion 
dollar  drop.  A  major  factor  in 
the  residential  building  lag  is 
the  scarcity  of  mortgage  money 
at  acceptable  rates. 

First  CAM  to  send  in  his 
estimates  for  the  way  classified 


1961.” 

He  figui-ed  the  trend  for 
linage  about  as  follows: 

Automotive  —  10%  increase 
over  1959 

Real  Estate — About  the  same 
as  in  1959 

Help  Wanted — 10%  increa.se 
over  1959 

Merchandise — The  same  as  in 
1959 

Apartment  rentals  —  About 
tbe  same  as  in  1959 
*  *  * 

CAMs  have  queried  us  regard¬ 
ing  the  New  York  Herald  Trib¬ 
une’s  Christmas  Gift  Spotter. 
Here’s  how  it  works: 

This  is  the  fifth  con.secutive 
year  it  has  been  sold  and  it  bas 
shown  consistent  growth  with 
many  repeat  accounts.  Each  ad¬ 
vertiser  is  sold  a  30-time  con¬ 
tract  which  consists  of  a  10  line 
ad  every  Friday  and  Sunday 
and  a  3  line  ad  on  intei-vening 
days  for  the  30  days  preceding 
Christmas  under  a  gay  Christ- 
masy  heading  in  the  merchandi.se 
classification.  Each  day  a  differ¬ 
ent  ad  is  lifted  and  carried  in 
an  ROP  box  directing  readers 
to  this  typical  Christmas  Gift 
offer  and  suggesting  they  tui*n 
to  the  Gift  Spotter  in  the  want 
ad  section  for  a  wide  selection 
of  ideas.  The  feature  will  ac¬ 
count  for  7,500  lines. 

*  * 

ANCAM’s  officers  and  direc¬ 
tors  will  have  their  mid-year 
meeting  at  Corpus  Christi, 
Texas,  in  conjunction  with 
SCAMA’s  Annual  Business 
Conference,  January  24-27. 
ANCAM  President  Lee  Hover, 
Phoenix  (Arizona)  Republic 
and  Gazette^  will  be  one  of  the 
principal  speakers  at  the  Con¬ 
ference,  it  was  announced  by 
Blanche  C.  Gates,  Monroe  (La.) 
News-Star-World,  president  of 
SCAMA. 

m  *  * 

Paul  C.  Schulz,  Indianapolis 
(Ind.)  Star  and  News,  National 
Want  Ad  Week  chainnan,  says: 
“It’s  not  too  early  to  begin 
thinking  of  Want  Ad  Week  Pro¬ 
motion.  March  13  through  19  is 
the  week  we  all  w’ant  to  put  our 
best  foot  foi'wai'd  with  our  share 
of  promotion.  Each  successive 
year  more  newspai)er  readere 
are  turaing  to  the  Want  Ad 
pages  as  an  outlet  for  all  their 
personal  needs.” 
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Edwin  Watts,  CAM,  Latvr- 
ence  (Mass.)  Eagle  Tribune,  is 
convalescing  at  his  home,  10 
Dartmouth  Road,  Andover, 
Massachusetts,  after  the  re¬ 
moval  of  his  right  leg,  just 
above  the  knee,  due  to  an  embol¬ 
ism. 

• 

Nation-Wide  .4g:eney 
Group  Organized 

Philadklphia 

A  new  type  of  nation-wide  ad¬ 
vertising  agency  organization, 
somewhat  akin  to  an  agency  net¬ 
work,  but  essentially  devoted  to 
an  interchange  of  marketing 
services  and  ideas,  has  been 
formed  and  is  now  seeking  mem¬ 
bers  in  principal  cities,  it  was 
announc^  here  by  Ruyunond 
Ro.senberg,  president,  Yardis 
Advertising  Co. 

Named  Marketing  As.sociates, 
Inc.,  the  new  organization  will 
be  a  separate  corporation,  joint¬ 
ly  owned  by  member  ad  agencies. 
However,  instead  of  “member¬ 
ships,”  MAI  will  grant  fran¬ 
chises  for  marketing  areas  to 
stock-holder  agencies. 

MAI  will  limit  .stock-holders 
to  advertising  agencies  billing 
$500,000  or  more,  who  have 
demonstrated  their  ability  to 
provide  clients  wdth  a  full  range 
of  marketing  sei-vices,  and  who 
have  shown  a  high  level  of  crea¬ 
tivity. 

According  to  Mr.  Rosenberg, 
while  MAI  will  encourage  an 
interchange  of  ideas  and  sys¬ 
tems  of  advertising  agency  man¬ 
agement,  its  primaiy  purpose 
will  be  to  provide  a  nation-wide 
network  of  marketing  services 
“completely  new  in  concept.” 

MAI  will  elect  officers  at  a 
meetinir  in  Philadelphia  on  Jan. 
23-24.  It  expects  to  be  fully  op¬ 
erative  by  April,  1960. 

• 

Eleclroiiic  Aid  Used 

Hayward,  Calif. 

An  electronic  recorder  has 
been  installed  for  the  off-hour 
receipt  of  want  ad  mes.sages  to 
the  Hayward  Review,  reports 
Mel  Cheney,  classified  manager. 
The  recorder  will  record  mes¬ 
sages  dictated  over  as  long  as  an 
hour.  The  apparatus  will  be 
placed  in  use  evenings  after 
5  p.m,  and  on  Sundays. 

• 

In  Million  Club 

Phoenix,  Aria 

Lee  Hover,  classified  advertis¬ 
ing  manager  of  the  Phoenix  Be- 
public  and  Gazette  and  pn'sident 
of  the  A.ssociation  of  Newspaper 
Classified  Advertising  Manag¬ 
ers,  repoi-ts  that  the  Arizon* 
Republic  has  joined  the  “million¬ 
aire  ad  club” — i-unning  its  mil¬ 
lionth  classified  ad  recently. 
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Air  France-First  European  Airline  to  Fly  Giant 
Boeing  707  Intercontinental  Jets  Across  the  Atlantic! 


Here’s  another  Air  France  “first”  for  the  record!  history.  As  early  as  40  years  ago,  Lucien  Bossoutrot 
Soon  Air  France’s  Boeing  707  Intercontinental  Jet  made  the  first  international  commercial  flight  be- 
will  touch  down  at  Orly  Field  after  a  6!4-hour  non-  tween  France  and  England.  Similar  historic  first 
stop  flight  from  New  York.  This  flight  will  mark  the  flights  include  the  first  crossing  of  the  South  Atlantic, 
beginning  of  the  world’s  first  “jet-to-jet”  service—  the  Andes,  and  the  first  scheduled  Far  East  service. 
Intercontinental  jets  non-stop  daily  to  Paris,  Cara-  The  inauguration  of  transatlantic  jet  service  dem- 
velle  jets  from  Paris  to  all  Europe,  Africa  and  the  onstrates  the  forward  steps  that  have  helped  make 
Middle  East.  Air  France  the  world’s  largest  airline,  with  the 

Air  France  is  no  stranger  to  the  pages  of  aviation  world’s  most  personal  jet  service. 

AIR^FRANGE 

WORLD’S  FASTEST  JETLINER  /  WORLD’S  LARGEST  AIRLINE 
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NEWSPAPER  LAW 


De-Hooded  Men  Lose 
Privacy  Damage  Suit 

By  Albert  Woo<!ruff  Gray 


An  action  against  the  Associ¬ 
ated  Press  for  alleged  violation 
of  the  privacy  of  four  hooded 
men  was  dismissed  recently  by 
the  United  States  District  Court 
in  South  Carolina.  (176  F.S. 
671) 

The  court  held  that  AP  and 
its  member  newspapers  “did 
nothing  moro  than  report  to 
the  public  of  South  Carolina  and 
other  states  the  facts  in  the 
arrest  stoi*y  as  it  was  related 
to  them. 

“The  public  had  a  right  to 
know  the  facts  and  this  right  in 
this  case  was  paramount  to  that 
of  these  men.  By  the  issuance 
of  a  warrant  and  the  arrest 
they  became  figures  of  public 
interest.  As  such  the  publica¬ 
tion  of  their  pictures  was  not 
an  unwarranted  invasion  of 
their  privacy.” 

Governor’s  (kinference 

A  group  of  hooded  men  on  a 
night  in  December,  1956,  tied  a 
burlap  bag  over  the  head  of  the 
band  director  of  the  Camden 
(S.  C.)  High  School,  abducted 
and  beat  him.  Four  of  the  men 
were  apprehended,  and  the  press 
was  told  of  the  charges  against 
them  at  a  news  conference  in 
the  Govenior’s  office.  Photo¬ 
graphs  of  the  men  were  dis¬ 
tributed.  This  gave  rise  to  the 
suit  for  violation  of  the  right  of 
privacy. 

Said  the  Federal  judge: 

“In  deciding  a  right  of  privacy 
issue  the  court  is  in  essence 
deciding  whether  the  news  organ 
in  question  has  abused  the 
privileges  of  a  free  press.  While 
it  may  not  be  detenninative  in 


and  of  itself  the  fact  that  the 
Associated  Press  received  this 
information  here  from  the  Chief 
Executive  of  the  state  and  the 
highest  law  enforcement  officers 
in  the  state  at  a  new's  confer¬ 
ence  called  by  the  Governor  for 
that  purpose  is  of  revelance  and 
significance  in  deciding  the  ques¬ 
tion. 

Public  Figure 

“The  right  of  privacy  does 
not  prohibit  the  publication  of 
matter  w'hich  is  of  legitimate 
public  or  general  interest.  A 
person  may  by  his  acts,  achieve¬ 
ments  or  mode  of  life  become  a 
public  figure  and  lose  to  some 
extent  the  right  of  privacy  that 
othei-wise  would  be  his. 

“There  are  times  when  one, 
whether  wilfully  or  not,  be¬ 
comes  an  actor  in  an  occurrence 
of  public  or  general  interest. 
When  this  takes  place  he 
emerges  from  his  seclusion  and 
the  publication  of  his  connec¬ 
tion  with  such  occurrence,  is 
not  an  invasion  of  the  right  of 

rivacy.” 

*  *  * 

PICTUKE  UNNEGESSAHY? 

Atlanta,  Ga. 

A  former  Atlanta  police  officer 
who  was  acquitted  of  burglary 
charges  has  filed  a  $1,000,000 
libel  suit  against  Atlanta  News¬ 
papers,  Inc. 

B.  E.  Barnes  charges  in  the 
suit  that  some  15  articles,  car¬ 
toons  and  editorials  were  cal¬ 
culated  to  convict  him  in  the 
eyes  of  new.spaper  readers  of  a 
crime  he  w'as  innocent  of. 

The  suit  also  attacked  the 


United  Press 
International 

NE^SPICTURES 


the  newspaper 
you  read 
this  morning 
was  printed  on 

aGOSS 

PRESS 


publication  of  a  photograph  of 
B  a  roes  at  the  time  stories  were 
printed  i-elating  the  filing  of 
burglary  chai’ges  against  him. 

The  photograph  was  not  “an 
accurate  and  truthful  report  of 
information  received  of  police 
authorities  reporting  the  com¬ 
mission  of  an  alleged  crime  and 
therefore  was  not  privilege<l,” 
the  .suit  said. 

Publication  of  the  photogi’aph 
“was  not  necessary  to  infonn 
the  reading  public  that  plaintiff 
had  been  accused  of  a  crime,” 
the  suit  added. 

♦  *  ♦ 


NLRB  Sets 
Newspaper 
Jurisdietioii 

The  National  Labor  Relations 
Board,  in  its  first  advisory 
opinion  on  board  jurisdiction, 
found  that  the  News-Sentinel 
Co.  of  Knoxville,  Tenn.,  comes 
within  the  standards  for  a.ssert- 
ing  jurisdiction  over  news¬ 
papers. 


VIGOR  SANS  MALICE 

Cleveland 

The  Cleveland  Plain  Dealer 
has  been  cleared  in  a  $25,000 
libel  suit.  Common  Pleas  Judge 
Donald  F.  Lybarger  ruled  that 
the  plaintiff,  Robert  Caswell,  of 
Toledo,  had  failed  to  make  a 
case  and  granted  a  motion  for 
a  directed  verdict.  The  jui-y  was 
dismissed  after  the  case  had 
run  one  day.  The  plaintiff  had 
charged  that  he  w^as  maligned  in 
a  stoi-y  printed  in  March,  1954, 
about  his  gaining  a  new’  trial 
after  a  conviction  for  larceny. 

The  judge  said  quotations 
from  judges  used  in  the  story 
wei’e  privileged  under  the  law. 
He  said  that  fair  reporting  and 
criticism  on  matters  of  public 
concern,  even  though  presented 
w’ith  great  vigor,  were  not  libel¬ 
ous  unless  accompanied  by  ma¬ 
licious  intent. 

«  *  * 

FOR  THE  DEFENDANTS 

Fort  Pierce,  Fla. 

Circuit  Judge  D.  C.  Smith 
ruled  in  favor  of  the  Miami 
Herald  and  its  local  correspond¬ 
ent,  Doug  Silver,  in  a  $100,000 
claim  for  libel  filed  by  Padrick 
Properties,  Inc. 

The  judge,  who  ruled  30  min¬ 
utes  after  the  end  of  a  two-day 
trial,  said  he  found  no  malice  in 
the  Herald’s  story  naming  the 
Padrick  firm  as  owner  of  prop¬ 
erties  involved  in  a  homestead 
exemption. 

*  *  * 

.$20,000  VERDICT 

Peoria,  Ill. 

Counsel  for  the  Peoria  Jour¬ 
nal  Star,  Inc.  plans  to  appeal 
from  a  jury  verdict  of  $20,000 
in  favor  of  Ralph  Van  Norman, 
a  former  alderman.  The  plain¬ 
tiff  sought  $100,000  for  alleged 
libel  in  a  Journal  Star  report 
of  an  address  made  by  a  former 
Mayor. 

• 

Daufihler  Survives 

Sui-vivors  of  Fred  S.  Fer¬ 
guson  include  a  daughter,  Betty 
Jane  (Mrs.  Robert  Lee  Henry). 
Her  name  was  inadvertently 
omitted  from  the  story  (E&P, 
Dec.  12). 


It  was  the  first  advisory 
opinion  issued  in  the  Board’s 
24-year  history.  The  Board 
established  the  new  procedure 
Nov.  13  to  facilitate  operation 
of  the  new  Taft-Hartley  amend¬ 
ments  intended  to  eliminate  the 
“no  man’s  land”  between  Fed¬ 
eral  and  State  jurisdiction  in 
labor  cases. 

The  opinion  was  asked  by 
Mailers  Local  No.  83  of  the 
International  Typographical 
Union,  AFL-CIO.  The  ITU  lo¬ 
cal  is  a  defendant  in  a  Tennes¬ 
see  court  case  brought  against 
it  and  the  News-Sentinel  by 
two  individuals  and  I^)cal  83 
of  the  International  Mailers 
Union,  Independent.  The  two 
unions  received  a  tie  vote  (19- 
19)  in  a  recent  election. 

The  Board  found  that  the 
New’s-Sentinel  came  within  the 
Boai’d’s  jurisdictional  standard 
for  newspapers,  which  is  to  as¬ 
sert  jurisdiction  over  “news¬ 
paper  companies  which  hold 
membership  in  or  subscribe  to 
interstate  news  services,  or 
publi.sh  nationally  syndicated 
features,  or  advertise  nationally 
sold  products,  if  the  gross  vol¬ 
ume  of  business  of  the  particu¬ 
lar  enterprise  involved  amounts 
to  $200,000  or  more  per  annum." 

The  News-Sentinel  had  stipu¬ 
lated  in  the  NLRB  election  pro¬ 
ceeding  during  Septemlier  that 
it  has  had  a  gross  income  in  ex¬ 
cess  of  $200,000  during  the  past 
year  and  that  it  is  a  subscriber 
to  the  Associated  Press  and 
United  Press,  national  tele¬ 
graphic  news  services. 


Settle  Letter  Suit 

Pendleton,  Ore. 
A  $450,000  libel  .suit  against 
the  Pendleton  Ea'it  OrenoniM 
has  been  settled  out  of  court  for 
approximately  $1,0D0.  Roscoe 
Kelley,  fonner  county  commi^ 
sioner,  and  O.  J.  Bnigoitti, 
plaintiffs,  brought  the  action 
against  the  new’.spaper  and  Dick 
Korvola,  a  rancher.  Liln  l  was 
claimed  in  a  leitter,  sign'  d  by 
Koi-vola  and  published  April. 
1958. 
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Texas  chooses  Asphalt  Pavement 
for  New  Interstate  Highway 


Gets  safer,  longer  lasting,  quality  pavement  at  lowest  possible  cost  I 

You're  looking  at  a  stretch  of  Texas’  new  Interstate  35.  Literally 
"deep  in  the  heart  of  Texas,"  it's  a  vital  link  in  this  state’s 
fast-growing  system  of  Asphalt-paved  superhighways. 

Why  Asphalt  pavement  for  Interstate  35?  For  the  same  good 
reasons  so  many  highway  engineers  in  other  states  are  choosing 
Asphalt  pavement  over  concrete  for  heavy-duty  roads.  , 

It's  safer.  Recent  scientific  studies  show  new-type  Asphalt  pave¬ 
ments  provide  highest  skid  resistance. 

You  feel  safer-are  safer  because  lane  markings  stand  out  clearly 
to  guide  you  day  or  night,  under  all  weather  conditions. 

Durable  Asphalt  pavement  lasts  longer.  By  1975,  Interstate  35  is 
to  carry  17  thousand  vehicles  a  day.  Engineers  know  they  can 
count  on  modern  Asphalt  pavement  to  carry  the  heaviest  traffic 
loads  year  after  year  after  year. 

Asphalt  pavement  is  more  economical.  Asphalt  pavement  on  this 
section  of  Interstate  35  saved  more  than  $30,000  per  4-lane 
mile.*  Further . . .  maintenance  costs  no  more  . . .  often  less! 

Comparative  average  cost  of  concrete  slab  pavements  in  the  same  area. 

Comparative  costs  include  shoulder  construction  for  both  pavement  types. 

Editor  sc  publisher  for  December  19,  1959 


MASSIVE  STRENGTH  -  FOR 
QUALITY  PAVEMENT!  Finest, 
most  modern  road  that  engi¬ 
neering  skill  and  construc¬ 
tion  know-how  can  build.  It's 
safer,  it’s  durable,  it’s  easi¬ 
est  on  the  pocketbook. 
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BOOKS  IN  REVIEW 


Never  a  Bitter  Line 
About  Bitter  Struggle 


By  Prof.  Ro8roe  Ellard 

THE  LUCKIEST  MAN  ALIVE.  By  Lee 
Shippey.  Loe  Angeles :  Westemlore 
Press.  203  pp.  $4.95. 

Hei'e  are  singnlarly  well- 
written  recollections  of  Lee 
Shippey’s  53  years  of  distin- 
^isheol  newspaper  writing  and 
editing.  They  are  warm  remem¬ 
brances  of  cold  hills  climbed 
through  calamities.  Inspiringly 
specific  and  therefore  helpful 
memoirs  of  character  and 
writing  procedures  gleaned 
from  friendships  with  men  on 
the  Kansas  City  Star  and  the 
Los  Angeles  Times,  with  Ham¬ 
lin  Garland,  Maurice  Maeter¬ 
linck,  Lloyd  C.  Douglas,  Homer 
Croy,  James  Hilton,  and  Will 
Rogers. 

When  I  was  an  undergradu¬ 
ate  at  Missouri,  Lee  Shippey, 
who  wrote  a  delightful  daily 
column  for  the  Kansas  City 
(Mo.)  Star,  was  the  most  popu¬ 
lar  si)eaker  at  Dean  Walter 
Williams’  Jouroalism  Weeks. 
We’d  lure  him  by  night  to  the 
Dana  Press  Club,  stoke  his  huge 
meerchaum  with  my  odd  mix- 
turo  of  perique  (Prince  Albert 
and  Bull  Durham)  and  sit 
around  him  on  the  floor.  A 
bunch  of  cub  Platos  at  the 
Socratic  feet  of  a  modest,  witty, 
extremely  helpful  Great  Guy 
whose  by-line  sparkled  in  the 
galaxy  of  the  Star. 

He’d  think  hard  before  an¬ 
swering  a  question.  He  wanted 
despeiately  to  be  helpful,  for 
he  himself  had  learned  the  hard 
way  .  .  .  and  was  still  learning, 
every  day,  he  pointed  out.  Sjje- 
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cifically,  never  in  generalities, 
he  told  us  what  made  the  Star 
shine  so  brightly  in  its  own  in¬ 
dividual  way.  The  Star  had 
more  than  eyes  to  see,  he’d  ex¬ 
plain  to  us;  it  had  a  heart  to 
give  it  vision.  Like  Juliet’s  hope 
for  Romeo,  it  sought  to  make 
the  face  of  heaven  fine  for 
leaders  in  Missouri  and  Kansas. 

Yet  he  never  stopped  with  a 
lion.  mot.  He’d  analyze  stories 
in  that  day’s  paper,  and  make 
clear  the  unobtimsive  art  of 
.style  and  fact.  “The  newspaper 
business  is  a  friendly  business, 
for  everyone  but  heels,”  he  said 
once.  And  then  he  told  about  his 
own  start  under  Alexander 
Butts,  the  Star’s  as.sociate  edi¬ 
tor. 

Shippey  had  been  a  proof¬ 
reader,  hoping  to  break  into  the 
writing  end.  He  read  that  the 
Star’s  human  interest  columnist 
had  become  ill,  and  that  two 
other  by-liners  had  prone  to  New 
York  papers.  So  he  timorously 
sent  in  a  couple  of  columns  to 
.see  whether  they  might  fill  in. 
Then,  he  told  us,  he  was  put 
out  of  circulation  by  “a  long 
illness”  that  doctors  .said  would 
keep  him  in  be<l  for  .several 
months,  unable  to  read  or 
write. 

His  sister,  Virginia,  read  the 
Star  to  him  each  day.  Finally 
the  first  of  his  columns  api>ear- 
ed,  with  his  name.  Virginia  ran 
to  the  phone  and  told  Butts  that 
her  brother  was  ill  but  could 
.«end  columns  reprularly  if  Butts 
wished  him  to.  Butts  a.sked  her 
what  was  the  matter,  and  she 
told  him.  The  editor  told  her  to 
have  her  brother  dictate  the 
pieces  to  her. 

After  four  months  of  the 
young  man’s  published  pieces 
written  in  a  sick  room,  Shippey 
was  able  to  report  in  iierson  to 
Butts.  That  was  his  start.  What 
Shijijiey  did  not  tell  us  in  the 
face-to-face  intimacy  of  a  club¬ 
house,  he  does  tell  in  this  book. 
The  young  proofreader  had  not 
!  lieen  merely  ill.  His  sister  ex- 
i  plained  that,  through  an  acci¬ 
dent,  her  brother  had  been  com¬ 
pletely  blinded. 

j  It  was  touch  and  go  whether 
he  would  ever  see  again,  but 
doctors  thought  he  might  re¬ 
cover  his  sight  enough  to  read 
and  write  “a  little”  after  months 
in  a  darkened  room. 

This  book  has  a  wealth  of 
I  revealing  anecdote  about  cover¬ 


ing  World  War  I  as  a  sort  of  development  of  straight  comic 
forerunner  of  Ernie  Pyle  for  art,  first  as  full  pages,  u  iially 
the  YMCA,  as  a  stringer  for  the  on  weekends,  and  finallv  the 
Star,  as  editor  of  the  English-  daily  comic  strip, 
language  edition  of  the  Tampico  This  quick  summation  does 
Tribune.  not  indicate  the  many  stories  of 

As  so  many  have,  he  bucked  conniving,  plotting,  scheming, 
the  freelance  line.  With  a  wife  overt  and  covert  raiding  of 
and  almost  a  moving  assembly-  talent,  and  sometimes  genius 
line  of  babies  to  support,  thero  that  went  into  the  early  days  of 
came  for  him  a  iieriod  of  down-  our  drives  for  increased  circu- 
right  poverty.  There  came  also  lation.  Becker’s  researches  indi- 
a  manifestation  of  the  gift  of  cate  that  while  the  usual  «>con- 
friend.ship  Lee  Shippey  always  omic  law  of  demand,  supply  and 
had.  He  wouldn’t  liorrow  or  distribution  certainly  shaped  the 


complain. 


growth  of  larger  and  larger 


Then  Harry  Chandler,  pub-  newspapers,  bizarre  accident 
Usher  of  the  L«.s  Awf/cfc.'f  TtiHC.s,  and  bizarre  personalities  also 
invited  him  to  do  a  daily  col-  perfonned  an  intriguing  and 
umn,  titled  “The  Lee  Side  of  necessary  function. 


L.  A.”  That  was  a  steady  in¬ 
come  and  a  return  to  his  early 
pi'estige  as  a  columnist. 

Tociay  at  76,  Lee  Shippey,  re- 


We  have  all  heard  of  the  1895 
Yellow  Kid  and  the  role  he 
played  in  the  start  of  the  color 
press  and  the  Sunday  supple- 


tire<l  from  the  hurly-burly  of  tnent.  That  story  and  the  story 

Los  Angeles  to  Del  Mar,  Cali-  of  the  origin  of  general  news- 

fornia,  contributes  a  weekly  paper  syndication  are  told  by 

piece  to  the  San  Diego  (Cal.)  Recker  through  anecdote  and 

Union  as  well  as  to  the  Del  Mar  illustration. 

Surf  comer.  This  is  a  complete  histoiy  of 

•  comic  art  in  our  countiy,  in- 

eluding  most  forms,  with  the  ex- 

OOMIC  ART  I.V  AMERICA:  A  Social  -potion  nevh  int:  of  the  diihiouc 

History  of  the  Funnies,  the  Politicai  CeptlOn  pel  HapS  OI  me  (lUDlOU. 

Cjirtoops.  MaRRZine  Humor,  SportinK  COmic  art  of  the  post  card 
Cartoons  and  Animated  Cartoons.  By  ooonlo  The  onvK-  iiso  of  the 

Stephen  Becker.  Introduction  by  Rube  Peopie.  1  ne  eai  ly  use  OI  tne 

(^Idberir.  With  nearly  400  illustra-  balloon  for  dialogue,  the  growth 

tions.  38i  i>:ifte8.  $i.50.  Published  by  — e  the  USe  of  the  one-line  GTa? 
Simon  and  Schuster,  New  York.  use  oi  tne  one-lint  gag 

■  cartoon  and  the  indefinite  magic 


Bv  \^'alt  Kellv  men  like  Russell  Patterson 

are  all  described. 

There  must  be  room  on  that  There  is  a  great  story  liehind 
groaning  shelf  in  the  library  the  scenes,  too.  Only’  the  trained 
containing  the  classics  of  jour-  mind  of  a  dedicated  writer  could 
nalism  for  a  new  book.  It  is  a  have  laliored  through  the  re¬ 
work  by  Stephen  Becker  on  the  search  and  composition,  the 
origin  and  history  of  comic  art,  thousands  of  subjects,  illustra- 
which  accurately  but  uncritically  tions  and  dates  while  the  body 
surveys  a  sweeping  vista  of  was  paralyzed  and  at  one  time 
sheer  nostalgia.  Published  by  close  to  death.  Steve’s  wife 
Simon  and  Schuster,  it  is  a  Mary,  if  you  can  forgive  an 
highly  informative  job  of  re-  expression,  seiwed  as  his  leg 
search  not  only  on  cartooning  man.  She  did  a  well  nigh  incred- 
but  on  that  ever-present  concern  ihle  job.  With  the  help  of  the 
and  constant  que.st  of  every  edi-  Nationalists  Society  she  brought 
tor  and  evei*y  publisher,  in-  data  and  reproduction  to  his 
creased  circulation.  hospital  bed. 

We  do  not  actually  think  of  It  is  to  be  hojied  that  editors 
Benjamin  Franklin  as  one  of  and  publishers  will  not  gather 
our  foremost  cartoonists  but  the  idea  from  a  stirring  and 
Becker  is  able  to  point  out  that  warm  introduction  by’  Rube 
Franklin’s  early  u.se  of  the  Goldberg  that  cartoonists  have 
woodcut  solved  many  a  problem  so  much  fun  they  need  not  be 
in  quick  communication.  From  paid. 

the  ayeux  tapestry  of  1150  AD  All  that  need  be  said  of  our 
to  Walt  McDougall  in  the  New  old  friend  is  that  if  you  were  to 
Y'ork  World  of  1884  there  were  .scratch  the  arm  of  any  cai-toon- 
many  experiments  in  the  use  of  ist  in  the  country  it  would  bleed 
the  simple  drawing  to  transfer  almut  100  proof  Goldberg, 
an  idea  from  one  brain  to  an¬ 
other.  * 

Comic  art  as  a  means  of  i„„i _ u _ i„ 

stating  an  opinion  probably 

came  first  in  this  country,  ac-  Catherine  .Jackson  ha.^  been 
cording  to  Becker,  when  our  appointed  head  of  the  prin* 
newspapers  of  the  late  19th  media  department  at  Hicks  A 
Century  perfected  the  editorial  Greist,  Inc.  Miss  Jackson,  form 
cartoon.  Sports  cai-toons  follow-  erly  a  space  buyer,  will  l>e  r*" 
ed  as  editors  began  to  realize  sponsible  for  print  media  plan' 
the  attraction  that  drawings  ning  and  buying  on  H&Gs 
had  for  readers.  Last  came  the  complete  roster  of  clients 
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PI  HLIC  RELATIONS 


New  Porcelain  Enamel 
Eyeing  ROP  Color 


WHAT  DIO  A  SUBSCRIPTION 

YOU  TAKE  FOlCt^  TO  j-d 
YOUR  ULCERS  Editor  &  Publisher. 


E&P  is  not  a  cure-all — but  the  pressure  of  business 
can  be  relieved  with  a  subscription  prescription. 

Trip  up  Old  Man  Worry  by  Subscribing  NOW! 

Name  . 

Address  . 

City  .  Zone ....  State  .  .  . 

Company  . 

A/ail  check  to 

Editor  &  Publisher 

1475  BROADWAY  NEW  YORK  36.  N.  Y. 

$6.50  a  year,  U.  S.  and  Canada — all  other  countries,  $10.00 


THERE  SHE  IS  .  .  .  VOL.  I,  NO.  I — Gathered  around  William  Duna¬ 
way,  left,  publisher,  General  Manager  Dennis  Lowery  and  Associate 
Editor  John  Macauley  Smith  admire  the  first  issue  of  their  weekly  Sage 
at  Glenwood  Springs,  Colo.,  a  community  of  4,000  in  a  mineral  and 
resort  area.  First  issue  went  to  600  paid  subscribers. 

KI>IT0R  Sc  publishe 


R  for  December  19,  1959 


Secretary  of  State 


Christian  A.  Herter 

.  .  .  from  the  sketch  book  of 
world-famous  caricaturist 
Oscar  Berger 


Asst.  Press  Officers 
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We’re  in  the  process  of  putting  together  the  most  complete,  most 
up-to-the-minute  reference  source  of  the  newspaper  industi'y 
ever  assembled  .  .  .  and  in  a  new,  easier- to-read  format,  too! 

You’ll  find  that  we’ve  improved  on  1959’s 
newly-styled,  new-size  publication,  including  new, 
easy-on-the-eyes  typography ! 

Advertisers  and  agencies  will  find  the  complete  listings  of  newspapers  and  their 
personnel  more  complete  and  more  up-to-date  than  ever  before.  Newspapers  will 
welcome  the  new  accurate  information  on  syndicates,  representatives,  equipment 
suppliers,  machinery.  Tabulations  on  mechanical  information, 
the  foreign  press,  and  many  other  newspaper  subjects  will  be  more 
complete,  newer,  and  easier  to  locate. 

IF  YOU'RE  SELLING  NEWSPAPER  SPACE  .  .  . 

.  .  .  here’s  an  opportunity  to  present  your  new'spaper’s  story 
before  the  eyes  of  the  nation’s  most  influential  buyers  of  newspaper 
space  .  .  .  the  multi-millionaires  of  space-buyers  row.  And  premium  position 
near  your  paper’s  listing  is  available  at  no  extra  cost  if  you  get 
your  reservation  and  copy  in  early!  ...  in  the  new,  expanded 
combined  newspaper  personnel  and  special  data  section. 

IF  YOU'RE  SELLING  TO  NEWSPAPERS  .  .  . 

One  of  these  sections  will  provide  a  12-month,  sales- powered  setting  for 

your  advertising  .  .  .  newspaper  representatives,  mechanical  equipment,  equipment 

manufacturers  and  suppliers,  mat  service  directory,  feature  and  news  syndicates. 


the  advertising  medium  of  the  year  will  soon  be  here! 


I960  EDITOR  &  PUBLISHER 

Published  February  28,  1960 


Deadline  for  advertisers:  for  reservations,  Dec.  29,  1959 

for  copy  or  plates,  Jan.  8,  I960 

Advertising  rates:  page,  $510;  half-page,  $290;  quarter- page,  $165;  eighth-page,  $105,  or  contract  rates  apply. 
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SYNDICATES 


Noted  Priest 


Does  Column 


About  Prayer 


The  Catholic  priest  who 
created  the  slogan,  “The  Family 
that  Prays  Together  Stays  To¬ 
gether,”  will  write  for  King 
Features  Syndicate  a  three-a- 
week  non-denominational  fea¬ 
ture  emphasizing  family  prayer. 

Author  of  “Family  Fortress,” 
for  release  Feb.  2,  is  Father 
Patrick  Peyton,  silver-haired,  6 
foot  3  Irishman.  Father  coined 
the  phrase  to  support  his  Family 
Rosary  crusade  which  began  in 
Albany,  N.  Y.,  in  1942.  All 
faiths  have  endorsed  the  crusade 


Father  Peyton 


clients  ‘Dilly’  wdll  be  discon¬ 
tinued  next  month. 


STRIP  TEA.SK 


King  says  the  feature  (2.50 
words)  will  be  for  Tuesdays, 
Thursdays  and  Saturdays.  Dur¬ 
ing  Lent  there  will  be  six  re¬ 
leases  weekly,  giving  clients  spe¬ 
cial  Lenten  features. 


‘DILLY*  DKOPPF.I) 


In  Sept,  of  ’57  the  Bachelors 
of  Greenwich  V’illage  and  Hall 
Syndicate  started  out  with  a 
daily  gag  panel,  “It’s  Me, 
Dilly!”,  that  held  all  the  promise 
of  two  of  the  best  pros  in  the 
business — A1  Andriola  and  Mel 
Casson.  Hall  said  that  at  first 
sales  were  hotter  than  firecrack¬ 
ers  on  the  Fourth  of  July.  Lately 
there  have  l)een  cancellations, 
for  various  reasons,  and  the  syn¬ 
dicate,  still  making  money  from 
the  feature  but  deciding  to  quit 
while  in  front,  has  informed 


Louisville,  Ky. 

There’s  nothing  funny  about 
changing  the  comic  page,  say 
editors  of  the  Louisville  (Ky.) 
Times  after  testing  reader  reac¬ 
tion  by  removing  “Miss  Peach.” 

Letters  that  poured  in  in¬ 
cluded  this  assault; 

“May  the  choicest  curses  of 
Allah  be  upon  your  miserable 
head  for  removing  Miss  Peach 
from  the  comic  page,  sir.  Let 
yours  be  an  uneasy  bed  of 
rumpled  newspajiers,  may  your 
sons  be  college  football  players, 
and  don’t  be  surprised  when 
your  Christmas  stocking  is  filled 
with  a  volume  entitled  ‘Dilly 
Meets  Flyface!’” 


Who’ll  be  under  the  hat? 


With  the  big  election  year  coming  up,  there’ll  he  continual 
shufiling  of  candidates  .  .  .  and  lots  of  conjecture  about  L-r  'iJ 
who'll  wear  the  successful  hat.  But  whoever  it  is,  his 
eye-catching  cartoon,  and  those  of  his  running  mates 
and  competitors,  w  ill  he  ready  for  editorial  use  in . . . 


Caricature  Collection 


plained  about  the  Dick  Tracy 
strip — E.&P.,  Nov.  21). 

In  an  explanation,  the  paper 
said; 

“Okay.  So  you  like — no,  love 
— Miss  Peach. 

“So  do  we.  And  so  you  will 
find  her,  Lester,  Marcia,  Ira  and 
all  their  schoolmates  back  on 
the  comic  page  today. 

“We  loved  Miss  Peach  this 
December  as  we  did  in  May. 
But,  really,  one  never  knows. 
Did  our  readers  like  her,  too? 
Was  she  really  as  funny  as  we 
thought?  Or  was  Miss  Peach 
a  lemon? 

“Editors  know  that  the  one 
sure  way  to  find  out  about  any¬ 
thing  in  the  newspaper  is  to 
leave  something  out.” 

The  editors  explained  that  a 
Christmas  strip,  “Heavenly 
Days”,  gave  them  a  chance  to 
find  out.  Out  went  Miss  Peach. 
In  went  the  holiday  strip. 

“We  had  just  decided  that 
enough  was  enough  and  we 
ordered  Miss  Peach  (back)  in 
and  Dilly  out,”  the  editors  said. 
“We  were  prepared  to  see  what 
happened  on  that  score.  But 
right  after  moving  in  this  direc¬ 
tion,  the  Hall  Syndicate  tele¬ 
phoned  to  tell  us  they  were  end¬ 
ing  Dilly  for  good.” 

With  Miss  Peach  back  in  her 
school  room,  the  editors  an¬ 
nounced  a  new  strip  (“Hi  and 
Lois”)  to  replace  “Dilly.” 


Chicuff€P  Trihune^JVeiv  YarkJVews 

Mmmm*  Xfirti  Huliainv,  York 
Mnc»  Trlhunr  Towr,  CMrago 


Columbia  Honors 


Once  again  the  editors  used 
the  news  columns  to  plead  for  a 
truce.  (Last  month,  managing 
editor  Norman  Isaacs  publicly 
answered  a  mother  who  com- 


O&O  to  Offer 
Color  Service 
For  Agencies 


Milwaukee 

The  Milwaukee  Journal's  ROP 
color  service  sales  facilities  will 
be  extended  through  O’Mara  & 
Ormsbee,  Inc.,  publisher’s  repre¬ 
sentatives. 


Robert  X.  Drew,  vicepresident 
and  business  manager  of  the 
Journal,  said  the  full  sei-vices 
of  O&O’s  officers  in  New  York, 
Detroit,  Chicago,  Los  Angeles, 
and  San  Francisco  have  been 
engaged  for  sales  representation 
to  national  advertisers  and 
agencies. 

“The  new  arrangement,”  said 
Mr.  Drew’,  “has  been  prompted 
by  the  rapidly  accelerated 
grow'th  of  the  ROP  color  seiwice. 

O’Mara  &  Ormsbee  has  long 
been  noted  for  the  imaginative 
work  w’hich  it  has  done  with 
color.  J.  Rufus  Doig,  president 
of  the  representatives’  firm,  has 
been  its  strong  exponent  for 
many  years. 


Ollier  Papers  Invited 


Berkson’s  Memor> 


by  Brandel.  Every  new  client  gets  20  cartoons  of  heads  in  the 
headlines . . .  then  three  new  additions  weekly  of  the  current 
most  newsworthy  faces.  Every  cartoon  catches  a  characteristic 
expression,  recognizable  at  a  glance  — and  are  drawn  for  clearest 
newspaper  reproduction.  These  page  brighteners  are  a  low-cost 
art  service  for  news  roundup,  drama,  book,  women’s  feature,  and 
front  pagfe!  For  proofs  and  prices,  phone,  wire,  or  write 
Mollie  Slott,  Manager... 


A  new’  scholarship  has  been 
established  at  the  Columbia 
University  Graduate  School  of 
Journalism  to  honor  the  memory 
of  Seymour  Berkson,  w’ho  was 
publisher  of  the  Netv  York  Jour- 
nal-Ainerican  at  the  time  of  his 
death  a  year  ago  this  month  and 
W’ho  previously  had  been  general 
manager  of  the  INS. 

More  than  50  fashion  editors 
of  new’spapers  over  the  counti*y 
contributed  the  scholarship.  Mr. 
Berkson’s  w’idow,  Mrs.  Eleanor 
Lambert  Berkson,  is  public  re¬ 
lations  director  of  the  Couture 
Group  of  the  New’  York  Dress 
Institute. 

In  an  infoimal  session  of 
journalism  students  Dec.  15, 
Dean  Edward  W.  Barrett  pi-e- 
sented  the  first  scholai*ship  to 
Gerald  Grant,  21,  of  Syracuse, 
N.  Y.,  a  June  Graduate  of  John 
Carroll  University,  Cleveland, 
and  a  foi’mer  editorial  clerk  for 
the  Cleveland  (Ohio)  Plain 
Dealer.  Special  guests  included 
Mrs.  Berkson  and  son.  Bill 
Berkson;  Mrs.  William  Ran¬ 
dolph  Hearst  Sr.  and  sister, 
Mrs.  Irwin;  Mr.  and  Mrs.  Wil¬ 
liam  Randolph  Hearst  Jr.,  and 
I  Miss  Inez  Robb,  columnist. 


The  Journal’s  ROP  color  serv¬ 
ice  invites  newspapers  to  become 
a  part  of  its  operation.  News¬ 
papers  not  only  receive  a 
“weekly  color  file”  of  editorial 
and  advertising  material,  but 
are  urged  to  send  tear  pages  of 
their  color  ■w'ork  to  the  service 
for  distribution  to  other  news¬ 


papers. 

Newspapers  supply  feature 
illustrations,  or  spot  new’s  as 
occasion  arise.  The  Honolulu- 
Star-Bulletin  recently  supplied 
color  plates  of  a  volcano  erup¬ 
tion,  and  the  Milwaukee  Journal 
and  Minneapolis  Star  &  Tribune 
used  the  illustration. 


Other  new’spapers  depend  on 
service  illustrations  for  color  in 
their  TV  supplements  and  fea¬ 
ture  pages.  Retail  advertisers  in 
162  subscribing  cities  adapt  the 
color  file  to  a  broad  range  of 
merchandise. 


National  Development 


EDITOR  8C  PUB 


With  the  addition  of  th( 
O’Mara  &  Ormsbee  representa 
tion,  similar  activities  will  be 
developed  for  national  adver 
tisers  and  agencies. 

Color  illustrations  are  fur 
nished  in  mat  foi*m  from  Lake 
Shore  Electrotype  Division  in 
Chicago.  Patented  Super  Bista 
Pre-madeready  mats  are 
to  the  newspaper’s  exact  specifi¬ 
cations  with  the  color  illustra 
tion  positioned,  ready  for  cast 
ing. 
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A  CAREER  IN  THE  COMICS? 


k\  y- — ;  By  Allen  Saunders 


(Author  of  “Mary  Worth”  and 
“Steve  Roper”,  Comics  Editor 
of  Publishers  Syndicate  and 
Past-President  of  the  Newspa¬ 
per  Comics  Council,  Inc.) 

(Sketchce  by  the  author) 

Every  cartoonist  has  been  ap-  ^1*®  first  question  for 


mu 


should  spend  the  money  for  him  cjse?”  If  the  reply  is  a  deep  for  originals 


to  take  lessons.” 


sign  in  the  affirmative,  nothing 


So,  learning  by  copying  is  not  The  solution  for  most  problem 

to  be  discouraged.  subjects,  like  hands  and  animals. 

Chances  are  your  boy  has  is  constant  sketching.  The  young 

already  started  saving  clippings  artist  'will  find  himself  the  most 

of  work  by  his  favorite  syndi-  patient  of  models.  He  will  learn 

cated  artists,  men  with  attrac-  more  from  drawing  his  own 

tive  and  distinctive  styles,  like  hand  than  any  book  can  teach 

nroach^  bv  a  narent  with  the  puzzled  parents  is  not,  “Has  Milton  “Steve  Canyon”  Caniff,  him.  He  will  learn  expressions 

u  ^  A  thc  bov  talont’”  but  “Has  be  “Mary  Worth”  Ernst,  Stan  from  his  own  features.  Like 

hesitant  w’ords,  “My  boy  sits  "^3  laieni.  ,  dui,  nas  n®  ^  ,  oL  1  n  u  j*.  u  r  u-  n  u 

around  all  the  time  draw-  interest?  An  interest  so  con-  ‘  Juliet  Jones  ’  Drake,  or  Charles  Rembrandt  before  him,  all  he 
ing  funny  pictures.  His  mother  turning  that  he  has  to  be  drag-  “P®anuts”  Schultz.  Encourap  needs  is  a  mirror.  On  a  trip  to  a 
and  I  keep  wondering  if  he  has  ffed  from  his  drawing  board  and  write,  in  care  of  the  farm  he  will  learn  fascinating 

talent  enough  of  it  that  we  forc®<l  t®  ®at,  sleep  or  get  exer-  newspaper  where  they  appear,  facts  about  the  structure  of 
^  ■  •  •  •  — 1„  familiar  animals.  And  on  a  trip 

to  a  zoo,  he  will  discover  that 
the  hind  legs  of  the  horse  and 
the  elephant  bend  in  opposite 
directions.  But  he  need  not  stir 
from  the  house  to  do  profitable 
sketching;  furniture,  bric-a- 
brac,  the  pillow  on  his  bed,  the 
curtains  at  his  window,  the  con¬ 
tents  of  his  pockets  .  .  .  con¬ 
stantly  recreating  these  on 
paper,  like  a  pianist  doing 
finger-exercises,  will  some  day 
make  him  a  professional. 

The  market  for  commercial 
art,  like  that  for  all  other  mer- 
Usually,  his  request  will  bring  chandise,  changes  year  by  year, 
a  drawing,  and  he  can  learn  a  fact  which  the  young  aspirant 


It  is  safe  to  assert  that  no  ®un  keep  the  boy  from  finding 
such  parent  was  ever  rebuffed.  ®  car^r  in  some  branch  of  the 
Few  comic  artists  can  forget  gi’aphic  arts, 
the  day  in  boyhood  when,  armed  there  are  other  questions 

with  “samples,”  popular  cartoon  which  would-be  A1  Capps  and/ 
characters  laboriously  copied  in  their  slightly  bewildei'ed 

pencil,  they  sidled  timidly  into  parents  wdll  ask,  and  these 
the  studio  of  an  old  pro.  usually  follow’  a  pattera. 

For  the  layman,  evaluating  How  did  you  start?  Is  it  all 
talent  in  drawing  is  difficult  .  .  .  i'>Kht  to  copy?  Did  the  woik  of 
much  more  so  than,  for  instance,  some  particular  artist  inspire 
determining  musical  talent.  A  y®®  to  imitate  him?  How  much 
sour  note  is  more  easily  spotted  academic  education  do  you  need? 
as  such  than  a  erode  line.  And,  Must  you  go  to  an  ai’t  school? 
since  all  children,  at  an  early,  If  y®®  cannot  afford  resident 
uninhibited  age,  draw  confident-  instruction,  can  a  correspond- 
ly  and  enthusiastically,  it  is  ®®®®  school  give  you  professional  much  from  studying  the  w’ay  in  often  overlooks.  He  usually  con- 
normal  for  the  proud  parental  know-how?  How’  do  you  learn  which  these  skilled  professionals  centrates  on  broadly  exagger- 
eye  to  mistake  normal  facility  to  draw’  very  hard  things,  like  get  an  effect  by  the  tw’ist  of  a  ated  funny  pictures.  Unfortu- 
for  unusual  ability.  hands,  horses,  or  pretty  girls?  brush  or  the  pressure  of  a  pen.  nately,  unless  he  learos  some 

Happily,  how’ever  in  the  field  I®  there  a  greater  demand  for  Incidentally,  the  boy  should  basic  serious  illustration  as  he 
of  commercial  art,  as  distin-  funny  pictures  than  for  serious  start  early  to  master  the  small  goes  along,  he  will  find  himself 
gui.shed  from  Fine  Art,  talent  illustrations?  Should  you  be  an  brush  and  flexible  pen.  There  as  little  in  demand  as  a  maker 
isn’t  too  important.  It  runs  a  ®xpert  at  lettering?  How’  does  is  virtually  no  market  for  draw’-  of  buggy-whips. 

an  amateur  get  to  be  a  profes-  ings  done  in  pencil.  Magazines  still  buy  humorous 

sional?  And,  inevitably,  what  As  for  education,  no  one  in  drawings.  There  are  still  funny 
are  the  rewards,  in  both  money  any  profession  can  have  too  (.Qmic  strips  in  new’spapers.  But 
and  personal  satisfaction?  much  of  it.  College  work,  gen-  illustrated  human  interest 

Every  working  artist  started,  erally  speaking,  speeds  maturity,  ^r  adventure  story  is  most  in 

hard'''enough" and  ‘long  Enough  ^  demand  today  and  for  these 

can  learn  to  earn  in  the  field  of  ^  compulsive  urge  to  put  might  have  been  spent  in  art  ^^ere  must  be  sound  basic  draw¬ 

lines  dow’n  on  paper.  The  classes.  At  least  a  high  school 


poor  third  to  persistence  and 
enthusia.sm. 

Ding's  Protege 

Anyone  who  is  willing  to  w’ork 


cartooning  and  commercial  art.  uown  on  papei. 

One  of  the  greatest  of  Ameri-  ®®uu®®s  u*’®  I'®  ®®piefi  his  degree  would  seem  to  be  essen- 

can  editorial  cartoonists  .1  N  favorite  characters  from  the  tial.  But  some  of  the  smartest 
Darling,  who  signed  his  work  u®wspaper  comic  pages.  If  he  and  best  rounded  men  I  know  in 
“Ding,”’ once  declared  he  could  ®®P‘®^  free-hand,  this  w’as  good  this  field  are  self-educated, 
make  a  successful  new’spaper  f®^  I'**®-  Just  as  he  learned  to 
artist  of  a  person  picked  at  learoed  by  copying  to 


H  is  Own  Hand 


random.  Challenged  to  prove  his 
point,  he  took  a  young  taxiderm¬ 
ist’s  assistant  as  a  protege,  a 
youth  with  no  previous  interest 
in  draw’ing,  and  sent  him  out 
with  pencil  and  sketch-pad,  day 
after  day  and  W’eek  after  w’eek. 


he  ceased  to  lean  on  this  crutch 
and  discovered  the  thrill  of 
creation. 


Many  brilliant  cartoonists  are 
self-trained.  But  most  have  suc¬ 
ceeded  in  spite  of,  rather  than 
because  of,  this.  Art  schooling  of 
some  sort  will  shorten  by  years 
the  lag  betw’een  learoing  and 


Good  I.eltering 

Lettering,  too,  must  not  be 
neglected.  Poor  lettering  can 
ruin  a  good  drawing  in  an  edi¬ 
tor’s  eyes.  And  skill  in  this  area 
{Continued  on  page  56) 


Lei  Him  Ciopy 

Today,  as  a  professional,  he  earning.  There  are  several  ex- 
to  tiraw’  whatever  he  saw  on  the  still  probably  has  a  vast  col-  cellent  correspondence  schools  in 
stn  ct.  lection  of  clippings,  systematic-  operation  and  their  roster  of 

might  be  expected,  early  aDy  filed,  drawings  and  photos  successful  graduates  is  impres- 

results  were  not  promising.  But  ®f  every  subject  under  the  sun  sive.  Unquestionably,  personal 
co:.. slant  practice  paid  off.  With-  •  •  •  “morgue.”  In  greater  or  instruction  is  better  than  in- 
in  two  years,  the  youth  w’as  able  l®ss  degree,  he  still  copies,  adapt-  struction  by  mail.  But  any  boy 
t'l  -ubstitute  for  “Ding”  during  inj?  the  subject  to  his  own  style,  w’ho  has  the  zeal  and  self-dis- 
va.  itions.  And  w’hen  the  old  F®w  artists  have  photographic  cipline  to  put  in  endless  hours 
nia-ter  retired  at  a  ripe  four-  memories,  or  the  time  to  seek  out  of  study  and  practice  can  become 

•Si  are,  the  pupil  was  named  the  every  object  he  is  called  upon  a  professional  with  only  the  post 

t<  acher’s  successor.  to  depict  and  sketch  it  from  life,  office  as  his  Alma  Mater. 
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The  handiest  model  is  you. 
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Artist  Career 

(Continued  from  page  55) 

has  kept  many  an  artist  eating 
when  there  was  little  demand 
for  drawings.  It’s  tedious  work 
and  few  successful  professionals 
enjoy  doing  it.  But  it  can  open 
the  door  to  more  interesting 
jobs. 

How  does  an  amateur  get  to 
be  a  professional?  By  degrees, 
usually.  More  often  than  not, 
his  beginnings  are  on  a  part- 
time,  leisure  hours  basis.  Ken 
Emst  was  a  magician,  perform¬ 
ing  in  clubs.  Lank  “Mickey 
Finn”  Leonard  sold  sporting 
goods.  Otto  “Little  King”  Soglow 
painted  lampshades.  Martin 
“Winnie  Winkle”  Branner  was 
a  vaudeville  hoofer.  I  taught 
French  in  Wabash  College  and 
worked  as  drama  critic  for  a 
Toledo  newspaper  before  team¬ 
ing  up  with  Elmer  Woggon  on 
“Big  Chief  Wahoo,”  which  later 
became  “Steve  Roper.” 

As  it  has  ever  been,  the  artist, 
in  his  formative,  trade-learning 
years,  waiting  and  watching  for 
the  big  break,  needs  a  salary  or 
a  subsidy. 

There  is  a  side  door,  however, 
which  can  let  the  one  who  finds 
it  get  invaluable  experience, 
some  pay  and,  in  many  in¬ 
stances,  a  shot  at  the  big  time. 
Most  cartoonists  need  and  have 
assistants.  Sometimes  the  helper 
is  a  fine  craftsman  in  his  own 
right,  satisfied  to  accept  good 
compensation  and  little  respon¬ 
sibility  and  remain  anonymous. 
But  he  may  be  a  promising  be¬ 
ginner,  willing  to  wash  brushes, 
rule  borders,  run  errands,  an¬ 
swer  fan-mail  and  accept  token 
pay  in  oi'der  to  learn  the  tricks 
of  the  trade  from  watching  a 
veteran  in  action. 

Many  well-known  cartoonists 
started  the  long  climb  as  as¬ 
sistants.  I  believe  there  is  no 
better  way  for  a  youth  with 
ability  and  ambition  to  break  in. 

Freelancing 

If  he  selects  the  steep  and 
rocky  route  of  freelancing,  he 
many  endure  more  bitter  dis¬ 
appointments,  but  he  will,  if  he 
succeeds,  have  the  satisfaction 
of  knowing  he  made  it  entirely 
on  his  own  power. 

The  only  way  to  start  free¬ 
lancing  is  to  start.  If  the  boy 
decides  to  tiy  his  hand  at  the 
“gag  panel”  or  illustrated  joke, 
he  will  find  no  limit  to  his  range 
but  the  amount  he  is  willing  to 
spend  for  postage.  (Including 
that  on  the  self-addressed, 
stamped  envelope  he  must  al¬ 
ways  enclose.) 

Large  magazines,  as  might  be 
expected,  buy  most  of  their  ma¬ 


terial  from  well-known  artists, 
many  of  whom  submit  their 
wares  through  agents.  But 
browsing  through  a  well-stocked 
newsstand  will  reveal  many 
small  publications,  including 
trade  jounials,  which  use  car¬ 
toons  slanted  at  their  readers. 

Usually,  it  is  only  necessary 
to  submit  a  pencil  sketch  of  the 
idea  on  typewriter  paper.  If  the 
editor  likes  it,  he  will  order  a 
completed  drawing  in  ink. 

Comic  strips  are  marketed 
through  syndicates.  A  list  of 
their  addresses  can  be  found  at 
the  local  library.  The  field  is 
crowded  and  steadily  shrinking. 
To  interest  a  syndicate  editor,  a 
new  strip  must,  naturally,  be 
written  and  drawn  with  profes¬ 
sional  finish.  If  the  syndicate 
head  is  interested,  the  battle  is 
half-won.  He  will  not  attempt 
to  sell  a  feature  which  his  ex¬ 
perience  tells  him  has  no  chance 
of  success. 

But  the  idea  must  be  fresh, 
the  execution  as  good  as,  or 
better  than,  strips  now  appear¬ 
ing. 

Expect  Many  Failures 

The  odds  are  very  great 
against  a  young  beginner  coming 
up  with  such  a  challenger.  He 
must  expect  many  failures  be¬ 
fore  he  gets  a  glimmer  of  en¬ 
couragement.  But  if  he  insists 
on  testing  his  wings,  let  him 
prepare  to  submit  about  three 
weeks  of  strips,  finished  in  ink, 
three  more  weeks  in  pencil  and 
synopses  of  several  dozen  gag 
ideas,  if  it  is  to  be  humorous. 

\\Tien  it  comes  back,  let  him 
send  it  out  again  .  .  .  and  again. 
Even  an  expert  fisherman 
doesn’t  exjiect  a  strike  on  the 
first  cast. 

What  are  the  rewards  of  suc¬ 
cess?  About  the  same  as  in  any 
creative  activity.  There  are  car- 


(17  Youth  Fitness 

/^\  I  Suggest edFor 

PJ  you  I  PressCrusade 

Newspapers  were  challenged 
to  cinisade  for  youth  fitness  in 
'  a  speech  delivered  by  .Joseph 

I  ^  '  Kingsbury-Smith,  publisher  of 

I  the  A’eif  York  Journal- A  ineri- 

j  ran,  at  a  meeting  of  mas.s  com- 

A  X  I  munications  media  repre.senta- 

'  tives  called  by  Shane  MacCar- 

\  thy,  director  of  the  President’s 

,  '  Council  on  Youth  Fitness. 

“This  is  a  role  I  believe  the 

II  newspapers  can  play  with 

'  greater  effect  than  any  other 

J  medium  of  mass  communica- 

I  tion,”  asserted  Mr.  Kingsbury- 

1  I  .1  Smith.  “I  can  think  of  no 

%  I  y  greater  public  seiwice  that  the 

V  newspapers  of  the  country  could 

i  1 1 1| render  the  American  i)eople 
'  than  to  arouse  the  youth  of  our 

nation  to  the  imixirtance  of 

You  can  learn  a  lot  on  this  campus.  ™^"tal  and  physical  fitness.  Not 

only  IS  the  health  of  our  future 

toonsists  who  bask  beside  their  ftPaerations  at  stake,  but  the 
own  palette-shaped  swimming  survival  of  our  nation  in 

pools,  on  incomes  running  well  challenge  of  inter- 

into  six  digits.  There  are  others  •i^thmal  Communism  is  at  stake, 
who  would  make  more  delivering  “I  would  like  to  see  the  news- 
the  magazines  and  papers  they  papers  of  New  York  lead  the 
hope  to  break  into.  But  the  re-  way  for  the  nation  by  commit- 
wards  in  personal  satisfaction  ting  themselves  to  conduct 
are  great  indeed.  Anyone  who  throughout  1960  a  crusade  to 
can  earn  a  living  by  pursuing  awaken  our  young  peojile  to  the 
his  hobby  is  blessed  by  the  gods,  imixn  tance  of  mental,  moral  and 
So,  back  to  the  parent’s  orig-  physical  fitness,  and  to  .secure 
inal  problem.  “My  boy  likes  to  their  enthusiastic  support  for 
draw  .  .  .  Should  I  encourage  the  movement,”  he  continued, 
him?”  The  answer  is  simple.  If 
he  likes  it  enough,  you  can’t  din-  * 

courage  him!  Nothing  you  can  “This  can  be  done  through 


Prograni 


Sunday  Extra  Tells 
Election  Results 

Jennings,  La. 

An  eight-page  Sunday  extra, 
filled  with  election  results,  cli¬ 
maxed  the  Louisiana  Democratic 
Party  primaiy  for  the  Jennings 
Daily  Netvs. 

The  extra  was  the  fii'st  ever 
published  by  the  News,  which 
has  been  a  five-day  daily  since 
1946.  Press  nin  was  increased 
from  a  nonnal  4,600  to  5,800, 
and  newsstands  were  sold  out  in 
the  city  at  noon  on  Sunday, 
after  the  Saturday  voting. 

Managing  Editor  Joe  Mosby 
had  staffere  on  hand  at  every 
pi'ecinct  in  Jeff  Davis  parish 
(county),  and  all  retums  were 
in  the  News  office  at  9:30  p.m. 
The  polls  closed  at  8. 


courage  him!  Nothing  you  can  “This  can  be  done  through 
do  will  prevent  him  from  trying  news  stories  on  youth  fitness 
to  make  it  a  career,  and  some  events,  through  feature  articles, 
day  you’ll  probably  be  seeing  through  impressive  photograph.s, 
your  family  name  in  the  funnies,  and  through  editorials.  Not  a 
^  <  week  should  jiass  in  1960  with- 

rk  •  ?  i»/r  •!  some  reference  in  the  news- 

Delroit  S  Mailers  liapers  to  youth  fitness. 

Remain  with  IMU  “There  are  many  ways  in 

Detroit  to  promote  intere.st  in  this 

Mailers  at  the  Detroit  Free  movement,  and  each  individu^ 
Press,  News  and  Times  voted  newspaper  can  determine  how 
224  to  95  to  keep  the  independ-  can  contribute  most  effectnelj 
ent  International  Mailers  Union  to  the  crusade, 
as  their  bargaining  unit.  The  Hearst  publisher  sug- 


as  their  bargaining  unit.  The  Hearst  publisher  sug- 

The  election  had  been  re-  Pested  as  a  ci-usade  slogan ;  “ItJ 
quested  by  Detroit  Mailers  Local  F'un  to  be  Fit.”  He  suggested 


40  of  the  Intemational  Typo¬ 
graphical  Union,  which  was  re¬ 
placed  by  the  IMU  as  bargain¬ 
ing  agent  after  an  election  in 
November,  1957. 


interviews  with  athletes  and  en¬ 
tertainers,  whose  careers  de¬ 
pend  upon  their  physical  fitness. 

Mr.  Kingsbury-Smith  offered 
a  12-point  program,  including 


George  Kellis,  NLRB  election  the  establishment  of  an  Amen 
supervisor,  said  that  of  350  tan  Youth  Fitness  Association 


mailers  eligible,  348  voted. 


fitness  programs 


Twenty  nine  ballots  were  chal-  .schools,  prizes  in  fitness  contests 
lenged.  fitness  festivals,  establishment 

Picketing  by  ITU  mailers,  of  a  National  Youth  Fitness 
who  did  not  have  a  contract  Academy  to  train  instructors- 
with  the  papei’s,  forced  a  three-  He  urged  newspaper's  to  suirpod 
day  shutdown  last  September,  such  a  program  in  1960. 
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PRESS  AWARDS 
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2  on  One  Paper  Win 
Farm  Writing  Prizes 


Burns,  Saturday  Evening  Post. 
Other  winners  wei’e:  Morris 


Berman,  Pittsburgh  (Pa.)  Sun- 
Telegraph;  Dante  0.  Tranquille, 
Utica  (N.  Y.)  Observer-Dis- 
jHitch;  and  Arthur  Witnian,  St. 
Louis  (Mo.)  Poist-Dispatch. 

The  winner  of  the  Strebip- 
Dobben  Memorial  Trophy  will 


Kansas  City,  Mo. 

Winners  in  the  first  annual 
$1,000  .Agricultural  Writers 
Awards  competition  for  news¬ 
paper  writers  were  named  this 
week  by  the  sponsoring  organ¬ 
ization,  United  Farm  Agency, 
Inc.,  i-ural  real  estate  brokerage 
firm. 


Peterson 


Asleson 


They  are: 

George  L.  Petei'son,  associate 
editorial  page  editor,  Minneap¬ 
olis  Star  &  Tribune,  $500;  Rus¬ 
sell  T.  .Asleson,  staff  writer, 
Mhinenpolis  Tribune,  $250; 
Robert  J.  Drake,  farm  editor, 
Cleveland  Plain  Ifealer,  $100; 
William  Boozer,  staff  writer  and 
director  of  the  Mid-South  Re¬ 
sources  Bureau,  Memphis  Com¬ 
mercial  .Appeal,  $50; 

William  L.  Schaub,  feature 
writer  and  assistant  state  edi¬ 
tor,  Chicago’s  American,  $50; 
Don  Muhm,  farm  editor,  Omaha 
World  Herald,  $50. 

The  wining  entries  were  se¬ 
lected  from  more  than  200  re¬ 
ceived  frarn  farm  editors  and 
newspaper  w'riters  in  .35  states. 
In  addition  to  the  cash  awards, 
22  Awards  of  Merit  in  the  form 
of  parchment  scrolls,  were  pre- 
sentwl  by  the  judges.  The  top 
six  winners  also  received  en- 
gravwl,  framed  silver  plaques 
and  a  desk  papeiweight  in  a 
miniature  rapi-t^uction  of  the 
pla(|ue. 

Mr.  Peterson  won  the  top 
award  for  his  weekly  column, 
“A  Fam  on  the  Prairie,”  and 
specifically  for  columns  entitled 
“Fai-m  Management  is  a  Com¬ 
plicated  Business”  and  “Is 
Farming  An  Accursed  Occupa¬ 
tion'”’ 

Mr.  A.selson,  farm  writer  of 
the  same  paper,  won  the  second 
awui’fl  for  a  series  of  feature 
art 'l  ies  on  “The  Farmer  and 
Hi-  Future.” 


Centro  (Calif.)  Imperial  Valley 
Press;  William  J.  Monahan, 
Marysville-Yuba  City  (Calif.) 
Appeal-Democrat ;  Jean  Ber- 
bert,  Watsonville  (Calif.)  Reg¬ 
ister-Pa  jaronian;  Gordon  B. 
W'est,  Topeka  (Kans.)  Capital- 
Journal;  Helen  Henley,  Christ¬ 
ian  Science  Monitor,  Boston; 

A1.SO  Paul  Veblen,  Santa  Bar¬ 
bara  (Calif.)  Xeu's-Press;  Ed 
Collins,  Brawley  (Calif.)  Sews; 
Denne  Petitclerc,  San  Francisco 
(Calif.)  Xews;  J.  S.  Russell, 
Des  Moines  (Iowa)  Register  and 
Tribune;  Dorothea  Kahn  Jaffe, 
Christian  Science  Monitor; 
Eleanor  Seberger,  North  Platte 
( N ebr. )  Teleg ra ph -Bulletin ; 

Also  Peter  Braestrap,  New 
York  Herald  Tribune;  Joe  Bian¬ 
co,  Portland  Oregonian;  Norris 
A.  Jackson,  Denton  (Tex.) 
Record-Chronicle;  Clark  Bolt, 
U’oro  (Tex.)  News-Tribune; 
Edward  T.  White,  Charleston 
(W.Va.)  Gazette-Mail;  Frank 
Cates,  Dayton  (Ohio)  Daily 
News;  Robert  W.  Boyer,  Al¬ 
toona  (Pa.)  Mirror;  Doyle 
Gougler,  Houston  (Tex.)  Post; 
Hamilton  Ci'ockfoi’d,  Richmond 
(Va.)  Times-Dispatch ;  and  Joe 
Harrand,  Oshkosh  (Wis.)  Daily 
Northwestern. 


be  announced  at 
dinner,  Jan.  10, 
Arizona. 


the  awards 
at  Phoenix, 


.Awards  to  Texans 


Dallas,  Tex. 

Two  Dallas  Morning  News 
.staffers  and  four  Dallas  Times 
Herald  entrants  won  $50  awards 
in  the  Press  Club  of  Dallas 
Foundation’s  quarterly  awards 
program. 

News  winnera  were  Ann 
Draper,  women’s  news,  and  Ter¬ 
ry  Walsh,  Sunday  editor,  for 
headline  writing. 

Times  Herald  winners  in¬ 
cluded  Judy  Bonner,  former 
staffer  now  in  England,  for  fea¬ 
ture  writing;  Jerry  A.  McNeill, 
photographer;  Bob  Wilder,  spot 
news  writing,  and  Blackie  Sher¬ 
rod,  sports  writing. 


PRIZE  JET  SERIE.S 

His  series  of  articles  describ¬ 
ing  a  trip  around  the  world  over 
jet  routes  has  won  a  sweep- 
stakes  prize  ($100  and  a 
plaque)  for  Horace  Sutton  of 
the  New  York  Herald  Tribune 
Syndicate. 

This  entry  won  in  the  news¬ 
paper  open  class  of  the  22nd 
annual  writing  and  picture  com¬ 
petition  s{)onsored  by  Trans 
World  Airlines. 


Teachers  Honor 
9  Calif.  Papers 

Los  Angeles 

The  Califoimia  Teachers  As¬ 
sociation  honored  nine  Californ¬ 
ia  newspapera  in  a  recent  pre¬ 
sentation  of  the  first  annual 
John  Swett  awards,  recognizing 
significant  contributions  to  ad¬ 
vancing  public  education. 

These  awards  were  given: 

Education  news:  Oakland 
Tribune;  Tulare  Advance-Regis¬ 
ter;  Montclarion. 

Story  or  series  interpreting 
school  progj-ams  and  educational 
issues:  Los  Angeles  Times;  Palo 
Alto  Times,  Atwater  Signal. 

Editorials  interpreting 
schools’  achievements,  issues 
and  needs:  San  Francisco 
Chronicle;  Pasadena  Star- 
News,  Los  Altos  News. 


Farm  News  Written 


Other  winners  in  this  class  r-  d  i 

were  announced  as:  Robert  Ser-  For  City  Readers 


Merit  .Awards 


i 


the  merit  list  were:  Leon- 
ani  M.  Sime,  Phoeni,v  Arizona 
Ii'i„ihlir;  Jack  W.  Knudson,  El 
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ling,  UPI,  Washington,  for 
aviation  reporting;  and  Ken¬ 
neth  Fox,  Kansas  City  (Mo.) 
Star,  for  editorial. 

In  the  newspaper  selective 
class,  the  top  winner  was  Rich¬ 
ard  Kerr,  Ann  Arbor  (Mich.) 
News,  for  aviation  news  report¬ 
ing.  Mr.  Kerr  also  won  this 
prize  last  yeqr.  Other  winners 
here  were:  John  Black,  North 
Hollyu'ood  (Calif.)  Valley 
Times,  air  travel  reporting;  and 
Jefferson  D.  Yohn,  San  Bernar¬ 
dino  (Calif.)  Sun  Telegram, 
editorial. 

The  sweepstakes  prize  in 
photography  went  to  George 


5  Press  Awards; 


All  on  One  Paper 


Honolulu 

Staffers  of  the  Honolulu  Ad¬ 
vertiser  made  a  clean  sweep  of 
the  five  professional  awards  of 
the  Honolulu  Press  Club. 

Jack  Teehan  took  two  prizes, 
the  Pa'ul  Beam  Memorial  award 
for  outstanding  perfoimance  in 
the  field  of  jouimalism  and  the 
Best  News  Story  of  the  Year 
Award.  The  second  awai’d  was 
for  his  disclosure  of  pilfering 
of  supplies  and  equipment  in  the 
30th  (and  last)  Hawaii  Terri¬ 
torial  Legislature. 

The  two  prizes  brought  him 
cash  awards  totaling  $150. 

Women’s  Department  report¬ 
er  Mary  Cooke  took  the  Sarah 
Park  Memorial  Award  for  the 
best  story  combining  human  in- 
teiest  and  drama. 

Photographer  Gordon  Morse 
received  the  K.  Shimogaki 
Award  for  best  news  photogra¬ 
phy  for  a  series  on  the  death  of 
a  lx)y  killed  by  a  shark. 

Photographer  Robert  Young 
was  awarded  the  Feature  Photo 
prize  for  a  picture  showing 
children  in  the  state  home  for 
the  mentally  retarded  tethered 
to  the  walls. 


BASKETBALL 

WRITING 


Madison,  W’is. 

The  Wisconsin  Fann  Bureau 
Federation’s  1959  award  for 
farm  news  coverage  has  been 
presented  to  Robert  C.  Bjork- 
lund,  farm  editor  of  the  lEwron- 
sin  State  Journal. 

The  State  Jounial’s  fann  pro¬ 
gram  emphasised  news  for  city 
readers  to  give  them  a  better 
understanding  of  Wisconsin 
agriculture. 

Mr.  Bjorklund  also  was  elect¬ 
ed  president  of  the  Newspaper 
Farm  Editors  Association.  He 
succeeds  James  H.  Colby,  farm 
editor  of  the  Davenport  (la.) 
Democrat. 


Chicago 

Winnera  of  the  second  annual 
(1958-1959  season)  United 
States  Ba.sketball  Writers  Asso¬ 
ciation’s  “best  writing”  awai’ds 
were  announced  by  the  contest 
co-sponsor,  W.  J.  Voit  Rubber 
Coi-p.,  Los  Angeles  athletic 
equipment  manufacturer.  The 
winners  follow: 

Feature — Jerry  Tax,  Sports 
Illustrated;  ranner-up,  Ronald 
Green,  Charlotte  (N.C.)  News; 
third,  Roy  McHugh,  Pittsburgh 
(Pa.)  Press. 

Story — Dick  Forbes,  Cincin¬ 
nati  (Ohio)  Enquirer;  ninner- 
up,  Ray  Marquette,  Indianapolis 
(Ind.)  News;  third,  Larry  Fox, 
Louisville  (Ky.)  Times. 

Column — Bert  Berrone,  Park 
City  (Ky.)  Daily  News;  runner- 
up,  Sandy  Grady,  Philadelphia 
(Pa.)  Bulletin;  third,  Bill  Mok- 
ray,  Boston  Celtics. 


IPI  to  Vienna? 


Zurich 

Austrian  authorities  have  of- 
fei-ed  rent-free  headquarters  ac¬ 
commodations  in  Vienna  for  the 
International  Press  Institute. 
The  IPI’s  executive  committee  is 
studying  the  move.  The  Institute 
has  been  here  since  its  founding 
several  years  ago. 
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Code  for  Responsible 
Press  Told  by  Editor 


Ann  Arbor,  Mich. 
Eight  points  of  perfoiTnance  ii 
for  a  responsible  press  were  n 
given  by  Robert  H.  Estabrook,  “ 
editor  of  the  editorial  page  of  g 
the  Washington  (D.  C.)  Post,  o 
in  an  address  Dec.  16  at  the 
University  of  Michigan.  a 

He  said,  with  no  attempt  to  n 
be  inclusive,  that  a  responsible  h 
press  ...  0 

1  .  .  .  will  recognize  the  quin-  d 

tessential  impoi-tance  of  full  in-  a 
formation,  presented  as  com-  j 
pletely,  as  fairly  and  as  brightly  t 
as  it  knows  how  to  do.  { 

2  .  .  .  will  fulfill  its  opinion  t 
function  by  providing  informed,  t 
provocative  editorial  comment. 

3  .  .  .  will  have  a  soul;  will 
understand  and  convey  through 
its  own  behavior  the  abiding  j 
truth  that  newspapers  are  more  ‘ 
than  mere  “businesses,”  even 
though  they  must  be  successful  i 
businesses  in  older  to  fulfill 
their  broader  obligations. 

Suspicious  of  Power 

4  .  .  .  will  do  more  than  merely 
mirror  the  society  as  reflected 
in  the  daily  news  budget  of 
tragedies,  failures  and  accom¬ 
plishments;  will  help  to  raise 
the  level  of  culture. 

5  .  .  .  will  be  suspicious  of 
power  in  all  fonns,  public  and 
priv'ate;  will  respect  dissent  and 
will  avoid  becoming  identified 
with  favorites. 

6  .  .  .  will  understand  that 
in  the  competition  with  elec¬ 
tronic  journalism  it  must  pro¬ 
vide  a  depth  of  background 
that  is  not  provided  elsewhere. 

7  .  .  .  will  concentrate  upon 
better  training  of  its  repoi-ters 
and  editors. 

8  .  .  .  will  remember  the 
Eleventh  Commandment;  Thou 
shalt  not  take  thyself  too 
damned  seriously. 

In  a  preface  to  his  delineation 
of  a  responsible  pi-ess,  Mr.  Esta¬ 
brook  indicted  journalism  for 
many  shoiieomings.  He  said  an 
arrogance,  pomposity  and  de¬ 
ception  have  often  seemed  to 
displace  humility  and  simple  de¬ 
votion,  and  the  result  may  cause 
thoughtful  critics  to  wonder 
whether  the  exalted  status  of 
the  pi'ess  is  fully  deseiwed. 

The  “smothering”  of  the 
Khnishchev  visit  by  a  mob  of 
newsmen  contributed  to  a  dis¬ 
tortion,  Mr.  Estabi-ook  said.  In 
a  like  manner,  he  suggested, 
the  deluge  of  publicity  given  to 
Fidel  Castro  of  Cuba  may  be  a 
factor  in  Castro’s  relations  with 
the  U.  S. 


He  accused  the  press  of  hav¬ 
ing  had  a  part  in  the  debase¬ 
ment  of  public  tastes  and  said 
“some  of  the  mud  we  were  so 
gleefully  flinging  at  TV  stuck 
on  our  own  hands.” 

“We  give  an  inordinate 
amount  of  space  to  entertain¬ 
ment,  to  comics,  to  articles  on 
how  to  take  off  a  girdle  glamor¬ 
ously,”  Mr.  Estabrook  said.  “We 
don’t  merely  report  crime  news, 
as  we  should  to  infonn  the 
public;  we  often  glorify  it.  We 
deplore  violence  on  the  editorial 
page  and  then  pander  to  it  in 
the  comics  and  Sunday  fea¬ 
tures.” 

Acceptance  of  Favors 

He  was  critical,  too,  of  the 
acceptance  of  favors  or  junkets 
“that  are  not  very  different 
from  taking  i>ay  for  publicity 
mentions”  and  doubted  that  air¬ 
lines’  inaugural  trips,  automo¬ 
biles’  cut-prices  to  newspaper¬ 
men  and  various  industry 
“awards”  are  for  the  love  of 
humanity. 

“We  ought  to  pay  our  own 
way,”  Mr.  Estabrook  said  at 
another  point.  “Free  baseball 
passes  or  movie  tickets  may  not 
corinipt  the  writers  who  make 


use  of  them,  but  the  ethical 
realization  under  which  such 
perquisites  are  taken  is  very 
questionable  indeed.” 

He  decried  the  deception  of 
datelines  on  stories  written  in 
the  office,  “overnight”  rewrite 
with  no  additional  facts,  staged 
pictures,  manufactured  news 
(gathering  opinions  on  events, 
playing  our  own  ciaisades  ori 
of  proportion  to  news  valuC; 
publicity  stunts),  and  camou¬ 
flaging  the  origin  of  news  with 
“high  officials”  or  “infonned 
sou  roes”. 

Lastly,  Ml’.  Estabi'ook  con¬ 
demned  rejxirtorial  involvement 
in  stories  and  the  formula  of 
rewriting  speeches  so  as  to  em¬ 
phasize  what  the  reporter, 
sometimes  with  no  knowledge  of 
his  own  about  the  subject, 
thinks  is  the  most  imiioi-tant  or 
sensational  phrase. 

• 

Lake  Tahoe  Gels 
First  Daily  Paper 

Al  Tahoe,  Calif. 

The  Tahoe  Sierra  Tribune  has 
become  Lake  Tahoe’s  first  daily 
newspaper. 

The  foi-mer  weekly  here  will 
be  i.ssue<l  five  days  a  week,  Tues¬ 
days  through  Saturdays.  The 
paiier,  formerly  a  throw-a-way, 
will  sell  at  .oc  a  copy. 

Publisher  is  William  T.  Hese- 
man  and  editor  is  Basil  Bene¬ 
dict. 

The  new  daily  went  into 
operation  the  end  of  November. 


S-T  Bep(ins  Printiii|i 
Pari  of  Chicago  News 

Chicago 

Presses  at  the  Chicago  Siin- 
Times  plant  are  beginning  to 
turn  out  Thursday  zone  sections 
and  daily  editions  up  to  120,000 
copies  of  the  Chicago  Daily 
News.  Both  papers  are  owTied 
by  Field  Entei-prises,  Inc. 

The  Sun-Times  has  altered 
three  of  its  Goss  Headliner  pres¬ 
ses  to  accommodate  the  standard 
size  sheet  for  the  Daily  Nev’s, 
thus  being  able  to  print  the 
complete  press  runs  for  the  four 
weekly  zone  sections,  including 
ROP  full  color.  The  presses  have 
been  altered  so  they  can  print 
standard  size  pai>ers  on  one  side 
of  the  folder  and  the  tabloid 
Sun-Times  on  the  other  side,  ac¬ 
cording  to  Hy  Shannon,  pro¬ 
duction  manager. 

From  Soulli  Side  Plant 

Meanwhile,  work  has  begun 
on  dismantling  12  Goss  units 
and  two  folders  at  the  Daily 
News  South  Side  plant.  These 
units  will  be  re-as.sembled  in  the 
Sun-Times  pressroom  and  will 
be  ready  for  operation  next 
Spring.  In  addition,  work  will 
begin  soon  on  installation  of  ad¬ 
ditional  new  Goss  press  equip¬ 
ment,  continuing  through  1960 
and  into  1961,  when  the  press¬ 
room  will  be  ready  to  handle  the 
full  press  runs  of  both  the  Daily 
News  and  Sun-Times. 


Knight  Pens  Memories  of  Chicago  Era 


Chicago 

John  S.  Knight,  who  sold  the 
Chicago  Daily  News  last  Janu- 
ai*y  to  Mai*shall  Field,  but  re¬ 
mained  on  as  a  consultant, 
cleaned  out  his  desk  and  vacated 
his  office  in  the  News  Building 
last  week. 

As  a  parting  gesture,  he  de¬ 
voted  his  “Editor’s  Notebook” 
to  memories  of  the  newspaper 
activity  in  Chicago  in  the  15 
years  he  operated  the  News. 

After  mentioning  fondly  sev¬ 
eral  of  the  executives  with 
whom  he  had  worked  closely — 
the  “indefatigable”  Stuffy  Wal¬ 
ters,  the  “scholarly”  A.  T. 
Burch,  the  “enidite”  Sydney 
Harris,  the  “explosive”  Jack 
Mabley,  the  “honorable”  Arthur 
E.  Hall — Mr.  Knight  tui-ned  to 
recollections. 

“The  15  years  of  Chicago’s 
lusty  newspaper  competition 
have  left  no  visible  scars,”  he 
wrote.  “In  few  other  cities  has 
the  battle  raged  more  fierce¬ 
ly  ..  . 

“I  like  to  recall  the  late  Tom 
White,  suave  general  manager 


of  the  Hearst  Newspapers,  who  and  forget  the  many  vitriolic 
advised  me  to  ‘stay  out  of  Chi-  communications  which  came 
cago’  with  the  kindly  injunction  from  Taft  supporters  when  Gen. 
that  I  ‘might  get  hurt’  .  .  .  Eisenhower  was  nominated  for 

President  in  1952.  Some  of  their 
Tribute  to  (iolonel  living  authors  now  “like  Ike,”  he 

“A  precious  memory  is  my  said. 


relation.ship  with  the  Tribune’s  «  • .  •. 

late  publisher.  Col.  Robert  R.  \^«uldnt  Roll  Over 

McCormick.  Contrary  to  general  Attempts  at  thought  control 
belief,  the  Colonel  was  a  shy  came  from  various  pressure 
and  resei-ved  man  and  often  a  groups  but  they  shall  lemain 
lonely  one.  nameless,  Mr.  Knight  said. 

“Despite  our  known  differ-  “This  practice  stopiied  when 
ences  in  policy  and  the  pres-  they  found  we  didn’t  have  round 
sures  of  competition.  Col.  Me-  heels.” 

Connick  was  always  forthright  There  were  times,  too,  he  re- 
and  proved  to  be  a  tower  of  called,  w’hen  the  News  was  pun- 
support  in  days  of  mutual  diffi-  ished  for  not  rolling  over  for 
culty.  I  shall  never  forget  his  an  advertiser  who  wanted  to 
generosity  in  publishing  the  have  a  voice  in  the  paper’s  edi- 
Daily  News  at  the  Tribune  torial  policy, 
plant  when  our  own  was  flooded,  Mr.  Knight  signed  off  with: 

nor  his  gracious  welcome  when  “Now,  as  the  sunbeams  dance 

I  first  came  to  Chicago.  over  my  typewi’iter  keys  on  this 

“The  Colonel,  damned  by  glorious  December  day  15  stimu- 
many,  was  a  redoubtable  ad-  lating  years  later,  I  believe  local 
versary  but  withal  a  man  of  newspaper  competition  has  never 
honor  and  trae  conviction.”  been  as  spirited.  And  that,  m) 
Good  judgment,  Mr.  Knight  friends,  is  a  good  omen  for 
said,  dictated  that  he  destroy  Chicago.” 
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Press  Hears 
Public  Praise 
And  Lament 

Fresno,  Calif. 
California  newsmen  have  had 
a  look  at  themselves  through 
the  eyes  of  four  critics  repre¬ 
senting  business,  labor,  science, 
and  agriculture.  The  “quaiiet” 
expressed  their  views  about 
press  coverage  of  their  fields  at 
a  San  Joaquin  Valley  News¬ 
man’s  Conference  at  Fresno 
State  College  recently. 

The  first  panelist  was  critical 
of  headlines  and  leads  in  acci¬ 
dent  stories.  Thomas  Schu¬ 
macher,  Public  Affairs  represen¬ 
tative  of  the  Califoniia  Ti-uck 
Ownei"s’  Association,  declared 
they  often  overplay  collisions 
involving  tioicks  and  give  an 
important  industry  a  “bad 
name.’’  Ti-uck-car  crash  stories 
seldom  note  the  size  of  the  ve¬ 
hicle,  he  said.  His  investigations 
reveal  that  the  press  uses 
glaring  heads  and  snappy  leads 
even  though  the  vehicle  involved 
is  a  small  pickup.  Yet,  he  de- 
clare<l,  the  reader  gets  the  im¬ 
pression  it’s  a  mammoth  hauler 
of  commercial  goods — an  “un¬ 
fair  reflection’’  on  an  industry 
which  adheres  to  rigid  safety 
codes. 

Mr.  Schumacher  said  roads 
were  built  primarily  for  com¬ 
mercial  rather  than  pleasure 
purposes.  He  urged  that  the  big 
truckei-s  get  a  “better  break”  in 
collision  items. 

l.abor  I.eader  Critical 

The  labor  leader  chastised  the 
press  for  too-frequent  pro¬ 
management  stands  and  for  ex¬ 
aggerating  strike  stories.  W.  T. 
O’Rear,  executive  secretary  of  a 
Central  Labor  Council,  also  ac¬ 
cuser!  the  press  of  assuming  a 
holier-than-thou  attitude  in  dis¬ 
putes  with  organized  labor. 
^  Newspapers,”  he  declared,  “are 
m  business  to  make  money  and 
they  ought  to  admit  it.”  He  said 
Workers  have  as  much  right  to 
strike  against  a  news  plant  as 
they  do  against  any  other  busi¬ 
ness. 

Mr.  O’Rear  blamed  what  he 
tenned  poor  reporting  on  the 
incomjietency  of  reporters  who 
have  meager  background  on  the 
latvir  movement. 

The  labor  leader’s  comments 
al■e\^•  the  wai-mest  rebuttal  from 
the  newpnen.  They  asked  that 
t^nions  intensify  efforts  to  tell 
the,,-  .story  openly,  that  clear 
ine>  of  communication  be  estab- 
■•"lied  with  the  press,  that  news- 

irt  '  more  frequently 

'ho  labor  sessions. 

El>lTORa:  PUBLISHER 


The  thii-d  panelist  was  a 
physicist,  Robert  L.  Shacklett, 
a  Ph.  D.  from  the  California 
Institute  of  Technology.  He 
lauded  the  National  Associa¬ 
tion  of  Science  Writers  for  “put¬ 
ting  science  news  into  better 
focus.”  He  also  urged  the  press 
to  encourage  understanding  of 
basic  research  and  not  overem¬ 
phasize  the  practical  applica¬ 
tion  of  laboratoiy  effort.  Dr. 
Shacklett  asked,  in  addition, 
that  repoiters  “brewse  around 
the  labs”  and  ferret  out  stories 
on  lesser  knowm  areas  of  sci¬ 
ence. 

The  dean  of  Agidculture  at 
Fresno  State  College,  Lloyd 
Dowler,  urged  more  news  about 
chemicals  used  in  agriculture 
and  “press  help”  in  attracting 
talented  youngstere  into  the 
field. 


All  It  Takes 

{Continued  from  pnge  11) 

opinions  w'ith  the  Record’s  suc¬ 
cess,  continuing: 

“In  less  than  three  and  a  half 
years,  this  new'spaper  has 
achieved  an  av'erage  daily  cir¬ 
culation  of  approximately  20,- 
000,  of  which  over  two-thirds  is 
home  delivered. 

Rapid  GroHili 

“As  any  newspaper  publisher 
knows  far  better  than  I  do,  you 
cannot  ‘buy’  circulation.  I  sup¬ 
pose  it  is  possible  to  obtain 
occasional  spurts  of  circulation 
by  the  use  of  gimmicks,  but  such 
circulation  usually  disappears 
when  the  gimmick  comes  to  an 
end.  As  far  as  I  can  make  out, 
our  circulation  growth  has 
stemmed  from  the  fact  that  our 
readers  like  the  kind  of  news¬ 
paper  w’e  deliver  them  each  day. 

“This  rapid  growth  of  circu¬ 
lation  has  meant  a  rapid  growdh 
of  advertising  linage.  Accord¬ 
ing  to  the  figures  in  the  October 
report  of  the  Newr  York  State 
Publishers  Association,  the 
Record  has  enjoyed  so  far  this 
year  the  largest  rate  of  adver¬ 
tising  linage  increase  of  any 
daily  newspaper  in  the  state. 

“The  reason  for  all  this,  I  am 
convinced,  is  the  quality  of  the 
product.” 

Mr.  Kaplan  was  born  68 
years  ago  on  a  fann  near 
Low’ell,  Mass.  His  father  was  a 
rabbi. 

“My  father  was  a  very  relig¬ 
ious  man,”  Mr.  Kaplan  recalled. 
“He  served  God  as  the  sage  of 
our  community.  But  I  rebelled 
against  the  poverty  in  which 
we  were  forced  to  live.” 

Mr.  Kaplan  has  set  up  a  phil¬ 
anthropic  foundation,  which,  at 
one  time,  had  assets  of  more 
than  $4,000,000,  and  which  T&P 
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previously  stated  was  being  used 
to  finance  the  Record. 

“That  is  not  true,”  Mr.  Kap¬ 
lan  said.  “The  Record  is  an  in¬ 
vestment,  not  philanthropy.” 

While  he  would  not  reveal  yet 
how  much  he  had  invested  in  the 
newspaper,  he  repeated  he  con- 
sidei-ed  it  a  grood  investment, 
and  added:  “I  always  allow 
100%  more  than  what  I  first 
put  aside  for  any  new  business 
venture.” 

Enterprising  Boy 

From  Lowell,  young  Kaplan 
went  to  Boston,  where  he  finish¬ 
ed  grammar  school.  He  was  a 
newspaperboy  there. 

“I  carried  more  papers  than 
any  other  boy,”  he  boasted. 

His  first  job  after  formal 
schooling  was  an  office  boy  at 
the  Sugar  Products  Company  in 
New  York.  When  he  was  18, 
this  company  sent  him  to  Santo 
Domingo,  now  Trujillo  City  in 
the  Dominican  Republic.  In  less 
than  10  years  he  helped  expand 
the  business  to  Puerto  Rico, 
Haiti,  Cuba  and  South  America, 
working  up  to  executive  vice- 
president.  Eventually  he  formed 
his  own  Oldtyme  Molas.ses  Co., 
which  subsequently  absorbed  the 
firm  for  which  he  had  first 
worked. 

In  1928,  while  still  young,  he 
retired  to  a  large  fann.  For  a 
w’hile,  with  one  of  his  brothers, 
he  took  over  and  ran  the  Hearns 
Department  stores  in  New  York. 
But  he  didn’t  like  retailing. 

Mr.  Kaplan’s  biggest  busi¬ 
ness  achievement  since  letire- 
ment  was  the  rehabilitation  and 
expansion  of  the  Welch  Grape 
Juice  Co.  He  encouraged  and 
helped  grape  growers  to  fonn  a 
cooperative. 

“In  19.51  the  farmers  wanted 
to  buy  an  interest  in  the  Welch 
business,”  Mr.  Kaplan  said. 
“My  family  owned  about  96% 
of  the  company,  which  was 
eaming  about  $2,000,000  a  year. 
To  please  the  farmers,  who  re¬ 
lied  on  our  company  as  the  chief 
outlet  for  their  grapes,  I  made 
it  possible  for  them  to  become 
owners  of  the  entire  business 
nut  of  the  profits.  They  were 
happy  with  the  deal  which  they 
thought  was  too  good  to  be  true. 

Helped  Grape  Farmers 

“After  eight  years,  early  this 
month  (December)  the  coopera¬ 
tive  buimed  the  mortgage.  To¬ 
day  3200  fanners  in  the  cooper¬ 
ative  own  the  business  com¬ 
pletely  that  has  annual  sales  of 
about  $45,000,000  and  about  $4,- 
500,000  in  earnings.  They  have 
plowed  back  from  earnings  some 
$11,000,000  for  new  plant  and 
have  more  than  $3,000,000  cash 
in  the  banks. 

“The  Welch  Grape  Juice  Com- 


panv  's  a  ®hining  example  of 
American  initiative,  based  on  j 
principles,  ingenuity  and  skill.” 

In  addition  to  heading  Com-  j 
munity  Newspaper  Publishers, 
Mr.  Kaplan  recently  also  went 
back  into  the  molasses  business. 

As  executor  of  an  estate,  he  was 
named  president  of  Southwest 
Sugar  and  Molasses  Co.,  which 
conducts  business  all  over  the 
world.  He  has  also  recently  been 
elected  to  the  board  of  directors 
of  Endicott-Johnson  Shoe  Co., 
Binghamton,  in  which  he  is  a 
large  stockholder. 

• 

Weekly  News  Review 
Recorded  for  Blind 

The  News  of  the  Week  in 
Review  from  the  Sunday  edi¬ 
tion  of  the  Xew  York  Timen  is 
being  recoixled  for  the  blind. 
Consisting  of  about  7,500  words, 
it  takes  about  50  minutes  to 
read  aloud. 

The  Times  is  undeiwriting  a 
deficit  of  approximately  $15,000 
in  the  project  which  has  been 
undertaken  by  Recording  for 
the  Blind,  Inc.  with  the  assist¬ 
ance  of  CBS  and  other  organi¬ 
zations.  A  year’s  .subscription 
to  the  recoixls  is  .sold  to  blind 
students  for  $5  and  to  others 
for  $10. 

• 

Steel  Strike  Debated 
In  Editor's  Office 

Chicago 

Issues  in  the  steel  strike  were 
debated  publicly  ov'er  WGN-TV 
Sunday  night,  Dec.  13,  when 
David  J.  McDonald,  president 
of  the  Steelwrorkei-s  Union,  and 
Joseph  L.  Block,  chairman  of 
Inland  Steel  Company,  met  face 
to  face  in  the  office  of  W.  D. 
Maxwell,  editor  of  the  Chicago 
Tribune. 

Text  of  the  half-hour  dis¬ 
cussion  followed  in  the  Tribune 
on  Monday.  Mr.  Maxwell  served 
as  moderator. 

At  times  the  debate  grew 
heated,  but  Mr.  Max\\’ell  sought 
to  keep  a  balance  between  the 
opposing  points  of  view  on  the 
major  issues  at  stake. 

• 

TV  News  Survey 

Iowa  City,  la. 

A  sui-vey  of  television  station 
news  operations  in  the  United 
States  is  being  conducted  by 
Alan  G.  Easton,  graduate  stu¬ 
dent  in  the  State  University  of 
Iowa  School  of  Journalism.  The 
study,  made  possible  through  a 
grant  from  Intel-national  Busi¬ 
ness  Machines  Corporation,  is 
intended  not  only  to  find  out  TV 
news  practices,  but  is  expected 
to  “indicate  directions”  of  better 
practices,  particularly  in  respect 
to  the  utilization  of  news 
“stringers”  or  corre.spondent.s. 
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Daily  Bans 
All  Tobacco 
Advertising 

York,  Pa. 

The  York  Gazette  and  Daily 
announced  this  week  that  it  will 
no  longer  accept  tobacco  adv’er- 
tising.  The  newspaper  has  ex¬ 
cluded  advertising  of  “intoxicat¬ 
ing  beverages”  and  “patent 
medicines”  from  its  columns  for 
40  years. 

Gilbert  A.  Deitz,  advertising 
manager,  said  the  decision  to 
ban  tobacco  ad  copy  had  l>een 
under  consideration  “from  time 
to  time”  by  Charles  M.  Gitt, 
president,  and  J.  W.  Gitt,  editor 
and  publisher. 

Mr.  Deitz  said  the  final  deci¬ 
sion  came  after  the  recent  an¬ 
nouncement  by  the  Surgeon 
General  of  the  United  States 
concerning  smoking  and  cancer. 

Asked  if  the  new  policy  would 
result  in  the  loss  of  much  linage, 
Mr.  Deitz  said  “such  is  not  ma¬ 
terial  to  the  discussion  so  far 
as  ownership  is  concerned.”  He 
said  that  no  compilation  of  to¬ 
bacco  linage  was  made  nor  will 
it  be  made. 

“Our  ownership  feels  ethical 
responsibility  for  advertising 
copy  accepted  and  does  not  wish 
to  encourage  anyone  to  use 
something  which  a  high  au¬ 
thority  indicated  might  prove 
deeply  harmful,”  Mr.  Deitz  said. 

^  ifi 


TAKE  IT  BACK? — No,  siree,  Editor  Harry  Hoffmann  of  the  Charleston 
(W.  Va.)  Gazette  wouldn't  retreat  one  word  from  his  editorial  criticism 
of  the  National  Guard's  armory-building  "boon-doggle"  .  .  .  not  even 
when  Adjutant  General  William  E.  Blake  let  a  tank  pull  up  outside  the 
Gazette  building.  (Its  tour  down  the  narrow  street  was  just  a  coinci¬ 
dence,  he  said.)  Hoffmann  fired  back  a  used  typewriter  ribbon  with 
note:  ''We  don't  seem  to  have  a  sword  around." 


Court  Stops 
Picketing  for 
Recognition 

Sapvlpa,  Okla. 

A  temporary  injunction  was 
issued  Dec.  8  by  Federal  .fudge 
Royce  Savage  of  Tulsa,  re¬ 
straining  Local  619  of  the  Inter¬ 
national  Typographical  Union 
from  picketing  the  Sapulpa 
Daily  Herald. 

The  order  w'as  in  connt'ction 
with  a  suit  filed  by  the  NLRB 
after  an  unfair  labor  complaint 
had  been  filed  by  Ed  Livermore, 
editor  of  the  Herald. 

Local  619  started  picketing 
the  Herald  plant  on  Oct.  for 
recognition.  Mr.  Livermore  said 
he  refused  to  recognize  the 
union  until  it  held  an  election 
and  obtained  a  majority  of  the 
composing  room  votes.  The 
union  refused  to  ask  for  an 
election.  At  the  time  of  the 


and  tar  test  data  as  a  service 
to  the  commission  and  then  ob¬ 
ject  to  our  informing  the  public 
we  have  done  so. 

“The  Federal  Trade  Commis¬ 
sion  claims  that  our  advertising 
implies  Government  sanction. 
This  is  not  true.  Our  figures  on 
the  tar  and  nicotine  delivery  of 
the  new  Life  cigarets  were  sub¬ 
mitted  to  the  Federal  Trade 
Commission  at  the  commission’s 
own  request  and  our  advertising 
simply  states  that  such  figures 
were  filed  .  .  .” 


Gross  Convicted 
Of  Tax  Evasion 

Uncle  Sam’s  bookkeepers 
nailed  Harold  Gross,  former 
teamster  union  official,  last  week 
in  connection  with  payoffs  in 
the  delivery  of  the  American 
Weekly. 

An  all-male  jury  in  Federal 
Court  convicted  Gross,  a  former 
loading  platform  foreman  for 
Neo  Gravure  Printing  Corn- 


strike,  only  one  employee  of  the 
Herald  refused  to  cross  the 
picket  line.  All  other  employees 
(17)  reported  to  work  as  usual. 

The  injunction  was  granted  in 
connection  with  the  new  federal 
labor  laws  requiring  a  union  to 
seek  an  election  wdthin  30  days 
after  picketing  starts.  The  Her¬ 
ald  has  had  a  union  shop  for 
many  years,  but  has  not  had  a 
contract.  The  union  local  was 
operating  on  a  verbal  agreement 
with  the  newspaper. 

(An  NLRB  siwkesman  in 
Washington  said  the  injunction 


Life  Cigarets  Hit 

Washington 

The  Federal  Trade  Commis¬ 
sion  charged  the  makers  of  Life 
cigarets  this  week  with  false 
and  misleading  advertising. 

It  filed  a  complaint  against 
the  Brown  &  Williamson  To¬ 
bacco  Corp.,  Louisville,  Ky.,  and 
its  ad  agency,  Ted  Bates  &  Co., 
Inc.  The  manufacturer  denied 
the  charges. 

The  FTC  labeled  “not  true” 
an  advertising  statement  that 
Life  was  “proved  to  give  you 
the  least  tar  or  nicotine  of  all 
cigarets.”  It  objected  also  to 
pictures  of  the  Life  filter  shown 
in  advertising. 

The  commission  also  objected 
to  “representations”  that  the 
GoveiTiment  endorses  the  ciga- 
ret  claims.  This  referred  to  a 
TV  commercial  saying  the  facts 
about  Life’s  filter  are  “on  file 
with  the  Government  in  Wash¬ 
ington.” 

Brown  and  Williamson,  in  its 
reply  to  the  FTC,  said  in  part; 
“.  .  .  We  think  it  is  totally  un¬ 
fair  of  the  Federal  Trade  Com¬ 
mission  to  ask  us  to  file  nicotine 


47-Year-Old  Paper 
To  Cease  Publication 

Weidman,  Mich. 

The  Weidman  MenHenyer,  47- 
year-old  >veekly,  will  cease  pub¬ 
lication  March  1,  it  was  re- 
poi-ted  by  Constance  Roe,  editor 
and  publisher.  The  paper  was 
started  in  1912  by  her  parents, 
Mr.  and  Mi’s.  Holla  Roe. 

Lack  of  advertising  was  given 
as  the  reason  for  the  shutdown. 

• 

.4l  Highest  Level 

Frederick,  Md. 

William  T.  Delaplaine,  presi¬ 
dent  of  Great  Southero  Print¬ 
ing  and  Manufacturing  Co.,  re- 
poi-ted  to  the  annual  meeting 
of  employees  that  the  Frederick 
Post  (m)  and  News  (e)  had 
reached  their  highest  level  of 
circulation  in  their  76-year  his¬ 
tory  without  any  special  pro¬ 
motion.  Advertising  volume  also 
was  at  a  peak  this  year,  he 
said.  The  papers’  new’sprint 
consumption  has  increased  to 
more  than  800  tons. 


pany,  of  Weehawken,  N.  J.,  on 
six  counts  of  income  tax  evasion. 

He  was  on  trial  for  failing  to 
report  $29,000  in  income  he  re¬ 
ceived  between  1953  and  1958 
to  insure  delivery  of  the  Hearst 
magazine  from  the  printing 
plant  to  the  New  York  Journal 
American  (E&P,  Dec.  12,  page 
10). 

The  $29,000  covered  payments 
to  avoid  labor  difficulties,  the 
jury  heard. 

The  42-year-old  convicted  ex¬ 
tortionist  took  the  stand  and  de¬ 
nied  ever  receiving  any  of  the 
$29,000. 

Gross  was  freed  in  $35,000 
bail  pending  his  sentence  on 
Jan.  15  by  Judge  Charles  N. 
Metzner.  The  deposed  president 
of  Local  320,  International 
Brotherhood  of  Teamsters, 
could  receive  a  maximum  sen¬ 
tence  of  five  years  in  prison  and 
a  $10,000  fine  on  each  of  the  six 
counts. 

Still  pending  against  him  is 
an  indictment  charging  that  he 
and  another  man  extorted  $20,- 
000  fi'om  the  Hearst  Publishing 
Co. 

EDITOR  SC  PUBl 


had  been  granted  until  the  case 
was  decided  by  the  board.  “Most 
cases  going  before  the  full 
board,”  he  added,  “take  at  least 
one  yea  I'.”) 

• 

Drama  Criticism 
Award  Established 

Ithaca,  N.  Y. 

Cornell  University  has  an¬ 
nounced  the  establishment  of  the 
George  Jean  Nathan  Award  in 
dramatic  criticism. 

The  university  said  the  award 
w'hich  w'ill  be  about  $3,000  a 
year,  was  set  up  under  the 
terms  of  the  will  of  the  New 
York  critic  w'ho  died  last  year. 
It  was  said  that  the  prize  would 
be  the  highest  offered  in  the 
American  theater.  At  the  outset 
two  awards  wMll  be  made  and 
then  it  will  become  an  annual 
event. 

The  selection  committee  for 
the  award  consists  of  the  heads 
of  the  English  Departments  at 
CoiTiell,  Princeton  and  Yale 
Universities,  Profs.  Willia® 
Keast,  Willard  Thorp  and  Louis 
Martz,  respectively. 

I  S  H  E  R  for  December  19,  1959 
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CANDID  VIEWS  of  civic  problem  are  elicited  by  Miami  Herald  staffers 
(at  left)  from  a  panel  of  Greater  Miami  leaders  during  two-hour  ques- 
tion-and-answer  period  in  the  newspaper's  executive  office.  Managing 
Editor  George  Beebe  and  key  editorial  assistants  have  followed  this 
method  of  gathering  stories  in  depth  for  past  two  years.  Querying 
leaders  on  slum  problem  are;  Leo  Adde,  City  Editor  Derick  Daniels  and 
Juanita  Greene. 


Labor  Council  Bar» 
Struck  Newspaper 

Portland,  Ore. 

The  Oregonian-JoumnI  has 
been  barred  from  covering  meet¬ 
ings  of  the  Portland  Central 
Labor  Council. 

Delegates  to  the  council  voted 
to  ban  covei’age  by  any  member 
of  either  of  the  two  Portland 
dailies  which  have  been  com¬ 
bined  following  a  stereotypers’ 
strike. 

A  member  of  the  Intemational 
Typographical  Union  gave  a 
short  .speech  of  introduction  to 
a  motion  barring  coverage  of 
the  meeting  by  anyone  “e.xcept 
our  own  people.” 

The  motion  carried  by  voice 
vote. 


The^'*  Stolen  Board  Thanks  Freil  Cook  Drops 

the  suit  be-  Cooper  for  Book  Reinstatement  Case 

ay  Brennan,  ^  resolution  adopted  by  the  Fred  J.  Cook,  dismissed  from 
s  Board  of  Dii'ectors  of  the  Asso-  the  New  York  World-Telegram 

®  ciated  Press  at  a  recent  meet-  &  Sun  with  Eugene  Gleason, 

ing  expressed  appreciation  to  has  been  given  severance  pay 

Kent  Cooper  for  writing  a  book,  amounting  to  about  $6,000.  He 

nicago  book  Cooper  and  The  Associ-  had  been  with  the  paper  15‘/4 

,  ,  ated  Press,”  which  was  pub-  years, 
was  pai-oled  tjjis  year.  The  Guild  protested  both  dis- 

'  t  P”®"  “The  publication,  undei'taken  missals,  but  withdrew  plans  to 

kiana^g  request  of  this  Board,  press  for  reinstatement  of  Mr. 

^  ,  assures  to  posterity  a  record  of  Cook  at  his  request.  Mr.  Cook 

oo  rtoo  *  u  the  devotion  of  the  author  and 
,  of  hundreds  of  his  co-workei-s 

to  the  ideal  of  a  truly  free  press 
*  ,  and  of  their  effectiv^e  labors  to- 

ou  y  o  achieving  that  ideal,”  the 

louhy  was  ,  *  T  j 

resolution  stated. 

“This  autobiography 
chronicle  of  a  voyage 


said  he  was  not  interested  in 
returning  to  the  paper.  Sever¬ 
ance  pay  for  Mr.  Gleason  is  as 
yet  unresolved. 

The  newspapennen  were  dis¬ 
missed  Nov.  24,  after  it  had 
is  a  been  brought  out  t’.iat  a  reported 
in  un-  offer  of  a  bribe  to  the  newsmen 
charted  watero  and  of  unsung  was  untnie. 

Slaats-ZeitllllfJ  sei-vices  to  people  everywhere.  Mr.  Cook  had  been  granted  a 

Starts  126tll  Year  inspiration  to  all  who  leave  of  absence  from  the  WT&S 

believe  that  society  cannot  be  starting  Jan.  1  to  write  a  book 
New  York’s  oldest  seven-day-  secure  until  its  members  have  for  the  Dial  Press  on  rackets, 
a-week  newspaper,  the  German-  not  only  the  right  to  know'  but  He  is  also  under  cont  act  to 
language  Stnats-Zeitung  und  the  facilities  to  peiTnit  them  to  write  a  teen-age  version  of  W in- 
Herold,  celebrated  its  125th  pub-  exercise  that  right.”  ston  Churchill’s  Histoiy  of 

lishing  milestone  with  a  176-  Mr.  Cooper,  who  retired  as  World  War  II  for  Golden  Press, 
page  .Anniversary  Issue  Dec.  6.  executive  director  of  AP  sev-  Morrow'  this  month  published 
First  issued  as  a  weekly  on  eral  years  ago,  lives  at  Boynton  his  “What  Manner  of  Men — 
Christmas  Eve  1834,  the  Beach,  Fla.  Royalties  from  the  Forgotten  Heroes  of  the  Ameri- 
Staats”  was  converted  into  a  sale  of  his  book  were  assigned  Revolution.” 

daily  in  1845.  to  the  AP.  • 

It  was  the  last  daily  newspa-  •  .  14*1141 

per  to  leave  Park  Row,  New  r»  All  u  1  Third  All  About 

York's  famed  Newspaper  Row,  ^***  Honored  Cleveland 

and  is  now'  housed  in  a  modern  Chicago  David  Dietz,  science  editor  of 

plant  at  Woodside,  Queens.  The  Dr.  Charles  Allen,  who  be-  the  Cleveland  Press  and  of  the 
owncis  of  the  Staats-Zeitung,  comes  director  of  journalism  at  Scripps-Howard  New'spapers,  is 
AuJr^,st  Steuer  und  Erwin  Sin-  Oklahoma  State  University  on  readying  a  book,  “All  About 
with  the  affiliated  German  Jan.  2,  was  honored  at  a  testi-  Astronomy,”  w'hich  is  to  be  pub- 
Heriihl,  of  W'hich  John  A.  Porst  monial  dinner  here,  attended  by  lished  by  Random  House  of  New 
>s  president,  have  recently  ac-  more  than  150  alumni  and  York.  This  will  be  the  third  “all 
quired  America’s  second  oldest  faculty  members  of  the  Medill  about”  book.  The  first  wras  “All 
wrnian  -  language  new'spaper.  School  of  Jouraalism  at  North-  About  Satellites.”  The  second, 
the  weekly  Philadelphia  Gazette,  western  University.  Dr.  Allen  “All  About  the  Great  Discover- 
whifh  is  also  being  turned  out  has  been  at  Medill  since  Decern-  ies  in  Medicine,”  is  due  for  pub- 
1  at  the  Queens  plant.  ber,  1939.  lication  shoi'tly. 

editor  8c  publisher  for  December  19,  1959 


Bartley  Crum  Dies; 
Lawyer,  Publisher 

Bartley  C.  Crum,  59,  a  one¬ 
time  Hearst  lawyer  and  pub¬ 
lisher  of  the  ill-fated  PM  and 
New  York  Star,  died  in  his 
sleep  Dec.  9  at  his  apartment 
in  New  York  City. 

Mr.  Ci-um,  a  Californian,  be¬ 
gan  law  practice  in  the  1920s 
in  the  office  of  John  Francis 
Neylan,  representing  the  legal 
interests  of  William  Randolph 
Hearst. 

Mr.  Cnim  became  identified 
w'ith  many  celebrated  liberal 
causes  and  in  1948  he  bought 
the  unique  New  York  tabloid 
PM  from  Marshall  Field.  His 
associate  at  the  time  was  Jo.seph 
Barnes,  a  foiTner  Herald  Tri¬ 
bune  editorial  executive.  PM 
went  out  and  the  Star  came  in 
but  it  lasted  only  about  a  year. 


Claim  for  Pay 

(Continued  from  page  9) 


operations  because  under  exist¬ 
ing  conditions  it  believed  it 
could  not  economically  operate 
with  other  means  of  distribu¬ 
tion,  that  similarly  was  its 
business  judgment.  Others 
might  disagree  with  the  judg¬ 
ment  exercised  but  so  long  as  its 
reseiwed  business  judgment  was 
exeixised  in  good  faith,  and 
there  is  no  evidence  to  the  con¬ 
trary,  the  Publishers  were  fully 
justified  within  the  terms  of  the 
contract,  in  taking  the  action 
which  they  did.  and  no  breach 
thereof  resulted. 

The  publishing  of  a  news¬ 
paper  is  a  complex  operation.  It 
embraces  the  gathering  of  new’S, 
the  obtaining  of  advertising,  edi¬ 
torial  preparation,  printing, 
tying  and  bundling  of  news¬ 
papers  and  ultimately  the  de¬ 
li  vei^y  to  readers.  It  must  be 
viewed  as  a  total  operation  and 
cannot  be  dissected.  Every 
union,  every  member  of  a 
union,  in  fact  eveiy  employee  of 
a  publisher  must  of  necessity 
understand  this  to  be  the  fact 
and  none  of  them  can  be  so 
naive  or  unsophisticated  as  not 
to  realize  that  the  end  result  is 
a  combination  of  this  process  of 
preparation,  production  and  de¬ 
livery  of  its  wares,  the  news¬ 
papers,  to  its  customers,  the 
leaders. 

The  publishing  of  a  news¬ 
paper  is  a  business  enterprise 
and  if  the  product  cannot  be 
delivered  to  the  customer,  the 
entire  complex  fails  of  its  pur¬ 
pose.  With  this  end  in  view, 
management  has  a  right  to  de¬ 
termine  in  its  best  interests 
what  is  economic  or  what  may 
be  uneconomic. 

Illogical  Position 

The  third  position  of  the 
Union  is,  that  so  long  as  the 
papers  could  be  completed  to  the 
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point  of  reaching  the  Mail 
Room,  it  could  not  be  made  to 
suffer  by  reason  of  obstacles  in 
the  delivery  of  the  newspapers 
or  any  other  subsequent  opera¬ 
tion,  but  if  there  was  a  work 
stoppage  in  one  of  the  many 
processes  of  the  complex  prior 
to  the  Mail  Room  operation,  it 
w'ould  have  no  claim  and  could 
not  collect  damages.  The  Union 
conceded  that  if  there  was  a 
w'ork  stoppage  by  reason  of  a 
strike  in  any  part  of  the  process 
of  the  production  prior  to  the 
time  that  the  newspapers  reach¬ 
ed  the  Mail  Room,  there  would 
be  no  breach  of  the  contract 
and  it  would  not  be  entitled  to 
damages. 

Its  position  is  without  logic. 
Implicit  in  its  concession  in  this 
respect  is  a  recognition  of  the 
fact  that  the  production  of  a 
newspaper  is  a  total  thing,  the 
end  result  being  to  deliver  a 
newspaper  to  the  reader,  not 
something  which  can  be  pulled 
apart  and  perfoiTned  in  separ¬ 
ate  segments  each  independent 
of  the  other  and  having  no  re¬ 
lation  to  the  ultimate  end  in 
view'.  Therefore  when  a  w'ork 
stoppage  occurs  by  reason  of  a 
strike  or  other  abnormal  inci¬ 
dent  in  any  part  of  the  process 
w’hether  before  or  after  the 
Mail  Room  operation  is  imma¬ 
terial.  In  either  event,  it  is  a 
break  in  the  complex  and  makes 
it  impossible  to  make  a  de¬ 
livery  to  the  ultimate  consumer, 
the  reader,  and  thus  the  Pub¬ 
lishers’  entire  economic  objec¬ 
tive  fails  of  its  purpose. 

I  hold  therefore  that  there 
has  been  no  breach  of  Section 
24,  and  the  Union  may  not  re¬ 
cover  on  Issue  No.  1. 

Meaning  of  ‘Decrease’ 

We  come  now  to  the  second 
issue  which  involves  a  construc¬ 
tion  of  Section  21  of  the  con¬ 
tract  as  to  whether,  pursuant  to 
its  tei'ms,  the  regular  situation 
holders  were  entitled  to  one 
w'eek’s  notice  or  pay  in  lieu 
thereof  when  the  Publishers 
temporarily  suspended.  The  en¬ 
tire  issue  revolves  around  the 
use  of  the  w'ord  “deci’ease”.  The 
problem  of  contract  construc¬ 
tion  is  the  legal  effect  of  its 
use  as  related  to  the  temporary 
suspension  of  publication  by  the 
Publishers  in  the  light  of  the 
facts  hereinbefore  referred  to. 

I  am  fully  mindful  of  the 
classic  warning  of  Judge 
Learned  Hand  that  one  must  be 
w'ary  of  making  “a  fortress  out 
of  the  dictionary”  since  there 
“is  no  more  likely  w'ay  to  mis¬ 
apprehend  the  meaning  of  lan¬ 
guage  than  to  read  the  words 
literally,  forgetting  the  object 
which  the  document  as  a  whole” 
is  intended  to  achieve.  Reading 


the  contract  as  a  whole,  one  can 
readily  understand  the  object 
which  it  is  intended  to  achieve, 
namely:  a  reasonable  notice,  in 
this  case  one  week,  in  any  cir¬ 
cumstance  involving  discontinu¬ 
ance  of  employment  except 
under  abnormal  conditions 
among  w'hich  a  strike  by  other 
unions  involved  is  one. 

Here  again  the  reserved 
right  of  management  to  con¬ 
trol  its  enterprise  comes  into 
play.  The  parties  to  the  con¬ 
troversy  agree  there  is  no 
guaranty  of  continuous  employ¬ 
ment.  Section  21  patently  en¬ 
visions  continuing  operations 
and  voluntai’y  determinations 
by  management.  It  cannot  be 
said  to  apply  to  a  condition  re¬ 
sulting  from  the  intervening 
and  overt  action  of  parties  out¬ 
side  the  contract  which  in  the 
judgment  of  management  com¬ 
pelled  temporary  suspension  of 
the  entire  group  in  order  to 
preserve  property  and  prevent 
financial  I’uin. 

Thus  view'ed,  the  word  “de¬ 
crease”  must  be  given  its  ordin- 
aiy  usual  meaning.  Hence  re¬ 
sort  to  the  dictionary  as  w'ell  as 
to  the  contract  itself  is  an  es¬ 
sential  aid  in  ascertaining  what 
the  parties  intended.  The  defini¬ 
tions  are  numerous.  We  are  told 
that  the  noun  “decrease”  means 
curtail  or  reduce  when  thei'e  is 
a  surplus;  that  as  an  intransi¬ 
tive  verb  it  means  to  cause  to 
grow'  less,  to  diminish  gradu¬ 
ally  in  size,  degree,  number,  etc., 
to  become  or  make  less,  or  the 
amount  by  which  a  thing  be¬ 
comes  or  is  made  less.  Using  any 
one  of  these  definitions,  the 
temporary  suspension  very  evi¬ 
dently  does  not  come  w'ithin  the 
frame  of  reference  of  any  of 
these  terms. 

I  therefore  determine  that  in 
this  respect  also  the  Union  fails 
and  cannot  recover  damages  for 
breach  of  contract. 

*  *  * 

Dissenters  Are  Bitter 

The  dissenting  opinion  de¬ 
clared  the  majority’s  view  of  a 
strike  condition  as  an  “abnor¬ 
mality”  and  not  a  noi'mal  inci¬ 
dent  in  union-management  rela¬ 
tions  is  the  taking  of  liberties 
without  consent  “if  not  a  rape 
of  logic.” 

Publishers  have  heretofore 
charged  the  unions  w'ith  disrup¬ 
tion  of  noi'mal  production  when 
they  refused  to  cross  picket 
lines,  the  minority  pointed  out, 
then  asked: 

“Is  a  strike  condition  ‘normal’ 
as  to  the  union’s  obligation  only 
if  it  honors  the  picket  line;  ‘al^ 
normal’  if  it  honors  its  contract 
instead?  Is  a  strike  condition 
“normal”  as  to  the  publishers’ 
obligation,  if  they  ride  out  the 


strike  as  best  they  can  w  ith  all 
other  workers  on  hand ;  ‘ab- 
noi'mal’  if  they  react  by  riding 
their  other  workers  out  of  their 
plants,  and  so  dishonor  their 
contract?” 

“If  this  dissent  is  bitter,”  say 
Messrs.  Laura  and  McLonald, 
“it  is  because  we  are  embittered 
— less  by  the  award  itself  than 
by  its  stated  reasons  in  sup¬ 
port.” 


Copley  Office 

(Continued  from  page  13) 

tion,  Copley  Productions  and  the 
La  Jolla  circulation  and  classi¬ 
fied  offices  of  the  San  Diego 
Union  and  Evening  Tribune. 

Facililie^  for  Movies 

The  quarters  for  Copley  Pro¬ 
ductions  include  full  facilities 
for  motion  picture  making,  in 
eluding  a  large  shooting  studio. 
Organized  in  1956,  Copley  Pro¬ 
ductions  has  made  10  pictures 
dealing  w'ith  various  technical 
phase  1  of  the  newspaper  Indus 
ti'y  or  publicizing  San  Diego,  the 
biggest  Copley  market.  Two 
more  films  are  now'  in  produc 
tion. 

As  part  of  the  enlargement 
project,  some  of  the  previous 
spa^e  has  been  redesigned  and 
reallotted. 

Besides  Mr.  Copley,  officers  of 
the  Copley  Press,  Inc.,  who  have 
offices  in  the  La  Jolla  building 
include  Richard  N.  Smith,  vice- 
president  and  treasurer;  Rob¬ 
ert  Letts  Jones,  vicepresident; 
William  Shea,  vicepresident,  who 
is  general  manager  of  the  San 
Diego  newspapers;  Don  Hart 
man,  secretai'y  and  assistant 
treasurer,  and  Lyle  L.  Erb,  con 
troller. 


Stringers  Kept  Happy 
During  Space  Scarcity 

Portland,  Ore. 

Correspondents  of  the  Oregon 
Journal,  in  communities  all  over 
Oregon  and  southem  Washing 
ton,  received  a  sui'prise  with 
their  checks  for  November. 


The  checks  w’ere  accompanied 
by  a  letter  from  R.  G.  Hubbard, 
northwest  editor  of  the  Journal 
which  read: 

“The  current  strike  again? 
the  Oregonian  and  Oregon  Jour 
nal  .  .  .  has  cut  deejily 
noi'mal  news  space.  In  an  effo? 
to  be  fair,  the  Journal  w'ill  credd 
you  from  November  10  through 
November  30  with  not  le.ss  tha: 
half  of  what  you  eame<!  in  thf 
corresponding  period  m  Oc 
tober.” 
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Fox  Is  Short 
On  Payment 
Conrt  Rnles 


Color  Shots 
On  Ike’s  Trip 
AndCardinals 


United  Press  International 
worked  closely  with  several 
newspapers  this  week  to  provide 
color  shots  of  President  Eisen¬ 
hower’s  trip,  according  to  Harry 
Varian,  Assistant  General  Pic¬ 
ture  Manager. 

He  said  that  a  week  before 
Ike  took  off  for  Europe  the  Min- 
nenpolis  Star  asked  if  UPI 
would  shoot  color.  The  paper 
was  told  the  agency  would 
transmit  the  President’s  ar¬ 
rival  in  Rome. 

“But  it  flopped,”  Mr.  Varian 
explained,  .“because  it  was  a 
rainy  day  and  there  was  no 
color.  So  on  Sunday  w’hen  Ike 
saw  the  Pope  there  was  pool 
coverage  by  AP  and  Life.  AP 
transmitted  from  Rome.  They 
asked  us  if  we  wanted  to  go 
along  on  it.  We  did  and  we 
both  received  the  Vatican  shot 
simultaneously. 

“As  we  got  our  original  trans¬ 
parencies  (made  with  Rolleis 
and  35mm.  cameras)  here  in 
New  York,  on  each  step  of  the 
jouiTiey,  we  had  them  processed 
in  a  commercial  house  and  then 
split  them  up  among  the  Star, 
the  Washington  (D.  C.)  Post, 
the  Nashville  (Tenn.)  Banner 
and  the  Nashville  Tennessean.” 

On  Monday,  Dec.  14,  he  said, 
the  Star  ran  a  full  page  of  the 
President’s  visit  to  Pakistan. 

Separation  prints  of  Ike  and 
Pakistan’s  President  were  made  hunt  for  the  fugitive, 
by  the  paper  and  transmitted  were  released  after  b 
over  the  UPI  Telephoto-Unifax  tinned, 
network. 

On  Dec.  16  the  Star  tr 
mitted 
Eisenhow 


HISTORICAL — C.  Walter  McCarty,  editor  of  the  Indianapolis  Nows, 
reads  a  copy  of  90th  anniversary  section.  The  News  began  as  an  "extra" 
when  its  young  publisher,  John  H.  Holliday,  moved  up  the  press  time 
to  catch  President  Grant's  message  to  Congress  on  Dec.  6,  1869. 
Eugene  C.  Pulliam  bought  the  paper  in  1948.  Mr.  McCarty  has  been 
associated  with  it  for  45  years. 


has  transmitted  on  the  Presi¬ 
dent’s  peace  journey. 


i.i  .  .  o  .•  as  excellent. 

Atkinson  to  Retire  . 

.  „  4-  •  •  “Under  the  buyer  s  manage- 

Uraina  L.ntic  ment,”  Judge  Tomasello  said. 

Brooks  Atkinson,  drama  critic  “the  company  failed  to  meet  its 

of  the  New  York  Tim^s,  is  re-  financial  obligations.”  It  failed 

tiring  as  an  active  critic  at  his  to  pay  real  estate  taxes,  with- 

own  request  at  the  end  of  the  holding  taxes  and  unemploy- 

current  theatrical  season.  He  nient  compensation,  he  said, 

will  remain  a  member  of  the  Bills  to  Great  Northern  Paper 
But  they  staff,  according  to  Tumer  Cat-  Co.  for  newsprint  had  mounted 
ing  ques-  ledge,  managing  editor.  to  more  than  $800,000  when  the 

Mr.  Atkinson  has  been  the  supply  was  cut  off,  the  judge 
.  di-ama  critic  for  the  Times  from  recited.  Beginning  in  May  and 
•ans-  1925  to  1942,  and  from  1946  to  June,  19.56,  he  added,  wages 

a  picture  of  Barbara  Cuban  intelligence  agents  also  the  present.  He  seiwed  as  a  war  were  unpaid,  and  “the  buyer  dis- 

er  being  interviewed  arrested  Ian  Aitken,  30,  chief  correspondent  in  Chungking,  charged  employees  at  an  abnor- 

by  women  journalists  in  India.  U.  S.  correspondent  for  Lord  China,  from  1942  to  1944,  and  mal  rate  for  a  going  concern.” 

For  the  Mihvaukee  Journal,  Beaverbrook’s  newspapers  in  was  correspondent  in  Moscow  ’pj,g  gourt  enjoined  Mr.  Fox 
UPI  covered  the  Consistory  in  England.  He  was  held  in  jail  from  1945  to  1946.  He  received  from  encumbering  Boston  Post 

Rome.  Transparencies  of  the  until  the  next  day  and  released  a  Pulitzer  Prize  for  foreign  cor-  stock  and  also  enjoined  John  S. 

we(>k-long  ceremony  were  sent  after  the  British  Consular  Serv-  respondence  in  1947  for  his  Rottomly,  Boston  attorney,  from 

to  Milwaukee  for  processing.  ice  intervened  in  his  behalf.  articles  on  life  in  the  Soviet  exercising  his  option  of  July  10, 

“Monday’s  ceremony,”  Mr.  Mr.  Aitken  was  in  the  office  Union.  1956  for  purchase  of  the  Post, 

Vai'ian  said,  “was  published  in  of  the  New  York  Times’  cor-  *  on  the  ground  it  was  further 

the  Journal  on  Wednesday.  The  respondent,  Mrs.  Ruby  Hart  Hears!  Ai«le  Dies  violation  of  the  contract  with 

photo  showed  two  American  Phillips,  talking  wth  her  and 
Cardinals,  former  Milwaukee  with  Edwai'd  Scott,  a  British 
residents,  at  a  reception  at  the  national  who  works  for  NBC, 

Colb-ire  of  Cardinals  in  Rome,  when  he  was  seized.  Mr.  Aitken 
The  JouiTial  transmitted  this  had  recently  inteiwiewed  Aust- 
pici'iie  over  the  network.”  in  Young  and  his  co-defendant, 

.  .  .r.  .  Peter  John  Lambton,  24, 

r.levalion  in  C.olor  ■  - 

On  Dec.  17  it  was  planned  to 
mako  a  jet  flight  out  of  Rome 
"’itb  i)ictures  of  the  elevation 

cer.  n-,ony  in  St.  Peter’s.  The  Michell  (S.  Dak.)  Daily  Repuh 
Jou  nal  was  arranging  a  full  lie  and  the  United  P: 
colli,  page  for  the  18th.  Omaha  and  Chicago.  He 

III-  one  picture  of  the  Pope  married  and  has  two  sons  by 
and  Ike  is  the  only  color  AP  a  previous  marriage. 
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Reporter  Jailed 

(Continued  from  page  10) 


Los  Angeles  'jioziei 

Leland  J.  (Dick)  Bur^d,  70,  George  Broomfield,  attorney 
a  retired  vicepresident  of  the  indicated  he  would 

Hearst  Corporation,  died  of  a  appeal  the  decision, 
heart  attack  Dec.  12.  He  handled  , 

the  Hearst  i-ealty  in  Southeni 

drew  a  jail  sentence.  °  California.  ^  Contempt 

Mr.  Buchanan  joined  the  r  p  Cleveland 

Miami  Herald  staff  three  years  ****  ressmeil  Common  Pleas  Judge  Samuel 

ago  after  working  for  the  Cincinnati  Silbert  ruled  this  week  that  the 

Union  pressmen  have  ap-  Cleveland  Press  and  Plain 
ress  in  proved  a  new  conti'act  with  a  $9  Dealer  must  go  to  trial  on  con- 
is  pay  increase  spread  over  two  tempt  of  court  charges  for  pre¬ 
years.  The  old  contract  expired  mature  publication  of  grand 
Oct.  1.  jury  indictments  last  July. 


( 


classified  section 


ANNOUNCEMENTS 

MACHINERY  and  SUPPLIES 

[  Publications  Wanted 

Composing  Room 

Benefit  from  our  Vast  Newspaper  Audience 


ANNOU^CEME^TS 


ANNOUNCEMENTS 


WISH  TO  EASE  UP  before  retirement  ? 
Am  seekintr  partial  interest  in  county- 
seat  daily.  Midwest  or  South.  Eventual 
full  ownerahip.  Now  in  key  City  desk 
post  on  top  daily;  Washinirton  experi¬ 
ence.  In  30’s.  Finest  references.  Box 
6106,  Editor  &  Publisher. 


GOSS  CURVED  ROUTER.  ::!.9/16' 
cutoff,  all  enclosed.  Approximately  ten 
years  old.  Top  condition.  I.NiIaND 
NEWSPAPER  SUPPLY  CO..  122  W. 
Sth,  Kansas  City,  Mis.souri. 


Newspaper  Brokers 


Netcspaper  Brokers 


72-CHANNEL  Lino  lower  split  maita- 
zines,  $49  and  tmarantewl  K'O'J-.  Wil- 
liam  A.  Smith,  Loudonville,  Ohio. 


SALilS-PURCHASES  handled  with 
discretion.  P.  T.  Hines,  Publishers 
Service,  Box  3132,  Greensboro.  N.  C. 


APPRAISERS  of  newspaper  and  com¬ 
mercial  printing  plants.  Court  expe¬ 
rience.  Newspai^er  Service  Company,  601 
Ga.  Savings  Bank  Bldg.,  Atlanta,  Ga. 


IT’S  NOT  the  down  payment  that 
buys  the  newsjtaper — it’s  the  person¬ 
ality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling. 

LBN  FEIGHNER  AGENCY 
Box  192  Mt.  Pleasant,  Mich. 


EXPANDING  PUBLICATION  wants 
New  York  City  newspaper  with  modem 
rotary  printing  facilities.  Write  in  full 
confidence  to  principal,  to  Box  5219, 
Elditor  &  Publisher. 


MAT  ROLLER.  10  year  old  Goss,  heavy 
duty.  Available  60  days.  INLAND 
NEWSPAPER  SUPPLY  CO..  422  W. 
8th,  Kansas  City,  Missouri. 


ARIZONA  NEWSPAPER  Proi)ertim 
Dean  Sellers,  625  E.  Main,  Mesa,  Ari¬ 
zona.  Affiliate  of  Cummins  Trust  Co. 


WE  HANDLE  only  proven  properties 
in  flourishing  mid-west.  Herman  Koch, 
2923  Virginia  St.,  Sioux  City,  Iowa. 


WANT  TO  LEASE  daily  doing  ap¬ 
proximately  $200,000.  i>er  vear  gross. 
WILLIAMS  NEWSPAPER  COMPANY, 
Spencer,  Iowa.  Phone  1134. 


I  THE  NATION’S  NEWSPAPER  FORMS 
I  roll  on  L.  &  B.  Heavy  Dutv  Newspaper 
'rurtles— $84..'>0  to  $97.50,  fob  Elkin. 
I  Write  for  literature.  L.  &  B.  Sde? 
I  Company,  113  West  Market  Street. 
I  Elkin,  North  Carolina. 


“PURCHASER’S  PRIMER"  —  a  store 
house  of  information  for  the  man  who 
is  buying  a  newsi>ai>er.  Write  for  your 
free  copy.  The  DIAL  .Agency.  15  Wav- 
erly,  Detroit  3,  Michigan.  TO  5-5864. 


CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
i  W.  H.  Glover  Co.,  Ventura,  Calif. 


WANTED 


Mechanical  Equipment 


★★WE  are  interested  in  listing  only 
safe  and  sound  newspai>er  and  majfa- 
zine  proi>erties.  Arthur  W.  Styi)es,  625 
Market,  ^n  Fx*ancisco  5,  Cal. 


WE  KNOW  CALIFORNIA  and  Ari¬ 
zona  newspapers  and  their  owners — 
and  they  know  us.  If  you  want  to  buy 
a  California  or  Arizona  newspaper 
property,  lot  us  show  you  how  our 
personal  service  operates.  GABBERT  & 
HANCOCK.  3T09-B  Arlington  Ave,. 
Riverside,  California. 


WESTERN  NEWSPAPERS 
Joseph  A.  Snyder,  2234  Romneya 
Drive,  Anaheim,  Calif.  Day  or  Nite. 
Phone:  KEystone  3-1361. 


New  Engrland  weekly  newsi>a- 
per.  Rural  Area  Preferred.  Box 
5204,  Eklitor  &  Publi.sher. 


Business  Opportunities  Wanted 


G.E.  PRESS  DRIVE  40  H.P.  A.C.  J 
phase.  Sacrifice  for  quick  sale.  ^1 
Page  Rotary  Monomelt  Flat  Shaver. 
Wood  Heavy  Duty  Autoahaver  22%  inch 
cutoff.  Equipment  Brokers.  9807  Re¬ 
dondo  Dr.,  Dallas,  Texas,  phone 
DA  1-0191. 


MAY  BROTHERS,  Binghamton,  N.  Y. 
Elstablished  1914.  Newspapers  bought 
and  sold  without  publicity. 


Newspaper  Appraisers 


MORE  ’niAN  200  VALUATIONS 
of  newspapers,  subsidiaries,  televi¬ 
sion.  radio  and  syndicates  to  date 
for  tax  and  other  purposes.  By  mail 
if  desired  upon  receipt  or  required 
data.  Comprehensive  reports  sub¬ 
mitted.  Qualified  court  witness. 

A.  S.  VAN  BENinUYSEN 
321  Fifth  Avenue,  New  Rochelle,  N.  Y. 


EXPERIENCED  MAN- — 10  years  with 
medium  daily.  Would  like  opixirtunity 
to  earn  part  interest  or  partnership  in 
medium  weekly  or  small  daily.  Chart 
Area  3  or  4.  Complete  information  first 
letter  please.  Box  5218,  EMitor  &  Pub¬ 
lisher. 


Newsprint 


NEWSPRINT  —  All  Sizes 
BEHRENS  PULP  &  PAPER  CO. 
70  E.  46  St..  N.  Y.,  N.  Y.— MU  6-5675 


Press  Boom 


Information  Please 


HELP!  HEXPI  A  group  is  planning 
a  joint  offset  plant  for  newspaper  pub¬ 
lication.  Please  send  me  any  informa¬ 
tion  on  the  subject  you  might  have. 
Ralph  Young,  Sentinel,  Marion,  Iowa. 


HOE  5  UNIT  PRESS 
ROP  COLOR 


6 — 16  Page  Units 

Roller  Bearings,  Steel  Cylinder, 


Advertising  Rates 


Netcspaper  (Consultants 


NEWSPAPER  SERVICES 


1 — Double  Color  Couple 


CLASSIFIED 


PUBLI.^HER’S  COUNSELING 
I  30  years’  exi>eriencc.  Write  for  details. 
Box  5222,  Eklitor  &  Publisher. 


Circulation  Promotion 


NO  TTCKIE,  NO  LAUNDRY 


Line  Rotes  EACH  CONSECUTIVE 
Insertion 


Publications  for  Sale 


SITUATIONS  WANTED  (Payable  with 
order)  4  times  ®  55c  per  line  each 
insertion;  3  times  @  70c;  2  ®  80c; 
1  ®  95c.  Add  25c  for  Box  Service. 


ETiORIDA  WeEKLIEIS,  4  in  Central 
Florida.  “Your  Florida  Broker’’  A.  C. 
Santo.  742  N.  Mills  St.,  Orlando,  Fla. 


We  specialize  in  securing  a  volume  of 
city  and  country  circulation  on  a  per 
order  basis.  No  new  subscriptions — no 
pay.  Low  unit  cost.  No  job  too  little 
or  too  big.  Try  us. 


1 — Double  Folder  22%  Cutoff 
Balloon  Former 
Substructure  &  Reels 
150  HP  AC  motor 


JOHN  GRIFFITHS  CO.  INC. 

415  Lexington  Ave.,  New  York  17,  N.Y. 


JOB  APPLICANTS  may  have  a  supply 
of  printed  employment  application  forms 
by  sending  self-addressed  8c  stamped 
envelope  to’E&P  Classified  Dept. 


Western  weeklies  and  dailies  every¬ 
where.  JACK  L.  STOLL  &  ASSOCI¬ 
ATES,  Suite  600-601,  6381  Hollywood 
Blvd.,  Los  Angeles  28,  California. 


John  O.  Kerns  and  Aasociates 
Room  1502,  800  Broadway 
Cincinnati  2.  Ohio 
MAIN  1-6061 


ALL  OTHER  CLASSIFICATIONS: 

4  times  ®  $1.00  per  line  each  insertion; 
3  times  ®  $1.15;  2  times  ®  $1.30;  1 
time  ®  $1.45  per  line.  3  line  minimum. 
Add  25c  for  Box  Service. 

$1.00  SERVtCE  CHARGE  FOR  AIRMAIL 


DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING.  Wednesday,  4  p.m. 

Count  30  units  per  line,  no  abbreviations 
(add  1  line  for  box  information.)  Box 
holders’  identities  held  in  strict  con¬ 
fidence.  Replies  mailed  daily.  Editor  & 
Publisher  reserves  the  right  to  edit  all 
copy. 


S.E.  Mct-Weckly 

FIAST  Nat’l.  Trade  Journal  $ 

I  S.E.  Small  Weekly  &  Job 

FLA.  Small  Weekly 

GA.  Medium  Weekly 

FLA.  Medium  Weekly 

I  S.E.  Med.  6  weeklies  &  job  4 

FLA.  Met-Suburban  Weekly 

'  'TFINN.  Met-Suburban  Weekly 

;  N.W.  -Small  Daily  1 

I  S.E.  Met-Weekly 


Features  Wanted 


1\TUTERS  WANTED 
For  Siieoial  Articles 
Box  5207,  Fklitor  &  Publisher 


A  COMPLETE  D.  C.  fXitler  and  Ham¬ 
mer  Press  Control  System,  two  60  H.P. 
500-1100  volt  motors  and  two  5  H.P. 
inching  motors,  one  D.C.  Generator  of 
500-1100  volts.  All  in  goo<l  workiny 
condition. 


Hoe  Plate  Shaver  7/16". 


Syndicates-F eatures 


Tailcutter  22-’V4*  cutoff. 


CHA^PMAN  COMPANY 

INCORPORATED 
MEDIA  BROKERS 

Atlanta 

Chicago  Please  address: 

New  York  1182  W.  Peachtree 

San  Francisco  Atlanta  9»  Ga. 


THE  WORLD*S  FOREMOST 
EPIGRAMMATIST 


holding;  an  all  time  world  record  with 
2,250  orijrinal  epijrrams  which  wII  soon 
be  publishwl  a*  a  book,  denires  to  write 
a  year  around  syndicated  filler  feature 
of  five  or  more  fillers  weekly.  All  of 
them  will  b<>  original  and  never  before 
l>ublishe<l.  They  will  hv  genuinely  hu¬ 
morous.  philosophical,  inspirational  and 
uplifting;.  I  am  fully  iiualified  and  can 
conscientiously  promise  the  very  best 
in  their  classification.  Samples  will 
Kindly  be  furnished  u|)on  request. 


Very  reasonably  priced.  For  fii:'thcr  de 
tails  contact: 

Jim  Nabors 

The  Brazosport  Facts 

Freeport,  Texas 


DISPLAY  RATES 


Agate 

1 

6 

13 

26 

52 

Lines 

Time 

Times 

Times 

Times 

Times 

564 

$510 

$430 

$405 

$370 

$330 

282 

290 

240 

228 

210 

190 

141 

165 

140 

128 

123 

110 

70 

105 

95 

84 

72 

66 

35 

62 

54 

48 

45 

40 

WEFHCLY  NFTWSPAPBR  in  Central 
Ohio.  Successful  for  over  80  years 
and  plenty  of  commercial  printing. 
Must  sell  at  once.  Reasonable  down 
payment.  Can  finance  balance  if  nec- 
essaiT.  Write  Box  5054,  Editor  & 
Publisher. 


S.  J.  Hurwitt,  105  Via  Undine,  Newport 
B€-ach.  California. 


GO.SS  DECKER-TYPE  24-48  PAGE  RO¬ 
TARY  PRESS  with  double  folder,  two 
color  fountains,  end-feed  roll  stand* 
and  A.C.  motor  drive.  One  cylinder  9 
reversible  for  printing  two  colors 
black.  Will  print  16  pages  straight  wito 
color  in  8  positions  or  in  2  page  jumi* 
up  to  and  including  24  page-.  Collect 
runs  of  48  pages  in  black. 
RK/HARDSON-SOVDE  CO..  INC..  700 
South  Fourth  Street.  Minneapolis.  Min¬ 
nesota.  FEderal  5-1115. 


Press  Engineers 


UPECO,  INC. 

Move — Elrect — Anywhere  .  .  . 


WELL  ESTABLISHFH)  Weekly  in  rob- 
urb  of  New  York.  Area  fast  growing, 
nineas  reason  for  selling.  Box  6048, 
Fklitor  &  Publisher. 


Editor  &  Publisher 


1700  Times  Tower  N.  Y.  36,  N.  Y. 


F'OR  SALE.  California  county  seat 
weekly  in  beautiful  mountain  area.  Job 
shop.  Fine  potential  daily.  Box  5225, 
Editor  &  Publi.sher. 


Specializing  in  Newspaper  Presses. 
Duplex  and  Goss  ^atbeds 
Rotaries — 'Tubulars 
Cylinders. 

Lyndhurst,  N.  J.  Phone  GEneva  8-3744 
20  minutes  from  New  York  City 


16  PAGE  GOSS  UNTTUBE  PRESS 
model  UT  715,  only  12  years  old.  Com¬ 
plete  with  40  HP  drive  and  cont^ 
Most  stereotype  equipment  inclixW 
with  press.  All  in  perfect  condition 
available  next  May.  Midland  DmO 
News.  Midland,  Michigan. 


PRESS.  Duplex  S-page  flatb.'d.  Excej’ 
lent  shaive.  Includes  all  < 
ehaaes,  rollers,  etc.  Must  mo\-  as 
spare  urgently  required.  cs-w 

■The  Herald-News.  Fontana,  Californn- 


Phone  BRyont  9-3052 


KANSAS  OFFSET  WEEKLY.  NOT 
exclusive  but  priced  right.  Top  town 
and  field.  State  rash  available.  Bailey- 
Krehbiel,  Box  396,  Salina,  Kansas. 


Newspaper  Press  Installations 
MOVING— REPAIRIN  <3— ’TRUCKING 
FJxpert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
55-59  Frankfort  Street 
NEW  YORK  38,  N.  Y. 
BArclay  7-9776 


It  is 

NOT  ADVISABLE  , 

to  send  bulky  packages  or  crigilW 
material  to  E  &  P  box  nambcril 
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MACHINERY  and  SUPPLIES 

Press  Room 


MACHINERY  and  SUPPLIES 

Press  Room 


COLOR ! ! ! 

3  UNIT  HOE 

with  1  color  cylinder  and  3  Pan¬ 
coast  Color  Couples — Double  Folder  j 
—  22%*  —  on  Substructure  with  | 
Reels  and  Pasters  —  AC  Drive  —  I 
Available  immediately.  I 


LIQUIDATION 

Complete  Mechanical  Plant  ’ 

equipment  of  the 

CHARLOTTE  NEWS 

7  LINOTYPES— 8-14-18-36 
LUDLOW  Mats 

Ad  Makeup  Cabinets  —  Remelt  Pot 
with  Molds — Turtles — Chases — Flat  | 
Stereo. 

6  Unit  Duplex  Metropolitan  Press,  ; 
22?4"  cutoff  —  all  AC  equipped  ( 
Double  Folder  —  CH  Conveyor 
Portable  color  fountain.  I 


DUPLEX  PRESSES 

21  Metropolitan  N  Type  Units 
5  Units  with  color  humps 
5  Folders  with  balloon  formers 
21  Kohler  3  Arm  reels  with  run- 
ninir  belt  tensions 
Will  sell  any  part  of  the  above. 

Out  of  St.  Louis  Globe-Democrat. 


SCOTT  PRESSES 

5  Identical  Octuple  Presses 

Each  Press  consists  of  4  Steel 
Cylinder,  Roller  Bearintr  Units 
with  1  Unit  Reversible  and  1  Color 
Cylinder.  Heavy  Duty  3  to  2  Dou¬ 
ble  Folders  with  C-H  Conveyois, 
3  Arm  Reels  and  Automatic  Ten¬ 
sions. 

Trackaire  and  Turntable.  Steel 
Floor  Decking.  Color  Fountains. 

Located:  BOSTON  HERALD- 
TRAVELER. 

Available;  Immediately, 


HOE  PRESS.  23  9/16” 

6  Unit.s — Double  Folder — C-H  Con- 
veyorB--AC  Motors — Portable  Color 
Fountains — Reels.  Complete  Stereo. 

Located:  TRENTON  TIMES 
Available;  Immediately 


DUPLEX  TUBULAR 
PRESSES 

24  Page — Delivered  new  1948-1953 
—Full  Color  Flexibility — Complete 
Stereo — AC  Solonoid  Drive — Avail¬ 
able  Now 

24  Page  to  1 — Quarter  Folder 
—  .AC  Drive  —  Stereo  —  Available 
Now 

16  Page  —  2  to  1  —  Located  San 
AC  Drive — Stereo  —  Avail¬ 
able  January  1,  1960. 


8  PAGE  FLATBEDS 

DUPLEX  A — Missouri 
DUPLEX  AB — N.  Carolina — Utah 
DI'PLEX  E — S.  Carolina 


BEN  SHULMAN 
ASSOCIATES 

60  EAST  42nd  STREET 
NEW  YORK  17,  NEW  YORK 
Oxford  7-4590 


GOSS  tubular,  24-page.  2  to  1  model. 
No.  707,  SO  H.P.  AC,  C-W  drive,  color 
fountains,  complete  stereotype.  Avail-  i 
able  December  1959.  i 

DUPLEX  tubular,  16-page,  2  to  1 
model.  No.  359.  40  H.P.  AC,  C-W  I 
drive,  color  fountains,  complete  stereo-  I 
type.  Available  April  1960.  | 

GOSS  3-unit,  arrii  type.  No.  1341,  ' 
double  folder,  22%"  cut-off,  color  hump,  i 
reverse  cylinder,  end  fe^,  75  H.P.  I 
AC,  C-W  drive,  two  CAPCO  foun-  I 
tains.  Available  March  1960. 

GOSS  4-unit,  arch  type  press,  double 
folder,  22%"  cut-off,  color  hump,  r^ 
verse  cylinder,  end  feed,  100  H.P.  AC, 
C-W  drive,  four  CAPCO  color  foun¬ 
tains.  Available  March  1960. 

LOYAL  S.  DIXON  CO. 

11164  Saticoy  St.  Sun  Valley,  Calif. 


Make  Offer  —  All  or  Part 

MULTI-COLOR  SCOTT  PRESS  | 
Available  Immediately 

Angle  bar  newspaiier  press  with  22%  1 
inch  cut-off.  Ofi>erates  up  to  40.000 
copies  i>er  hour.  5  arch  type  units,  2 
folders.  2  color  cylinders,  iiortable  color  | 
fountains.  Press  recently  overhauled. 
Complete  stereotyiw  equipment.  Double¬ 
truck  casting  box.  EXCELLENT  OP¬ 
ERATING  CONDITION. 

San  Francisco  Shopping  News 
851  Howard  Street 
San  Francisco.  California 


IMMEDIATELY  AVAILABLE 


EMPLOYMENT  OPPORTUNITIES 

A  national  guide  to  positions  in  publishing  and  related  fields. 

Administrative 

Display  Advertising 

ASSISTANT  GENERAL  MANAGER. 
To  put  in  system  and  operation  of 
composing  room.  Wonderful  opportuni¬ 
ty  tor  experienced  composition  room 
foreman  with  executive  ability  to  work 
from  front  office.  Oi>en  shop.  Chart 
Area  2.  Box  5226,  Editor  &  Publisher. 

ADVERTISING  SALESMAN  experi¬ 
enced  in  all  types  of  accounts.  8,000 
daily  in  California’s  Monterey  Bay  area. 
Give  all  details  and  salary  requirements 
in  first  letter.  Address  to  Larry  Mc- 
Keown,  Business  Manager,  Watsonville 
Register-^ajaronian,  Watsonville,  Calif 

Artists  Cartoonists 


EDITORIAL  ARTIST 

Creative  artist  writh  editorial  experience 
on  rotogravure  production,  art  and  lay¬ 
out.  Large  metropolitan  daily  in  Chart 
Area  12.  Good  starting  salary,  many 
benefits,  pension  plan,  etc.  List  experi¬ 
ence.  salary  expected.  Box  5205.  £lditor 
&  Publisher. 


Circulation 


CIRCULATION  MAIIAGER  —  Leading  i 
Chicago  Community  Newspaper.  Give 
age.  experience  and  salary  desired. 
Garfieldian  Publications,  3935  Wash¬ 
ington,  Chicago,  Illinois. 


Classified  Advertising 


CLASSIFIBD  SALES  MANAGER 

Man,  age  30-35  with  newspaper  Classi¬ 
fied  experience  in  Sdling,  Servicing, 
and  Developing  accounts  for  daily  and 
Sunday,  31,000  circulation.  Chart  Area 
I  9.  Reply  stating  age,  experience  and 
i  starting  salary  exp^ed  to  Box  5108, 
Editor  &  Publisher. 


Display  Advertising 


I  IMMEDIATE  OPENING  for  Space 
Salesmen  with  experience.  Strong  in 
,  sales  and  layout.  Opportunity  for  ad- 
i  vancement.  Wanted  by  aggressive 
I  35,000  daily  Chart  Area  2.  Salary  plus 
I  car  expenses.  Box  5130,  Editor  A  Pub¬ 
lisher. 


SIX-DAY  P.M.  daily  in  Southwest 
I  needs  ambitious,  young  advertising  man. 

.  managerial  oept^ilities,  knowledge  of 
!  copy  writing,  layouts,  selling.  Inter- 
.  viewrs  confidential.  Write  full  details 
first  letter  to  Box  5112,  Editor  Sc  Pub¬ 
lisher. 


ADVERTISING  SALESMAN  —  Oppor- 
]  tunity  for  advancement.  Chart  Area  2. 
Must  have  experience  in  handling  and 
layout  of  all  types  of  accounts.  Eve¬ 
ning  daily  with  15,000  circulation. 
Would  appreciate  salary  requirements, 
availability,  and  references  in  first  let¬ 
ter.  Write  Box  5220.  Editor  &  Pub¬ 
lisher. 


COMBINATION  sales,  copy,  effective 
and  impressive  layout  talent  (either 
man  or  woman  under  .3.5).  Needed  to 
begin  1960  program.  This  is  South¬ 
eastern  Coastal  City.  Give  complete  de¬ 
tails  and  teleptone  for  further  con¬ 
tact  when  replying  to  Box  5209,  Editor 
&  Publisher. 


I  Goss  I'our  Deck  Press  located  Elaston, 

I  Pennsylvania  Express  22% "  Cutoff  64 
I  Page  Double  Width  Double  Folder 
I  Rollers  covered  65"  wide  AC  Motor 
I  Drive  with  Control  Conveyor  included. 

I 

i  WALTER  SCOTT  &  CO. 

Plainfield.  New  Jersey 

PRESS  MOTOR  DRIVES  of  25,  40 
50.  60.  75,  100,  150  H.P.  AC.  George 
I  G.  Oxford,  Box  903,  Boise.  Idaho. 


Wanted  to  Buy 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  B.  42  St  New  York  17  OXford  7-4690 


WANTED:  8-page  Duplex  or  Gom  flat  ' 
bed.  Advise  serial  no.  and  when  avail¬ 
able.  Northern  Machine  Works,  323  ' 
j  N.  4th  St..  Phi  la.  6,  Pa. 

Li  notypeo— Intertypes — Ludlows 
PRINTORAET  Ria>»ESEJNTATIVES  , 
277  Broadway  New  York  7,  N.  Y.  1 

NEWSPAPER  EQUIPMENT 

NEWSPAPEHl  PRESSES 
TYPESETTING  MACHINES 
TELETYPESETITER  E5QUIPMENT 
Ludlows — Elrods — Mat  Rollers 

COMPLETE  PLANTS 

'  INLAND  NEWSPAPER 
SUPPLY  COMPANY 

422  West  8th  Kansas  City  6,  Mo. 

WANTED:  We  are  interested  in  se. 

'  curing  two  units  of  a  Goss  Duplex 
Unitubular  Press.  We  are  also  inter¬ 
ested  in  a  16  or  24  page  Goen  Duplex 
Unitubular  Press  that  would  be  adap¬ 
table  to  twinning  with  another  24  page 
Unitube  Duplex.  Need  at  once  Duplex 
curved  Router.  Write  all  information 
as  to  shape  and  condition  with  the 
asking  price  to  H.  L.  Higgins,  Brush- 
Moore  Newspapers,  Inc.,  Canton,  Ohio. 

CHANGING  TYPE  FAC^?  Dealer 
I  will  buy  all  surplus  tyi>esetting  machine 
;  mats,  one  font  or  a  hundred.  Contact 
'  William  A.  Smith.  Loudonville.  Ohio. 


WANT  TO  STEP  UP  to  ReUil  Man¬ 
ager?  A.B.C.  afternoon  daily  in  Chi- 
I  cago’s  fastest  growing  suburban  area. 

All  fringe  benefits.  Immediate  open- 
I  ing.  Salary  and  bonus.  Box  6028,  Edi¬ 
tor  Sc  Publisher. 

,  WANTED:  Man  to  establish  and  head 
:  a  National  and  Retail  Food  Deput- 
t  ment  for  larg^,  growing  metropolitan 
I  daily.  Highly  competitive  situation. 

I  Prefer  man  who  has  experience  calling 
'  on  brokers,  distributors  and  retail  out¬ 
lets.  Tremendous  potential  for  right 
I  man.  Chart  Area  2.  Good  salary.  Send 
>  complete  resume  and  references.  Box 
6029,  Elditor  &  Publisher. 


I  OPPORTUNITY  EX)R  YOUNG,  aggres- 
1  sive  man  with  copy,  layout  and  _^lcs 
i  ex|)erience  in  newspaper  advertising. 

Fast  moving,  expanding  staff.  Deep 
t  South  tlaily  in  growing  city  of  50,000 
plus.  Excellent  salary  and  incentive 
pay  arrangement.  Replies  confidential. 
Box  5206,  Exlitor  Sc  Publi^er. 


Editorial 


REPORTER  SEEKING  OPPORTUNI¬ 
TY.  Male  or  female.  Strong  weeklies. 
Car  required.  Nash  Newspapers.  Somer¬ 
ville,  New  Jersey. 


Clip  and  mail! 

Editor  &  Publisher: 

Classified  Department 

1475  Broadway,  New  York  36,  New  York 

Please  insert  my  classified  ad  for - 

insertions. 

CLASSIFICATION: _ 

COPY: _ 


I  I  Assign  a  box  number  and  mail  my  replies  dailyl 
ACCOUNT  OF: 


NAME, 


ADDRESS _ 

CITY,  STATE 


Authorized  BY. 


(For  Situations  Wanted  Ads,  Kindly  enclose  remittance  with  order —  " 

^  see  Classified  Advertising  Rate  Box)  | 


ro 


R 


flt  PUBLISHER  for  December  19,  1959 


65 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


Editorial 


Editorial 


Editorial 


NATIONAL  WEEKLY  trade  paper 
needs  correspondents  in  Baltimore. 
PittsbuTKh,  Cleveland,  New  Orleans, 
San  Francisco.  Box  5002,  Editor  & 
Publisher. 


ARE  YOU  INTERESTED 


p  ^rancisco.  box  ouy-,  lixlitor  «  in  a  permanent  position  as  editor  of  a 
ruDlisner.  ^  rapidly  growing  daily  (medium  sized) 

MTTWQ  RITRITATT  Arizona  where  efforts  will  pay  off  in 

NEWS  IWKEAU  CmEF  of  a  3-man  |  security  as  well  as  in  dollars?  Appli- 
^  ^®’®**®*  Janua^  cants  must  have  the  following;  qualifica- 

1.  Chart  Area  2.  Must  experience  tions;  j.  Must  be  married  and  be- 


CITY  EDITOR  for  5  day  10,000  circu¬ 
lation  p.m.  on  coast  in  Chart  Area  3. 
Send  resume  and  references  to  Box 
5217,  Editor  &  Publisher. 


reertcr.  Box  5043,  Editor  t  Pub-  ;  tween  the  aces  of  38  and  45  years.  2 : 


iisner.  When  acquainted  with  local  conditions 

D¥si>r.DTr»D  t  ui  ■  j  must  be  qualified  and  have  ability  of 

REPORTER,  preferably  expenence.  turning  out  good  local  editorials  as 


EXPERIENCED  COPYREADER  and 
reixjrter  wanted  for  fast  growing  daily. 
Good  pay  and  working  conditions.  Pre¬ 
fer  Midwesterners,  no  drinkers.  Give 
full  details  first  letter.  George  G.  Craw¬ 
ford,  News-Sun,  Waukegan.  Illinois. 


WE  ARE  ENLARGING  our  11PW8  de¬ 
partment  and  have  opening  lor  gen¬ 
eral  re|)orter,  ideal  si>ot  for  iiiid-tenn 
journalism  graduate  or  one  wishing  to 
move  up  to  a  better  job.  State  salary 
desired.  Publisher,  Daily  Heralil,  Fair¬ 
born,  Ohio. 


for  city  hall  and  iiolitical  beat.  Give  ^g||  political  editorials  on  city, 

raime  and  salary  r^uiremente.  Fred  ‘  state  and  national  levels.  3 :  Must  be 


G.  Eaton,  Managing  Editor,  The  Sara-  j  conscious  at  ail  times  of  local  news 
togian,  Saratoga  Springs,  New  York,  j  coverage.  4 :  Must  be  able  to  direct  edi- 

Dr-rsTvTxTTvi/s  T>'E>r>/-,T>'r>T:rDo  XT  t  J  toclal  Staff  to  gct  thc  most  out  of  each 
BEGINNING  REPO RTERS  h^le  and  ;  staff  member.  6 :  Must  be  cost  con- 


GENERAL  ASSIGNMENT  reporter. 
Two  or  more  years’  experience  with 
photo  on  side.  Chart  Area  10  morning 
daily.  Full  details,  including  minimum 
salary,  in  reply  to  Box  5213,  Editor 
&  Publisher. 


!  WOMAN’S  PAGE  EDITOR  with  expe- 
I  rience  in  smaller  town  newsi)a|i-  r  work. 

I  Must  have  good  background  of  jour- 
1  nalistic  ability,  knowledge  of  typog- 
1  raphy,  page  layout,  and.  desirably,  some 
j  photographic.  To  begin  February  15- 
March  1.  The  Athens  Messenger. 
Athens,  Ohio. 


Free  Lance 


Female.  Jote  available  from  Coast  to  j  gcious  of  both  editorial  and  composing 


Coast.  Send  rMumes,  lo<»tion  pre^r-  i  rooms.  6:  To  turn  out  a  well  balanced 
race,  avmla^ty  date  (dnl^t:  BUI  p^j^r  gix  days  each  week.  7:  Must  be 


I  exceptionally  liberal  minded  in  politics 
Chicago  2,  Illinois.  |  being  strictly  independent  in  thinking. 


^  15.  civic  minded  and  fully 

REPORTER-PHOTOGRAPHEHl:  Fa.st-  , 


FREE  LANCERS  I  Sell  your  photos  ts 
NEWS  EDITOR  for  Chart  Area  10  the  huge  house  organ  market.  4,000 
a.m.  daily.  Two  or  more  years’  ex|>eri-  company  magazines  buy.  Payment  from 
ence  daily  field.  E'ull  details,  including  $10  to  $100  for  single  pictures  and  cip- 
minimum  salary,  fiist  letter  to  Box  tions.  Free  information.  Gebbie  Prmi 
5212,  Editor  &  Publisher.  Pictures.  151  W.  48th,  N.Y.C. 


a.n  J  I  meeting  where  occasion  demands.  9 : 

os  Have  pleasing  personality  with  ability 


1°''  to  get  along  with  othe?  departments 


“ir.-  and  to  give  and  Take  sugg;rti;nrfor 


Send  re^!.me^Jav’'caTwher"Man‘  '  betterment  of  newspaper, 
aging  Mitor  KEEN^I  ^ENING  SEN  '  '*  ®  ‘’'t 

™EL®^k^'ke''^ew  '  ‘-‘’®  «J-'!«-tions  we  are  Joking  for. 


n.eene,  xsew  nampsnire.  ,  j^ink  you  can  qualify  and  can 

KTCim  rvxMRii'Tr’XFr  I  furnish  references  to  back  up  your 

NEED  OOB^ETE^,  aggreMive  man  |  application  write  Box  5100,  Editor  and 
under  40  u  50M  oreulation  dail^  Publisher  also  giving  your  marital 

All-around  ^ility  deeirable,  ability^  I  political  affiliations,  your 

duce  local  editorials  ^ntial.  Perma-  j  hp^bies  etc.  All  replies  will  be  kept 


REPORTER  OR  REWRITE  MAN— 
Small  daily  in  New  York  metropolitan 
area  seeks  experienctxi  man  to  com¬ 
plete  talented  staff.  Comfortable  start¬ 
ing  salary,  company  benefits,  future 
unlimited.  Write  Box  5210,  Editor  & 
I^blisher. 


Mechanical 


nent  opportunity  Indiana  county  seat  ! 

7,000.  Write  fully.  Box  5008,  Editor  "°®"“ai. 
&  Publisher.  ;  pr.nninA  , 


SPORTS  WRITERS :  Corresixindents 
want^  throughout  U.  S.  for  sports 
features  and  assignments.  Attractive 
rates,  no  pics  required.  Inquire  Box 
1111,  Hickory,  North  Carolina. 


COMPOSING  ROOM  FOREMAN 
WANTED 

Must  know  all  phases  of  composing. 
Young,  energetic  and  cost  conscioni. 
Needed  imm^iately  for  6  day  daily  of 
7,000  circulation.  Ideal  town  and  cli¬ 
mate.  Union  shop.  Tell  all  first  letter 
to  A.  J.  Kalb,  P.  O.  Box  111,  Nampt, 
Idaho. 


ruDiisner.  _ :  FLORIDA  p.m.  in  60,000  citrus  area 

I  city  needs  fast,  accurate  news  and/or 
r,.  p  p.  p. -p  P  p.  desk  man.  Drinkers,  drifters,  tyros 

,  please  save  stamps.  All  others  rush 
*  v,>' IN  I  L-l\  I  clips  and  resume  to  Box  5103,  Editor 

^  and  Publisher.  Job  open  NOW.  Enjoy 
We  have  a  vacancy  for  a  reporter  iggQ  Sun„y  Florida. 


with  the  ability,  the  drive  and  the 
pride  in  his  work  consistent  with  the 
high  standards  of  our  present  staff  and 
our  newspaper. 


OPPOR’TUNITY 
IN  MADISON.  WISCONSIN 
EDITOR-WRITEIR  for  national  trade 


We  want  a  man  (or  woman)  who  by  magazine.  Requirements :  male;  under 
experience,  training,  and  inrtinct  can  35.  competent  reporter  and  writer:  has 


spot  a  news  story  through  desire  not  1  makings  of  being  go<d  editor.  Feature 


just  by  assignment. 


writing  experience  an  asset.  Potential 


’The  successful  applicant  for  this  1  unlimited,  starting  salary  good.  A  nice 
opening  must  fit  into  a  fast  moving,  ahop.  Send  resume,  samples  of  writing. 


propessive  6  day  evening  newspaper  1  gnj  salary  requirements. 

with  approximately  26,000  circulation  j  BOX  51'>4 

in  NorthCTn  Ohio  which  places  heavy  Editor  and  Publisher 

stress  on  local  newrs.  Ideal  working  con-  I475  Broadway 

ditions  with  ^rting  salary  commensur-  !  New  York  36,  New  York 


ate  with  ability  and  future  progress  on 

a  merit  basis.  i  RESPOR'TER  young  man  or  woman,  for 

''®®ume  to  Box  6027,  growing  weekly  in  most  beautiful  town 
Editor  &  Publisher.  I  i„  growing  St.  Lawrence  Valley.  You 

DTOrvoT-iTD  _  »  1  *  *  .  have  opportunity  to  do  everything. 

REPORTER  w'fh  at  least  two  ^ars  j  Liberal  employe  benefits.  Excellent  op- 


experience  on  afternoon  d^Iy  m  portunity  to  learn  journalism  and  pub- 

pleasant  college  town,  near  Blue  Ridge  lishing  business.  Write  full  details  alxiut 


Mountains.  Prefer  imn  with  Southern  yourself  to  GMrge  R.  Little,  General 
back^ound  and  courte  and  police  ^at  ;  Manager,  Courier-Freeman,  Potsdam, 


experience.  James  A.  Hodges,  City  '  Hew  York. 
Editor,  The  Daily  Advance,  Lynchburg,  ‘ 

Virginia.  Two  REF 


''‘•■Kmia.  TWO  REPORTERS,  one  with  some 

wrixMAxi-o  imT-rcD  ,  1  i  radio  experience,  needed  immediately 

WOMAN  S  E5DITOR  to  take  over  page  by  prize-winning  Rocky  Mountain  daily. 


m^e  up  largely  of  permnals  and  turn  Locate  in  scenic  Western  Slope  area 
5  o  nJw?  uptodate  y^nmn  s  news  i>^e  on  j  noted  for  fishing,  big  game  hunting. 


19,000  p.m.  in  Chart  Area  8.  Prefer  |  skiing,  ideal  climate.  Offer  incentive 
Chart  Ar^s  3  or  4  bonus,  profit  sharing,  paid  vacation. 


^th  ability  ^  use  camera.  This  is  a  ,  hospitalization  and  medical  plan,  in 
challenging  slot  for  person  with  ex-  '  addition  to  top  wages.  Prefer  experi- 


I»rience  on  smaller  ^per  wanting  to  |  enced  men  with  families  who  are  look- 
step  up,  or  for  second  or  Oiird  person  j  jng  for  permanent  spot  in  the  growing 
on  laiwr  dmly  wanti^  to  edit  own  j  West.  Send  biog,  samples,  references 
page.  Write  ^x  6017,  Editor  and  ^b-  fo;  Alan  Pritchard.  Managing  Editor. 
Iisher,  giving  full  details  and  indication  The  Daily  ^ntinel.  Grand  Junction, 
of  salary  expected.  ;  Colorado. 


EXPERIENCED  MAN  who  knows 
where  to  procure  and  how  to  buy  and 
edit  manuscripts  on  economics,  family 
budgets,  health  and  other  subjects.  The 
man  we  hire  must  know  something 
about  art  and  layout  end  be  able  to 
assume  full  responsibility  for  putting 
his  copy  into  finished  booklets.  Mini¬ 
mum  of  5  years’  editorial  experience  in 
above  activities  or  very  similar  a  must. 
Position  open  now  with  a  fine  estab¬ 
lished  company  located  in  New  York 
City,  largest  in  its  field,  congenial 
working  conditions.  Salary  open  and 
commensurate  with  ability.  Please  do 
not  reply  unless  you  have  above  quali¬ 
fications.  Box  5133,  Editor  &  Pub¬ 
lisher. 


EMPLOYEE 

MAGAZINE 


LIVE-WIRE  REPORTER  or  deskmao. 
Unusual  opportunity  for  ambitious 
newspaperman.  Excellent  workinpr  con¬ 
ditions.  5-day  week,  top  wages.  Write 
Editor,  Erie  Times,  Erie,  Pennsylvania. 


Major  progressive  Philadeli>hia 
pharmaceutical  firm  has  an  open¬ 
ing  ill  its  public  relations  depart¬ 
ment  for  person  to  assume  full  re- 
siwnsibility  of  editing  employee 
magazine.  Would  also  assist  in  vari¬ 
ous  phases  of  general  employee 
communications  assignments.  Col¬ 
lege  grad,  preferred  along  with 
previous  commercial  magazine  ex¬ 
perience.  Libenil  benefit  program 
includes  group  health  and  life  in¬ 
surance,  retirement  plan,  etc.  Send 
resume— include  salary  require¬ 
ments.  Box  5202,  Editor  &  Pub¬ 
lisher. 


Printing  Consultant 


WANTED :  Foreman  for  Pressroom. 
30.U00  Circulation  afternoon  paper  in 
Chart  Area  four.  Applicants  should  girt 
conclusive  information  with  first  letter 
as  to  qualifications,  experience,  etc. 
Box  5131,  Elditer  &  Publisher. 


PRINTING 


PRESSMEN  AND  STEREOTYPERS 
(ex|>erience<l  and  inex|)erienc«*d — union 
and  open  shop)  needed  on  Pennsylvanii 
newspapers.  Write  PNPA,  2717  N. 
Front  St.,  Harrisburg,  Pennsylvania. 


Photography 


r'r^K\Q\  II  TAKIT  i  PHOTOGRAPHERS  need.d  on  Penn-  B 
N  V_/  INj  ^  V  J  I  I  /AIN  I  sylvania  newspaiiers.  Write  PNPA. 

I  2717  N.  P'ront  St.,  Harrisburg,  Penn*. 


Promotion— Public  Relations 


For  Technical  De¬ 
partment,  large 
Pulp  and  News¬ 
print  Paper  Man¬ 
ufacturer,  Tech¬ 
nical  background 
preferably  in 
printing  field  and 
some  practical  ex¬ 
perience  in  news¬ 
print  press  room 
operation.  Salary 


PUBLICITY  WRITER— heavy  writing 
experience,  background  with  city  dtilj. 
company  public  relations.  Locate  in  me¬ 
dium  sized  Elastern  city.  Send  full  urf 
complete  details  in  resume,  salary  re 
quirement.  Write  in  confidence.  Boi 
6120,  Editor  &  Publisher. 


SALES  PROMOTION 
MANAGER 


com  mensu  rate 


with  qualifica¬ 
tions.  All  replies 
handled  in  con¬ 
fidence.  Send  de¬ 
tailed  resume  to 
Box  5000,  Editor 
and  Publisher. 


Leading  Southern  Californis 
Company  offers  exceptional  op¬ 
portunity  to  creative  promotion 
man  who  can  keep  pace  with 
fast-moving,  aggressive,  highly 
successful  management.  Elxcel- 
lent  working  conditions,  job  se¬ 
curity.  benefits.  Opportunity  to 
work  in  all  media.  Successful 
applicant  must  be  strong  on 
ideas,  writing  ability,  sales- 
manshigi-in-print.  Salary  range 
$8,000-$12,000  depending  on  po¬ 
tential  and/or  demonstratte 
ability.  All  replies  held  in 
strictest  confidence. 

Box  5101,  Eklitor  &  Publisher 


PUBLIC  RELATIONS 
WRITER 


Interesting  and  challenging  oppor¬ 
tunity  available  for  skilled  exi^n* 
enced  writer  in  public  r«*latioW 
dei>artment  of  expanding  PhilMW* 
phia  phannaceutical  firm.  .Vssip*' 
ments  connectc*d  with  the  prepsrt* 
tion  of  speeches,  special  ’’eportt* 
promotional  and  audio-visunl  nw* 
terials.  Progressive  salary  i>olici<* 
along  with  liberal  benefit  progi^ 
— including  hospitalization,  inedicsl. 
surgical,  life  insurance, 
etc.  Send  complete  resume  «>f 
cation  and  experience  — 
salary  r^^iui  remen  ts.  Box  5201,  Edi* 
tor  &  Publisher. 


EDITOR  ac  PUBLISHER  for  December  19,  195’ 


HELP  WANTED 


Hromotion — Public  Relations 


PUBLICIST  —  PHOTO  JOURNALIST 
in  charife  of  community  relations  for  | 
large  chemical  corporation.  Newspaper 
reporting  and  photographic  experience  | 
necessary.  Must  be  able  to  write  news 
copy  and  operate  dark  room.  Locate 
upstate  New  York.  Good  salary,  ex- 
celient  future.  Send  resume  to  Box 
6111,  Editor  &  Publisher. 

PROMOTION 

CAREER 

OPPORTUNITY 

The  assistant  promotion  managership 
of  one  of  the  nation’s  largest  metro-  | 
politan  newsi>a|>er8,  on  the  E^st  Coast,  i 
is  open.  ' 

The  man  who  will  fill  it  is  a  leader  : 

,  .  .  who  ran  write  dramatic,  expres-  | 
sive  advertisintr  and  circulation  pro-  i 
motion  copy  for  print,  radio  and  TV 
quickly  and  quietly  .  .  .  who  can  di-  I 
rect  a  competent,  hard-workinjf  copy  I 
and  art  staff  .  .  .  and  who  understands 
how  newspapers  sell  to  both  the  public  I 
and  advertisers  in  a  competitive  mar¬ 
ket.  I 

This  career  opportunity  on  a  news-  j 
paper  with  character  and  intejrrity  in-  | 
eludes  many  employee  benefits  -  pen-  j 
sions,  insurance,  etc. 

Our  staff  knows  about  this  opening- 
All  replies  confidential.  ! 

Sell  yourself  completely,  includinir  I 
salary  re<iuirements.  in  your  first  com¬ 
munication  with  Box  5200,  Editor  and  I 
Publisher. 


INSTRUCTION 


CAassified  Advertising 


BOOST  SALES  IN  CLASSIFIED 


3S0  Newspapers  Have  Enrolled 
Salespeople  and  Executives 
In  Parish  Sales-Training 
Course  in  Classified  Advertising 

Sa'es  training  provided  by  the  How- 
■•■d  Parish  Course  in  Classified  Adver¬ 
tising  shows  Classified  personnel  how 
to  square  right  up  to,  analyze  and 
solve  sales  problems  they  daily  en¬ 
counter.  Classified  salespeople  are  ex- 
pertly  trained  (at  home — on  THEIR 
own  TIME),  develoiied  to  increase  their 
individual  sales  production  and  copy 
^iting  skill  to  get  and  keep  more 
business. 

The  famed  Parish  Course  (only  one 
?  existence)  has  proved  since  1964 
that  it  quickly,  thoroughly,  and  suc¬ 
cessfully  trains  beginners  —  broadens 
and  refreshes  experienced  personnel. 

Pul  the  Parish  Course  to  work  for 
you  now  to  slash  turnover,  heighten 
job  interest  and  satisfaction  and  de¬ 
velop  professional  pride — all  while  it 
helps  you  develop  more  Classified 


Enroll  as  many  of  your  staff  as  yon 
want  to  have  these  benefits  NOW. 
lour  only  investment  in  this  20-leasnn 
Mle'  l)ooeting  Course  is  166  each.  Send 
in  t*.«-  names  now  or  write  for  de- 
senp-.ive  brochure. 

SCHOOL  DIVISION  OF 

HOWARD  PARRISH 

.‘t>SOCIATES,  INCORPORATED 


Cla-sified  Advertising  Development 
o'Tvices  for  Newspapers  Since  19S8 

2900  N  W.  79th  St.,  Miami  47,  Florida 
Oxford  1-8331 


Linotype  ScHimI 


")HIO  LINOTYPE  SCHOOL 
LOGAN  4,  OHIO 
lutype,  Interttrxie  Instruction 
Free  Information 

editor  8c  publisher 


SITUATIONS  WANTED 


The  employer's  guide  . . .  from  trainee  to  executive  personnel. 


Administrative 


Editorial 


Editorial 


SEEKING  TO  STRE»IGTHEN  your 
management  team  ?  Advertising  Sales  , 
Director  desires  new  opportunity  offer¬ 
ing  greater  capacity  for  growth.  13  I 
years’  general  background  at  executive 
level  with  leading  far-west  daily.  Built 
classified  into  regional  leader.  Award  i 
winning  promotion.  Market  research,  | 
special  edition,  public  relations  exjieri-  ' 
ence.  34,  B.A.  degree,  graduate  study.  I 
Prefer  publisher’s  assistant,  general  I 
management,  advertising  director.  For  | 
resume,  write  Box  5214,  Editor  &  Pub¬ 
lisher.  ' 


Correspondents 


SPECIAL  COVERAGE  of  Canadian 
news  for  American  readers.  Experi¬ 
enced  newsman,  Ottawa-Montreal  based. 
Stringer  basis.  Interested  editors  write 
Box  5110,  Editor  and  Publisher, 


WASHINGTON  (XIRRESPONDENT  10  j 
years’  exiierience  magazine,  newspaiier  | 
coverage  in  Capital.  Box  5203,  Editor  j 
&  Publisher. 


Display  Advertising 


ADVERTISING  MANAGER  -  SALES¬ 
MAN  Mature,  experienced.  Excellent  20  j 
year  record,  large,  medium,  small 
dailies.  Can  provide  professional  copy, 
layout,  promotion.  Chart  Area  2.  ^x 
6019.  Editor  ft  Publisher. 


ADVER'nSING  MANAGER  36  years 
old.  Experienced  weekly,  small  daily, 
and  .300,000  dailies.  Executive  ability 
proven.  16  years’  daily  newsiiaiier  ex-  | 
perience.  ANPA  Bureau  of  Advertising 
trained.  Strong  personal  salesman.  Box 
5203,  Editor  ft  Publisher, 

AVAILABLE  JANUARY  1ST,  5  years 
National  Advertising  Manager  2nd  eve¬ 
ning  paper  over  125,000  circulation. 
Showed  consistent  gains.  Magazine  ex- 
I  perience  previously.  12  years  in  foo<l 
I  business.  Outstanding  merchandising 
'  record  known  in  all  agencies.  Please 
,  contact  Mr.  J.  H.  Sawyer.  Sawyer- 
■  Ferguson-Walker  Co..  333  North  Michi- 
'  gan  Avenue,  Chicago  1,  Illinois,  for 
further  information. 


i  EXPERIENCED  DISPLAY  SALES- 
‘  MAN-MANAGER,  good  on  layout,  copy, 

I  servicing,  promotions  with  consistent 
;  increases  in  linage  each  year.  Metro¬ 
politan  and  small  daily  exi>erience.  Col- 
'  lege  graduate.  Desires  ignition  with  fu¬ 
ture.  Replies  confidential.  Box  5215, 
Editor  &  Publisher. 


TOP  AD  layout  man,  10  years’  experi¬ 
ence,  33.  married,  available  February 
1.  Box  6221,  Editor  ft  Publisher. 


Editorial 


C«PY  EDITOR 

Seelu  job  on  major  Eastern  a.m.  daily 
as  rim  man  with  a  ohance  to  advance. 

I  Ten  years’  experience  on  metropolitan 
;  copy  desks — seven  on  present  position. 

\  B.A.  Single,  38.  Good  references.  Box 
'  4902,  Editor  ft  Publisher, 

I  MARRIED  VETERAN  26,  2  children 
I  J-graduate.  Seeks  permanent  job  in 
I  Chart  Area  1  or  2.  Available  in  mid- 
'  February.  Car,  camera.  Box  4923,  Edi¬ 
tor  ft  Publisher. 

NEWS  EDITOR  of  Harlem  weekly.  6 
years  top  reporting.  Journalism  grrad. 
Box  4918,  Eiditor  ft  Publiriier. 

EDITOR  -  REPORTER 

Linguist,  10  years’  exiierience  on  Dutch 
daily.  S^ks  position  as  editor  or  re¬ 
porter  on  publication  offering  substan¬ 
tial  remuneration.  Experience  includes 
writing-editing-photography.  Age  36. 
family.  Will  permanently  relocate  any¬ 
where  U.  S.  Box  6004,  Editor  ft  Pub¬ 
lisher. 

'TRlPLE-’niREAT— Editor,  Writer.  Re¬ 
porter — 10  years’  exiierience — now  em¬ 
ployed  Now  York  City — seeks  chal¬ 
lenging  job  with  newspaper  or  maga¬ 
zine.  Box  6010,  Editor  ft  Publisher, 


ACCURATE,  responsible,  digging  re¬ 
porter  wants  job  on  like  newspaper  if  | 
any.  Missouri  Graduate,  veteran.  Box 
6126,  Editor  ft  Publisher. 


AGGRESSIVE  June  college  grad.  23, 
seeks  posiiton  as  sports  reporter.  Have 
covered  everything  from  basketball  to 
golf  and  features.  Experience  on  desk. 
Editor  on  college  daily.  Employed  four 
summers  by  New  England  daily.  Box 
6129,  Editor  ft  Publisher. 

BASEBALL  WRITER 

Seeks  job  demanding  hard  work  with 
sports-minded  paper.  Conscientious  J- 
grad,  26,  4  years’  large  dailies.  Box 
6127,  Editor  ft  Publisher. 


EASTWARD  HO  I 

Well-paid  but  smog-bound  sports  writer 
wouid  chuck  coast’s  "big  time’’  for  solid 
opportunity  in  New  England.  Motive: 
Stagnation.  Good  deskman.  Not  limited 
to  sports.  About  14  years’  experience 
with  wire  service  and  metropolitan 
dailies.  Was  managing  editor  of  small 
daily.  Age  42.  AB  in  History.  Quiet, 
dedicated  workman.  Might  consider  a 
weekly.  Wife  and  little  son  rate  top 
consideration  in  migration  which  must 
be  to  first  class  community  with  good 
schools.  Box  5121,  Editor  ft  Publisher. 

**EDITORS  &  REPORTERS** 

National  clearing  house  for  competent 
personnel  coast-to-coast  at  no  charge 
to  employer.  Phone,  Write  or  Wire 
HEADLINE  PERSONNEL  (Agency) 

I  6  E.  46  St.,  New  York,  OXford  7-6728 

EDITOR — Industrial  Publications  de¬ 
sires  interesting  job  with  future.  Will 
relocate.  Box  6116,  Editor  ft  Pub¬ 
lisher. 

RBTPORTER — AP  award,  member  of 
Bar.  4  years’  daily  experience.  28. 

I  Hunting  court,  government  or  financial 
beat,  ^x  6128.  Editor  ft  Publisher. 

:  REPORTER.  14  years  on  city,  county, 
police  beats.  Heavy  on  features,  some 
desk,  now  employ^.  Box  6123,  Editor 
ft  Publisher. 


WHO?  College  graduate,  26. 

I  public  relations  writing 

and  house  newspaiier 
I  exiH-rience. 

i  WHAT?  Seeks  writer-reporter  po- 

I  sition  for  newspaper  or 

I  trade  publication. 

WHY?  Editorial  skills  seek  op- 

liortunity. 

WHERE?  Anywhere. 

WHEN  ?  Imme^ately. 

HOW?  Just  write  Box  6132, 

Editor  ft  Publisher. 

EXPERIENCED  weekly  publisher,  prize 
winner,  seeks  editorial  ixist  small  daily, 

.  preferably  West.  Reply  Box  342,  Del 
Mar,  California. 


CONSIDERING  change  other  daily. 
Public  Relations,  publicity.  National 
news,  business,  entertainment,  person¬ 
ality  stories  from  major  news  city. 
Did  publicity.  Public  Relations  ac¬ 
counts,  own  magazine.  Top  writer/re- 
porter,  ,31.  married,  8  years’  dailies. 
East  only,  upiier  salary.  Box  5224, 
Elditor  ft  Publisher. 


FARM  EDITOR,  37.  Fully  experienced. 
Want  to  move  to  higher  bracket  in  any 
media  or  Public  Relations.  References 
tell  all.  Confidential.  Awarded  state¬ 
wide  recognition  on  6-day  farm  page. 
Box  5211,  Editor  ft  Publisher. 


REWRITE 

I  Can  siiell,  write:  clear,  crisp,  concise, 
i  accurate,  tailored  copy.  ’Three  years 
i  all  desks,  features.  B^.  Levin,  WY 
!  3-2967,  New  York  City,  New  York. 

I  SPORTS  editor,  staff  job  or  one  man 
I  desk.  Chart  Area  12.  Excellent  at  make- 
I  up.  Superior  at  writing,  columns  or 
I  reports.  Always  imaginative.  No  cliches! 
I  Box  5223,  Editor  &  Publisher. 

!  STATE  EDITOR.  Ohio  daily  cover- 

I  ing  eight  counties,  needs  change 

but  8|>ot  must  be  on  desk  side. 

I  Seven  years’  duty  all  beats,  photos, 

i  rim.  wire.  Writing  concise,  heads 

!  pack  punch.  Married,  children,  28. 

'  Aim  is  Midwest.  Southwest  daily 

1  50,0iM)-up.  Serious  intention  to  re- 

locate^-not  merely  job-shopping. 
Box  5216,  Editor  ft  Publisher. 


Mechanical 


COMPOSING  SUPERINTENDENT. 
(Production  Manager)  familiar  proc¬ 
esses  seeks  new  connection  with  for¬ 
ward  looking  paper.  Box  5122,  Editor 
ft  Publisher. 


Photography 


Need  a  Photographer? 

The  National  Press  Photographers  As¬ 
soc.  Job  Placement  Bureau,  as  a  serv¬ 
ice  to  its  members  and  to  prospective 
employers  maintains  a  CONFIDEN¬ 
TIAL  list  of  News  Photographers 
available.  Still-TV,  Eilm-News  reel. 
Most  with  own  equipment.  No  Fees — 
Write,  wire  or  telephone. 

Gerald  A.  Clarke 

4524  Towle  Avenue,  Hammond.  Indiana 
Telephone  WEstmore  1-2906 


Promotion— Public  Relations 


PUBUC  RELATIONS— We  have  hun¬ 
dreds  of  publicity,  public  relations 
and  employee  communications  people 
o«  file.  Send  us  your  job  specs.  We’ll 
send  you  resumes  to  match.  Contact: 
Bill  McKee,  BIRCTI  PERSONNEL,  67 
E.  Madison  St.,  Chicago  2,  Illinois, 
CE  6-5670. 
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THE  FOURTH  ESTATE 


By  Trent 


Shop  Talk  at  Thirty 

By  Robert  U.  Brown 

Many  Senators  and  Congress-  agencies  to  disallow  certain  ad¬ 
men  have  followed  Senator  Estes  vertising  costs  as  business  ex- 
Kefauver’s  lead  in  attacking  pense  has  not  come  from  the 
cei-tain  types  of  advertising  and  customers  of  the  business  in- 
urging  their  non-allowance  as  volved. 

business  expenses  for  tax  de-  “  ‘Neither  has  it  come  from 
ductions.  the  public.  Instead,  it  has  come 

Most  of  the  House  and  Senate  from  a  few  persons  who  seek  to 
members  seem  to  have  condoned  silence  the  voice  of  business  that 
these  attacks  by  their  silence.  opposes  what  they  are  actively 
In  fact,  the  Internal  Revenue  promoting. 

Seiwice  seems  so  sure  that  its  “  ‘In  the  process  many  other 
lX)sition  w'ill  be  upheld  by  Con-  businesses  are  being  swept  under 
gress  that  it  is  believed  to  be  the  heavy  thumb  of  this  new 
ready  to  adopt  regulations  dis-  power  of  government  cen.sor- 
allowing  some  institutional  ad  ship.  .  .  .’ 

costs  before  Congress  has  had  a  “He  added  that  ‘once  govern- 
chance  to  consider  six  pending  ment  assumes  some  regulatory 
bills  on  the  subject.  Unofficial  i>ower  in  a  new  area,  the  power 
word  to  this  effect  has  come  to  always  increases.  Soon  the 


the  office  of  the  Advertising  agency  will  assume  more  control  "I'm  assigned  to  write  the  lead  for  our  I960  Business  Forecast  Edition; 

Federation  of  America.  over  ^vertising  and  eventually  you  ^<01?  >ne7" 

Only  one  Congressman  that  business  will  need  to  clear  all  — — 
we  know  of  has  spoken  in  de-  copy  with  Washington.’  Panies  from  being  competitive  possibility  of  IRS  action  before 

fense  of  such  advertising  and  “In  order  to  sell  products  and  —from  mentioning  the  relative  Congress  has  a  chance  to  debate 

has  criticized  the  IRS  position,  seiwices,  Bixxjks  said,  a  business  advantages  of  private  and  pub-  it. 

He  is  Rep.  Overton  Brooks  must  meet  ‘all  competition  ag-  He  power  operations  taxwise  and  No  one  can  accuse  the  news- 
(D.  La.).  gressively.’  othei-wise.  The  goveniment,  of  pai>ers  for  fighting  this  develop- 

“  ‘If  a  proposed  state  or  fed-  course,  owns  the  public  power  ment  for  financial  reasons.  There 
♦  *  •  eral  legislation  or  regulation  resouixres  and  is  therefore  ti*ying  isn’t  that  much  money  involved 

threatens  a  business  or  pi'ofes-  to  regulate  its  competition.  in  the  advertising  affected  at 

Rep.  Bi-ooks  denounced  the  gjon  then  I  conceive  it  to  be  an  It  is  something  like  Macy’s  this  time.  It  is  a  matter  of 

proposed  regulation  as  govern-  entirely  proper  exjrense  of  busi-  having  the  authority  to  forbid  principle,  as  Rep.  Brooks  points 

ment  “censorship.”  His  state-  negg  to  use  advertising  to  meet  Gimbel’s  from  using  certain  ads.  out. 

ment  was  reported  by  Sam  A.  that  competition.’  The  American  New.spaper 

Hanna  of  the  Shreveport  (La.)  “Bi-ooks  said  those  who  sup-  Publishers  Association  is  al-  * 

Times  and  published  in  that  port  the  IRS  and  FPC  rulings  I'eady  on  record  with  a  strong  f,.- pia„| 

paper.  We  did  not  see  it  else-  argue  that  such  advertising  is  statement  to  the  House  Ways  r  itiiii 

where.  Believing  that  most  ^ot  being  prohibited  but  only  and  Means  Committee  opposing  Toronto 

newspapei-men  w'ould  like  to  niade  non-deductible.  tl'®  IPS  regulation.  Alwut  ‘25  The  Toronto  Telegram  has 

know  they  have  at  least  one  “He  assei-ted  that  ‘this  thesis  other  organizations  had  spokes-  purchased  the  property  of  the 
friend  in  court  and  what  he  has  jg  a  fallacy  for  obviously  busi-  fighting  the  plan  btffore  a  Jesuit  Seminary  in  downtown 

to  say  about  it,  we  reproduce  ness  owners  or  stockholders  in  committee  hearing  Nov.  12-1.3.  Toronto  at  Wellington  St.  West 
here  most  of  Mr.  Hanna’s  story:  coi-porate  business  are  not  able  Some  of  them  were  labor  unions,  and  Spadina  Avenue,  and  plans 
“Brooks  said  that  ‘the  power  to  dig  down  into  their  i)er.sonal  Another  2o  supplied  strong  to  build  a  newspaper  plant  there 
to  sit  in  judgment  over  adver-  pockets  to  pay  for  advertising  briefs  and  statements  in  the  when  the  religious  oi-der  vacates 
tising  is,  in  fact,  power  to  de-  costs.’  .same  vein.  the  property  in  the  near  future, 

stroy  a  business.  This  is  most  “He  said  ‘Whether  adver-  It  is  a  good  time  for  news-  The  Toronto  Telegram  has  long 
assuredly  not  in  the  public  tising  is  done  to  meet  private  papei*s  and  other  publications  been  cramped  for  space  in  ib 
interest.’  competition  or  competition  from  individually  to  present  their  quai-ters  at  Bay  and  Melinda 

“The  Shreveport  legislator’s  government  cannot  make  any  comments  to  the  Congressional  Sts.,  opposite  the  Toronto  Stock 
•statement  was  directed  against  difference  in  principle.  In  fact  committee  wdth  I’espect  to  the  Exchange, 
decisions  by  the  Internal  Reve-  tQ  ^ne  we  should  be  even  more 

nue  Service  and  the  Federal  jealous  of  the  right  of  private 

Power  Commission  not  to  permit  business  and  industry  to  protect 

costs  of  ceidain  advertising  to  itself  against  government  than 

be  deducted  on  income  tax  re-  against  private  comiietition  be- 

turns  as  business  expenses.  cause  of  the  police  iiower  in- 
“The  IRS  ruled  that  adver-  herent  in  government.’ 
tisements  placed  in  many  news-  “Bi-ooks  said  advertising 
papers  and  national  magazines  ‘should  be  in  good  taste  and  not 
by  the  American  Independent  false,  libelous  or  malicious,’  but 
Light  and  Power  Companies,  a  added,  ‘to  follow  the  couree  now 
trade  organization,  constituted  proposed  by  the  IRS  is  fraught 
propaganda  designed  to  influ-  w'ith  grave  threats  to  Ameincan 
ence  legislation.’  freedom’.” 

“The  ad  series  has  been  a 
constant  target,  of  attacks  by  the  *  ♦  ♦ 

National  Rural  Electric  Cooper¬ 
ative  .Association  and  other  pro-  The  controversy  first  arose  in 
l>onents  of  public  power.  connection  with  the  private 

“Brooks  .said,  ‘It  is  significant  vei*sus  public  jwwer  fight.  Pix)- 
to  me  that  the  demands  and  ponents  of  public  ix)wer  want 
pressures  on  the  government  to  prevent  private  power  com- 
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Does  the  public 
really  want 


The  promoters  of  federal  government  electricity 
like  to  stiy  that  “public  power”  is  for  all  the  people. 

But  the  facts  are— the  majority  doesn’t  get  it, 
never  asked  for  it,  and  doesn’t  want  the  federal 
government  in  the  electric  business. 

A  1959  survey  of  public  opinion  shows  that 
Americans  prefer  business  rather  than  federal 
government  ownership  and  operation  of  their 
electric  utility.  .\nd  they  favor  such  companies 
over  the  government  to  meet  future  power 
requirements. 

Nevertheless,  the  public  is  paying  heavily 
for  so-called  “public  power.”  To  date,  about 
$5,500,000,000  in  tax  money  has  gone  into  fed¬ 
eral  government  power  systems.  And  the  “public 
power”  pressure  groups  are  pushing  for  another 
$10,000,000,000. 

“Public  power”  spending  goes  on  in  .spite  of 
the  fact  that  it  is  quite  unneces.siiry.  The  future 
power  needs  of  the  nation  can  be  fully  supplied 
!)y  the  hundreds  of  independent  electric  com¬ 
panies.  They  are  able— and  ready— to  do  the  job, 
and  irithout  depending  on  taxes. 

How  have  the  “public  power”  promoters  been 
able  to  get  away  with  this  spending  for  .so  long? 
Mmply  because  most  people  don’t  realize  it  is 
osting  them  money. 

Informed  Americans  can  call  a  halt  to  this 
mnecessary  spending  of  tax  money.  Will  you  help 
'Pread  the  word? 

\inerica’s  Independent  Electric  Light  and  Power  Companies 

Company  names  on  request  through  this  magazine 

'riuted  in  U.S.A, 


} 

( 


I 

1 


I 


I 


The  “G”  is  for  Guts 


World  War  II:  Lieutenant  Jim  G.  Lucas,  U.  S. 
Marine  combat  correspondent,  fought  8  bloody 
campaigns  in  the  Pacific.  “Missing  in  action”  at 
Tarawa,  he  turned  up  alive  and  turned  in  his  story 
—which  won  a  National  Headliner’s  Award.  Jim 
won  the  Bronze  Star! 

Korea:  When  the  Chinese  attacked,  Lucas  fiew  at 
once  to  a  forward  position  at  Hageru-Ri.  His  re¬ 
ports,  which  ran  Page  One  in  Scripps-Howard 
papers,  covered  26  months  of  Korean  terror. 


Samples  of  datelines,  picked  at  random  from  Lucas’ 
dispatches,  reveal  his  battlefront  reporting  tech¬ 
nique.  “Pork  Chop  Hill.”  “In  a  Front  Line  Bunker.” 
“Heartbreak  Ridge.”  “In  a  B-29  Over  North 
Korea.”  For  his  Korean  reporting,  Jim  won  a 
Pulitzer  Award  .  .  .  the  Ernie  Pyle  Memorial 
Award  . . .  and  the  General  Omar  N.  Bradley  gold 
medal,  presented  by  the  Veterans  of  Foreign  Wars. 

Current  Hot  Spot:  Viet  Nam.  That’s  where  Jim 
is  now.  Up  front,  for  Scripps-Howard. 


There’s  only  one  LUCAS  . . .  and  he’s  strictly 

SCRIPPS-HOWARD 


NEW  YORK  .  World-Teitgram  i  Th»  Sun 

aEVElAND . Presi 

PITTSBURGH . Pnu 

INOIANAPOUS . Times 

SAN  FRANQSCO  .  .  Newi  CoH  BuMclin* 
‘Affilioled 

Ganerol  Advarttelng  Dapartmant  .  . . 
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COLUMBUS . Citizen -Journol  DENVER  .  .  Kocky  Mountain  News  EVANSVILLE . °rea  ! 

CINCINNATI  .  .  .  Poll  S  Times-Star  BIRMINGHAM  ....  Poil-Herold  HOUSTON . , 

KENTUCKY  ....  Ktntucky  edition  MEMPHIS . Press-Scimitar  FORT  WORTH . ’reiP ' 

Cincinnati  Pott  &  Times-Star  MEMPHIS  .  .  .  Commercio/  Appeol  ALBUQUERQUE . Tr  bune 

KNOXVIUE . News-Sentinel  WASHINGTON . News  EL  PASO . Herol<  Pod 
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